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Context and objectives of the manual  

 

A. Context  

A geographical indication  (GI) is a sign used on products that have a specific geographical origin and 
possess qualities, characteristics or a reputation that are due to that origin. Under this general 
concept, two definitions are historically given by international treaties and la ws. 

Ā Appellation of origin  (AO) is one of the earliest forms of GI recognition and was first 
mentioned nearly a century ago (Paris Convention). The 26 Parties to the Lisbon System on 
the protection of appellations of origin were the first to agree formally to use the term 
Appellation of Origin as a form of GI by using one single registration procedure, effective 
among the signatories. An appellation of origin is then a special kind of geographical 
indication generally defined  ģǈϔωthe geographical denomination of a country, region, or locality, 
which serves to designate a product originating therein, the quality or characteristics of which 
are due exclusively or essentially to the geographical environment, including natural and human 
factorsϊϔλģǀǔűĿle 2(1) of the Lisbon Agreement, 1958). Appellations of origin therefore belong to 
the GI category or family. The later WTO TRIPS Agreement definition was derived from this. 
Variations of this term are still commonly used in countries that were early adopt ers such as 
France, Mexico and parts of Europe.  

Ā Geographical Indication  (GI) appeared firstly under the European regulation on Protected 
Designations of Origin (PDO) and Protected Geographical Indications (PGI) in 1992 1 and the 
TRIPs Agreement gave an of ficial definition of GIs in 1995 and covers in Article s 22 to 24 the 
legal basis for a geographical indications regime. The TRIPS Agreement defines Geographical 
kƑņűĿģǔűƚƑǈϔωas identifying a good as originating in the territory of a Member, or a region or 
locality in that territory, where a given quality, reputation or other characteristic of the good is, 
essentially, attributable to its geographical origin ϊϔλģǀǔήϔ͆͆ῄμήϔ 

GI is an umbrella term whose purpose is to distinguish the űņŌƑǔűŤűĿģǔűƚƑϔƚŤϔģϔƽǀƚņǜĿǔόǈϔƚǀűťűƑϔģƑņϔűǔǈϔ
link with particular characteristics related to that origin. When GIs are legally registered, they take 
ņűŤŤŌǀŌƑǔϔŤƚǀƏǈϔǈǜĿŬϔģǈϔ ²ΩϔA²ΩϔÕA²ΩϔÕ_kΩϔ_kήϔíŬŌϔǔŌǀƏϔω_ŌƚťǀģƽŬűĿģƇϔkƑņűĿģǔűƚƑϊϔƚǀϔω_kϊϔűǈϔƏƚǀŌϔǴűņŌƇǺϔ
used nowadays. Only countries , such as many  in the EU, that have historically used AO still continue 
to use the concept for certain products.  

Geographical indications (GIs) are a form of intellectual property, belonging to the family of 
distinctive signs . They identify a good as originating in the territory of a particular country, or a region 
or locality in a country, where a given quality, reputation or other characteristic of the good is 
essentially attributable to the physical place of origin.  

In the EU, agricultural & food GIs are also considered as quality schemes.  

Article 2 (viii) of the Convention that established the WIPO in 1967 2 defines intellectual property thus:  

 
1 Council Regulation (EEC) No 2081/92 of 14 July 1992 on the protection of geographical indications and designations of origin 
for agricultural products and foodstuffs  
2 Convention Establishing the World Intellectual Property Organization  -  Signed  at Stockholm  on July  14, 1967 and  as amended  
on September  28, 1979 

http://www.wipo.int/treaties/en/text.jsp?file_id=283854
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ςkƑǔŌƇƇŌĿǔǜģƇόƽǀƚƽŌǀǔǺόǈŬģƇƇόűƑĿƇǜņŌόǀűťŬǔǈόǀŌƇģǔűƑťόǔƚΠόƇűǔŌǀģǀǺΡόģǀǔűǈǔűĿόģƑņόscientific works, 
performances of performing artists, phonograms and broadcasts, inventions in all fields of 
human endeavour, scientific discoveries, industrial designs, trademarks, service marks and 
commercial names and designations, protection against un fair competition, and all other rights 
resulting from intellectual activity in the industrial, scientific, literary or artistic fields ".  

Geographical indications can benefit the development, production and promotion of origin -linked 
products (OLPs) and ar e  ľŌĿƚƏűƑťϔģϔωǜǈŌŤǜƇϊϔűƑǔŌƇƇŌĿǔǜģƇϔƽǀƚƽŌǀǔǺϔǀűťŬǔϔŤƚǀϔņŌǳŌƇƚƽűƑťϔĿƚǜƑǔǀűŌǈϔ
because of their potential to add value and promote rural socio -economic development.  

B. Objectives of the manual  

Taking into account the national rules related to trademarks, geographical indications and IP 
OfficeδØŌťűǈǔǀűŌǈό internal procedures  in the CARIFORUM member states , this practical guide targets  
future GIs producers, examiners and controllers . It aims at explaining clearly what geographical 
indications are , what the examination (formal and substantive) steps are, the requirements, and the 
effects of protection of geographical indications.  

As with ƚǔŬŌǀϔűƑǔŌƇƇŌĿǔǜģƇϔƽǀƚƽŌǀǔǺϔǀűťŬǔǈϔģƽƽƇűĿģǔűƚƑǈΩϔ_ŌƚťǀģƽŬűĿģƇϔkƑņűĿģǔűƚƑǈόϔģƽƽƇűĿģǔűƚƑǈϔwill be  
subject to examination from a competent authority, most of the time IP Offices . This examination, 
which will rely on formal and substantive aspects, is fundamental in order to assess the eligibility of 
the GI name and related products specifications associated with  the GI and Is a requirement to grant  
protection to the GI name and to confer a legal right to its rightful stakeholders. As GI protection 
confers a restrictive right to a name which was previously in the public domain, the examination of 
the GI application shall be undertaken in a thoughtful  way, identifying possible  objection s and 
conferring a mea ning of seriousness and quality guarantee not only for the concerned producers but 
also for the consumers.  

This GI manual is elaborated in a friendly and understandable format and aims to  serve as a useful 
tool to help producers, examiners and other GI stakeholders to identify the eligibility of a GI for 
protection , and to identify  the main steps to follow in order to efficiently set up or examine GIs 
applications, including opposition and removal. This manual will cover all the steps of the registration 
process. 

Based on the current legal background , the Model GI Law developed under the CARIPI project  and 
the overall philosophy and practice on GIs, the Manual will explain the GI application  process , the 
registration procedure for GIs as well as the conditions of GI protection , including GI controls . 

Specific to the format of the GI Manual, this Manual will represent one comprehensive document 
integrating and featuring 4 core parts : 

Ā Chapter  1: General information concerning GIs  

Ā Chapter  2: Manual for GI groups/producers  

Ā Chapter  3: Manual for IPO: examination & register  

Ā Chapter  4 : Manual for control bodies ξ GI controls  
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CHAPTER 1 | Understanding GIs  

 

A. What are GIs?  

1. General concepts  

The term  ω_ŌƚťǀģƽŬűĿģƇϔkƑņűĿģǔűƚƑϊϔ(GI) first appeared  in the European regulation on Protected 
Designations of Origin (PDO) and Protected Geographical Indications (PGI) in 1992 3. The TRIPS 
Agreement  gave an official definition of GIs in  1995. In article s 22 to 24, the TRIPS Agreement covers  
the legal provisions of a GI regime. It defines GIs as: 

ς[ΣγόűņŌƑǔűŤǺűƑťόģόťƚƚņόģǈόƚǀűťűƑģǔűƑťόűƑόǔŬŌόǔŌǀǀűǔƚǀǺόƚŤόģό§ŌƏľŌǀό[of the World 
Trade Organization], or a region or locality in that territory, where a given quality, 
reputation or other characteristic of the good is, essentially, attributable to its 
ťŌƚťǀģƽŬűĿģƇόƚǀűťűƑσό(art. 22.1). 

A GI is therefore a sign (mainly a name) used on products that have a specific geographical origin 
and possess qualities, characteristics , or a reputation that are linked to that origin.  

Some famous GIs have already been protect ed around the world , such as ωRhum of 
Martinique ,ϊ ωDarjeeling tea ,ϊϔωCafé de Colombia ,ϊϔω|ģƏƽƚǔϔÕŌƽƽŌǀ,ϊϔω ǀťģƑϔ²űƇ,ϊ ωÕűǈĿƚ,ϊ ωàŬŌǔƇģƑņϔ
wool ,ϊ ωThai silk,ϊ etc. Similarly, in the CARIFORUM region some GIs are already protected , such as 
ωfģľģƑƚǈϊϔŤƚǀϔĿűťģǀǈϔűƑϔ:ǜľģ, ωíǀűƑűņģņϔ§ƚƑǈŌǀǀģǔϔfűƇƇǈϔ:ƚĿƚģϊϔűƑϔíǀűƑűņģņϔģƑņϔíƚľģťƚ, ωAŌƏŌǀģǀģϔ
ØǜƏϊϔűƑϔ_ǜǺģƑģϔģƑņϔǔŬŌϔGôΩϔƚǀϔωzģƏģűĿģϔzŌǀƄϊ in Jamaica.  

íŬŌϔľģǈűĿϔĿƚƑĿŌƽǔϔǜƑņŌǀƇǺűƑťϔ_kǈϔűǈϔǈűƏƽƇŌΩϔģƑņϔŤģƏűƇűģǀϔǔƚϔģƑǺϔǈŬƚƽƽŌǀϔǴŬƚϔĿŬƚƚǈŌǈϔωØƚƿǜŌŤƚǀǔϊϔ
over  ωľƇǜŌϔĿŬŌŌǈŌϊ ƚǀϔωAģǀƁŌŌƇűƑťϊϔƚǳŌǀϔωľƇģĿƄϔǔŌģήϊ There are some well -known examples of names 
associated  throughout the world with products of a certain nature and quality, known for their 
geographical origin  and for having characteristics linked to that origin.  

Most com monly, a GI consists of the name of the place of origin  ƚŤϔǔŬŌϔťƚƚņΩϔǈǜĿŬϔģǈϔωzģƏģűĿģϔJerkϊϔ
ƚǀϔωAģǀƁŌŌƇűƑť.ϊϔNon-ťŌƚťǀģƽŬűĿģƇϔƑģƏŌǈΩϔǈǜĿŬϔģǈϔωċűƑŬƚϔċŌǀņŌϊϔλPortuguese  wine), ωØŌľƇƚĿŬƚƑϊϔ
(French cheese)  ƚǀϔω ǀťģƑϔ²űƇϊϔλ§ƚǀƚĿĿģƑϔ ǀťģƑ tree oil), or symbols and signs commonly associated 
with a place, can also constitute a GI . However,  this is not a common practice . These names can be 
considered GIs because  of tradition and  geographical significance.  

Moreover, in order to be eligible  as a GI the name  must identify a product as originating in a given  
place. The qualities or reputation of the product should be  essentially tied to  the place of origin.  Since 
the qualities depend on the geographical place of production, there is a  link  between the product 
and  its place of origin . 

The GIόǈ purpose is to identify  ģϔƽǀƚņǜĿǔόǈϔƚǀűťűƑϔģƑņϔűǔǈϔƇűƑƄϔǴűǔŬϔƽģǀǔűĿǜƇģǀϔĿŬģǀģĿǔŌǀűǈǔűĿǈϔǀŌƇģǔŌņϔǔƚϔ
that origin. When GIs are legally registered, they take different forms (such as AO, DO, PDO, PGI, GI) 
depending on the legal definitions given at national or regional level . The tŌǀƏϔω_ŌƚťǀģƽŬűĿģƇϔ
kƑņűĿģǔűƚƑϊϔƚǀϔω_kϊϔűǈϔƏƚǀŌϔǴűņŌƇǺϔǜǈŌņϔƑƚǴģņģǺǈή  

 
3 Council Regulation (EEC) No 2081/92 of 14 July 1992 on the protection of geographical indications and designations of origin 
for agricultural products and foodstuffs .  

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=celex%3A31992R2081
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=celex%3A31992R2081
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2. Importance of GIs  

The concept of "Geographical Indication" benefits from an international dimension.  Nowadays, 
every country in the world claims that their agricultural or traditional products, foods, or craft s belong 
to a cultural or gastronomic heritage, a symbol of the history of a country or a community. The 
intangible qualities related  to the traditi ons or history of a country form part of the economic 
development  strategies of that countr y. Therefore, the cultural richness of a country can determine 
a GI product όs place in the global market . 

Consumers are  seeking new, more human, more sustainable, and fairer values  in the products and 
services they consume . Demand for products is influenced by several key areas of concern in  
modern society: economic development, market access, improvement in living standar ds, and 
protection of the environment. Th e demand for sustainable values , and products,  is reflected in a 
return to authenticity  and in the concern for passing on these values to future generations.  

The need for sustainability has its repercussions in mark eting strategies. P articularly in developing 
countries, there is  a proliferation  of statements on products, logos, brands, etc ., that do not 
necessarily guarantee the origin  of a product nor the specific qualities  or characteristics .  

This type of marketing and the  abuse of labelling instruments can be  harmful to GIs and to the 
intellectual property rights that go hand -in-hand with them . Hence, GIs have an important role 
because they:  

Ā Enable traditional know -how to be recorded and passed on from generation to  generation ; 

Ā Are a commercial  tool, enabling value to be generated from a rigorous procedure that 
protects producers ; 

Ā Are a vehicle for local development ; 

Ā Are a tool for the benefit of consumers, meeting and guaranteeing not onl y the origin but also 
a certain quality ; 

Ā Are a tool to protect products, producers,  and consumers.  

Ā Because of the role and functions of GIs, it is important : 
Ā To improve their protection, in particular at international level ; 

Ā To improve communication surrounding  this tool for countries and consumers ; 

Ā To improve the tools and operating modes at every level (regional, national,  and 
international) ; 

Ā To educate the producers and consumers about the importance of GI protection ; 

Ā To foster fair business practices, commercial activit ies, direct investment , and foreign 
exchange s in the regions of concern . 

3. Interest and potential impacts of GIs  

Interest in GIs has grown significantly  since the 2000s. The obligation, under the TRIPS Agreement, 
for Members of the World Trade Organization (WTO) to protect GIs has, to a large extent, triggered 
this increase in interest . The attraction of GIs  is that they are seen as useful marketing and p ublic 
polic y tools , for which there has been growing interest in the last two to three decades.  

Developing a GI strategy  involves several important steps , such as: 

Ā Protecting intangible elements of common heritage;  
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Ā Strengthening the cohesion of the group of producers and other stakeholders, who will  be 
the pillars of the GI scheme  and protection ; 

Ā Setting up standards, sometimes outlined in a  ωcode of practice ϊϔƚǀϔωregulations of use ϊϔƚǀ 
most commonly ωspecifications .ϊϔ íŬese document s usually define ǔŬŌϔ ƽǀƚņǜĿǔόǈϔ
characteristics, ǔŬŌϔ ƽǀƚņǜĿǔόǈϔ ťŌƚťǀģƽŬűĿģƇ origin , and the production and processing 
methods. They may also describe  the factors, natural and/or human, that are present in the 
region and contribute to the  characteristics of t he product;  

Ā Defining a mechanism to effectively attribute the right to use the GI name to any 
concerned/interested producer  who produces the product within the established 
boundaries and according to agreed  standards;  

Ā Establishing traceability, verification , and control schemes in order to ensure continued 
quality  and compliance with the code of practice or specifications;  

Ā Devising marketing strategies;  

Ā Obtaining legal protection for the GI and designing an enforcement strategy ; 

Ā Conducting public awareness and educational initiatives regarding GIs.  

a. Geographical indications as differentiation tools in marketing strategies: the truth 
about the origin of the products  

Consumers pay increasing attention to the geographical origin of products, and care about specific 
ĿŬģǀģĿǔŌǀűǈǔűĿǈϔƽǀŌǈŌƑǔϔűƑϔǔŬŌϔƽǀƚņǜĿǔǈϔǔŬŌǺϔľǜǺήϔkƑϔǈƚƏŌϔĿģǈŌǈΩϔǔŬŌϔωƽƇģĿŌϔƚŤϔƚǀűťűƑϊϔǈǜťťŌǈǔǈϔǔƚϔ
consumers that the product will have a particular quality or characteristic s that they may value. Often, 
consumers are prep ared to pay more for such  products.  This has favored the development of specific 
markets for origin - linked  products.   

FIG. n°1: A differenciation tool that attracts consumers  

 

 

Brand recognition is an essential aspect of marketing. Geographical indications convey information 
about the origin - linked  characteristics of a product. They therefore function as product differentiators 
on the market by enabling consumers to distinguish between products with geographical origin -
based characte ristics and products  without those characteristics.   
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b. GIs as a factor of rural development  

In some cases, GIs can contribute to the development of the rural areas or territories in which  they 
are located . The choice  to apply for  a GI registration, generally lies with regional producers, who 
benefit from  the added value generated by the GI.  

Because GI products tend to generate a higher price, they contribute to local employment creation, 
which ultimately may help prevent rural exodus. I n addition, GI products often have important spin -
off effects ; for example , for  tourism and gastronomy , or attracting collaboration with luxury  brands. 

GIs may bring value to a region not only in terms of jobs and higher income, but also by promoting 
ǔŬŌϔǀŌťűƚƑϔģǈϔģϔǴŬƚƇŌήϔkƑϔǔŬűǈϔǀŌťģǀņΩϔ_kǈϔƏģǺϔĿƚƑǔǀűľǜǔŌϔǔƚϔǔŬŌϔĿǀŌģǔűƚƑϔƚŤϔģϔωǀŌťűƚƑģƇϔľǀģƑņήϊ 

However,  the mere fact that  a GI exists for a product does not guarantee automatic success or 
development for the region. For GIs to contribute to de velopment, several conditions must be 
present in the region.  

c. Potential impacts of G Is: 

A GI strategy may reach the following outcomes:   

Ā Protecting the product and producers against fraud, misuses, counterfeiting, etc .; 

Ā Prevent ing the misappropriation of the GI name by a third party;  

Ā Limit ing the risk of the GI name becoming a generic term  and protecti ng the production of 
the good within the geographical area ; 

Ā IƏƽǀƚǳűƑťϔǔŬŌϔƽǀƚņǜĿǔόǈϔƽƚǈűǔűƚƑϔűƑϔǔŬŌϔƏģǀƄŌǔϔģǈϔǴŌƇƇϔģǈϔƽŌƑŌǔǀģǔűƑťϔƑŌǴϔƏģǀkets (national , 
regional , or international) ; 

Ā Contributing to the creat ion or increase of added value for the product/the territory 
(increasing production, improving the quality of the product, fostering innovation, preventing 
delocalization of production) ; 

Ā Giving clear and transparent information to consumers on the quality and origin of the 
products they purchase ; 

Ā Enabling  better promotion and improved reputation ; 

Ā Improving the welfare of producers/farmers ;  

Ā Creating opportunities for employment;  

Ā Improving local economy and rural development ; 

Ā Allowing for environmental sustainability and protect ing biodiversity (for some types of 
products and  under certain conditions) ; 

Ā Promoting diversification, local tourism , and sometimes eco -tourism.  
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FIG. n°2: Geographical Indication : what for?  

 

d. Success stories  

BOX 1: GI Kampot Pepper 4 

Kampot Pepper, a product that dates back to the 13th  century,  is produced in the provinces of 
Kampot and Kep in Cambodia. Registered domestically as a GI since 2010 as the value chain 
was suffering from many abuses on the market at national and international level.  

Following the national registration, the product saw a steep increase in its export sales, with 
about 70% of the production going towards the international market, as well as a three -fold 
increase in its average purchase p rice (at farm gate)νgoing from an average of USD $7,5 pre -
registration to USD $22,7 ten years after registration. In 2019, the value of  Kampot 
Pepper  production amounted to more than USD$1million compared with USD$70.000 of 
production value in 2009, accord ing to the numbers released by the Department of Intellectual 
Property of the Ministry of Commerce of Cambodia.  

Kampot Pepper obtained European Protected Geographical Indication (PGI) in 2014 and an 
international registration under the Lisbon System in 202 1. With the higher market price 
of Kampot Pepper, the risk of fraud and counterfeit products also rises on local and 
international markets.   

 
4 Based on World Intellectual Property Organization (WIPO) website :  
https://www.wipo.int/lisbon/en/news/2021/news_0001.html   

https://www.wipo.int/lisbon/en/news/2021/news_0001.html
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The GI holders are now  invest ing in their enforcement strategy.  

 

BOX 2: Café de Valdesia  

Café de Valdesia was the first registered GI in the Dominican Republic  in 2010 and the first 
registered ACP GI in the EU  in 2016. 

Between 2016 and 2017, the average export price for Café de Valdesia green coffee was 205% 
higher than NYSE (New York Stock Ex change) reference price . 

In 2019, Ōǹƽƚǀǔϔ^²9ϔƽǀűĿŌϔűƑǔƚϔǔŬŌϔGôϔǀŌģĿŬŌņϔ͈̈́̈́ϟδ̈́̈́ͅƄťΩϔĿƚƏƽģǀŌņϔǔƚϔ͆̈́̈́ϟδ̈́̈́ͅƄťϔűƑϔ͆̈́̈́ͅϔ
(year of registration) . 

Ā Café de Valdesia is produced from the varieties of Typica and Caturra, both of which are 
Arabica species grown in the highlands of Ocoa, Peravia and San Cristobal provinces within 
a planting area of 125.000 hectares.  

Ā Café de Valdesia is harvested throughout the year, but mostly between November and 
May. It provides jobs, income and a secure livelihood for thousands of fam ilies in a 
mountainous area at an altitude of up to 1.300 meters.  

Ā Depending on the roasting level, there are three types of Café de Valdesia available on 
the market: medium, medium -dark and dark, each with different organoleptic properties.  

Ā Main export markets are the US, Canada and the EU.  

 

B. Protection  of  GIs 

GIs can attract additional  monetary value  as origin - linked products ( OLPs), similarly to a recognizable 
brand of notable quality or characteristic. As a result, for producers, a GI conveys  a particular 
uniqueness based on the origin of the product and can be used to afford a higher level of legal 
protection.  

There are three standard protec tion regimes in relation to GIs , as illustrated in FIG n°.5   

 
5 Graphical illustration is based on information contained in International Trade Centre . 

https://www.origin-gi.com/images/stories/PDFs/English/E-Library/geographical_indications.pdf
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Notwithstanding some similarities among the regimes, they  differ in terms of the conditions for 
protection and/or the scope of protection.  

FIG. n°3: GI protection regimes  

 

1. Sui Generis Systems 

The term sui generis  is a Latin expression, which means unique in its characteristics or of its own kind. 6 

Sui generis systems represent special regimes of protection whereby GI specific laws are used to 
protect GIs as a form of intellectual property. This type of protection is established for collective use 
by those who produce the product in the specific geog raphic area and comply with defined 
standards. 7  

Generally, under sui generis laws, protected names are afforded protection:  

Ā Against the direct commercial use of a GI, and  

Ā Against the indirect commercial use of a GI in situations where an inauthentic indication of 
origin is used and even if the inauthentic indication makes a reference to the true 
geographical origi n.  

The system also provides for protection against  translation,  imitation and evocation. Most of the su i 
generis systems imposing registrations make provisions for an official control of the code of conduct. 8 

Usually, products registered as GIs are labelled with a specific national seal or symbol being open 
for use by all GIs protected in the country. For example Jamaica Jerk, in addition to any specific logos, 
ĿģƑϔǜǈŌϔǔŬŌϔωÕǀƚǔŌĿǔŌņϔ_kϔzģƏģűĿģϊϔǈǺƏľƚƇϔģǈϔűƇƇǜǈǔǀģǔŌņϔľŌƇƚǴή  

 
6 Giovannucci, Daniele, et al. Guide to Geographical Indications: linking Products and their Origins . Available at SSRN 
1736713 (2009). 
7 World intellectual Property Organization (WIPO) Geographical Indications: What is a Geographical Indication?   
8 Organization for an International Geographical Indication Network . Legal Systems to protect GIs.    

https://euipoeuropa-my.sharepoint.com/Users/francescodesimone/Downloads/Geographical_Indications.pdf
https://www.wipo.int/geo_indications/en/
https://www.origin-gi.com/your-gi-kit/legal-info/item/4744-legal-systems-to-protect-geographical-indications-en-gb-4.html


Manual on GIs for CARIFORUM States, version of  July, 2022 

CARIFORUM Intellectual Property and Innovation Project  | VERSION 2 19/n.a.  

FIG. n°4: Illustrations of Sui Generis GI protection symbols  

In Jamaica  

Geographical Indication  logo  

In Japan  

Geographical Indication logo  

 

 

2. Use of Certification Marks or Collective M arks 

Certification  marks  are owned  by one party  who  certifies  the  goods  or services  of others  when  those  
goods  or services  meet  certain  standards.  These marks are used  to  signal  that  the  products  or 
services  have specific  characteristics  in respect  of material,  mode  of manufacture,  quality,  accuracy,  
and possibly  geographical  origin  - without  necessarily  implying  a link between  the  quality  and the  
product  that  the  mark  identifies.   

It should  be noted  that  certification  marks also exist in the  European  Union trademark  system , but   
they  cannot  be used  to  certify , specifically , the  geographical  origin  of a product  (as this is covered  
under  the  GI legislation).  

Generally,  the owner  of the  certification  mark  must  ensure  that  the  goods  or services , for  which  the  
mark  is being  applied  to, possess the  certified  quality.  This certification  process  must  be carried  out 
in an independent  and impartial  manner. It must  be underscored  that  a certification mark is not to be 
used by its owner, rather  authorized users use the mark. The owner however maintains control over 
the  use of the mark. This principle is also referred to as the ωģƑǔű-use by ƚǴƑŌǀϊ rule.   

Should  it be reasonably  believed  that  there  has been  an infringement  of a certification  mark , in 
principle,  an action  against the  infringer  can be initiated  by the  owner  of the  certification  mark, given  
that  the  owner  possesses the  responsibility  of ensuring  that  the  products  carrying  the  mark  have the 
certified  qualities.  
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FIG. n°5: Examples  of certification  marks 

In Jamaica  

Jamaica Blue  
Mountain Coffee  

In Trinidad & Tobago  

Trinidad & Tobag o 
Fine or Flavour Cocoa 

 

 

 

Collective marks  are owned by an entity which allows its members to use the mark to indicate 
membership in the entity. Such marks Indicate that the associated products or services were 
produced, provided , or commercialized by the members of an identified group. In this res pect, 
ĿƚƇƇŌĿǔűǳŌϔƏģǀƄǈϔģǀŌϔƚǴƑŌņϔľǺϔģϔĿƚƇƇŌĿǔűǳŌϔľƚņǺϔǈǜĿŬϔģǈϔģϔǔǀģņŌϔģǈǈƚĿűģǔűƚƑΩϔƽǀƚņǜĿŌǀǈόϔģǈǈƚĿűģǔűƚƑ, 
ƚǀϔƏģƑǜŤģĿǔǜǀŌǀǈόϔģǈǈƚĿűģǔűƚƑήϔ§ŌƏľŌǀǈϔƚŤϔǈģűņϔģǈǈƚĿűģǔűƚƑǈϔĿģƑϔǜǈŌϔģϔĿƚƇƇŌĿǔűǳŌϔƏģǀƄϔǔƚϔűƑņűĿģǔŌϔǔŬģǔϔ
they are members of the collective body.  

In contrast with the ϋanti-use by owner ό principle present for the certification marks system, the 
owners of a collective mark are authori zed to use it  as well . The owner or owners of a collective mark 
may also bring an action for infringement in situations where a collective mark is owned by an 
association of producers but is used by a person who is not a member of that association.  

Ā Certification  marks indicate  the  ωf²Čϊ a good/service  was made  

Ā Collective  marks indicate  the  ω9Ē Čf²§ϊ a good/service  was made  

3. Laws governing Business Practices/Methods  

Business Practices  and Methods , such as for  example  administrative  product  approval  schemes,  can 
represent  another  tool  that  could  be used  to protect  origin - linked  products.   

Laws governing  unfair  competition  and labelling  or consumer  protection  laws represent  tools  to  
afford  some  legal  protection  to GIs.9  

These legal  tools  are used  generally  in combination  with  other  means of protection ..  

4. Legal  Framework  of CARIFORUM States and Cuba 

What  does the  Legal  Framework  of CARIFORUM Member  Countries  look  like  in respect  of GIs, 
Consumer  Protection  and Unfair  Competition/Trade  Secrets? 

 
9 International Trade Centre, Guide to Geographica l Indications: Linking Products and their Origins . 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&ved=2ahUKEwjFo8aWsrj2AhWNbsAKHZ-uCQMQFnoECAwQAQ&url=https%3A%2F%2Fwww.intracen.org%2FWorkArea%2FDownloadAsset.aspx%3Fid%3D37595&usg=AOvVaw3KMxMt4bCpFWak8AIBwRsm
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a. Overview  of Legal  Framework  governing  Geographical  Indications  and Consumer  
Protect ion  

CARIFORUM Member Country   Consumer Protection Laws  Geographical Indications  

Antigua & Barbuda  Consumer Protection and 
Safety (CAP. 97)  

 

Geographical Indications Act, 
2003 

 

Geographical Indications 
Regulations 2006  

Bahamas  Consumer Protection Act 
(Cap. 337C) 

 

Geographical Indications, 2015 
(Act No. 44 of 2015) 

Barbados  Consumer Protection Act 
CAP 326D 

Geographical Indications Act 
(Cap. 320, consolidated as of 
2002) 

 

Geographical Indications 
Regulations, 2001 (Regulations 
No. 132) 

Belize Consumer Protection Bill 
Draft  

No GI specific laws identified  

Cuba  
Decreto -Ley N° 228, de 20 de 

febrero de 2002 de las 

Indicaciones Geográficas   
 
Decreto -Ley N° 203 de Marcas y 
otros Signos Distintivos  
 

Dominica  No overarching consumer 
protection law  

 

Geographical Indications  

Act 1999 (Act 13 of 1999) 

 

Geographical Indications 
(Amendment) Act, 2008 (Act 13 
of 2008 ) 
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Marks, Collective Marks and 
Trade Names Act, 1999 (Act 12 of 
1999) 

 

Dominican Republic  Consumer Protection Rights 
Act (358-05) 

Law No. 20-00 of May 8, 2000, 
on Industrial Property  

 

Law No. 424-06 of November 14, 
2006, on Implementation of the 
Dominican Republic -Central 
America -United States Free 
Trade Agreement (CAFTA -DR) 

Grenada  Consumer Protection No. 2 of 
2018  

No GI specific laws identified  

Guyana  Consumer Affairs Act 2011  

 

Geographical Indications  

Act No. 15 of 2005 

Haiti  No overarching  consumer 
protection laws  

 

Jamaica  The Consumer Protection 
(Amendment) Act, 2012  

 

The Protection of Geographical 
Indications Act, 2004 (Act No. 5 
of 2004) 

 

The Protection of Geographical 
Indications (Amendment) Act, 
2018 (Act No. 11 of 2018) 

 

The Protection of Geographical 
Indications Regulations, 2009  

 

The Trade Marks Act, 1999 (Act 
No. 32 of 1999, as amended up 
to Act No. 38 of 2013) 

 

Trade Marks (Amendment) Act, 
2013 (Act No. 17 of 2013) 
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St. Kitts and Nevis  Consumer Protection Act  

 

Geographical Indications Act, 
2007 (Chapter 18.39) 

 

St. Lucia  Consumer Protection Act No. 
9 of 2016 

Geographical Indications Act, 
2000 (Chapter 13.14) 

 

Geographical Indications 
Regulations, 2003  

 

 

St. Vincent and the Grenadines  No overarching consumer 
protection law  

Geographical Indications Act, 
2004 (Act No. 24 of 2004) 

 

Geographical Indications  

Regulations, 2008  

 

Trade Marks Act, 2003 (Act No. 
46 of 2003, as amended by Act 
No. 50 of 2004) 

Suriname  Decree E-47 (Price Control 
law) 

No GI specific law  

Trinidad and Tobago  Consumer Protection and 
Safety Act Chap. 82:34 

 

Geographical Indications  

Act (82:78), 1996 

 

Geographical Indications 
(Amendment) Act No. 18 of 2000  

When  new  IP Laws are introduced,  they  should  generally  be notified  to WIPO and appear  in 
WIPO Lex: https://wipolex.wipo.int/es/legislation/members . 

https://wipolex.wipo.int/es/legislation/members
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b. Overview  of Legal  Framework  governing  Unfair  Competition/Trade  Secrets 

FIG n°6: Notable  laws across CARIFORUM Member  Countries  
governing  Unfair  Competition  and Trade Secrets 

 

C. International agreements, standards , and best practices  

1. Relevant International Agreements and Standards  

There are five relevant international instruments which govern and guide standard practices and 
procedures in respect of GIs and the ir protection on an international level. These are no ted in FIG n°.  

  

Barbados:
Proclamation S.I. 2001, No. 20 of February 16, 2001 of the 
Protection Against Unfair Competition Act (Act 1998 -20)

Protection Against Unfair Competition Act 1998 (Act No. 20 
of 1998) 

Dominican Republic:
Law No. 42-08 on the Defense of competition

St Lucia:
Protection Against Unfair Competition Act, 2001 (Chapter 

13.28)

Trinidad and Tobago:
Protection Against Unfair Competition Act, Chapter 82:36
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FIG. n°7: Relevant International Agreements and Standards 10 

 

Ā The Agreement on Trade -Related Aspects of Intellectual Property Rights (TRIPS 
Agreement)  

The TRIPS Agreement establishes minimum standards of intellectual property protection to be 
adopted by members of the WTO multilateral trading regime.   

Article 22.2 of the TRIPS Agreement establishes that Member States must provide the legal means 
for interested parties to prevent the use of geographical names corresponding to GIs in WTO 
Member States in a manner which misleads the public as to t he true geographical origin of the 
product or constitutes an act of unfair competition.  

Ā The Madrid System ξ International Trademark System  

The Madrid System provides for the central international registration of marks. Accordingly, it 
facilitates the exte nsion of trademark  protection on a multijurisdictional level, therefore removing the 
need for separate and multiple registration of TMs in individual countries of interest. As a result, 
owners of marks are permitted to file one application with the nationa l Intellectual Property Office 
and specify other countries of interest,  once these countries join the Madrid System.  

The Madrid System therefore represents both an efficient and a cost -effective system for the 
registration and management of trademarks on a n international level, given that registrants can file 
and pay for a single application which allow s coverage for GI protection in 124 countries at present. 11  

Where GIs are protected under trademark regimes, this can present one possible route for 
international protection.  

 
10 Graphic illustration based on information contained in International Trade Centre, Guide to Geographical Indications: 
Linking Products and their Origins.  
11 World Int ellectual Property Organisation , Madrid η the International Trademark System .  
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Ā Lisbon Agreement for the Protection of Appellations of Origin and their International 
Registration  

The Lisbon Agreement was established in 1958 and operationalized in 1966. There have been several 
revisions since then, the most re cent being the 2015 Geneva Act to the Lisbon Agreement. The 
Agreement , along with the Geneva Act, provide s for the international protection of appellations of 
origin and GIs through a single process governed by WIPO. Under the Lisbon System, GI protection 
is achieved in selected countries through a single registration process and the payment of requisite 
fees. 

Ā The Paris Convention  

The Paris Convention for the Protection of Industrial Property represents one of the oldest 
international agreements facilitating  the protection of industrial property rights across national 
borders. The scope of the Agreement covers patents, marks, trade names, and GIs. The Paris 
Agreement does not specifically define indications of source or appellations of origin and is not 
explicit about the form of protection.  

ǀǔűĿƇŌϔ̈́ͅϔƚŤϔǔŬŌϔ:ƚƑǳŌƑǔűƚƑϔŌǈǔģľƇűǈŬŌǈϔǔŬŌϔƚľƇűťģǔűƚƑϔǔƚϔƽǀƚǔŌĿǔϔωűƑņűĿģǔűƚƑǈϔƚŤϔǈƚǜǀĿŌϊϔωģgainst direct 
or indirect use of a false indication of the source of the goods or the identity of the producer, 
manufacturer or trader .ϊϔkǔϔņƚŌǈϔƑƚǔϔŌǹƽƇűĿűǔƇǺϔspeak to  or include appellations of origin . However,  
since an appellation of origin is by defini tion an indication of source, it typically  is understood  to apply 
to both.  

Article 10 therefore establishes that any false indication of the source of origin of a product is to be 
handled in the same manner prescribed for fraud and violation of other comme rcial laws. This 
prohibits fraudulent misrepresentation or utilization of geographical appellations of origin and source 
indications.  

In addition to the above international agreements, it is also important to highlight the relevance of the 
World Intellect ual Property Organization (WIPO) .   

Ā The World Intellectual Property Organization (WIPO)  

WIPO was established in 1967 by the WIPO Convention and has served as the internationally 
recognized agency of the United Nations specifically set up to develop and facilitate the protection 
of international IP systems. WIPO is responsible for the administ ration of over 20 international 
agreements relating to Intellectual Property rights, including GIs. 

WIPO endeavors  to collaborate with its membership to harmonize and strengthen national legislation 
and processes in respect of intellectual property. In add ition, the organization  supports capacity 
building, institutional strengthening , and legislative approximation.  

Ā Economic  Partnership Agreement between the CARIFORUM States  and the European 
Community and its Member States  

The CARIFORUM-EU Economic Partnership Agreement  was signed in October 2008. It is not just a 
trade in  goods  agreement; it includes commitments on trade in services, investment, and trade -
related issues , such as competition policy, government procurement, i ntellectual property rights, and 
sustainable development. The agreement covers intellectual property , which includes GIs. 
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Article 145 of the Agreement refers to geographical indications 12: 

τA. Protection in the country of origin   

1. Nothing in this Agreement shall require the EC Party and the Signatory CARIFORUM States 
to protect in their territories geographical indications that are not protected in their country 
of origin. 

2. The Signatory CARIFORUM States shall establish a system of protection of geographical 
indications in their respective territories no later than 1 January 2014. The Parties shall 
cooperate through the CARIFORUM-EC Trade and Development Committee in accordance 
with the provisions of Article 164(2)(c) towards the development of geographical indications 
in the territories of the CARIFORUM States. To this end, and within six months from the entry 
into force of the Agreement, the CARIFORUM States shall submit to the consideration of the 
CARIFORUM EC Trade and Development Committee a list of prospective Geographical 
Indications originating in the CARIFORUM States for its discussion and comments. 

3. The Parties shall discuss within the CARIFORUM EC Trade and Development Committee 
the effective implementation of this Article and exchange information on legislative and 
policy developments on geographical indications.  

B. Term of protection  

1. Protection afforded in respect of geographical indications in the EC Party and the 
Signatory CARIFORUM States shall be granted in accordance with the legal system and 
practice of the EC Party or the relevant Signatory CARIFORUM State as the case may be, 
and shall be indefinite  (1).   

2. Such protection shall ensure that the use of geographical indications of goods protected 
pursuant to paragraph 1 be exclusively reserved in the EC Party and the Signatory 
CARIFORUM States to goods originating in the geographical area concerned and that are 
produced in accordance with the relevant product specifications.  

3. In respect of the protection of geographical indications, the EC Party and the Signatory 
CARIFORUM States shall prohibit and prevent, ex officio or at the request of an interested 
party: 

(a) regardless of the class of product on which it is used, the use in their territory of any 
means in the designation or presentation of a g ood that indicates or suggests that the good 
in question originates in a geographical area other than the true place or origin in a manner 
which misleads the public as to the true geographical origin of the good; or any other use 
which constitutes an act o f unfair competition within the meaning of Article 10bis  of the Paris 
Convention;  

 
12 For the full text of the EPA see Economic Partnership Agreement between the CARIFORUM States, of the one part, and the 
European Community and its Member States, on the other part  

http://www.sice.oas.org/trade/car_eu_epa_e/car_eu_e.asp#Art145fn1
http://www.sice.oas.org/trade/car_eu_epa_e/car_eu_e.asp
http://www.sice.oas.org/trade/car_eu_epa_e/car_eu_e.asp
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(b) any use of the protected names for goods in the same class of product as the 
geographical indication which do not originate in the geographical area indicated, even 
where: 

(i) the true origin of the good is indicated; 

(ii) the geographical indication in question is used in translation;  

δűűűεόǔŬŌόƑģƏŌόűǈόģĿĿƚƏƽģƑűŌņόľǺόǔŌǀƏǈόǈǜĿŬόģǈότƄűƑņυΡότǔǺƽŌυΡότǈǔǺƇŌυΡότűƏűǔģǔűƚƑυΡότƏŌǔŬƚņυόƚǀό
other expressions of the sort. 

4. It shall be possible to cancel the registration of a geographical indication. The procedure 
to this effect shall allow for the participation of any natural or legal person having a 
legitimate interest. 

C. Generic terms, plant varieties, animal breeds 

1. The EC Party and the Signatory CARIFORUM States shall not be required to apply the 
protection of geographical indications referred to in section B with respect to goods for 
which the relevant indication is identical with the term customary in common language as 
the common name for such goods in their respective territories.  

2. Nothing in this Section shall require the EC Party and the Signatory CARIFORUM States 
to apply the protection of geographical indications referred to in section B with respect to 
products of t he vine, plants or animals for which the relevant indication is identical with the 
name of a grape variety, plant variety or animal breed existing in the territory of the EC Party 
or the Signatory CARIFORUM State concerned as of the date of entry into force of this 
Agreement. 

3. Homonymous geographical indications shall be protected by the EC Party and Signatory 
CARIFORUM States provided that there is a sufficient distinction in practice between the 
geographical indication first protected and the homonym su bsequently protected, having 
regard to the need to treat the producers concerned in an equitable manner and not to 
mislead consumers. A homonymous name that misleads the consumer in to believing that 
products come from another territory shall not be protec ted by the EC Party or the Signatory 
CARIFORUM State concerned. 

4. If a geographical indication of the EC Party or Signatory CARIFORUM State is 
homonymous with a geographical indication for a third country, Article 23(3) of the TRIPS 
Agreement applies  muta tis mutandis.  

D. Relationship between geographical indications and trade marks  

1. A geographical indication shall not be registered in the EC Party or the Signatory 
CARIFORUM States where, in the light of a trade mark's reputation and renown and the 
length of time it has been used, registration is liable to mislead the consumer as to the true 
identity of the product.  
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2. From the date of entry into force of this Agreement, the registration of a trade mark which 
is identical with, similar to or containing a geographical indication protected respectively in 
the EC Party or in the Signatory CARIFORUM States pursuant to section B and relating to 
the same class of product shall be refused respectively in the EC Party or in the Signatory 
CARIFORUM States. Furthermore, the registration of a trade mark in such circumstances 
shall be refused respectively in the EC Party or in the Signatory CARIFORUM States if the 
application for registration of the trade mark was submitted after the date of application 
for protection of the geographical indication in the territory concerned and the geographical 
indication is subsequently protected.  

3. Trade marks registered in breach of the preceding paragraph shall be invalidated.  

4. The EC Party and the Signatory CARIFORUM States shall ensure that, subject to the 
provisions of section D(1), (2) and (3), a trade mark, the use of which corresponds to one of 
the situations referred to in section B(3), and which has been applied for, registered or 
established by use, if that possibility is provided for by the applicable legislation, in good 
faith within the territories of the EC Party or of a Signatory CARIFORUM State, before the 
date of application of the WTO obligations in the EC Party or a Signatory CARIFORUM State, 
or before the date o f application for protection of the geographical indication in the 
respective territories, may continue to be used notwithstanding the registration of the 
geographical indication, provided that no grounds for the invalidity or revocation of the 
trade mark exist as specified by the legislation of the EC Party or of the concerned Signatory 
CARIFORUM State. In such case, the use of the geographical indication shall be permitted 
alongside the relevant trade mark.  

E. Future protection agreement  

The EC Party and the Signatory CARIFORUM States shall no later than 1 January 2014 
commence negotiations aimed at an agreement on the protection of geographical 
indications in their respective territories, without prejudice to any individual requests for 
protection that ma y have been filed directly.  

F. Internet use 

The EC Party and the Signatory CARIFORUM States accept the need for a clear legal 
framework for geographical indications owners who wish to use their geographical 
indications on the Internet and to participate in the development of electronic commerce 
which includes provisions addressing whether the use of a sign on the Internet has 
contributed to the usurpation, evocation, acquisition in bad faith or infringement of a 
geographical indication or whet her such use constitutes an act of unfair competition, and 
a determination of the remedies, including the eventual transfer or cancellation of the 
domain name. In this respect, the EC Party and the Signatory CARIFORUM States shall 
endeavour to apply the Jo int Recommendation concerning the protection of marks, and 
other industrial property rights in signs, on the Internet, as adopted by WIPO at the Thirty -
Sixth Series of Meetings of the Assemblies of the Member States of WIPO, 24 September to 
3 October 2001.υ 

Negotiations on the agreement to protect geographical indications (GIs) are still ongoing  (Art. 145 E.).  
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2. International Best Practices  

As highlighted above, there are three principal regimes of protection in respect of GIs: sui generis ; 
collective and certification marks ; or business practices and methods.  

a. The European Union  

Ā Context & legal framework  

The sui generis system is grounded on the implementation and enforcement of GI specific laws. 
Across the globe, there are more than  100 nations, including EU Member Count ries and most 
CARIFORUM countries, which have enacted GI specific laws and as such rely on sui generis 
protection. The EU is regarded to have one of the most sophisticated regimes with over 1000 
Geographical Indications currently protected 13. REGULATION (EU) No 1151/2012 OF THE EUROPEAN 
PARLIAMENT AND OF THE COUNCIL of 21 November 2012 on quality schemes for agricultural 
products and foodstuffs  (EC, 2012) is the principal legal instrument in this respect 14.  The EU is currently 
working on a reform of the above as well as on a regulation to protect , for the first time , craft and 
industrial products as GIs.  

In 1992, the EU, as a collective economic group, developed a common legal framework to protect 
consumers from false and misleading information, and further to protect producers from unfair 
competition  practices . This was achieved through the development of specific rules protecting GIs 
and general rules and laws governing unfair competition, trade secrets , and consumer protection. 15  

The general regional harmonized approach adopted by  the EU can be mirrored by the CARIFORUM 
Region; both in respect of the development of the governing legislative framework and of the 
practices and procedures to be adopted by producers, intellectual property offices , and control 
entities or regulatory bod ies.  

Following is r elevant legislation governing the protection of GIs within the context of the EU:  

Common legislation  

¶ EU regulation 1308/2013 on establishing a common organisation of the markets in 
agricultural products  

For agricultural and foodstuffs  

¶ EU regulation 1151/2012 on quality schemes for agricultural products and foodstuffs , as 
modified in December 2021  

¶ EU regulation 664/2014 on the logos to be used for PDOs, PGIs and TSGs  

¶ EU regulation 668/2014 on how EU regulation 1151/2012 on quality schemes for 
agricultural products and foodstuffs should be applied  

¶ Commission communication: Labelling guidelines for foodstuffs us ing PDOs or PGIs as 
ingredients  

 
13 Organization for International Geographical Indication Network (oriGIn), Practical Manual on Geographical Indications for ACP 
countries. 
14 Irina Kireeva, European legislation on protection of Geographical Indications Overview of the EU Member States' Legal 
Framework for Protection of Geographi cal Indications  
15 https://eur - lex.europa.eu/legal -content/EN/TXT/?uri=CELEX%3A320 12R1151 

 

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32013R1308
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32013R1308
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02012R1151-20211207
http://eur-lex.europa.eu/legal-content/en/ALL/?uri=CELEX%3A32014R0664
http://eur-lex.europa.eu/legal-content/en/ALL/?uri=CELEX%3A32014R0668
http://eur-lex.europa.eu/legal-content/en/ALL/?uri=CELEX%3A32014R0668
http://eur-lex.europa.eu/legal-content/en/ALL/?uri=CELEX%3A52010XC1216%2801%29
http://eur-lex.europa.eu/legal-content/en/ALL/?uri=CELEX%3A52010XC1216%2801%29
https://ipkey.eu/sites/default/files/legacy-ipkey-docs/european-legislation-on-protection-of-gis-en.pdf
https://ipkey.eu/sites/default/files/legacy-ipkey-docs/european-legislation-on-protection-of-gis-en.pdf
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For wine sector  

¶ EU implementing regulation 2019/34 regarding applications for protection of designations 
of origin, geographical indications and traditional terms in the wine sector  

¶ EU delegated regulation 2019/33 supplementing regulation 1308/2013 regarding 
applications for  protection of designations of origin, geographical indications and 
traditional terms in the wine sector  

For spirit  drinks sector  

¶ EU regulation 2019/787 on the definition, description, presentation and labelling of spirit 
drinks, the use of the names of spirit drinks in the presentation and labelling of other 
foodstuffs  

For aromatized wine products  

¶ EU regulation 251/2014 on the definition, description, presentation, labelling and the 
protection of geographical indications of aromatised wine products  

Ā The GI requirements and registration process in the UE  

European Union has a legal framework on GIs since 1992. The last regulation is the Regulation (EU) 
No 1151/2012 of the European Parliament and of the Council of 21  November 2012 on quality schemes 
for agricultural products and foodstuffs, modified in December 2021 16. 
 
Without entering into too many details in the Europe an provisions on GIs, it shall be underlined that 
European GIs system is an interesting example in terms of GI scheme and management, . This system 
has been copied by other Asian countries as Cambodia or Indonesia for instance.  

¶ Aim of EU quality/GI scheme  

EU quality policy aims at protecting the names  of specific products to promote their unique 
characteristics, linked to their geographical origin as well as traditional know -how . 
 
Product names can be granted with a 'geographical indication' (GI) if they have a specific link to the 
place where they are made . The GI recognition enables consumers to trust and distinguish 
quality products while also helping producers to market their pr oducts better . 
 
Recognized as intellectual property, geographical indications play an increasingly important role 
in trade negotiations between  the EU and other countries . 

 
16 See : https://eur - lex.europa.eu/legal -content/EN/TXT/?uri=CELEX%3A32012R1151  

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0034
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0034
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
http://eur-lex.europa.eu/legal-content/en/TXT/?qid=1466610281663&uri=CELEX%3A32014R0251
http://eur-lex.europa.eu/legal-content/en/TXT/?qid=1466610281663&uri=CELEX%3A32014R0251
http://ec.europa.eu/trade/policy/accessing-markets/intellectual-property/geographical-indications/
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32012R1151
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FIG n°8: Scheme of GI strategy  

 

Source: Aubard Consulting, 2020 

¶ Concept of GI  

GI emphasizes the relationship between the specific geographic region and the name of the product, 
where a particular quality, reputation or other characteristic is essentially attributable to its 
geographical origin.  

In terms of specifications, for most products, at least one of the stages of production, processing or 
preparation takes place in the geographical area.  

In the case of wine, this means that at least 85% of the grapes used have to come exclusively from 
the geographical area where the wine is actually made.  

Label: the label is compulsory on the products in order to promote the scheme and the efforts made 
by the producers.  

  

Voluntary approach of producers/stakeholders

Drafting of GI specification 

National and EU examination

Inform more precisely the consumer or the customer on  
the origin and / or the quality of a product (source, 
production method, control points carried out)

Legal Protection
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FIG n°9: EU GI logos  

Protected Designation of 
Origin logo  

Protected Geographical 
Indication logo  

  

Source: DG Agri website 

¶ GI Protection  

ǈϔƽģǀǔϔƚŤϔǔŬŌϔGôόǈϔǈǺǈǔŌƏϔƚŤϔkÕØǈΩ names of products registered as GIs  are legally protected against 
imitation and misuse within the EU and in non -EU countries where a specific protection 
agreement has been signed.  

^ƚǀϔģƇƇϔƿǜģƇűǔǺϔǈĿŬŌƏŌǈΩϔŌģĿŬϔGôϔĿƚǜƑǔǀǺόǈϔĿƚƏƽŌǔŌƑǔϔƑģǔűƚƑģƇϔģǜǔŬƚǀűǔűŌǈϔǔģƄŌϔǔŬŌϔƑŌĿŌǈǈģǀǺϔ
measures to protect the registered names within their territory. They should also prevent and stop 
the unlawful production or marketing of products using such a na me. This is what is called GI ex 
officio protection . 

Non-European product names can also register as GIs if their country of origin has a bilateral or 
regional agreement with the EU that includes the mutual protection of such names or by direct 
application . 

¶ GI Registration at the EU  

íƚϔǀŌťűǈǔŌǀϔǔŬŌϔƑģƏŌϔƚŤϔģϔƽǀƚņǜĿǔΩϔGôϔƽǀƚņǜĿŌǀǈϔƚǀϔƽǀƚņǜĿŌǀϔťǀƚǜƽǈϔƑŌŌņϔǔƚϔƇģǺϔņƚǴƑϔǔŬŌϔƽǀƚņǜĿǔόǈϔ
specifications and link to the geographical area, if applicable. The application is sent to national 
authorities for scrutiny and then forwarded to the European Commission, who will examine the 
request.  

For non-EU products to be registered, producers send their applications directly, or via their national 
authorities, to the European Commission.  

The European Commission has respective ly a maximum of 12 and 6 months to examine the 
application and decide if the product will be protected under the GI scheme.  

¶ Component of GI scheme  

One important element of the GI scheme is its functioning. GI application and management are based 
in a document: specification or book of specification  (BoS). It is the identity card of the GI product. 
The correct implementation of specification shall be checked or controlled by the group of 
producers, or by public bodies or by external control bodies.  
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¶ Duties of GI producers group  

One other important aspect of the GI scheme is the place of the producers, most of the time gathered 
in an association or a g roup.  

Some main duties  can be defined in the GI legal framework, such as:  

Ą Defining and managing product specification  

Ą Ensuring standard production and quality of the product  

Ą Representing the product to consumers and authorities  

Ą Collective marketing  of the product  

Ą Protecting the product name  

Ą Partnership with other stakeholders to enhance the promotion  

Ą Developing promotional, rural etc. activities around the product  

Specific duties in relation to GI daily management also exist:  

Ą ØŌťǜƇģǔűƚƑϔƚŤϔǔŬŌϔƽǀƚņǜĿǔǈόƚŤŤŌǀ 

Ą §ƚƑűǔƚǀűƑťϔƚŤϔǔŬŌϔǈƽŌĿűŤűĿģǔűƚƑǈόϔĿƚƏƽƇűģƑĿŌ 

Ą Census of stakeholders  

Ą Monitoring for GI protection  

Ą Communication  

Ą Positive influence of local institution on social dynamics  

Ą The sensitive issue of sustainability  

This explains wŬǺϔűǔϔűǈϔűƏƽƚǀǔģƑǔϔǔƚϔĿƚǀǀŌĿǔƇǺϔűņŌƑǔűŤǺϔǴŬƚϔĿƚǜƇņϔĿƚƑǈǔűǔǜǔŌϔǔŬŌϔω_kϔťǀƚǜƽϊϔģƑņϔǴŬűĿŬϔ
duties they could implement.  

ǀǔűĿƇŌϔ͈͉ϔƚŤϔǔŬŌϔGôϔØŌťǜƇģǔűƚƑϔ͉ͅͅͅδ͆̈́͆ͅϔņŌŤűƑŌǈϔǔŬŌϔωǀƚƇŌϔƚŤϔťǀƚǜƽϊ 

τ1.   Without prejudice to specific provisions on producer organizatio ns and inter-branch 
ƚǀťģƑűȄģǔűƚƑǈόδΣΧεΡόģόťǀƚǜƽόűǈόŌƑǔűǔƇŌņόǔƚΠ 

(a) contribute to ensuring that the quality, reputation and authenticity of their products are 
guaranteed on the market by monitoring the use of the name in trade and, if necessary, by 
informing competent authorities as referred to in Article 36, or any other competent authority 
within the framework of Article 13(3); 

(b) take action to ensure adequate legal protection of the protected designation of origin or 
protected geographical indication and of the intellectual property rights that are directly 
connected with them;  

(c) develop information and promotion activities aiming at communicating the value -adding 
attributes of the product to consumers;  

(d) develop activities related to ensuring compliance of a product with its specification;  
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(e) take action to improve the performance of the scheme, including developing economic 
expertise, carrying out economic analyses, disseminating economic information on the 
scheme and providing advice to producers;  

(f) take measures to enhance the value of products and, where necessary, take steps to prevent 
or counter any measures which are, or risk being, detrimental to the image of those products. 

2.   Member States may encourage the formation and functioning of groups on their territories by 
administrative means. Moreover, Member States shall communicate to the Commission the name 
and address of the groups referred to in point 2 of Artic le 3. The Commission shall make this 
information public.υ 

¶ EU GI Application & Registration Process  

Here is the registration procedure of GIs in the EU : 

FIG n°10: Registration procedure of GIs in the EU  

 

Source: European Union 
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Ā How to protect foreign GIs in the UE 

In addition, it is important to note that GI protection is often a feature of the  bilateral arrangements 
pursued by the  EUήϔíŬŌϔGôόǈϔľűƇģǔŌǀģƇϔģťǀŌŌƏŌƑǔϔǴűǔŬϔàűƑťģƽƚǀŌϔŬģǈϔƽǀƚƽŌƇƇŌņϔǔŬűǈϔƑģǔűƚƑϔǔƚϔŌƑŬģƑĿŌϔ
their national GI regime, resulting in th e development of robust and sophisticated frameworks. 
Discussions continue between the EU and Australia in this respect with an eye to enhancing the GI 
protection regime in Australia to allow for better protection of EU GIs.  A specific GI agreement has 
bee n concluded with China in 2018. These are just some examples. 17 

The agreement being negotiated to fulfill EPA article 145 E. between the EU and CARIFOR UM, will 
establish the specific lists of GIs to be protected in the territories of the counterpart ies.   

FIG n°11: Examples of CARIFORUM GIs that have achieved protection  
already at EU level,  via direct application 18 

 

 

 
17 https://policy.trade.ec.europa.eu/eu -trade -relationships -country -and-region/negotiations -and-agreements_en  
18 Based on GI view website  : https://www.tmdn.org/giview/  
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b. Singapore  

Pursuant to commitments under the European Union -Singapore Free Trade Agreement (EUSFTA), 
Singapore has undertaken efforts to enhance its national framework in respect of the protection of 
GIs. One of the notable tools used to strengthen this regime is the  new architecture established for 
the registration of GIs in Singapore.19 

Singapore has a sophisticated system which commenced acceptance of GI applications from April 1, 
2019. Prior to the introduction of the registration system, GIs were granted protection in Singapore 
further to the TRIPS Agreement. However , given that the TRIPS Agreement does not impose 
standards or requirements for the implementation of a registration system, prior to 2019, the 
recognition of GIs in Singapore was only conclusiv ely determined through court proceeding 
applications.  The introduction of the Register provides greater recognition of the status of GIs and 
confers rights which are determined from the registration process itself.  

Under the new registration framework, GI s registered in Singapore enjoy protection against 
unauthorized  use, despite the fact that such use may not mislead the public as to the true geographic 
origin of the goods; this is applicable to all prescribed categories for which registration is accepted . 
This new system requires an integrated and coordinated approach among all relevant 
stakeholders / producers and regulatory entities alike. The introduction of the registration system has 
resulted in greater certainty, transparency , and accountability for GI [owner*] , producers, and other 
relevant stakeholders.  

c. Australia  

In Australia there are currently two types of protection regimes utili sed in respect of GIs:  

Ā Certification marks  

Ā Sui generis system protecting wine and grape products  

Ā Protection against unfair business practices and methods  

¶ Common law tort of passing off  

¶ Consumer protection laws 20 

The Australian GI protection regime is grounded on key principles highlighted in the figure below. 21 

  

 
19 Bird & Bird, àűƑťģƽƚǀŌυǈό©ŌǴό_ŌƚťǀģƽŬűĿģƇόkƑņűĿģǔűƚƑǈόØŌťűƏŌ.  
20 Australian Government. Recent developments in Australia in the field of Geographical Indications .  
21 Ibid.  

https://www.twobirds.com/en/news/articles/2019/global/singapore-new-geographical-indications-regime
https://www.wipo.int/edocs/mdocs/geoind/en/wipo_geo_yty_17/wipo_geo_yty_17_19.pdf
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FIG n°12: Key Principles of the Australian GI Protection Regime  

 

 

The sui generis system for protection of wine GIs was introduced in 1994 in Australia and has been 
amended many times since its introduction to enhance the protection regime and to recognize 
developments  under the Australia -European Community Agreement on Trade in Wine (Wine 
Agreement) and other developments. Protected GIs on the Register include:  

Ā Australian wine GIs  

Ā Non-Australian wine GIs; and  

Ā Translations of non -Australian wine GIs. 

As it relates to Certification marks, these are administered by IP Australia and assessed by the 
Australian Competition and Consumer Commission.  

Certification marks identify that goods adhere to a particular standard associated with quality, 
composition , ƚǀϔťŌƚťǀģƽŬűĿģƇϔƚǀűťűƑήϔ:ŌǀǔűŤűĿģǔűƚƑϔƏģǀƄϔǈǔģƑņģǀņǈϔĿģƑϔǀŌƽƇűĿģǔŌϔǔŬŌϔ_kόǈϔĿƚǜƑǔǀǺϔƚŤϔ
origin specification. Both the trademark registration and the associated standards can be subjected 
to third party objections. 22 Figure n°13 presents exampl es of certification marks registered in Australia.  

 
22 Ibid.  
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FIG. n°13: Examples of Certification marks registered in Australia 23 

 

It should be noted that some products can benefit from dual protection under more than one 
regime ; e.g., under the sui generis regime and certification marks framework . Figure  n°14 presents 
examples of products which enjoy dual protection.  

FIG n°14: Examples of Products which enjoy Dual Protection  

  

 
23 Ibid.  
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CHAPTER 2 | GIs manual for producers  

 

Introduction  

This chapter aims at providing general principles underlying an application to register a geographical 
name under a GI system for producers of the concerned product . 

The objective of a GI is to protect a geographical name  of agricultural, agri - food, handicraft, or 
industrial products whose characteristics, quality, type, and reputation are linked to a defined territory 
and specific know -how. 

A GI provide s a given product the legal protection of its commercial name , which is made up of a 
geographical name or a name with geographical significance.  

This form of protection involves the reservation of a geographical name for a specific  product for only 
those producers or other stakeholders who adhere to  the production/transformation/elaboration 
specifications.  In a world where markets are free and competitive, this form of reservation can only 
be justified if the justification is objective  and duly established/evidenced . 

In order to apply to register a geogra phical name, an application must contain information 
demonstrating that:   

Ā The GI applicant complies with the conditions as defined by the relevant legal framework ; its 
statutes and / or its capacity to collectively manage the GI  

Ā A product from a certain area has characteristics that are due precisely to its  origin, and which 
therefore distinguish it from other products . In order to do  so, a specific document named 
ωǈƽŌĿűŤűĿģǔűƚƑϊϔmust be established by the applicant.  

A. GI eligibility  

1. Product eligibility /Type of products to be covered by a GI  

Agricultural products typically have qualities that derive from their place of production and are 
influenced  by specific local  and geographical factors such as climate and soil. Most GIs throughout 
the world  are applied to agricultural products, foodstuffs, wine, and spirits. 

However, the use of GIs is not limited to agricultural products. A GI may also highlight specific 
qualities of  a product that are due to human factors found in ǔŬŌϔƽǀƚņǜĿǔόǈϔƽƇģĿŌϔƚŤϔƚǀűťűƑΩϔǈǜĿŬϔģǈϔ
specific  manufacturing skills and traditions. That is the case, for instance, for handicrafts, which are 
generally  handmade using local natural resources  (or not) and usually embedded in the traditions of 
local  com munűǔűŌǈϔ ǈǜĿŬϔ ģǈϔ ωKashmir Pashmina,ϊ ωBohemia Cristal ,ϊ ωLamphun Brocade Thai  silkΩϊ 
ωPorcelaine de Limoges ,ϊϔetc. Some natural materials , such as natural stone , can also be protected  
as a GI (e.g., ωBritain GraniteϊϔűƑϔ^ǀģƑĿŌϔƚǀ ωMakrana marble ϊϔűƑϔIndia). 
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a. Conditions for a product to be GI -eligible:  

Ā GIs cover goods and not services.  

Ā Product  categories :  

GI categories  may  include  products for human consumption, non -alimentary agricultural products, 
natural products, industrial products, and handicraft products. The scope of application depends on 
national laws and  regulations, but considering the international treaties and diverse practices 
worldwide , the following goods can be protected by a GI scheme:  

¶ meat ; 

¶ dairy products;  

¶ birds' eggs;  

¶ honey; 

¶ fisheries, aquaculture, s eafood products;  

¶ transformed product with  meat and fish;  

¶ vegetables, fruits, plants, roots , and tubers;  

¶ transformed product with  fruit and vegetables;  

¶ coffee, tea , and spices; 

¶ cocoa beans/chocolate;  

¶ cereals; 

¶ sugar; 

¶ tobacco;  

¶ rubbers and natural resins;  

¶ oils/essential oils;  

¶ transformed  products;  

¶ drinks based on plant extracts;  

¶ beers and other fermented beverages;  

¶ wines and spirits;  

¶ leather, wool, silk  (as raw material s); 

¶ handicraft products (china, tapestry, fabrics, pottery , etc.); 

¶ Industrial products (natural stone, wood , etc.). 

Hence , all types of products /goods  can be covered by a GI protection if they do not contradict 
national laws.  Most of these products can be protected according to the current legal frameworks in 
CARIFORUM countries  ΨϔĿƚĿƚģΩϔĿƚŤŤŌŌΩϔƽűƑŌģƽƽƇŌΩϔŬƚƑŌǺΩϔǈƽűĿŌǈΩϔĿǀģŤǔϔƽǀƚņǜĿǔǈϔŌǔĿΪ 
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FIG. n°15: Type of products that can be protected by a GI  

 

FIG. n°16: Examples of different types of products in CARIFORUM countries  

ϋ~ģǀűƏģǀϔ9ģǀģŬƚƑģό 

Semi-precious ornamental rock  
from República Dominicana  

ϋ§ƚƑǔŌǈŌǀǀģǔϔfűƇƇǈό 

Cocoa from Trinidad & Tobago  

ϋ:űťģǀǀƚϔAƚƏűƑűĿģƑƚό 

Cigars from República 
Dominicana  

 

ϋ:ģŤōϔņŌϔċģƇņŌǈűģό 

Coffee from República 
Dominicana  

    

 

Ā A GI is linked to its geographical origin . This 
link can exist based on  natural factors, 
human  factors , reputation , or the 
combination of all  of the above . Reputation 
can be enough to justify the link . 

Ā A GI is associated with a geographical name 
or a geographical location . 

Ā A GI applies to a product with specific 
characteristics, reputation, or quality ; a 
shape, taste, color, or quality that makes it 
ωǜƑűƿǜŌδņűŤŤŌǀŌƑǔϊ from others  of the same 
category . 

FIG. n°17: Link between a GI and its geographical origin  
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Ā A GI is tied to a name or sign that already benefits from a reputation linked to the product in 
question  (mostly at local level but  it can also be at national or international level).   

b. What are the potential barriers to  the  recognition of  a GI? 

There are several barriers , from a legal point of view, that may arise when seeking protection for a GI, 
including the following:  

Ā Misleading GIs 

The protection of a GI may be refused if the competent authority considers that the geographical 
origin attributed to the GI is unreal or misleads the public about the origin of the products.  

Ā Conflict with a prior mark  

A GI may be refused protection in a particular territory if the authority in that territory considers that 
the GI is identical or similar to a trademark previously applied for, registered or acquired through use, 
in good faith, and that use of the GI would result in a likelihood of confusion with the trademark.  It is 
therefore important , before applying for the GI, to verify that there is no registered trademark 
containing the GI name .  

Example: In France, ς9 :: Ø íσόis a registered trademark for glassware . This brand is well-known, but 
its name is also the name of the village where this know -how comes from. Other producers would have 
liked to register a GI. However, due to the existence of the prior trademark, which is already well 
recognized by the public , and the potential risk of  misleading the public, the GI could not be registered. 

Ā Generic character  

ω_ŌƑŌǀűĿϊϔǀŌŤŌǀǈϔǔƚϔģϔƑģƏŌϔthat  is identical to the term commonly used  for goods or services in the 
country where the GI would be registered . Names that lost their geographical significance cannot be 
registered as GIs (for example,  Dijon Mustard, Camembert, Eau de Cologne , etc.). The assessment to 
qualify ģϔƑģƏŌϔģǈϔωťŌƑŌǀűĿϊϔ or not is done by the relevant authorities in each country . 

GǹģƏƽƇŌΠόςAűƁƚƑό§ǜǈǔģǀņσόǴģǈόƚǀűťűƑģƇƇǺόģόƑģƏŌόģǈǈƚĿűģǔŌņόǔƚόģόǔǺƽŌόƚŤόƏǜǈǔģǀņόűƑό^ǀģƑĿŌΡόςAűƁƚƑσόľŌűƑťό
a city located in Burgundy , a ƽǀƚǳűƑĿŌόűƑό^ǀģƑĿŌΧόfƚǴŌǳŌǀΡόģǈόςAűƁƚƑό§ǜǈǔģǀņσόǴģǈόƑƚǔόƽǀƚǔŌĿǔŌņόľǺόűǔǈό
producers, the geographical name lost its geographical significance and became generic, through use, 
associated to a type of mustard that  could be produced anywhere in the world, rather than associated 
to a specific origin. The producers could  ƑƚόƇƚƑťŌǀόģƽƽƇǺόŤƚǀό_kόƽǀƚǔŌĿǔűƚƑόŤƚǀόςAűƁƚƑό§ǜǈǔģǀņ.σόIn this case 
however, the decision of the producers was to use the name ς9ǜǀťǜƑņǺό§ǜǈǔģǀņσόǴŬűĿŬόǴģǈόƇģǔŌǀό
protected as a GI. 

àűƏűƇģǀƇǺΡόǔŬŌόƑģƏŌόςCģƏŌƏľŌǀǔσ which is a name of a village in the north of France where cheeses are 
produced, became a generic name to describe a type of cheese used everywhere in the world . Hence, in 
order to protect the famous French Camembert produced in Normandy , the producers registered as a 
GI the terms: ς:ģƏŌƏľŌǀǔόņŌό©ƚǀƏģƑņieσόδ:ģƏŌƏľŌǀǔόƚŤό©ƚǀƏģƑņy). This means that no other 
producers are allowed to name ǔŬŌűǀόĿŬŌŌǈŌός:ģƏŌƏľŌǀǔόņŌό©ƚǀƏģƑņieσΡόǴŬűƇŌόǔŬŌόǴƚǀņό:ģƏŌƏľŌǀǔόűǈό
open for use by anyone.  
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FIG. n°18: The case of the generic term ϋcamembert ό 

^ǀŌƑĿŬϔ_kϔϋ:ģƏŌƏľŌǀǔϔņŌϔ©ƚǀƏģƑņűŌόϔλÕA²μ 

In this case, the EU GI logo (PDO) appears because the name 
"Camembert de Normandie" is protected by the EU PDO scheme 

GǹģƏƽƇŌϔƚŤϔģϔ§ĿϔAƚƑģƇņόǈϔƽǀƚņǜĿǔ 
using camembert -type cheese  

In this case, the EU GI logo does not appear because the registered 
name is τCamembert de Normandieυ, not τcamembertυ, which is 

considered a generic term  

  

Ā Homonymous geographical indications  

Homonymous GIs are those that are spelled or pronounced alike, but which identify products 
originating in different places  (and usually in different countries ). In principle, these indications should 
coexist, but their  coexistence may be subject to certain conditions. For example, they may have to 
be used in association with additional information on the origin of the product in order to prevent 
consumers from being misled.  

A GI may be refused protection if, due to the existence of another homonymous indication, its use 
would be considered ƽƚǔŌƑǔűģƇƇǺϔƏűǈƇŌģņűƑťϔǔƚϔĿƚƑǈǜƏŌǀǈϔǴűǔŬϔǀŌťģǀņϔǔƚϔǔŬŌϔƽǀƚņǜĿǔόǈϔǔǀǜŌϔƚǀűťűƑή 

Example (not a real one): In a case where a cheese ς Ƒǔűťǜģό:ŬŌŌǈŌσόűǈόǀŌťűǈǔŌǀŌņόģǈόģό_kόin Guatemala  
,would seek protection in Antigua and Barbuda where a GI  with the same namŌός Ƒǔűťǜģό:ŬŌŌǈŌσόŬģņό
been already registered , there could be a refusal for registration . Alternatively, parties may have to reach  
an agreement to  further differentiate between GIs, amending the name or using a disclaimer associated 
with its use for example. 

Ā The indication is the name of a plant variety or animal breed  

In certain jurisdictions, protection may be refused to a GI if it conflicts with the name of a plant variety 
or an animal breed and may, as a result, mislead the consumer as to the true origin of the product.  

Example: In France, there is a cow breed known as ς9ƇƚƑņŌόņυ ƿǜűǔģűƑŌσό(Blond of Aquitaine  or blond -
haired cow of the Aquitaine Region in English). Even though the name of the breed contains a 
geographical specification  ς ƿǜűǔģűƑŌ,σόǔŬűǈόņŌƑƚƏűƑģǔűƚƑόĿƚǜƇņόƑƚǔόľŌόǀŌťűǈǔŌǀŌņόģǈόģό_kόģǈόit is officially 
registered as an animal breed.  

Ā Other barriers  to GI eligibility  

Besides the obstacles explicitly mentioned in the legal framework, there are additional barriers to the 
eligibility of GIs : 
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Ā The use of which would be likely to deceive or cause confusion ; 

Ā The use of which would be contrary to any existing law; or 

Ā Which would otherwise be disentitled to protection in a court.  

FIG. n°19: Potential barriers to GI protection  

 

2. Applicant eligibility  

GIs are products/goods that belong to the shared  heritage of a territory . Because of this specific 
element, the right s conferred by a GI must belong to the legitimate collective stakeholders that 
produce the products/goods according to  recognized conditions of production that have been 
handed down  from generation to generation . This way a GI may be effective to protect the traditional 
knowledge and folklore.  

Registration/protection of a GI may be requested by a group of stakeholders or, in exceptional 
cases by a single applicant, located in the product's delimited geographical area (see section B.1.6. 
Delimitation of the geographical area ).  

Organization of producers and other value chain stakeholders  as a collective  is not a requirement set 
by international GI agreements and therefore will depend on requirements present in national laws, 
but in practice it is a key factor for the success of GIs.  

Stakeholders  who join a collective  organization  to apply for  GI recognition are called the "GI applicant 
group"  ƚǀϔω_k association .ϊ 

The GI applicant group can include stakeholders  at different stages of the product value chain: 
producers, processors, raw material suppliers, distributors, traders, etc.  

Following are all the stakeholders  frequently comprised by  the term ω_kϔƽǀƚņǜĿŌǀϊ: 

Ā Any producer of agricultural or natural products;  

Ā Any processor of natural or agricultural or agri - food products;  
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Ā Any industry or manufacturer of products of handicraft;  

Ā And any trader dealing in the products mentioned above.  

These stakeholders  may become part  of a producer association, a producer consortium, a 
cooperative, an inter branch  association, a professional union, an economic interest group, or any 
other collective or ganization that represents them and is able to guarantee that the GI meets the 
criteria set  or agreed upon  in the GI specifications  (see section B.1. Specifications ). Regardless of the 
legal structure, the GI applicant group has to  unite around a common strategy.  

In some countries, recognition of a GI may also be requested by a competent national administration 
(e.g., a local authority).  

Whatever its form , the collective organization must be able to deal effectively with all aspects  
involved in the  management of a GI, because , in addition to drawing up the specifications, the 
collective organization  (which can ľŌϔĿģƇƇŌņϔωǔŬŌϔ_kϔǀűťŬǔǈϔŬƚƇņŌǀϊ once the GI is registered ) will have 
to be able to :  

Ā Manage and control the use of the GI ; 

Ā Ensure that all its members respect the common rules defined in the specifications  that 
covers the description of the product covered by the GI as well as the production methods ; 

Ā And take charge of the GI's promotional activities (see section F. GI daily management ).  

 

 

B. Content of a GI application  

1. Basic content of a GI application  

The GI application should provide information on  two  main aspects that will be examined by the IPO:  

Ā The nature of the GI applicant ; 

Ā The ϋspecifications ό, including the definition of the product and the explanation given by the 
applicant to demonstrate that the product is eligible as a GI.  

Ā  The GI must belong to the  legitimate  collective stakeholders  

Ā The GI registration should be requested by  a collective  group  of stakeholders  

Ā The stakeholders must unite  around a common strategy  

KEY TAKEAWAYS 
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Example from  the ωGI model law ϊ24: 

τ:ƚƑǔŌƑǔόƚŤόťŌƚťǀģƽŬűĿģƇόűƑņűĿģǔűƚƑǈυόģƽƽƇűĿģǔűƚƑ: 

(1) An application for the registration of a geographical indication shall specify:  

(a) the name, address and nationality of the person making the application, and the capacity in which 
the applicant is applying for registration;  

(b) name of the representative of the applicant if any;  

(c) specifications, including the following particulars:  

i. the geographical indication (name) for which registration is sought;  

ii. the goods to which the geographical indication applies;  

iii. the geographical areas to which the geographical indication applies;  

iv. the quality, reputation or other characteristic of the goods in respect of which the 
geographical indication is used;  

v. the process of production;  

vi. the quality, reputation or other characteristic of the goods and how that quality, 
reputation or other characteristic (as the case may be) is essentially attri butable to the 
place from which the goods originate,  

vii. where the geographical indication for which registration is sought relates to a country 
other than the country of this application , evidence that the geographical indication has 
obtained recognition or r egistration as a geographical indication in the qualifying 
country or countries of origin, where applicable, and  

viii. the reference to the control body;  

ix. the labelling rules; and  

(d)  such other particulars as may be prescribed.υ  

2. GI applicant  

The following information should be included in this section  of the application : 

Ā Name of the GI applicant group: name of the association/producer group/any competent 
legal person and/or the acronym when it exists ( ŌήťήΩϔωzģƏģűĿģϔzŌǀƄϔÕǀƚņǜĿŌǀǈόϔ ǈǈƚĿűģǔűƚƑϔ
λzzÕ μϊμϔAND its legal representative:  the representative is currently the name of the head of 
the association or the enterprise. It can be the director of a governmental body. It can also be 
the lawyer/attorney t hat represents the interests of the applicant;  

Ā Contact details  (of the GI applicant group and/or its legal representative): address, telephone, 
fax and email;  

Ā Nature and composition: its legal nature (e.g., association, professional union, etc.), its 
missions, and the categories of operators concerned (e.g., producers, transformers, traders, 
etc.). 

 
24 A CARIFORUM GI model law was developed in the framework of the  CARIPI project, based on the analysis and active 
ĿƚƑǔǀűľǜǔűƚƑϔƚŤϔģƇƇϔ͊ͅϔ: Øk^²Øô§ϔĿƚǜƑǔǀűŌǈόϔűƑǔŌƇƇŌĿǔǜģƇϔƽǀƚƽŌǀǔǺϔƚŤŤűĿŌǈδǀŌťűǈǔǀűŌǈϔģƑņϔƚǔŬŌǀϔǈǔģƄŌŬƚƇņŌǀǈήϔϔ 
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3. Specifications  

This paragraph details the elements to be included in the specifications  by the GI applicant group 
when applying for recognition of their product as a GI. These specifications will set the conditions 
that must be shared and applied by all the stakeholders to benefit from the GI . The specifications 
must reflect the reality of th e product and the value chain. This is why the collective organization is 
of particular importance.   

The drafting of the application can take time . A phase of consultation and deliberation within the GI 
applicant group is therefore essential because each o perator has a specific vision of the product. This 
phase is all the more important as the specifications may , for certain type s of products , determine 
the possibilities of improving the quality of the product and of adopting innovative practices.  

Any lack of consensus between the different stakeholders when drafting the specifications could 
lead to decisions that only work for  a minority, expos ing some legitimate GI stakeholders to exclusion  
or excluding  traditional practices of production . It is therefore necessary to take into account the 
expectations and motivations of each stakeholder.   

Having 100% of the stakeholders involved in the value c hain of the GI applicant group is not 
compulsory but a good measure to ensure representation . 

FIG. n°20: The importance of the GI specifications  

 

The specifications must be submitted in an editable computer file (e.g. , a document prepared with 
the Office Word® software)  to allow the responsible IPO to make changes when examining  the GI 
application.  

The following sections present the  key elements  classically  requested by the legal framework in the 
process of a GI application . 
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FIG. n°21: Key elements of the specifications  

a. Product name  

The name given in the book of specifications must be exactly the same as the name  used in 
commerce or in the common language , and only in the languages that are or were historically used 
to describe the specific product in the defined area. The original spelling of the name must be 
respected. The recognition of a GI does not aim to create new names , but to recognize  the use of a 
name linked to production practices.  

The application is normally based on a product with a geographical name attached  λŌήťήΩϔωMild 
Cévennes onionsϊϔűƑϔ^ǀģƑĿŌΩϔωParmigiano Reggianoϊϔin ItalyΩϔƚǀϔωÕűƑŌģƽƽƇŌǈόŤǀƚƏό9ŌƑűƑσεΧ 

The name in the GI provides information to consumers as to the kind of product involved.  

The name of the product, meaning the product category, is not compulsory. Some registered GIs for 
wines or cheeses refer directly to the geographical name without using the name of the p roduct: 
ωChampagneϊϔ λǈƽģǀƄƇűƑťϔ ǴűƑŌμΩϔ ωRoquefortϊϔ λĿŬŌŌǈŌμΩϔ ωParmigiano Reggianoϊϔ λĿŬŌŌǈŌμΩϔ ŌǔĿήϔ íŬŌϔ
geographical name is enough to point  to the type of product.  

Variety and breed names are accepted if they  do not cause confusion for the consumer.  

Descriptive words should be avoided unless they are an inherent part of the name of the product. 
àƚƏŌϔŌǹģƏƽƇŌǈϔǴƚǜƇņϔľŌϔωǔǀģņűǔűƚƑģƇ,ϊϔωƚǀűťűƑģƇ,ϊϔωŬƚƏŌƏģņŌ,ϊϔωƑģǔǜǀģƇ,ϊ ωauthentic ,ϊ etc. 
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The geographical name  may be the name of an administrative or historical region, or the name of an 
administrative unit (for example , a city , district, region etc.), or the adjective referring to a geographical 
name. However, it  is not a requirement  for the GI name to correspond to an admi nistrative legal 
definition.  

It must be noted that the larger the territory covered by a geographical name, the more difficult it 
is to preserve  and protect it . On the other hand, protection cannot be requested for names that are 
not representative of the area  of production . 

The GI name is not a choice, rather it is usually indicative  of the history and reputation of the product. 
If the name is new, creative, distinctive, not related to tradition we are most likely not talking about a 
GI so that its protection as a trademark (collective, certification) might be more appropriate . 

It is important not to use a famous geographical name to take advantage of its notoriety . Its use needs 
to be justified and tied to the history of the product.  

The presence of a geographical name or name with geographical significance is compulsory in 
the name of a GI.  

 

 

 

 

  

Ā The GI name must be  exactly the same as the one used in commerce  

Ā A geographic al  significance  must be attached to the name  

Ā The name is not chosen but comes from a history and reputation  

KEY TAKEAWAYS 
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FIG. n°22: GǹģƏƽƇŌǈϔƚŤϔϋƽǀƚņǜĿǔϔƑģƏŌόϔŤƚǀϔŌǹűǈǔűƑťϔ_kϔƽǀƚņǜĿǔǈ 

PRODUCT NAME 

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģό  (PDO) 

Chili pepper from France  

Click here to access 
the full specification  

 

Images 1 and 3 under 
Creative Commons licences 

Image 2  ©Anne CLERMONTELLE 

 

ϋÕűƏŌƑǔόϔƏŌģƑǈϔϋĿŬűƇűϔƽŌƽƽŌǀόϔűƑϔ^ǀŌƑĿŬϔģƑņϔϋGǈƽŌƇŌǔǔŌόϔűǈϔǔŬŌϔƑģme of a small town located in the French Basque Country in 
southwest France famous as center of chili pepper production with specific quality ήϔϋGȄƽŌƇŌǔģƄƚϔ9űƽŌǀǀģόϔƏŌģƑǈϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔ
in the traditional Basque language (Euskara  language ). Both national and local languages are accepter as GI denomination.  

GI ϋAŌƏŌǀģǀģϔØǜƏό 

Rum from Guyana 

Click here to access 
the full specification  

Images under 
Creative Commons licences 

ϋAŌƏŌǀģǀģόϔűǈϔǔŬŌϔƑģƏŌϔƚŤϔƚƑŌϔƚŤϔǔŬŌϔǔŬǀŌŌϔĿƚǜƑǔűŌǈϔƚŤϔ_ǜǺģƑģϔƇƚĿģǔŌņϔon the northern coastline of South America , bordering the 
Atlantic Ocean, just above the Equator . It gets its name from the Demerara river in eastern Guyana. ϋØǜƏόϔűǈϔǔŬŌϔƑģƏŌϔƚŤϔģϔǈƽűǀűǔϔņǀűƑƄϔ
made from sugar cane . 

https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX%3A52013XC0227%2802%29
https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX%3A52013XC0227%2802%29
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
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b. Product category  

The product category refers to the type/family of products  to which the GI application relates.  

Examples of product category: tomatoes, fresh meat, processed meat, glassware, fabrics, coffee 
(beans, ground), etc. 

In some countries, such as the Dominican Republic, the Nice Agreement classification is used, like 
for trademarks. Learn more about the Nice Classification on Caribbean TM Class.  

It can also be a legal definition of the category if given by the national framework:  

Ā At the domestic level;   

Ā At the regional level . Example of EU categories : Class 1.2. Meat products (cooked, salted, 
smoked, etc.); Class 1.8. Other products of annex I of the treaty (spices, etc.); Class 2.1. Beers, etc.  

íŬŌϔČkÕ²όǈϔ~űǈľƚƑϔGǹƽǀŌǈǈϔņģǔģľģǈŌϔǈŬƚǴǈϔŤƚǀϔŌǹģƏƽƇŌϔǔŬŌϔŤƚƇƇƚǴűƑťϔĿģǔŌťƚǀűŌǈΨ 

Ā Beverages and related products  

Ā Food products and related products  

Ā Non-food products:  

¶ Games, playthings, sporting articles  

¶ Glass and crystal  

¶ Musical instruments  

¶ Religious, ornamental and handicraft objects  

¶ Salts and minerals  

¶ Stones and ceramic objects  

¶ Textile products  

¶ Other  

c. Delimitation of the geographical area  

This section  should include  the delimitation or definition of the  geographical area to be covered 
by the GI , which is an essential component of the GI scheme.  

The geographical area refers to the  territory where  the product is found or produced . It is defined 
by a list of administrative entities (cities, regions, districts, etc.)  and/or by natural geographic limits 
(topographical, climatic, etc.).  

There is no requirement to make a correlation between the product ion area and the administrative 
area when delimiting the geographical area associated with the GI. In fact, this kind of connection  is 
extremely rare due to the fact that the administrative area can move during the history of a country.  

Examples: In France, most of the GI for cheeses bear the name of a city. The cities were in fact trading 
spots for cheeses, which took on the ir names as a result  λωRoquefortϊΩϔωMunsterϊΩϔŌǔĿήμήϔfƚǴŌǳŌǀΩϔűƑϔ
practice, th e area of production is much more important than the city  itself . It covers a broader area. 
kŤϔǴŌϔǔģƄŌϔǔŬŌϔŌǹģƏƽƇŌϔƚŤϔωRoquefort,ϊϔǔŬŌϔĿűǔǺϔƚŤϔØƚƿǜŌŤƚǀǔϔűǈϔƚƑŌϔƽƇģĿŌϔǔƚϔƽǀƚĿŌǈǈϔǔŬŌϔƏűƇƄϔűƑǔƚϔ

http://tmclass.tmdn.org/caribbean
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cheese, but the geographical area of sheep breeders covers a larger area that includes the 
department of the Aveyron and some cities near this department .25 

Furthermore, the operations taking  place within this delimited area (origin of the raw material, various 
stages of elaboration, packaging, etc.)  should be lis ted carefully  and in accordance with the wishes 
of the GI applicant group.  

Examples: 

¶ For meat: elected, born, bred, slaughtered, cut up;  

¶ For processed products: origin of the raw materials, transformation, packaging.  

The applicant must explain these criteria precisely and objectively.  

Delimitation is the action whereby a production zone, within which the GI is produced, is 
circumscribed and materialized.  

In concrete terms, the requested geographical area should take into account the elements that 
demo nstrate the link the product has with its geographic origin  (section B.3.6. of this chapter).  

The geographical area must be described w ith precision and the criteria of its delimitation must 
be justified and link ed to the product at hand . 

A map showing the political, administrative, topographical or other specific boundaries of the 
territory, region or locality identified, should also be provided. Traditionally, the map will define the 
exact geographical area covered by the GI, including all the villages, towns or regions that are 
included. If the GI is related to a natural factor, it may be interesting to include a topographic and/or 
climatic map.  

 

 

 

 
25 See the _kϔωØƚƿǜŌŤƚǀǔϊϔ§ģƽ 

Ā The geographical area refers to a territory in which the GI must be produced  

Ā It corresponds to the GI production, history and reputation  

Ā It must be  defined by a list of administrative entities or natural geographic limits  

Ā Operations that take place in the area must be  carefully listed  

Ā A map should be provided  

KEY TAKEAWAYS 

http://www.inao.gouv.fr/var/inao_site/storage/repository/editeur/files/pdf/Cartes/AOC_Roquefort_G_201705.pdf
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FIG. n°23: GǹģƏƽƇŌǈϔƚŤϔϋťŌƚťǀģƽŬűĿģƇϔģǀŌģόϔŤƚǀϔŌǹűǈǔűƑťϔ_kϔproducts  

DELIMITATION OF THE GEOGRAPHICAL AREA 

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģόϔ(PDO) 

Chili pepper from France  

Click here to access 
the full specification  

íŬŌϔťŌƚťǀģƽŬűĿģƇϔģǀŌģϔƚŤϔǔŬŌϔÕA²ϔϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔűǈϔƇƚĿģǔŌņϔ
in the small region of Labourd, which corresponds to the 
western part of the French Basque Country (southwest France).  

It covers the following municipalities or parts of municipalities in 
the department of Pyrénées -Atlantiques: Larressore, Souraïde, 
Ainhoa, Cambo -les-Bains, Espelette, Halsou, Itxassou, Jatxou, 
Saint-Pée-sur-Nivelle and Ustaritz.  

The area is bounded to the north by a succession of first ridge 
lines, to the west by the Nivelle valley, and to the south and east 
by a succession of peaks (from Mount Ursuya to Mount Ereby) 
which form a vast cirque, with a strong influence on the local 
climate.  

ϋÕűƏŌƑǔϔ ņόGǈƽŌƇŌǔǔŌόϔ Əǜǈǔϔ ľŌϔ ƽǀƚņǜĿŌņΩϔ ƽǀƚĿŌǈǈŌņϔ ģƑņϔ
packaged within this defined geographical area.  

This information is a short abstract  of the provisions extracted from 
the ÕA²ότÕűƏŌƑǔόņυGǈƽŌƇŌǔǔŌυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

FIG. n°24: _ŌƚťǀģƽŬűĿģƇϔģǀŌģϔƚŤϔǔŬŌϔÕA²ϔϋÕűƏŌƑǔϔņόŌǈƽŌƇŌǔǔŌό 

 

Source: inao.gouv.fr, BDcarto-IGN, MAPINFO, INAO, 04/2008 

https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.inao.gouv.fr/var/inao_site/storage/repository/editeur/files/pdf/Cartes/AOC_PimentEspelette_A_200804.pdf
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_kϔϋAģǀƁŌŌƇűƑťόϔ(PGI) 

Tea from India 

Click here to access 
the full specification  

íŬŌϔϔťŌƚťǀģƽŬűĿģƇϔģǀŌģϔƚŤϔǔŬŌϔ_kϔϋAģǀƁŌŌƇűƑťϔíŌģόϔűǈϔƇƚĿģǔŌņϔűƑϔǔŬŌϔņűǈǔǀűĿǔϔƚŤϔAģǀƁŌŌƇűƑťΩϔűƑϔǔŬŌϔǈǔģǔŌϔƚŤϔČŌǈǔϔ9ŌƑťģƇΩϔkƑņűa. 

The tea is grown and processed in the geographical area. The processing takes place in the Tea Estate Factories. Each processing 
steps (drying , fermentation , etc.) takes place in the tea gardens. It is important to note that no processing takes place outside the 
tea gardens where the Tea Estat e Factories are located.  

This information is a short abstract  of the provisions extracted from the _kότAģǀƁŌŌƇűƑťυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

FIG. n°25: _ŌƚťǀģƽŬűĿģƇϔģǀŌģϔƚŤϔǔŬŌϔ_kϔϋAģǀƁŌŌƇűƑťό 

Source: researchgate.net ©Monica KANNAN 

https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://www.researchgate.net/figure/Map-showing-tea-growing-areas-in-Darjeeling-Hills_fig11_299371316
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_kϔϋCafé de Valdesia ό 

Coffee from Dominican Republic  

Click here to access 
the full specification  

The defined geographical area lies within the current political and administrative boundaries of the provinces of San Cristób al, 
Peravia and Ocoa. It comprises the following municipalities: San Cristóbal, Villa Al tagracia, Yaguate, Bajos de Haina, Cambita 
Garabitos, San Gregorio de Nigua, Sabana Grande de Palenque and Los Cacaos (province of San Cristóbal), Baní and Nizao (provi nce 
of Peravia) and San José de Ocoa, Sabana Larga and Rancho Arriba (province of Ocoa).  It covers a total of 288 148,45 ha.  

The coffee -berry production area, which is located between 600 metres and 1 300 metres above sea level, lies within this defined 
geographical area, and in the southern part of the Cordillera Central, which has the highe st peaks to be found on any island in the 
Caribbean. More specifically, this production area lies within the following municipalities: Villa Altagracia, Cambita Garabi tos, Los 
Cacaos, Baní, San José de Ocoa, Sabana Larga and Rancho Arriba. It covers a tota l of 125 066,98 ha. 

The coffee beans must be grown and processed into green coffee and the green coffee processed into roasted coffee beans or 
ground roasted coffee within the defined geographical area.  

FIG. n°26: _ŌƚťǀģƽŬűĿģƇϔģǀŌģϔƚŤϔǔŬŌϔ_kϔϋCafé de Valdesiaό 

 

 

 

 

 

 

 

 

 

 

 

This information is a short abstract  of the provisions extracted from the _kότ:ģŤōόņŌόċģƇņŌǈűģυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
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d. The quality, reputation , or other characteristic of the goods to which the GI is applied  

This section should contain  the precise description of the product and its modes of presentation . 
It aims at distinguishing the GI product from others in  the same category.  

Descriptors must be objective  and measurable . 

The product description can include the main organoleptic (shape, colour, aroma, flavour, texture, 
etc.), physicochemica l (dimensions, dry matter content, sugar content, etc.) , or microbiological 
characteristics of the product. What is included in the description will depend on what the producer 
group agree s are the unique characteristics of the GI product.  

Only relevant d escriptor s shall be included. It is recommended to avoid overloading this part as all 
descriptors shall be evidenced /tested .  

When it comes to a processed product, the description can include the raw materials used and their 
percentage of incorporation int o the finished product.  

The product is described using commonly accepted definitions and standards, units of measurement 
and commonly used or technical comparisons, without including technical characteristics or 
mandatory legal requirements applicable to a ll products of this type.  

This section can also include:  

Ā The species, breed and / or type of animal,  

Ā The variety or varietal type used.  

When the product comes from a specific breed or variety used outside the geographical area, it is 
important to specify how the product differs from other products from this same breed or variety  
outside of the geographical area . 

Regarding the mode of presentation, it should be indicated whether the GI is requested on the fresh 
or processed product, whole or cut, fr ozen or not , packaged or not. This allows the applicant to 
determine in which stage s of processing the product has the characteristics of the GI and therefore 
can benefit from the GI.  

Examples: 

For a cheese, it should be clearly indicated whether a  GI is required for  conditioned cheese or for the 
ripening stage . 

Similarly, f or a vegetable like the asparagus, there should be clarity on whether the group wishes to 
extend the GI to the canned or frozen product.  

The product description aims to list the characteristics of the product allowing it to be objectively 
distinguish able  from other products of the same cat egory. 

Among the characteristics listed in this section, some will be also included in the section "Link with 
the geographical area" as specific features of the product linked to its geographical environment.  

It is important to remember that the designatio n of origin and the GI allow a diversity of practices, 
within the limits of production rules defined collectively in the specifications. This know -how helps 
to build the identity of the product.  
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Ā  Precise description of the GI product and  its modes of presentation  

Ā The description  must contain the unique characteristics  of the GI product  

Ā The description may  includ e organoleptic, physicochemical  or microbiological 
characteristics  

Ā The descriptors must be  objective and controllable ! 

KEY TAKEAWAYS 
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FIG. n°27: Examples oŤϔϋǈƽŌĿűģƇϔŤŌģǔǜǀŌǈόϔŤƚǀϔŌǹűǈǔűƑťϔ_k products  

PRODUCT SPECIAL FEATURES (product description)  

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģό (PDO) 

Chili pepper from France  

Click here to access 
the full specification  

íŬŌϔÕA²ϔϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔűǈϔĿŬģǀģĿǔŌǀűǈŌņϔľǺϔģƑϔƚƇŤģĿǔƚǀǺϔűƑǔŌƑǈűǔǺϔņƚƏűƑģǔŌņϔľǺϔŤǀǜűǔǺϔģƑņδƚǀϔťǀűƇled aromas, sometimes 
complemented by an aromatic nuance of cut hay and associated with a strong but not burning spiciness that is expressed on the  
ƽģƇģǔŌήϔíŬŌϔϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔűǈϔǀŌņϔűƑϔĿƚƇƚǜǀϔǴŬŌƑϔƏģǔǜǀŌϔģƑņϔĿƚƏŌǈϔűƑϔǔŬǀŌŌϔŤƚǀƏǈΨϔģǈϔģϔǴŬƚƇŌϔŤǀŌǈŬϔĿŬűlli pepper; in rope form; 
and as a powder.  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕűƏŌƑǔόņυGǈƽŌƇŌǔǔŌυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόϔ(PDO) 

Cheese from Italy 

Click here to access 
the full specification  

ϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόϔűǈϔģϔŬģǀņϔĿŬŌŌǈŌϔƏģņŌϔŤǀƚƏϔǀģǴϔĿƚǴβǈϔƏűƇƄΩϔƽģǀǔűģƇƇǺϔǈƄűƏƏŌņϔľǺϔƑģǔǜǀģƇϔǈǜǀŤģĿŌϔǈƄűƏƏűƑťήϔkǔϔƏǜǈǔϔľŌϔ
ƏģǔǜǀŌņϔŤƚǀϔģǔϔƇŌģǈǔϔ͆ͅϔƏƚƑǔŬǈήϔϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόϔĿģƑϔľŌϔǈƚƇņϔģǈϔģϔǴŬƚƇŌϔĿŬŌŌǈŌΩϔƽƚǀǔűƚƑǈϔƚǀϔťǀģǔŌņήϔkǔϔŬas a cylindrical in form. 
Diameter of the flat faces 35 to 45 cm, heel height 20 to 26 cm. Minimum weight: 30 kg. The colour of the body of the cheese:  
between light straw -coloured and straw -coloured. The taste is fragrant, delicate, flavoursome but not pu ngent.  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕģǀƏűťűģƑƚόØŌťťűģƑƚυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔ(PGI) 

Beer from Germany 

Click here to access 
the full specification  

AŌƽŌƑņűƑťϔƚƑϔǔŬŌϔǳģǀűŌǔǺΩϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔŬģǈϔģϔǈǜľǔƇǺϔǔģǀǔϔǔƚϔƏģƇǔǺϔģǀƚƏģǔűĿϔǔģǈǔŌήϔíŬŌϔƏģűƑϔǔǺƽŌǈϔĿƚƑǈǜƏŌņϔģƇƇϔǺŌģǀϔǀƚǜƑd 
(Weißbier, Helles, Export) are complemented by seasonal specialities, such as Lenten strong beers during Lent, Josephi -Bock from 
mid -March, Maibock from mid -April, light summer beers in the hot months, festival beers from mid -September or the somewhat 
stronger, often dark winter beers.  

The table below provides the chemical requirements and the organoleptic ĿŬģǀģĿǔŌǀűǈǔűĿǈϔŤƚǀϔŌģĿŬϔǔǺƽŌϔƚŤϔβ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόή 

Name and description of the beer type  
Original 
wort [%]  

% alcohol 
by volume  

Colour 
(EBC) 

Hop bitter 
content 

(EBC) 
 

Schankbier (full -bodied, soft and tangy with less alcohol 
and calories than full beer)  

7ξ9 2,5ξ3,5 5ξ20 10ξ30 
Bottom -

fermented  

https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
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Hell/Lager (delicately spicy, light, full -bodied, mild)  11ξ12,5 4,5ξ5,5 5ξ20 10ξ25 
Bottom -

fermented  

Pils (pronounced, finely tart hop bitterness)  11ξ12,5 4,5ξ6 5ξ15 30ξ40 
Bottom -

fermented  

Export (full -bodied, rounded bitterness)  12ξ13,5 4,5ξ6 5ξ65 15ξ35 
Bottom -

fermented  

Dunkel (malt aromatic, full -bodied)  11ξ14 4,5ξ6 40ξ65 15ξ35 
Bottom -

fermented  

Schwarzbier (roast aromatic, slightly malt aromatic, hop -
bitter)  

11ξ13 4,5ξ6 65ξ150 15ξ40 
Bottom -

fermented  

Märzen/Festbier (malt accentuated with slight hop 
bitterness)  

13ξ14,5 5ξ6,5 7ξ40 12ξ45 
Bottom -

fermented  

Bock (full -bodied, malty, fine hop note)  16ξ18 6ξ8,5 7ξ120 15ξ40 
Bottom -

fermented  

Doppelbock (distinctively full -bodied, malty, light 
caramel note)  

18ξ21 7ξ9,5 10ξ150 15ξ35 
Bottom -

fermented  

Weizenschankbier (tangy, yeasty aromatic)  7ξ9 2,5ξ3,5 7ξ30 5ξ20 
Bottom -

fermented  

Weizenbier (wheat aromatic, fruity, slightly malty)  11ξ13,5 4,5ξ5,5 5ξ65 10ξ30 
Bottom -

fermented  

Kristallweizen (wheat -aromatic, rezent)  11ξ13,5 4,5ξ5,5 5ξ18 5ξ20 
Bottom -

fermented  

Rauchbier (full -bodied and smoky)  11ξ14,5 4,5ξ6 30ξ60 20ξ30 
Bottom -

fermented  
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Kellerbier/Zwickelbier (slight hop bitterness, unfiltered, 
low carbonated, with little carbonic acid)  

11ξ13,5 4,5ξ6 5ξ60 10ξ35 
Bottom -

fermented  

Eisbier/Icebier (very mild, very soft)  11ξ13 4,5ξ5 5ξ20 10ξ25 
Bottom -

fermented  

This information is a short abstract  of the provisions extracted from the Õ_kότ9ģǺŌǀűǈĿŬŌǈό9űŌǀυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋAŌƏŌǀģǀģϔØǜƏό 

Rum from Guyana 

Click here to access 
the full specification  

ϋAŌƏŌǀģǀģϔǀǜƏόϔűǈϔģϔǈƽűǀűǔϔņǀűƑƄϔǴűǔŬϔņűǈĿŌǀƑűľƇŌϔǈǜťģǀ cane organoleptic characteristics, which is produced exclusively by 
fermentation and distillation of molasses or sugar  cane based substrate. Its complex range of aromatic flavours and its full -bodied 
nature distinguishes it from other rums. The complexity of the flavours is a result of the use of the traditional process of production 
and the specific mineral content of waters in the Demerara region of Guyana.  

Organoleptic requirements  

Ā Appearance: transparent with liquid consistency, density and viscosity of body varying with age;  

Ā Colour: varying with age, from colourless for unaged, to pale light straw yellow for lightly aged, to amber/gold and deeper 
shades of copper/bronze/mahogany for higher aged rums;  

Ā Aroma: is primarily derived from the fermentation of sugar  cģƑŌϔľģǈŌņϔǀģǴϔƏģǔŌǀűģƇΩϔǴűǔŬϔǔŬŌϔĿŬģǀģĿǔŌǀűǈǔűĿϔϋAŌƏŌǀģǀģϔØǜƏόϔ
possessing hints of sugar  cane sweetness. This is supplemented by the subtle fruity an d floral notes that are enriched through 
the distillation process, and the sweet aromatic, nutty, spicy, woody, herbal, earthy or other tertiary aromas that evolve du ring 
the maturation process, to the extent that the distillate is high in targeted congene rs and is aged; 

Ā Flavour: distinct flavour profiles are pursued through specific styles of distillation, ranging from light/medium/heavy -bodied 
ǀǜƏǈϔ ƽǀƚņǜĿŌņϔ ƚƑϔ ǴƚƚņŌƑδĿƚƽƽŌǀδǈǔŌŌƇϔ Õƚǔϔ ģƑņϔ :ƚƇǜƏƑϔ àǔűƇƇǈϔ ƚŤϔ ǳģǀűƚǜǈϔ ĿƚƑŤűťǜǀģǔűƚƑǈήϔ ϋAŌƏŌǀģǀģϔ ØǜƏǈόϔ ģǀŌϔ
characteristically rounded, smooth and rummy varying from slightly sweet to dry, with tasting notes that complement the 
aromatic profile. The flavours may only be up to a maximum of 2,5 % of the volume of the finished product, and the rum must 
be free from  added colouring matter (except where the colour is derived from wood during maturation or from caramel 
derived from sugars).  

Chemical requirements  

Alcoholic strength is not less than 40 % by volume.  

The total sum of congener levels (including acetaldehy de, ethyl acetate, higher alcohols) expressed in grams per hectolitre of 
anhydrous ethyl alcohol is:  

https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
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LIGHT-BODIED DEMERARA RUM MEDIUM-BODIED DEMERARA RUM HEAVY-BODIED DEMERARA RUM 

Less than 30,0 g/HL  
(and less than 10,0 g/HL esters)  

Greater than 30,0 g/HL but less than 
300,0 g/HL (and more than 10,0 g/HL  

but less than 50,0 g/HL esters)  

More than 300,0 g/HL  
(and more than 50,0 g/HL esters)  

 

The total acidity, expressed in grams of acetic acid per hectolitre of anhydrous ethyl alcohol is:  

LIGHT-BODIED DEMERARA RUM MEDIUM- OR HEAVY-BODIED DEMERARA RUM 

Less than 20,0 g/HL  Greater than 20,0 g/HL and less than 200,0 g/HL  

This information is a short abstract  of the provisions extracted from the _kότAŌƏŌǀģǀģόǀǜƏυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋCafé de Valdesia ό 

Coffee from Dominican Republic  

Click here to access 
the full specification  

The green coffee has medium body, mild acidity and a sweet taste, is well balanced and must give a clean cup. It may sometimes 
have particular attributes, such as a nutty or chocolatey aroma.  

The average chemical composition of the roasted coffee beans and the ground roasted coffee is determined by the degree of 
roast in accordance with the following specific figures:  

Ā medium roast: caffeine, 1,34 % and total sugars, 3,1 % 

Ā medium -dark roast: caffeine, 1,43 % and total sugars, 3,9 %. 

Ā dark roast: caffeine, 1,12 % and total sugars, 2,8 %. 

Specific organoleptic characteristics:  

Ā medium roast: mild acidity, sweet taste, well balanced and with occasional aromatic notes of nuts and chocolate;  

Ā medium -dark roast: medi um-low acidity, sweet taste, with a roasted aftertaste and occasional aromatic notes of chocolate;  

Ā dark roast: low acidity, spicy taste, with a prolonged aftertaste and occasional aromatic notes of bitter chocolate . 

This information is a short abstract  of the provisions extracted from the _kότ:ģŤōόņŌόċģƇņŌǈűģυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

  

 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52021XC0408(01)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
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e. Description of the production methods  

This section refers to the method for obtaining the product  and contains  the specifications for the 
elaboration of the product.  

This part is the technical component  of the application . The description should be clear  and without 
ambiguity . Any type of interpretation shall be avoided.  

Generally speaking, the methods must include a description of the techniques used as well as the 
final product όs technical criteria, highlighting the specificities of the GI product ( see the section B. 3.6. 
ωLink between the product and the geographical area ϊμή 

The description under this section must include all the stages involving  the specific location of the 
product, including, where need be, the packaging.  

For example:  

¶ For animal -based productions:  breeds, breeding practices (pasture, food, weaning, 
suckling, age at slaughter, maturation, classification of carcasses, pH, etc.);  

¶ For plant -based productions : varieties, fertilization, need of irrigation, date of sowing and 
harvesting, period for harvesting, method of harvesting, sorting, firmness, sugar, storage, 
shipping, sales, etc.  

¶ For processed productions:  description of the raw materials, description of the 
production process, technical parameters, etc.  

¶ For raw materials:  description  of the raw material origin if linked with the quality of the 
product . 

The production methods should be checked during the control procedures.
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FIG. n°28: GǹģƏƽƇŌǈϔƚŤϔϋƽǀƚņǜĿǔűƚƑϔƏŌǔŬƚņǈόϔŤƚǀϔŌǹűǈǔűƑťϔ_kϔƽǀƚņǜĿǔǈ 

DESCRIPTION OF THE PRODUCTION METHODS 

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģό (PDO) 

Chili pepper from France  

Click here to access 
the full specification  

ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌό come exclusively from the species Capsicum annuum L. Th e chili peppers  are planted in the open ground, in 
bare soil or partially on plastic mulch. Cultivation under cover is forbidden. Systematic phytosanitary treatments are prohib ited. The 
chili peppers are harvested by hand. Only chili peppers with at least 80% of their surface area red may be harvested.  The chili 
peppers are sorted by hand. Injured, split or necrotic peppers are excluded. The peppers must be sorted at the producer's pre mises 
within 48 hours of harvest. After sorting, the chillies are either sent fresh, put in ropes or ripened for powder production.  

Chillies intended for sale fresh whole must be stored before dispatch in a cool, dry place. Whole fresh chillies are packed i n 
openwork boxe s identified and used exclusively for 'Piment d'Espelette'. Chilli  peppers  intended for sale by rope are tied by hand 
on a food string. Chilli  peppers  intended for sale in powder form are matured for a minimum of 15 days in a warm and airy place. 
During th is period, no sudden dehydration is allowed. The mixing of powders from two harvest years is prohibited. The addition of 
any colouring agent, additive or preservative is prohibited, with the exception of inert gas.  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕűƏŌƑǔόņυGǈƽŌƇŌǔǔŌυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋÕǀƚǈĿűǜǔǔƚϔņűϔÕģǀƏģόϔ(PDO) 

Ham from Italy  

Click here to access 
the full specification  

ϋÕǀƚǈĿűǜǔǔƚϔņűϔÕģǀƏģόϔűǈϔƚľǔģűƑŌņϔƚƑƇǺϔŤǀƚƏϔƽǜǀŌ-bred or hybrid pigs of the traditional breeds Large White and Landrace; from pigs 
of the Duroc breed or from pigs of other breeds, mixed or hybr id. The raw material used for the production of is characterised by a 
consistency of the fat, a depth of the fat covering of the external part of the fresh, trimmed hind leg. At the crown, the la yer of fat 
must be such that the hide cannot separate from th e underlying layer of muscle fibre. Fresh, trimmed hind legs, weighing preferably 
between 12/14 kg. Hind legs from pigs slaughtered less than 24 hours or more than 120 hours previously shall not be used. Fre sh 
hind legs are subject to specific treatments, with the sole addition of sea salt, for a period of no less than 12 months, comprising the 
following stages: isolation; cooling; trimming; salting; rest; washing and drying; pre -ageing; finishing; sugnatura; ageing; slicing and 
packaging. The minimum agein g period before being released for consumption is 12 months. After the logo is affixed, hams may be 
marketed whole, boned and packaged and shapes or sliced and properly packaged. Slicing and packaging processes must be 
carried out in the production area an d the EU PDO logo must be indelibly affixed to the package.  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕǀƚǈĿűǜǔǔƚόņűόÕģǀƏģυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋAŌƏŌǀģǀģϔØǜƏό 

Rum from Guyana ϋAŌƏŌǀģǀģϔØǜƏόϔűǈϔŌƇģľƚǀģǔŌņϔŤǀƚƏϔǈǜťģǀϔĿģƑŌϔǈǜľǈǔǀģǔŌϔǈƚǜǀĿŌņϔűƑϔǔŬŌϔťŌƚťǀģƽŬűĿģƇϔģǀŌģϔűƑϔģϔƏǜƇǔűǈǔģťŌϔƽǀƚĿŌǈǈΩϔģǈϔǈŌǔϔƚǜǔϔľelow : 

https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.prosciuttodiparma.com/wp-content/uploads/Parma-Ham-Specification-FINAL-2.3.2022.pdf
https://www.prosciuttodiparma.com/wp-content/uploads/Parma-Ham-Specification-FINAL-2.3.2022.pdf
https://www.prosciuttodiparma.com/wp-content/uploads/Parma-Ham-Specification-FINAL-2.3.2022.pdf
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Click here to access 
the full specification  

Ā Yeast is propagated in the molasses or sugar  cane based substrate diluted with ground water from Demerara artesian wells. 
Once sufficient mass of yeast cells is propagated, the culture is transferred to the fermenter tank ; 

Ā The yeast converts the sugars in the fermenting wash to alcohol in the fermenter. T he fermented wash is then fed to the 
distillation stills ; 

Ā The fresh distillates of ϋDemerara Rumό are diluted to 70 -80 % using deionized water sourced from Demerara artesian wells, 
then filled into casks for various periods of maturation ; 

Ā Distillates of th e desired marques and ages can be blended together, as required. The blends are diluted to the required 
alcoholic strength using deionized water extracted from Demerara artesian wells, and are rested in tanks or vats to allow the  
blends to marinate and be fine-tuned.  

Ā The bottled rums must be free of from permanent sedimentation or suspended matter of any type.  

This information is a short abstract  of the provisions extracted from the _kότAŌƏŌǀģǀģόǀǜƏυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52021XC0408(01)&from=EN
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f. Link between the product and the geographical area  

This section of the book of specifications refers to the link  between the product and 
the requested geographical area. This is the fundamental point that justifies a GI 
application  and the GI product eligibility for registration .  

The application  must specifically establish the link between the specificities of the 
product and the geographical area . This link may be the result of natural factors and/or human 
factors.  

There are three notions to bear in mind when identifying the specificities of the product:  

¶ A given quality;  

¶ A reputation;  

¶ Or other characteristic(s).  

Below is an explanation of  how these notions can be related to the geographical area in question and 
how the resulting delimitation criteria and product specifications  can be determined.  

Ā A given quality  

Here, the GI applicant group must identify a specific quality that differentiates the GI product from 
other products of the same category (from another geographical area).  

This specific quality may be the result of natural factors (geography, soil, climat e, local varieties, 
breeds, biodiversity, landscape, etc.) and/or human factors (know -how, traditions, common 
practices, etc.), and is always linked to the geographical origin.  

This can be highlighted using:  

¶ The color of a meat  (due to characteristic local animal feed ), the color of a cheese  (due to 
the milk  used); 

¶ A local variety or race;  

¶ A particular soil or climate that provides a cultivated product with a unique shape or taste  

¶ Maturation or salting using salt from the area (for trans formed products).  

This information is essentially used to explain why the location leads to a different quality  of the 
product and how geography influence s its particular characteristics.  

Ā A reputation  

A reputation is most usually composed of three elements:  

¶ History; 

¶ Past reputation; and 

¶ Current reputation.  

It is important  to demonstrate that the product  has a long history with the geographical area in 
question.  Its reputation  can be local , national or international.  

The elements that constitute the historical reputation of the product serve to reinforce the application 
and should be mentioned in the section pertaining to the delimitation of the geographical area.  
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As for the current reputation , the application can include information on the local and national 
economic importance  of the industry . 

Ā Other characteristic(s)  

Reference can be made here to a specific know -how, which can be highlighted by comparing it to 
more usual techniques:  

¶ Breeding methods;  

¶ Cultural techniques;  

¶ Manufacturing processes, etc.  

It is essential to explain why these characteristics are linked to the geographical area.  

Each of these three points must highlight the characteristics that are a result of the geographical 
area, and thereby justify the geographical delimitation . The applicant must have formalized these 
criteria precisely and objectively.  

In concrete terms, the  requested geographical area must take into account the elements that have 
been highlighted in order to demonstrate the link the product has with its geographical origin. The 
use of a reputed geographic name, without having established these links with the  ƽǀƚņǜĿǔόǈ 
geographic origin, would not be acceptable.  

To be complete, this section must set out, very clearly, the criteria selected to justify the 
geographical area. These criteria are based on the history of the product, its reputation, current 
production and the specific production conditions, linked to its location, all of which make it a 
unique product.  

TO BE NOTED 

This section must comply with the following presentation rules:  

I. Specificity of the geographical are a: description of the natural and/or human factors 
identified) ; 

II. Specificity of the produc t: description of the specific quality identified ; 

III. Causal interaction between the geographical area and a quality, reputation, or other 
characteristic(s ): link between the specificity of th e geographical area and the specificity 
of the product + elements of reputation, if any . 
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Ā This section establishes the ƇűƑƄϔľŌǔǴŌŌƑϔǔŬŌϔƽǀƚņǜĿǔόǈϔǈƽŌĿűŤűĿűǔűŌǈϔģƑņϔǔŬŌϔ
geographical area   

Ā This is the fundamental point that justifies  a GI application!  

Ā This link can be the result of natural and/or  human factors  

Ā 3 notions to bear in mind to establish the link : a given quality ; a reputation ; or 
other characteristics  

KEY TAKEAWAYS 
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FIG. n°29: GǹģƏƽƇŌǈϔƚŤϔϋƇűƑƄϔľŌǔǴŌŌƑ ǔŬŌϔƽǀƚņǜĿǔϔģƑņϔǔŬŌϔťǀƚťǀģƽŬűĿģƇϔģǀŌģόϔŤƚǀϔŌǹűǈǔűƑťϔ_kϔƽǀƚņǜĿǔǈ 

LINK BETWEEN THE PRODUCT AND THE GEOGRAPHICAL AREA 

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģόϔ(PDO) 

Chili pepper from France  

Click here to access 
the full specification  

The climate of the small region of Espelette brings together the conditions of temperature and humidity allowing to satisfy t he plant 
and its transformation into a spice with a distinct character : flavoured and spicy without being hot. 

The local varietal type is the result of a centuries -old massal selection by local producers, originally only women. From the selection 
of the seed to the conservation of the spice with all its org anoleptic characteristics, each phase is carried out according to traditional 
and adapted local know -how that has allowed the product to maintain its originality over the centuries.  

If the ϋPiment d'Espelette ό allowed the women who produced it to benefit from a financial autonomy, today about sixty farms draw 
an important part of their income from it. In the local gastronomy and culture, the ϋPiment d'Espelette ό has a preponderant place: it 
is, in France, the spice of the Basque Country. The chefs of the great French gastronomy are faithful to the ϋPiment d'Espelette ό, 
which often constitutes one of the secrets of their recipes.  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕűƏŌƑǔόņυGǈƽŌƇŌǔǔŌυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔ(PGI) 

Beer from Germany 

Click here to access 
the full specification  

íŬŌϔƿǜģƇűǔǺϔģƑņϔǀŌƽǜǔģǔűƚƑϔƚŤϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔĿģƑϔľŌϔģǔǔǀűľǜǔŌņϔǔƚϔģϔĿŌƑǔǜǀűŌǈ-old brewing tradition under the 1516 Bavarian Purity 
Law. The production process to be followed has been laid down by law since the 15th century. Over the centuries, a large number 
ƚŤϔņűŤŤŌǀŌƑǔϔǀŌĿűƽŌǈϔŌǳƚƇǳŌņϔģǈϔǔŬŌϔ9ģǳģǀűģƑϔľǀŌǴŌǀǈόϔŌǹƽŌǀǔűǈŌϔņŌǳŌƇƚƽŌņΩϔǴŬűĿŬϔŬģǈϔƇŌņϔǔƚϔģϔǀģƑťŌϔƚŤϔǳģǀűŌǔűŌǈϔǔŬģǔϔűǈϔǜƑűƿue 
worldwide. Ba yern  űǈϔǔŬŌϔľűǀǔŬƽƇģĿŌϔƚŤϔǴŬŌģǔϔľŌŌǀϔģƑņϔǔŬŌϔǈűǔŌϔƚŤϔǔŬŌϔǴƚǀƇņόǈϔƇģǀťŌǈǔϔǴŬŌģǔϔľŌŌǀϔľǀŌǴŌǀǺήϔČŌűŬŌƑǈǔŌƽŬģƑϔűǈϔŬƚƏŌϔ
to one of the most famous brewing institutions in the world. The ancient brewing tradition, the resulting range of varieties and the 
predominant use of top -quality raw materials from Ba yern  ƏŌģƑϔǔŬģǔϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔűǈϔťŌƑŌǀģƇƇǺϔŬűťŬƇǺϔǀŌťģǀņŌņϔģƏƚƑťϔ
consumers.  

This information is a short abstract  of the provisions extracted from the Õ_kότ9ģǺŌǀűǈĿŬŌǈό9űŌǀυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

_kϔϋAŌƏŌǀģǀģϔØǜƏό 

Rum from Guyana 

Click here to access 
the full specification  

The specificity of 'Demerara Rum' lies in the combination of many factors stemming f rom the agroecological conditions of the 
defined geographical area and the authentic character of the production process, which brings together nature, tradition, art  and 
science. 

The clay soils in the area are particularly suitable for sugar  cane producti on and the humid atmosphere rich in microflora ensures 
optimal fermentation of the sugar  cane. The quality water used in the whole production of ϋDemerara Rumό is sourced exclusively 
from artesian wells in the area and the tropical climatic conditions of y ear-round contribute crucially to the accelerated pace of 

https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
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maturation.  The knowledge and know -how of the production processes that were developed in Demerara were handed down over 
the centuries, including the philosophical approach to distilling where compl ex flavour profiles are pursued, which has remained 
largely unchanged from the original methods.  

All of these natural and human factors lead to a rum  renowned for its flavourful character and smoothness, and the distinctive sugar  
cane sweetness on the arom a. ϋDemerara Rumό has been known for more than 300 years in the artisanal rum production . Reference 
to 'Demerara Rum' is found in all good histories of rum as well as in French and Danish listings of quality rums.  

This information is a short abstract  of the provisions extracted from the _kότAŌƏŌǀģǀģόǀǜƏυόǈƽŌĿűŤűĿģǔűƚƑǈ.. 

 

 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52021XC0408(01)&from=EN
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g. Specific rules concerning labelling  

This section deals with the labelling of the GI product. The GI applicant group has to carefully think 
about the future use of the GI and start to develop a marketing strategy around the product. However, 
sample labels cannot be exhaustive as they will naturally evolve over time.  

In practice, t he labelling of the GI product must include the name of the GI product as indicated in 
the specifications ; e.g., ω:ƚŤŤŌŌϔŤǀƚƏϔϵϔgeographical name ,ϊϔģǈϔǴŌƇƇϔģǈϔα_ŌƚťǀģƽŬűĿģƇϔkƑņűĿģǔűƚƑαϔƚǀϔ
ωÕǀƚǔŌĿǔŌņϔ_ŌƚťǀģƽŬűĿģƇϔIndication .ϊϔ 

In addition, a national official logo can be used as a specific logo/sign that identifies all products from 
that country that are officially recognised as Geographical Indicati ons. 

FIG. n°30: Examples of national GI logos/seals  

kƑϔzģƏģűĿģ 

 

In the EU kƑϔàǔήϔ~ǜĿűģϔλƑƚǔϔűƑϔǜǈŌϔǺŌǔμ 

 

In Thailand  

GI logo  PDO logo GI logo  GI logo  

PGI logo   

 

The labelling, appearance, and advertising of the GI product must generally avoid causing confusion 
in the mind of the consumer.  

This labelling section can also include specific rules on the use of GI names when they are used as  
ingredients  of other products , depending o n the conditions decided by the GI applicant group.  
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FIG. n°31: GǹģƏƽƇŌǈϔƚŤϔϋǀǜƇŌǈ ĿƚƑĿŌǀƑűƑťϔƇģľŌƇƇűƑťόϔģƑņϔƇƚťƚǈϔŤƚǀϔŌǹűǈǔűƑťϔ_kϔƽǀƚņǜĿǔǈ 

SPECIFIC RULES CONCERNING LABELLING 

_kϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔor 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ-Ezpeletako 

9űƽŌǀǀģό (PDO) 

Chili pepper from France  

Click here to access 
the full specification  

The labelling of fresh, rope or powdered chilli peppers with the designation of origin 
ϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔƚǀϔϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌ-GȄƽŌƇŌǔģƄƚϔ9űƽŌǀǀģόϔűƑĿƇǜņŌǈϔǔŬŌϔƑģƏŌϔƚŤϔ
the designation of origin in characters at least 1.3 times the size of the largest characters 
on the labelling.  

The labelling includes the E U PDO logo (see fig. n°x). The logo is accompanied by the 
name of the designation, without any intermediate wording.  

The labelling may also include the words  ϋģƽƽŌƇƇģǔűƚƑϔņόƚǀűťűƑŌϔƽǀƚǔōťōŌόϔλϋprotected 
designation of origin όϔűƑϔ^ǀŌƑĿŬμ ƚǀϔϋAOPό λϋÕA²όϔűƑϔ^ǀŌƑĿŬμ immediately before or after 
the name of the designation, without any intermediate wording.  

The label ling of ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌό must also be in accordance with the EU Regulation 
on the provision of food information to consumers (Reg. (EU) No. 1169/11).  

This information is a short abstract  of the provisions extracted from the ÕA²ότÕűƏŌƑǔό
ņυGǈƽŌƇŌǔǔŌυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

Fig. n°32: Example  ƚŤϔϋÕűƏŌƑǔ 
ņόGǈƽŌƇŌǔǔŌόϔƽģĿƄģťűƑť 

Source: argiko-azia.fr 

FIG. n°x: ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔ_kϔťǀƚǜƽϔƇƚťo FIG. n°x: French version of the EU PDO logo  

https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.argiko-azia.fr/boutique-piment-espelette-aop/Poudre-de-Piment-dEspelette-AOP-250g-p276937380
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_kϔϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόϔ(PDO) 

Cheese from Italy 

Click here to access the full 
packaging guidelines  

In order to guarantee authenticity and allow the correct identification of ϋParmigiano 
Reggianoό placed on the market pre -packaged, grated and in portions, each package 
must bear a graphic  consisting, in the upper part, of the figure of a slice and a wheel  of 
ϋParmigiano Reggianoό and a small knife as well as, in the lower part, the word 
ϋPARMIGIANO REGGIANOό, as shown in the graphic representation below  (see fig. n°x).  

In addition, packages of ϋParmigiano Reggianoό, in portions and grated, must bear the 
words ϋņŌƑƚƏűƑģȄűƚƑŌϔņűϔƚǀűťűƑŌϔƽǀƚǔŌǔǔģόϔλϋƽrotected designation of originόϔűƑϔkǔģƇűģƑμ or 
the corresponding abbreviation ' DOP' λϋÕA²όϔűƑϔkǔģƇűģƑμ and the corresponding E U PDO 
logo  (see fig. n°x). 

The label ling of ϋParmigiano Reggianoόϔmust also be in accordance with the EU 
Regulation on the provision of food information to consumers (Reg. (EU) No. 1169/11).   

This information is a short abstract  of the provisions extracted from the ÕA²ότÕģǀƏűťűģƑƚό
ØŌťťűģƑƚυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

Fig. n°33: GǹģƏƽƇŌϔƚŤϔϋÕģǀƏűťűģƑƚ 
ØŌťťűģƑƚόϔƽģĿƄģťűƑť 

 

Source: parmigianoreggiano.com  

FIG. n°x: Italian version of the EU PDO logo  FIG. n°x: ϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόϔ_kϔťǀƚǜƽϔƇƚťƚ 

https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://shop.parmigianoreggiano.com/fr/parmigiano-reggiano-12-mois-2189_1_12_cla.html?utm_term=&utm_campaign=FR_Shopping+Smart&utm_source=adwords&utm_medium=ppc&hsa_acc=8127043297&hsa_cam=14579703596&hsa_grp=130621601967&hsa_ad=544439008758&hsa_src=u&hsa_tgt=pla-1642026687342&hsa_kw=&hsa_mt=&hsa_net=adwords&hsa_ver=3&gclid=Cj0KCQjw-JyUBhCuARIsANUqQ_ITRocxThK1Jghu9ldBrmMy58BB28HvgsqZkuiI3fh2r_8zc4eSQrUaAnZFEALw_wcB
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_kϔϋAģǀƁŌŌƇűƑťόϔ(PGI) 

Tea from India 

Click here to access 
the full specification  

On each ϋAģǀƁŌŌƇűƑťόϔpackage , the licence number of the producer/packeter under the 
ϋDarjeelingόϔ_kϔƽrotection  has to be provided, as well as the registered ϋDarjeelingόϔ_kϔ
group  logoήϔíŬŌϔϋAģǀƁŌŌƇűƑťόϔ_kϔťǀƚǜƽϔƇƚťƚϔűǈϔa stylized representation of an Indian 
woman holding tea leaves in a roundel . The woman design element has a stylized 
circular earring and a nose st ud. The designation  ϋDarjeelingό skirts the left portion of 
the roundel. All these elements blend together to constitute the ϋDarjeelingόϔlogo  (see 
fig. n°x). 

This information is a short abstract  of the provisions extracted from the _kότAģǀƁŌŌƇűƑťυό
specifications. 

Fig. n°34: GǹģƏƽƇŌϔƚŤϔϋDarjeelingό 
tea packaging  

Source: amazon.in 

 

  

FIG. n°x: ϋAģǀƁŌŌƇűƑťόϔ_kϔťǀƚǜƽϔƇƚťƚ 

https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://www.amazon.in/Harvest-Glenburn-Darjeeling-Unblended-Sourced/dp/B01CZZBNB2
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_kϔϋAŌƏŌǀģǀģϔØǜƏό 

Rum from Guyana 

Click here to access 
the full specification  

íŬŌϔŤƚƇƇƚǴűƑťϔǈŬƚǜƇņϔģƽƽŌģǀϔƚƑϔǔŬŌϔƽǀűƑĿűƽģƇϔņűǈƽƇģǺϔƽģƑŌƇϔƚŤϔǔŬŌϔƇģľŌƇϔƚŤϔϋAŌƏŌǀģǀģϔ
ǀǜƏόΨϔľǀģƑņϔƑģƏŌγϔƽǀƚņǜĿǔϔƑģƏŌγϔģƇĿƚŬƚƇűĿϔĿƚƑǔŌƑǔγϔƑŌǔϔĿƚƑǔŌƑǔγϔģņņǀŌǈǈϔ ƚŤϔǔŬŌϔ
manufacture; country  of origin; statement of age or statement of maturity.  

GģĿŬϔľƚǔǔƇŌϔƚŤϔǀǜƏϔľŌģǀǈϔǔŬŌϔϋAŌƏŌǀģǀģϔǀǜƏόϔņŌƑƚƏűƑģǔűƚƑϔģƑņϔǔŬŌϔ_kϔťǀƚǜƽϔƇƚťƚϔģǈϔ

illustrated below (see fig. n°x).  

This information is a short abstract of the provisions extracted from the _kότAŌƏŌǀģǀģόǀǜƏυό
specifications. 

Fig. n°x: Example of  
ϋAŌƏŌǀģǀģϔǀǜƏόϔƽģĿƄģťűƑť 

 

 
 

Source: WIRSPA (West Indies Rum and Spirits 
ÕǀƚņǜĿŌǀǈυό ǈǈƚĿűģǔűƚƑόkƑĿΧε 

 

FIG. n°x: ϋAŌƏŌǀģǀģϔǀǜƏόϔ_kϔťǀƚǜƽϔƇƚťƚ 

https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52021XC0408(01)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52021XC0408(01)&from=EN
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_kϔϋCafé de Valdesia ό 

Coffee from Dominican Republic  

Click here to access 
the full specification  

The sacks of green coffee and roasted coffee beans must be marked as follows:  

Ā ϋÕǀƚņǜĿǔƚϔņŌϔƇģϔØŌƽública DoműƑűĿģƑģόγ 

Ā ϋ:afé ņŌϔċģƇņŌǈűģϔA²Õό; 

Ā Batch number ; 

Ā Exporter  (and any other commercial name used by the exporters for a given 
type of coffee);  

Ā ICO code ; 

Ā Café de Valdesia certification logo.  

The packaging of ground roasted coffee must bear a label givi ng, among other 
űƑŤƚǀƏģǔűƚƑΩϔǔŬŌϔŤƚƇƇƚǴűƑťϔņŌǔģűƇǈΨϔǔŬŌϔņŌǈűťƑģǔűƚƑϔϋ:ģŤōϔņŌϔċģƇņŌǈűģϔA²ÕόΩϔņŌťǀŌŌϔƚŤϔ
ǀƚģǈǔϔλǴŬűĿŬϔƏǜǈǔϔľŌΨϔϋĿģŤōϔƚǈĿǜǀƚόϔλņģǀƄϔǀƚģǈǔμΩϔϋĿģŤōϔƏŌņűƚϔƚǈĿǜǀƚόϔλƏŌņűǜƏϔņģǀƄϔǀƚģǈǔμϔ
ƚǀϔϋĿģŤōϔƏŌņűƚόϔλƏŌņűǜƏϔǀƚģǈǔμμϔģƑņϔǔŬŌϔťǀűƑņϔλǴŬűĿŬϔƏǜǈǔϔľŌΨϔϋƏƚƇűŌƑņģϔťǀǜŌǈģόϔλĿƚģǀǈŌϔ
ťǀƚǜƑņμΩϔϋƏƚƇűŌƑņģϔƏŌņűģόϔλƏŌņűǜƏϔťǀƚǜƑņμϔƚǀϔϋƏƚƇűŌƑņģϔŤűƑģόϔλŤűƑŌϔťǀƚǜƑņμμΩϔģƑņϔǔŬŌϔ
ϋ:ģŤōϔņŌϔċģƇņŌǈűģόϔƇƚťƚϔƏǜǈǔϔľŌϔƽǀƚƏűƑŌƑǔƇǺϔņűǈƽƇģǺŌņϔƚƑϔǔŬŌϔƏģűƑϔŤģĿŌϔƚŤϔǔŬŌϔ
packaging.  

The packaging of the ground roasted coffee must also bear a printed, pre -numbered 
guarantee stamp. The Spanish version of the Café de Valdesia logo is shown below:  

This information is a short abstract  of the provisions extracted from the _kότ:ģŤōόņŌό
ċģƇņŌǈűģυόǈƽŌĿűŤűĿģǔűƚƑǈ. 

Fig. n°35: Example of  
ϋ:ģŤōϔņŌϔċģƇņŌǈűģόϔƽģĿƄģťűƑť 

 

Source: qcoffee.com.do  

FIG. n°x: ϋ:ģŤōϔņŌϔċģƇņŌǈűģόϔ_kϔťǀƚǜƽϔƇƚťƚ 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
http://qcoffee.com.do/producto/terrunos-cafe-de-valdesia-molido-lata-10-oz-copiar/
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h. Control body  

The name, contact details , and accreditation reference of the organization responsible for GI controls 
(e.g., national bureau of standard) should be indicated in this section.  

According to the approved system of GI control in the country, this section can mention:  

Ā The reference to official/public control body and/or  

Ā The reference to a private control body  

For the case of a certification body, a reference to the official accreditation number sh ould  be added.  
For more information, please consult Chapter 4 of this Manual.  

4. Cases of foreign GIs 

If a GI applicant originat es from one country but wishes to protect its GI in another country , the GI 
should be recognized or registered in their country of origin  first . Applicants are  requested to present 
the official document (regulation) or certificate  of GI registration/recognition in the country of origin 
or region where it is registered (  e.g. the European Union , or in African countries cover ed with a 
regional legislation such as OAPI).  

If such an application to register a  foreign GI is received , the procedure  shall  be the same as for a 
national GI application. The application will have to be accompanied by  the proof of the GI registration 
in the country of origin such as a certificate of registration or any other official document that will give 
evidence of the existence of the GI. The initial specifications and all supporting documents usually 
need to  be t ranslated in the applicable  official  language by the applicant.  

The examination  of a foreign GI application  will not  be as detailed  as the one for national GIs , because 
the national authorities from the country of origin  will have already conducted a detailed examination 
of the GI application . However, in case of such application, it is important to check:  

Ā If the GI application complies with the national rules (for instance specific rules concerning 
products, health, labelling etc .); 

Ā The existence of potential conflict with existing trademarks;  

Ā If the specification contains information which is not clear for the examiners .  

In addition, some countries allow foreign GI products to use their national logo , but are not required 
to do so . 
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FIG. n°36: Examples of foreign GI  products  that have been registered in the EU  
and are using the official EU logo on the packaging  

GI ϋÕƚűǳǀŌϔņŌϔ|ģƏƽƚǔόϔλƚǀϔϋɐǃƴńħɗƪƃéϔδϔϋ§ǀŌĿŬϔ|ģƏƽƚǔόμ 

Pepper from Cambodia  

GI ϋAģǀƁŌŌƇűƑťό 

Tea from India 

 

 

 

 

 

 

 

Source : Chabiothe.fr 

 

 

 

 

 

 

 

Source : Carrefour.fr 

5. Controllability document   

a. Traceability elements proving the origin of the product  

In this section, the product specifications should identify the procedures that are in place to ensure  
the proof of origin concerning the product, raw materials, feed, process of production , and other  
items that are required to come from the defined geographical area. This is link ed with the traceability 
system and all the documentation and processes implemented by producers in order to justify their 
compliance with the specifications.  

Example of traceģľűƇűǔǺόǈǺǈǔŌƏΠό ĿĿƚǀņűƑťόǔƚόǔŬŌόǈƽŌĿűŤűĿģǔűƚƑǈόƚŤόǔŬŌόÕ_kόςRice from Camargueσόδ^ǀģƑĿŌεΡό
the Union of Rice Growers in France (GI right holder) has set up a traceability system, or code of practice 
(COP), from harvesting to marketing of the product. Such system includes the following steps:  

PRODUCTION 
STAGES 

TRACEABILITY DOCUMENTS TO BE PROVIDED 

GǹģƏƽƇŌϔǴűǔŬϔǔŬŌϔÕ_kϔαǀűĿŌϔƚŤϔ:ģƏģǀťǜŌϊ 

N.A. 
A list of producers  (according to multi -year commitments and annual 
statements of plots).  

RECEPTION 

At the storage agency : 

Each delivery of rice from an identified producer and declared in the 
production area (controlled by the union) is accompanied by an official 
document of customs - a receipt -  which includes:  

https://chabiothe.fr/epices/62-109-poivre-kampot-bio?gclid=Cj0KCQjwn4qWBhCvARIsAFNAMiiDrSnMGewIu5bb_oz3GZamf88qYOSlhMBQbd6N28fZBB5X8vQEb9oaAtoUEALw_wcB#/40-conditionnement-1_kg
https://www.carrefour.fr/p/the-bio-noir-darjeeling-carrefour-bio-3560070497164?gclid=Cj0KCQjwn4qWBhCvARIsAFNAMiiPSd9B-xN-meYsBUGClYlv2ga2w-QHA8ddOi-Oi0x0nDuh7zqjoewaAgMpEALw_wcB&gclsrc=aw.ds
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Ā ²ǴƑŌǀόǈϔƑģƏŌ; 
Ā Place of production;  
Ā Product/type, family, variet y;  
Ā Date of transport;  
Ā Destination;  
Ā Weight. 

This document is archived by the storage agency.  

At a producer  or conditioner : 

Each delivery is identified on a register that includes:  

Ā Name of the supplier;  
Ā Product/type,  family, variety;  
Ā Date; 
Ā Amount.  

STORAGE 

Either being the storage agency, the producer  or the conditioner : 

Each storage unit is identified according to its content and its provenance 
from Camargue. Any movement of rice in the cells involved is mentioned 
in a register. 

ELABORATION 

Each batch passing to elaboration is registered including:  

Ā Provenance;  
Ā Gross amounts involved;  
Ā Net amounts at the end of elaboration;  
Ā Quantities of by -product released;  
Ā The name Camargue.  

PACKAGING 

A document is placed on the package, noting:  

Ā Unit provenance;  
Ā Quantity, type, family;  
Ā Date; 
Ā Identification of the conditioning lot;  
Ā Destination.  

Labelling of packaging includes Identification of conditioning lot (date , 
etc.). 

TRANSPORT 

A document is prepared relating the transport, noting:  

Ā Product Name;  
Ā Family, cell, weight;  
Ā Source/Destination;  
Ā Date. 

All these documents should be archived.  
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These operations (excluding packaging) can only be done in the geographical area. They are subject 
to internal  check s from the group of producers and external control.  

b. Control plan  

It is essential to set up a control system to ensure compliance with the book of specifications.  

The control document should demonstrate how the producers of the GI can comply with the rules 
set out in the book of specifications, especially concerning  the description of the production method 
(section B.1.7. of this chapter). This document must relate the provisions of the product specification s 

to the evaluation method used. This means that the GI 
applicant group must provide information on the 
future control of the GI . It is therefore necessary to 
identify the elements that can be used for the 
traceab ility of the product throughout the production 
process. The GI applicant group must also define the 
modalities of the controls (internal and/or external, 
frequency, etc.).  

The controllability document is a working tool and 
must be approved by the designate d external control 
body.  

A control plan established by an external control 
body can also be provided at this stage  (in this case, 
there is no need to provide the controllability 
document).  

In any case, the control plan may  be required  before any approval of the book of specifications by 
the responsible intellectual property office /registry . 

The control services , whether internal or external, must offer sufficient guarantees of objectivity and 
impartiality to all stakeholders.  

Note: There usually is  no specific GI control  before its registration , but  the GI applicant group must 
justify certain elements  to ensure the viability of future controls , in particular : 

Ā It should establish a list of all the producers who would like to use the GI: these producers 
are the original producers of the GI  (the producers behind  the GI application);  

Ā It should  verify, itself or through a control body, the ability  of the producers to comply with 
the GI specifications.  

6. Note for instance  

Before starting the registration procedure, it is advisable that the GI product value chain stakeholders 
present the merits of t he GI application and its technical and economic impact by carrying out 
collective work.  

The GI applicant group must present and justify the request in a note for instance . This document 
can contain the following  type of information:  

  

FIG. n°37: The proper functioning of a GI  
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Ā Grounds for the application and its positioning in relation to products of the same category:  

¶ Present the reflections that led to the choice of this GI approach for this product (need for 
name protection, economic development, building of a value chain, etc.);  

¶ Position the approach vis -à-vis any other products in the same category, or even other 
origin pre -existing labelling on these products;  

¶ Present the valuation (especially economic) expected by the process;  

¶ Demonstrate the ability for producers to comply with  the specifications (necessary 
investments) and bear the cost of control;  

¶ Present and develop any interactions of the proposed name with names of race, varieties, 
or brands (names repeating all or part of the name of the appellation) in addition to 
ωProduct nameϊ of the specifications.  

Ā Presentation of the production chain:  

This should make it possible to locate production in its economic context  with the following 
information : 

¶ Description of the sector;  

¶ Number of stakeholders in the sector by category  (producers of the raw material, 
manufacturers, refiners, conditioners, etc.) and their geographic location;  

¶ Potential for production growth;  

¶ Summary description of the production systems of the holdings (share of the production 
operator activity, degree o f farm specialization, etc.);  

¶ Volumes produced (by type of operator, if applicable). For example, for a cheese: milk 
producers, farm producers, cooperative dairies, dairies private, refiners;  

¶ Product marketing channels;  

¶ Selling prices (from the farm and du ring the final marketing of the product);  

¶ Packaging(s)/presentation methods used.  

These data should be seen in the context of the market for other products of the same type.  

This document is not usual ly required  in a GI application ; however, it is very interesting as it gives 
the reasons of the GI application to the intellectual property office or other administrative body  
responsible for GI registration. This document is recommended for the GI strategy of the GI 
applicant group.  

7. Integration of measures linked with sustainability into the GI 
specifications  

ÕǜľƇűĿϔƚƽűƑűƚƑόǈϔŌǹƽŌĿǔģǔűƚƑǈϔƚƑϔƽǀƚņǜĿǔǈϔŬģǳŌϔŌǳƚƇǳŌņϔǈűťƑűŤűĿģƑǔƇǺϔűƑϔǀŌĿŌƑǔϔǺŌģǀǈΩϔǴűǔŬϔǔŬŌϔņŌǈűǀŌϔ
for production methods to meet more rigorous sustainability criteria . The environment and 
animal /human  welfare have become major concerns for consumers , aware of the ecological impact 
of the products they consume.  
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The consumer is even more demanding when it comes to officially certified products such as GIs  
-  whose prices are generally higher than those of non -certified products - and will be more inclined 
to buy them if they stand out from other products and offer social and/or environmental guarantees . 
In fact, when the consumer chooses to buy GIs, he /she  chooses quality, and expects production 
methods that are consistent with the principles of sustainable development. Moreover, it is important 
to remain consistent with the initial objective of official agri - food certifications, which is to offer 
consumers quality products . And quality does not stop at organoleptic requirements exclusively.  

The consideration of sustainability issues in GI specifications has been the subject of some proposals . 
For instance, the European Parliament  reaffirm ed its importance,  and one of the most notable 
evolutions is the integration of the contribution to sustainable development  into the GI 
specifications in the provisions of the EU Regulation No 2021/2117 amending EU Regulation No 
1151/2012 on quality schemes for a gricultural products and foodstuffs, which entered into force on 
December 7, 2021. 

We therefore strongly advise producer groups in the CARIFORUM States to 
assess their performance in terms of sustainable development and to define 
axes of progress by integ rating social and/or environmental measures into 

their GI specifications , where possible,  in order to meet these new expectations and build 
consumer confidence.  

 
The French Institute for Quality and Origin (INAO), in charge of GIs at the national level, recently 

ƽǜľƇűǈŬŌņϔ ģϔ ľǀƚĿŬǜǀŌϔ ωAgro-environment and official signs of origin and quality ϊ26 with 

recommendations regarding the integration of agro -environmental measures.  

INAO suggests three options to meet these challenges : 

A. The producer group integrates agro -environmental measures directly into the GI 
specifications;  

B. The producer group undertakes, outside the GI specifications, to collectively support 
producers to commit to an official environmental certification process - such as organic 
farmi ng; 

C. The group integrates an official environmental certification requirement into the GI 
specifications ξ such as organic farming.  

Examples of agro -environmental measures to be inserted in the GI specifications  

These measures should respect the general principles of sustainable development.  

We have translated some concrete examples from the INAO below:  

Ā Preserve and develop biodiversity  

E.g. : planting of hedges and grass strips; reduction or even banning of herbicides; biodiversity of 
pastures an d diversity of flora; development of agroforestry, etc.  

Ā Controlling and reducing fertilisation  

E.g. : limiting the use of chemical fertilisers; encourage the cultivation of green fertilisers, etc.  

 
26 INAO. 2021. Agro-environnement et signes officiels ņυƚǀűťűƑŌόŌǔόņŌόƿǜģƇűǔō. Consulted on  inao.gouv.fr  

https://www.inao.gouv.fr/Espace-professionnel-et-outils/Produire-sous-signes-de-qualite-comment-faire/SIQO-et-engagement-dans-l-agro-environnement
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Ā Limit the use of pesticides  

E.g. : use of varieties or breeds that are more resistant to some diseases; reduce the action of parasites 
through more natural methods, etc.  

Ā Promote better water management  

E.g. : respecting good irrigation practices; rainwater harvesting; use of drought -resistant plants, etc.  

Ā Adapting livestock production to local resources  

E.g. : reducing the use of medicines, especially antibiotics; favouring local origin of food; banning  
GMOs in animal feed, etc.  

Ā Use of more suitable genetics  

E.g. : favourable use of indigenous and/or locally adapted varieties and breeds, etc.  

Ā Carbon foodprint  

E.g.: try to source local raw materials, define some rules to limit the carbon foodprint  

C. Registration procedure  

The GI application form must be filed with  the competent authority , which in the CARIFOURM 
countries usually is the Intellectual Property Office or Registry (IPO) . The IPO will carry out an 
administrative and a substantive examinatio n of the application before registration. GI applicant and 
the IPO usually need to have a fluid exchange . 

Once the application is approved, the IPO will issue the GI registration certificate  and publish the 
registration .  

Once registered, the GI cannot be turned into public property nor become generic.  

GIs are protected as long as the typical characteristics and qualities are still there and are respected 
by the producers.  
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FIG. n°40: Example of GI certificate for Jamaican Jerk  

 
 
 
 
 

  

FIG. n°39: GI registration process  

GI certificate

Registration and publication

If all the conditions are met

Possibility to oppose the registration

Publication of the application

Examination of the application by the IPO

Application for registration  

FIG. n°38: GI registration application  

Do you reside in a CARIFORUM CS?

Yes

You can file 
an 

application 
directly

You can file 
an 

application 
through a 

local agent

No

You must
file an 

application 
through a 

local agent
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D. GI daily management  

1. General responsibilities  

ČŬŌƑϔǔŬŌϔ_kϔűǈϔǀŌťűǈǔŌǀŌņϔǴűǔŬűƑϔǔŬŌϔkÕϔ²ŤŤűĿŌΩϔǔŬŌϔω_kϔģƽƽƇűĿģƑǔϔťǀƚǜƽϊϔľŌĿƚƏŌǈϔǔŬŌϔω_kϔǀűťŬǔǈϔŬƚƇņŌǀϊ 
ƚǀϔω_kϔowner .ϊ In practice, different  term s can be  used to designate the entity or the legal person in 
charge of the GI management , such as GI associations, GI groups of producers or GI interbranch 
organizations as inclusive structures representing the GI producers and the GI value  chains. That 
said, we will use the term "GI rights holder" throughout this manual.  

The GI rights holder will be in charge of managing, fostering , and monitoring the use of the GI in 
question , either independently or in collaboration with public institutions. It should have the 
capacity to organize  its members to work collectively  (to manage activities for which 
stakeholders are not necessarily used  to working together).  

The GI rights holder is the only one that may use or authorize the use of the registered GI.  

Normally, all producers able to meet and follow the defined specification s can be  member s of the 
GI rights holder organization.  

The role of the GI rights holder is therefore not restricted to set ting  up the specifications. It must 
continue  throughout the life of the GI product.  

This role involves several aspects:  

Ā The GI rights holder is in charge of the day -
to-day management of the legal structure: 
meetings, boards of directors, general 
assembly ; 

Ā The GI rights holder is responsible for 
managing the operating budget ; 

Ā The GI rights holder acts as the interface with 
the State;  

Ā The GI rights holder ensures that all its 
members respect the common rules defined 
in the book of specifications;  

Ā The GI rights holder must provide production 
and technical assistance and information to 
producers and a producer support 
(information on the spe cifications, HACCP, 
new standards, etc. ) 

Ā The GI rights holder must provide statistical information on the sector (data recovery and 
statistical processing)  

Ā The GI rights holder is in charge of the promotion of the GI product (putting in place a marketing 
strategy, a communication on the GI strategy, visuals, brands, etc.)  

Ā The GI rights holder also acts to defend the GI.  

The GI rights holder has the function of coordinat ing, supporting, and implementing the activities 
necessary for the collective development of the product. But this vision , as well as the  
implementation and management strategy , must be shared collectively . 

FIG. n°41: The GI rights holder, the center of it all  
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FIG. n°42 : Table of producers main responsibilities and costs  

PRODUCERS 

Main respons ibilities  Main costs 27 

Organisation of the GI value chain  

Ā Federation of producers/value chain around 
a common strategy;  

Ā Drafting of the GI application.  

Drafting of the GI application  

Ā Presentation of motivations;  

Ā Drafting of the GI specifications;  

Ā Drafting of the plan control in collaboration 
with the control body.  

Follow -up of the GI application  

Ā Application instruction to the administration: 
link between the producers, the competent 
IPO and the control body;  

Ā Organisation/participation in meetings 
between these 3 entit ies; 

Ā Development of arguments in case of 
objections.  

Daily management of the GI  

Ā Day-to-day management of the legal 
structure (meetings, boards of directors, 
general assemblies, etc.);  

Ā Management of the operating budget;  

Ā GI protection activities management:  
monitoring of potential GI violations 
(monitoring of producers' compliance with 
the GI specifications, monitoring of violations 
on the Internet, etc.), legal proceedings in 
case of violations, etc.;  

Ā GI promotion activities management: 
development of a mar keting and 
communication strategy (development of 
visuals, brands, advertisements, etc.), 
management of social networks and 
website, animation of the GI (participation in 
fairs, exhibitions and other promotional 
events); 

Service provision costs  (in case the GI group 
uses an external consultancies to assist in 
applying for the GI) 

Ā Research studies costs;  

Ā Consulting costs.  

Office accomodation costs  

Ā Rent; 

Ā Taxes (if applicable);  

Ā Insurance; 

Ā Gas/electricity/water;  

Ā Office maintenance (cleaning, etc.).  

Office equipment costs  

Ā Computer (and Internet subscription);  

Ā Phone (and phone subscription);  

Ā Printer/scanner (and user costs);  

Ā Equipment maintenance;  

Ā Office supplies costs;  

Ā Equipment replacement;  

Ā General documentation.  

Administrative costs  

Ā Staff costs (full/part -time for the GI group 
manager); 

Ā Travel costs;  

Ā Bank charges;  

Ā Accountant fees;  

Ā Meeting costs (general assemblies and 
other relevant meetings);  

Ā Administrative files management costs;  

Ā Postage costs.  

GI protection costs  

Ā IPO registration costs;  

Ā Domain names registration costs;  

Ā Legal representative costs;  

 
27 The costs listed in this table shall be perceived as indicative. They shall normally be  covered by the producer ǈό fees. 



Manual on GIs for CARIFORUM States, version of  July, 2022 

CARIFORUM Intellectual Property and Innovation Project  | VERSION 2 87/n.a.  

Ā Provision of statistical informatio n on the GI 
value chain;  

Ā Provision of technical assistance, support 
and information to producers (information on 
specification provisions, HACCP, new 
standards, etc.); 

Ā Consumer service management;  

Ā If foreseen in the control plan: internal 
controls management.  

Ā Legal proceedings costs.  

Promotional costs  

Ā Staff costs for the GI facilitator (internal or 
external staff);  

Ā Travel costs;  

Ā Communication tools and materials costs;  

Ā Advertising costs;  

Ā Promotional events costs (participation in 
fairs, exhibitions, etc.). 

Control costs  

Ā Control plan drafting costs;  

Ā If requested, mock audits costs (to test 
the draft control plan before its final 
registration); 

Ā External control costs;  

Ā If internal controls are foreseen: salaries 
or fees of the internal controller or 
training of the GI facilitator.  

2. Communication strategy  

The GI group is responsible for defining and implementing, if possible, a communication strategy. 
The GI group should bring producers together to work collectively around a single communication 
strategy. If you do not organise around a single communication strategy, you may create confusion 
among consumers and damage the promoti on of your GI products.  

a. Preparing the GI before promoting it  

The GI group must be ready before promoting its GI.  

You must anticipate the production of your GI before promoting it: if you run a promotion 
campaign that works great but producers are not able  to meet the demand, this can greatly damage 
the image of the product.  

The GI must therefore be developed in the market before  it can be promoted.  

b. Designing  a GI group logo and defining labelling rules  

The first step in promoting a GI is to create a visual identity that will allow the consumer to easily 
identify the GI product in the marketplace.  

We therefore advise the GI group to design a specific logo for the GI product with the name of the GI 
(subject of GI protection) and using a graphic charter (colors, typography, etc.) that can be reused on 
your different communication tools and channels (website, social networks, etc.). It is very important 
to use a consistent visual identity that is UNIQUE to all producers to allow the consumer to identify 
the real GI product on the market and prevent your GI from fraud. The existence of a collective logo 
does not prevent GI producers to also use their individual trademark.  
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Since the GI scheme only protects a name but not a design or a logo, you will have to r egister, if 
wished,  your logo as a collective or certification trademark. You will then have to define labeling 
rules when applying for your GI. We advise the GI group to make it mandatory to display the GI logo 
on the front -of-pack marketing labels so th at consumers can identify the authenticity of your GI 
product in the marketplace.  

FIG. n°43: Examples of GI group logos  

ϋÕűƏŌƑǔϔ
ņόGǈƽŌƇŌǔǔŌό 

Chili pepper from 
France 

ϋAŌƏŌǀģǀģϔǀǜƏό 

Rum from Guyana 

ϋ:ģŤōϔņŌϔċģƇņŌǈűģό 

Coffee from República 
Dominicana  

ϋ§ƚƑǔŌǈŌǀǀģǔϔfűƇƇǈό 

Cocoa from Trinidad & 
Tobago 

ϋÕģǀƏűťűģƑƚϔ
ØŌťťűģƑƚό 

Cheese from Italy 

ϋAģǀƁŌŌƇűƑťό 

Tea from India 

  

 

   

c. Adapting your presence in the digital sphere  

Once the visual identity has been created for the GI, we advise you to adapt your presence on the 
digital sphere accordingly. The Internet is an essential tool to promote quality products and improve 
their positioning on the international marketplace.  

Ā Creating a website dedicated to the GI product  

You need to create a page dedicated to your GI and nothing better than a website to do so. The 
website should tell the story of the GI product, its geographical origin, its reputation, the know -how 
developed in the area, and provide all information usefull  for the public: a list of current producers 
and their contact, ideally with a geolocation map, the places to find the product, etc. We also 
recommend adding a section to explain how to recognize the authentic GI product on the market 
(presentation of the GI logo, for example) and for full transparency, the GI specifications.  

The website URL should include the exact name of the GI so that the consumer comes across it 
ņűǀŌĿǔƇǺϔ ǴŬŌƑϔ ǈŌģǀĿŬűƑťϔ ǔŬŌϔ kƑǔŌǀƑŌǔΩϔ Ōήťήϔ ǔŬŌϔ ǴŌľǈűǔŌϔ ôØ~ϔ Ťƚǀϔ ϋÕűƏŌƑǔϔ ņβGǈƽŌƇŌǔǔŌόϔ űǈΨϔ
www.pimentdespelette.com . Below are some best practices for GI websites:  

Ą For ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌό; 

Ą For ϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚό; 

Ą For ϋ:ŬģƏƽģťƑŌό. 

We also adv ise you to translate your website into English in order to reach an international audience 
that could help you increase your export sales, if needed.  

IMPORTANT: we strongly advise you to register your GI name in the domain name system under 
several extensions, especially if your  GI is or becomes popular, in order to prevent any attempt at 
Internet fraud and to enable you to create your website with the desired URL. First of all, you should 
protect your GI name with the extension of your respective co untries λĿĿí~AΩϔϋ:ƚǜƑǔǀǺϔ:ƚņŌϔíƚƽ-

http://www.pimentdespelette.com/
https://www.pimentdespelette.com/
https://www.parmigianoreggiano.com/
https://www.champagne.fr/en/homepage
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~ŌǳŌƇϔAƚƏģűƑόμ, for example: .jm for Jamaica; .gy for Guyana; .tt for Trinidad & Tobago; etc. but also 
with the so -called 'generic' extensions that have an international dimension and are particularly 
popular λťí~AΩϔϋ_ŌƑŌǀic Top -~ŌǳŌƇϔAƚƏģűƑόμ: .com, .org, .net, etc. Moreover, in the last few years, new 
generic extensions have appeared, and it is now possible to use public authorities name in a top -
level domain name such as .paris; .demerara; .kingston; etc., it would there fore be wise to register 
extensions with the name of your respective countries, regions, or GI areas.  

For example, for "Demerara rum", the GI group could protect the following domain names: 
demerararum.com; demerararum.org; demerararum.net; demerararum.gy;  demerararum.guyana; 
rum.demerara, etc.  

The more domain names you protect, the more you prevent your GI from potential Internet frauds.  

Ā Creati ng  social network pages dedicated to the GI product  

Social networks allow to enlarge the visibility of GI products, to increase their notoriety and to reach 
an international audience. It is essential to be present on social networks nowadays, especially since 
the Covid -19 crisis where the Internet has taken  a prominent place in people's lives. Consumers are 
moving away from physical commerce to online commerce, making the Internet a central 
marketplace. However, there is a real need to assess the relevant networks to work with. Nor all of 
them are used the s ame ways in each country.  

Below are examples of best practices for GI pages on social networks:  

Ą ^ƚǀϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόΨϔFacebook ; Twitter ; Instagram  

Ą ^ƚǀϔϋÕģǀƏűťűģƑƚϔØŌťťűģƑƚόΨϔFacebook ; Twitter ; Instagram ; Linkedin ; Youtube  

Ą ^ƚǀϔϋ:ŬģƏƽģťƑŌόΨϔFacebook ; Twitter ; Instagram ; Linkedin ; Youtube ; Wechat ; Pinterest . 

Ā Referenc ing GI products on e -commerce platforms  

We also advise you to reference your GI products on e -commerce platforms to improve your 
positioning on the international marketplace and increase your export sales. Here are some examples 
of e-commerce platforms adapted to agri - food products: Alibaba , Range.me, ImportFood , but there 
may be some others used in the Carribean region.   

d. Organising and participating in physical promotion al activities  

Ā Participati ng  in existing agri - food fairs and exhibitions  

We advise you to exhibit your GI products as much as possible in agri - food fairs organised in your 
respective regions and countries. It is essential to take advantage of the visibility offered by these 
fairs to make your GI products known and i ncrease their notoriety. It is also an opportunity to build 
customer loyalty and expand your contacts outside your usual geographical area to increase your 
sales. An agri- food fair also offers the opportunity to identify your competition, to better positio n your 
offer and to develop it to better adapt to market trends.  

We also advise you to participate in major international agri - food fairs, e.g., Salon International de 
Ƈό ƇűƏŌƑǔģǔűƚƑϔÕģǀűǈ (SIAL Paris) in France, Americas Food and Beverage Show  and Summer Fancy 
Food Show  in United States, CIBUS International Food Exhibition  in Italy,  Expoalimentaria  in Peru, 
etc., in order to make your quality products known to an international audience and increase your 
export sales.  

  

https://www.facebook.com/PIMENT.D.ESPELETTE.AOP/
https://twitter.com/AOP_PIM_ESPELET
https://www.instagram.com/accounts/login/?next=/pimentespelette_aop/
https://www.facebook.com/parmigianoreggiano/
https://twitter.com/theonlyparmesan
https://www.instagram.com/accounts/login/?next=/parmigianoreggiano/
https://www.linkedin.com/company/consorzio-del-formaggio-parmigiano-reggiano/?originalSubdomain=fr
https://www.youtube.com/user/ParmigianoReggianoIT
https://www.facebook.com/champagneofficialpagefr/?brand_redir=114313145255090
https://twitter.com/Champagne
https://www.instagram.com/champagneworldwide/
https://www.linkedin.com/company/civc-comite-interprofessionnel-du-vin-de-champagne/
https://www.youtube.com/champagne
https://www.champagne.fr/en/comite-champagne/bureaus/bureaus/china/pages/wechat
https://www.pinterest.fr/pin/create/bookmarklet/?&url=https%3A%2F%2Fwww.champagne.fr%2Fen%2Ffrom-vine-to-wine%2Fwhat-is-champagne-wine%2Fchampagne-wine&description=Champagne%20winemaking%20is%20subject%20to%20specific%20rules%2C%20which%20particularly%20define%20%3A%20grape%20varieties%2C%20vine%20pruning%2C%20maximum%20yield%2C%20minimum%20annual%20required%20alcohol%20levels%2C%20premises%2C%20winemaking%20processes%2C%20minimum%20cellar%20storage%20duration%20for%20bottled%20wines%20prior%20to%20shipping
https://www.alibaba.com/?src=sem_ggl&from=sem_ggl&cmpgn=9922923043&adgrp=97780318782&fditm=&tgt=kwd-932754771060&locintrst=&locphyscl=9055272&mtchtyp=e&ntwrk=g&device=c&dvcmdl=&creative=598872515517&plcmnt=&plcmntcat=&p1=&p2=&aceid=&position=&localKeyword=alibaba-.&gclid=Cj0KCQjwhLKUBhDiARIsAMaTLnEYyxUDY_Rok1qSqt5uytDWBcVRmh7Uj_68fHZky356fWxAyctWkmkaAv2kEALw_wcB
https://range.me/login
https://importfood.com/
https://www.sialparis.com/
https://www.sialparis.com/
https://www.americasfoodandbeverage.com/
https://www.specialtyfood.com/shows-events/summer-fancy-food-show/
https://www.specialtyfood.com/shows-events/summer-fancy-food-show/
https://www.cibus.it/en/
https://join.expoalimentariaperu.com/en
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Ā Organising your own promotional events  

You can also organise your own events around your GI products. For example, you can consider 
proposing partnerships to your respective municipalities or regions to organise an annual or bi -annual 
local festival around your quality products. Municipalities/ regions may be particularly interested in 
this kind of partnership, which allows both to promote the quality products of the region and develop 
ƇƚĿģƇϔǔƚǜǀűǈƏήϔ^ƚǀϔŌǹģƏƽƇŌΩϔǔŬŌϔƽǀƚņǜĿŌǀǈϔƚŤϔϋÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔĿģƑϔƽǀƚƏƚǔŌϔǔŬŌűǀϔ_kϔƽǀƚņǜĿǔϔņǜǀűƑťϔ
La Fête du Piment  (the chili pepper festival) organised each year by the little municipality of Espelette 
in partnership wi ǔŬϔǔŬŌϔϋ:ƚƑŤǀōǀűŌϔņǜϔÕűƏŌƑǔϔņβGǈƽŌƇŌǔǔŌόϔλϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌϔľǀƚǔŬŌǀŬƚƚņόμϔņǜǀűƑťϔ
ǴŬűĿŬϔǔŬŌϔƽǀƚņǜĿǔűƚƑϔƚŤϔϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔűǈϔŬƚƑƚǜǀŌņήϔíŬŌϔŌǳŌƑǔϔűƑĿƇǜņŌǈϔǔģǈǔűƑťǈϔƚŤϔϋÕűƏŌƑǔϔ
ņόGǈƽŌƇŌǔǔŌόϔņűǈŬŌǈΩϔ9ģǈƿǜŌϔņģƑĿŌǈΩϔģƑϔŌƇŌĿǔűƚƑϔŤƚǀϔǔŬŌϔƏƚǈǔϔľŌģǜǔűŤǜƇϔĿŬűƇƇi peppers stand, the 
ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔƚŤϔǔŬŌϔǺŌģǀϔģǴģǀņΩϔĿŬűƇƇűϔƽŌƽƽŌǀǈϔǈǔǀűƑťűƑťϔǴƚǀƄǈŬƚƽǈΩϔŌǔĿήϔíŬűǈϔŤŌǈǔűǳģƇϔƑƚǴϔŬģǈϔ
a reputation that goes far beyond the Basque Country and is reported in local and national 
newspapers, which gives the GI product a very high visibility.  

Another world -famous festival is the Oktoberfest  (beer festival) organised by the city of Munich in 
_ŌǀƏģƑǺϔǴŬŌǀŌϔƽǀƚņǜĿŌǀǈϔƚŤϔϋ9ģǺŌǀűǈĿŬŌǈϔ9űŌǀόϔĿģƑϔ
promote their GI product to a wide international 
audience. 

You can also organise public competitions in your 
region where producers compete for the prize of 
ǔŬŌϔ ľŌǈǔϔ _kϔ ƽǀƚņǜĿǔήϔ ^ƚǀϔ ŌǹģƏƽƇŌΩϔ Ťƚǀϔ ϋÕűƏŌƑǔϔ
ņβGǈƽŌƇŌǔǔŌόΩϔƽǀƚņǜĿŌǀǈϔŬģǳŌϔƚǀťģƑűǈŌņϔűƑϔ͆̈́͆ͅϔǔŬŌϔ
4th edition of the  ϋConcours officiel du Piment 
ņόGǈƽŌƇŌǔǔŌϔξ Ezpeletako Biperra AOPό λϋ²ŤŤűĿűģƇϔ
ĿƚƏƽŌǔűǔűƚƑϔ ƚŤϔ ÕűƏŌƑǔϔ ņόŌǈƽŌƇŌǔǔŌ-Ezpeletako 
9űƽŌǀǀģϔÕA²όμΩϔǀŌǴģǀņűƑťϔǔŬŌϔľŌǈǔϔƽƚǴņŌǀǈϔǔģǈǔŌņϔ
during this event. The local press often picks up on 
this type of event.  

e. Carrying out communication campaigns  

Ā Public media  

Last but not least, you need to set up communication campaigns 
using public media such as local and national newspapers, radio or 
television. In particular, you can propose partnerships with TV shows 
to make TV reports on your producers' sites to promote the terroir 
of your region and your GI product. In the case of champagne, which 
probably has one of t he best promotional campaigns for a GI 
product, TV reports are regularly organised on the famous wine, 
which increases its reputation day by day.  

Ā Partnership with chefs or celebrities  

We also advise to propose partnerships with renowned chefs who 
could feature your GI product in signature recipes to give it visibility.  

To take again the case of 'Champagne', producers have many 
partnerships with famous chefs to promote their product. For 
ŌǹģƏƽƇŌΩϔǔŬŌϔ_ήfήϔ§ǜƏƏϔϋ:ŬģƏƽģťƑŌόϔľǀģƑņϔλͅͅͅήϔ͍ϔƏűƇƇűƚƑϔŌǜǀƚǈ in 
turnover in 2013) has been organising its ϋMenus de Légende όϔ

FIG. n°44: ϋÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌόϔƽƚǴņŌr 
Source: ©Anne CLERMONTELLE 

FIG. n°45: 9ƚǔǔƇŌϔƚŤϔϋ:ŬģƏƽģťƑŌό 
Source: ©Anne CLERMONTELLE 

http://www.espelette-paysbasque.com/cote_detente/fete-piment.php#:~:text=La%20F%C3%AAte%20du%20Piment%20se,chaque%20ann%C3%A9e%20de%20nouveaux%20membres.
https://www.oktoberfest.de/en
https://www.pimentdespelette.com/4eme-edition-du-concours-officiel-du-piment-despelette-ezpeletako-biperra-aop/
https://www.pimentdespelette.com/4eme-edition-du-concours-officiel-du-piment-despelette-ezpeletako-biperra-aop/
https://www.firstluxemag.com/g-h-mumm-7-eme-edition-des-menus-de-legende/
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λϋ~ŌťŌƑņģǀǺϔ§ŌƑǜǈόϔűƑϔ^ǀŌƑĿŬμϔŌǳŌǀǺϔǺŌģǀϔǈűƑĿŌϔ͍͆̈́̈́ΩϔǴŬŌǀŌϔťǜŌǈǔϔĿŬŌŤǈϔǀŌǳűǈűǔϔŬűǈǔƚǀűĿģƇϔƏŌģƇǈϔűƑϔ
their establishments over a period of two weeks to one month: menus served at the Élysée Palace, 
ģǔϔǔŬŌϔϋ9ŌƇƇŌϔHƽƚƿǜŌόΩϔƚƑϔľƚģǀņϔǔŬŌϔ²ǀűŌƑǔϔGǹƽǀŌǈǈϔƚǀϔĿǀŌģǔŌņϔľǺϔƏƚƑǜƏŌƑǔǈϔƚŤϔ^ǀŌƑĿŬϔĿǜűǈűƑŌϔǈǜĿŬϔ
as François Vatel, Antonin Carême, Auguste Escoffier or Fernand Point. In total, 56 great chefs have 
ƽģǀǔűĿűƽģǔŌņϔűƑϔǔŬŌϔǳģǀűƚǜǈϔŌņűǔűƚƑǈϔƚŤϔǔŬŌϔϋ§ŌƑǜǈϔņŌϔ~ōťŌƑņŌόήϔíŬŌϔĿŬŌŤǈϔģre not directly remunerated 
for these partnerships, but the producers make their products available free of charge. When a 
product is not known, it is likely that you will have to offer a 
certain quan  tity of your product in exchange for the partnership.  

The GI ϋàŌƇϔņŌϔ_ǜōǀģƑņŌό (Salt from France) has also become a 
flagship product for great chefs thanks to its exceptional 
qualities, Pierre Hermé, Cyril Lignac, Paul Bocuse and Eric 
Frechon are just some of the great names in French cuisine who 
have come up with numerous recipes  using this GI product.  

We can also talk about partnerships between French spirits 
houses and US rap pers and mention in particular the partnership 
between the Birkedal Hartmann Cognac house and the rapper 
Ludacris in 2009, who co -created the Conjure Cognac  brand, 
which was a huge success. The rapper promoted the brand 
through his social networks, video advertisements , vinyls , etc., 
which gave the brand and Cognac huge visibility.  

Ā Tourist circuits: the gastronomic ϋroutes ό 

Finally, we can also mention the gastronomic  routes which can give great visibility to GIs while 

contributing to local tourism and rural development: e.g. the Tequila route in Mexico ϋLa Ruta del 
íŌƿǜűƇģό (Mexican alcoholic beverage),  the Pisco route in Peru ϋ~ģϔǀǜǔģϔņŌƇϔÕűǈĿƚό (Peruvian alcoholic 
beverage), the Ossau -Iraty cheese route ϋ~ģϔǀƚǜǔŌϔņǜϔŤǀƚƏģťŌϔ²ǈǈģǜ-kǀģǔǺό (French cheese), the 
Savoie cheeses route ϋLa route des fromages de Savoie όϔ(French cheese), the Périgord walnut route 
ϋ~ģϔǀƚǜǔŌϔņŌϔƇģϔƑƚűǹϔņǜϔÕōǀűťƚǀņό (French walnut), the Bordeaux wine route ϋ~ģϔǀƚǜǔŌϔņŌǈϔǳűƑǈϔņŌϔ
9ƚǀņŌģǜǹό (French wine), etc.  

These gastronomic routes allow the 
public to discover the terroir of their 
favorite products, to meet the 
producers and to taste and purchase 
authentic GI product s directly at the 
production site. They give great 
visibility to the GI product and 
demonstrate its authenticity. It is also 
an opportunity to make direct sales 
to consumers.  

These routes can be done on foot, 
by b ike, car or bus, depending on the 
size of the area and the facilities 
available. 

 

  

FIG. n°46: Conjure Cognac vinyl  
Source: amazon.com  

FIG. n°47: Map ƚŤϔǔŬŌϔÕűǈĿƚϔǀƚǜǔŌϔϋ~ģϔØǜǔģϔņŌƇϔÕűǈĿƚόϔ 
Source: La Ruta del Pisco Facebook page  

https://leseldeguerande.fr/
https://www.lexpress.fr/styles/saveurs/recette/recette-des-sables-infiniment-chocolat-de-pierre-herme_1294742.html
https://conjurecognac.com/home.php
https://www.youtube.com/watch?v=ZehyJNHm-bc
https://www.discogs.com/fr/release/11906473-Ludacris-Conjure-A-Hustlers-Spirit
https://toursgdl.com/blog/ruta-del-tequila/
https://toursgdl.com/blog/ruta-del-tequila/
https://www.peru.travel/pe/experiencias/ruta-del-pisco
https://www.ossau-iraty.fr/actualites-ossau-iraty/la-route-du-fromage-ossau-iraty-vous-connaissez
https://www.fromagesdesavoie.fr/fr/sites-a-visiter/route-des-fromages-de-savoie.html
https://www.noixduperigord.com/fr/noix-du-perigord/route-de-la-noix
https://www.routedesvins.fr/fr/
https://www.routedesvins.fr/fr/
https://www.amazon.com/Conjure-Hustlers-Spirit-LUDACRIS/dp/B003HE1GBS
https://www.facebook.com/LaRutaDelPiscodeArequipa/
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E. Protection granted with G eographical Indication s 

1. Effect of GI registration and protection  

The protection of a GI name is based on regulatory provisions specific to geographical indications 
defined at the national, regional, or international level. The qualities of a GI are also closely tied to 
issues related to deception, fraud, unfair competition, and parasitism (which consists of taking 
advantage of the notoriety or reputation attached to a GI without su bmitting to the same rules and 
constraints).  

In sui generis legislations, GI registrations are not subject to a specific period of validity. This means 
that the protection for a registered GI will remain valid unless the registration is cancelled.  

However,  in some CARIFOURM GI legal frameworks and in territories where protection is based on 
the trademark system, registered GIs may be protected for renewable ten -year periods.  

GI protection covers the use of GIs by unauthorized parties or the lack of GI speci fication 
compliance, which may be detrimental to legitimate producers and to consumers. Such uses 
deceive consumers , mislead ing them to believe they are buying a genuine product with 
specific qualities and characteristics. Producers suffer damage because valuable business is 
taken away from them, and the established reputation of their products may be affected  by 
consumers unknowi ngly buying fakes with inferior qualities .  
 

Ā Protecting a GI enables those who have the legitimate right to use the indication to take 
measures against others who use it without permission and who benefit from its reputation 
free of charge λωŤǀŌŌ-ǀűņŌǀǈϊμήϔÕǀƚǔŌĿǔűƑťϔģϔ_kϔűǈϔģƇǈƚϔģϔǴģǺϔǔƚϔŤƚǀŌǈǔģƇƇϔǀŌťűǈǔǀģǔűƚƑϔƚŤϔǔŬŌϔ
indication as a trademark by a third party , and to limit the risk of the indication becoming a 
generic term.  

 
Figure n°48 below addresses GI protection and the legal effects of  registration.  

FIG. n°48: GI protection  

 

 

A geographical indication right enables GI right holders to prevent its use by a third party  whose 
product does not conform to the defined  standards.  
 
 

GI 
protection

ΧProtection for a GI is usually obtained by 
acquiring a right over the name that 

constitutes the indication.

Legal 
effects

ΧGI registration produces some legal 
effects against unlawful uses of the GI 

name in business practices. 
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BOX: ϋAģǀƁŌŌƇűƑťόϔƽǀƚǔŌĿǔűƚƑ 

In jurisdictions where the Darjeeling GI is protected, producers can exclude use of the term 
ςAģǀƁŌŌƇűƑťσόŤƚǀόǔŌģόƑƚǔόťǀƚǴƑόűƑόǔŬŌűǀόǔŌģόťģǀņŌƑǈόƚǀόƑƚǔόƽǀƚņǜĿŌņόģĿĿƚǀņűƑťόǔƚόǔŬŌόǈǔģƑņģǀņǈόǈŌǔό
out in the code of practice for the GI. 

In this case, the Tea Board hired a World Wide Watch agency called Compumark, whose job it is 
to monitor and report cases of unauthorized use and any other attempt to register products under 
ǔŬŌόľǀģƑņόƑģƏŌόςAģǀƁŌŌƇűƑťΧσόíŬűǈόűǈόŬƚǴόǔŬŌόíŌģό9ƚģǀņόƽǀŌǳŌƑǔǈόǔhe misuse of the brand name.  

ǈόģόǀŌǈǜƇǔόƚŤόǔŬŌǈŌόƏŌģǈǜǀŌǈΡόģόĿƚƏƽģƑǺόĿģƇƇŌņός9ǜƇťģǀűσόģťǀŌŌņόǔƚόǴűǔŬņǀģǴόűǔǈόģƽƽƇűĿģǔűƚƑόǔƚό
ǜǈŌόǔŬŌόǔģťόςAģǀƁŌŌƇűƑťόíŌģόŤǀģťǀģƑĿŌόŤƚǀόƏŌƑΧσό 

The acquiring of this GI had positive consequences. It in fact secured premium prices, which in turn 
benefited the workers. Because of the protection, Darjeeling tea was able to maintain stability even 
when the tea sector as a whole experienced a crisis. It also brought about consolidation of 
ownership and new investments in Darjeeling tea. 

 

 However, a protected GI does not enable the right holder to prevent someone from 
making a product using the same techniques as those set out in the standards for that 
indication. Protection for a GI is usually obtained by acquiring a right over the sign (which is 

mainly a name) that constitutes the indication.  

GIs can never be considered as having a generic character and falling into the public domain once 
they are registered.  

GI protection covers different types of issues. It is also sometimes necessary to take action when 
the GI faces an infringement likely to weaken the value  chain and the image of the product.   

In practice, some activities may be implemented:  

Ā Identification of cases of GI abuses (direct or indirect): by the group p roducers, by the 
producers themselves, by the consumers, by the public bodies , etc . 

Ā Identification of issues between GIs and trademarks: establishing a system of monitoring 
trademark  applications  likely to impact the GI  (in some countries and international  
databases, automatic alerts can be set -up). 

Ā Enforcement activities, ex officio actions (enforcement of intellectual property laws, criminal 
enforcement, etc.), and relationships with ex officio competent authorities  (e.g. customs, 
police) . 

It is useful to distinguish between:  

 GI protection (as referred to above)  

and 

 the person or institutions entitled to protect the GI. Normally, GI associations or right holders 
may have the competency to protect the GI. When the legal framework covers the ex officio 
protection (protection directly implemented by public bodies), some specific authorities such 
as the frauds department, consumers protection department, or customs may take direct 
actions to protect the GI.  
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2. GI protection  scope  

Classical provisions will cover the different  types of GI abuses 28: 

No person shall: 

(a) in the designation or presentation of goods, by any means, indicate or suggest that the goods 
originate in a geographical area other than the true place of origin in a manner that  misleads the public 
as to the geographical origin of the goods;   

(b) use a registered geographical indication for direct or indirect commercial misuse in respect of goods 
that are identical or comparable to those of the registered geographical indication where the misu se 
benefited or would benefit from the reputation of the geographical indication;  

(c) use a registered geographical indication for direct or indirect commercial misuse in respect of goods 
that are non-identical or non -comparable to those of the registered  geographical indication where the 
misuse benefited or would benefit from the reputation of the geographical indication;  

(d) use a registered geographical indication identifying goods not originating in the place indicated by 
the geographical indication in  question even where the true origin of the goods is indicated or the 
geographical indication is used in translation or accompanied by expressions such as "kind", "type", 
"style", "imitation" or the like, including imitation, evocation or translation of th e registered geographical 
indication; 

(e)  engage in conduct which constitutes an act of unfair competition, being an act of competition 
contrary to honest practices in industrial or commercial matters and including:  

(i) all acts of such a nature as to create confusion by any means whatever with the establishment, 
the goods, or the industrial or commercial activities, of a competitor;   

(ii) false allegations in the course of trade of such a nature as to discredit the establishment, the 
goods, or the industrial or commercial activities, of a competitor;  and 

(iii) indications or allegations, the use of which in the course of trade, is liable to mislead the public 
as to the nature, the manufacturing process, the characteristics, the suitability for their  purpose, 
or the quantity, of the goods.  

 

  

 
28 Based on the GI Model Law developed in the framework of the CARIPI project, by the CARIFORUM IP Offices 

 

Ā The use of a registered GI is restricted to the products that meet the established 
specifications  and gives producers an exclusive right to use the registered name for 
their products.  

Ā There are legal means legitimate users can resort to in order to protect the GI name.  

KEY TAKEAWAYS 
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Figure below summarizes the main types of GI abuses : 

FIG. n°49: Typology of GI abuses  

 

 

The GI abuses may be identified in different ways: in local markets, supermarkets, magazines, 
professional booklets, fairs, trademark application publications, on the internet (website s, social 
media, online marketplaces , etc .). 

Figure below provides examples of GI enforcement. Specifically, GI enforcement applies to:  

FIG. n°50: GI enforcement  

 

 

Usurpation (when 
the GI name is used 
on similar products)

Misappropriation of 
the GI notoriety 

(when the GI name is 
used on different 

types of products or 
services)

When the GI name is 
used in translation or 

accompanied by 
expressions such as 
"kind", "type", "style", 
"imitation" or the like, 
including imitation, 
evocation of the GI

Act of unfair 
competition

Any use of the GI 
name for products 

that are similar to the 
one registered as the 

GI or for any other 
type of product if 

there is evidence of 
misappropriation of 

the GI name notoriety

Any evocation of the 
GI name (whether 

transformed or similar)

Any use that will 
cause confusion for 

the public

Any use of the GI 
name when it appears 

as an ingredient
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BOX: GI ϋ:ŬģƏƽģťƑŌόϔģƑņϔ:ŬģƏƽģƑűƇƇƚϔƑģƏŌϔĿģǈŌ 
Case of misappropriation of the GI notoriety  

The Court of Justice of the European Union (CJEU) rendered an important judgment on September 
9, 2021, on the question of the protection of the evocation of the GI Champagne in the case (C- 
̈́̀ͅέ̾͆εόƚŤόģόĿŬģűƑόƚŤόàƽģƑűǈŬόǔģƽģǈόľģǀǈόĿģƇƇŌņός:ŬģƏƽģƑűƇƇƚσόδƏŌģning "little champagne" in 
Spanish) and the Interprofessional Committee of Champagne Wine (CIVC). The company, 
governed by Spanish laws, designates and promotes its establishments under the Champanillo 
brand. In its advertisements, especially on social networks, it uses a graphic medium representing 
two glasses tapping against each other.  

The question here is whether the GI Champagne can extend to actions targeting catering services. 
In its decision, the CJEU answers in the affirmative and specifies that the scope of protection 
granted by a GI is not limited to products, it also extends to services. 

 

3. How to enforce GI rights  

GI protection is typically  enforced by the ϋģƽƽƇűĿģƑǔόϔǔŬűǈϔűǈϔǔŬŌϔgroup that registered the GI:  

Ā In relation to the GI producers ξ to check if they correctly implement and respect the GI 
specifications  

Ā In relation to third parties (at national and international level) ξ to fight against GI usurpations 
and abuses  

However, sometimes the legal framework provides also for ex officio protection, or protection 
implemented by public bodies  (e.g. when customs can act directly upon a shipment of infringing 
goods) . 

a. Enforcement by GI associations  

Like all intellectual property rights, GI rights are enforced by the application of national legislation, 
typically in a court of law. The right to take acti on could rest with a competent authority, the public 
prosecutor, or any interested party, whether a natural person or a legal entity and whether public or 

Ā GI protection covers a wide range of situations.  

Ā The objective is to protect the producers involved in the GI process as well as the 
consumers.  

KEY TAKEAWAYS 
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private. The sanctions provided for in national legislation could be civil (injunctions restraining o r 
prohibiting unlawful acts, actions for damages, etc.), criminal, or administrative.  

It is recommended to adopt a two -step approach in case of GI infringements:  

Ā Step one: Sending a warning letter to the infringer (warning letter may solve many conflicts)  

Ā Step two: Initiating legal action if no positive outcome following step one  

b. Ex officio protection  

Defined national public bodies ( such as the frauds department, consumers protection department or 
customs) may take appropriate administrative and judicial steps to prevent or stop the unlawful use 
of the name of products that are produced or marketed in the country.  

In practice, when p roducers realize there is a misuse o f the GI, they can ask customs or consumer 
offices to intervene and remove the product from the market in addition to requiring specific legal 
provisions for protection of the GI name.  

4. Protection of GIs used as ingredients  

a. Context  

This section aims to provide  recommendations on what can or cannot be put on the label of a 
processed product using a GI as an ingredient.  

Some processors do not hesitate to use the reputation of GIs to add value to their processed prod uct. 
It can indeed be very convenient for them to use a GI as an ingredient, on the one hand to benefit 
from their inherent quality, but also and above all to be able to advertise them and thus benefit from 
their notoriety, since consumers are increasingly  concerned about the authenticity of the products 
they consume.  

The use of a GI as an ingredient can also present several opportunities for producers, including:  

Ā An increase in production volumes by diversifying commercial outlets;  

Ā An increase in the valu e and promotion of their GI product by giving it visibility.  

This approach can also pose some challenges including:  

Ā A risk of creating confusion among consumers between their GI and the processed product;  

Ā A damage to the reputation of their GI product.  

If the final quality of the processed product that uses the GI is not considered as high enough, this 
can be very damaging to producers.  

b. European guidelines  

There is no mandatory legislation on the labelling of processed products using GIs as ingredients, 
but there are European guidelines giving basic instructions, which are presented below.  

Indeed, in 2010, the European Commission  (EC) adopted guidelines in the form of a communication 
which aims to illustrate the legislative provisions of the ωRegulation (EU) No 1151/2012 on quality 
schemes foǀϔģťǀűĿǜƇǔǜǀģƇϔƽǀƚņǜĿǔǈϔģƑņϔŤƚƚņǈǔǜŤŤǈϊ to help economic operators determine their room 
for maneuver in this area. This  communication is entitled ωGuidelines on the labelling of foodstuffs 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32012R1151&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32012R1151&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52010XC1216(01)&from=en
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using protected designations of origin (PDOs) or protected geographical indications (PGIs) as 
ingredients .ϊ It is based on agricultural and foodstuffs, but the principles could be implemented for 
other types of GI products.  

The European Commission  guidelines are as follows:  

According to the  European  Commission, a name registered as a GI may legitimately be included in 
the list of ingredients of a foodstuff.  

The Commission also considers that a name registered as a GI may be mentioned in or close to the 
trade name of a foodstuff incorporating product s benefiting from a registered name, as well as in the 
labelling, presentation and advertising relating to that foodstuff, provided that the following 
conditions are met:  

1. íŬŌϔŤƚƚņǈǔǜŤŤϔűƑϔƿǜŌǈǔűƚƑϔǈŬƚǜƇņϔƑƚǔϔĿƚƑǔģűƑϔģƑǺϔƚǔŬŌǀϔϋĿƚƏƽģǀģľƇŌϔűƑťǀŌņűŌƑǔό, i.e. any 
other ingredient which may partially or totally replace the ingredient benefiting from a GI. As a 
non-ǀŌǈǔǀűĿǔűǳŌϔŌǹģƏƽƇŌϔƚŤϔǔŬŌϔĿƚƑĿŌƽǔϔƚŤϔϋĿƚƏƽģǀģľƇŌϔűƑťǀŌņűŌƑǔόΩϔǔŬŌϔ:ƚƏƏűǈǈűƚƑϔĿƚƑǈűņŌǀǈϔ
that a blue -ǳŌűƑŌņϔ ĿŬŌŌǈŌϔ λĿƚƏƏƚƑƇǺϔ ƄƑƚǴƑϔ ģǈϔ ϋľƇǜŌϔ ĿŬŌŌǈŌόμϔ Ŀƚuld be considered 
ĿƚƏƽģǀģľƇŌϔǔƚϔϋØƚƿǜŌŤƚǀǔόϔĿŬŌŌǈŌήϔ 

2. This ingredient should also be used in sufficient quantities to confer an essential 
characteristic  on the foodstuff concerned. However, given the wide range of possible 
scenarios, the Commission is not able to suggest a minimum percentage to be uniformly 
applied. As an example, the incorporation of a minimum amount of a spice benefiting from a GI 
in a foodstuff could, if appropriate, be sufficient to confer an essential char acteristic on that 
foodstuff. By contrast, the 
incorporation of a minimum 
amount of meat benefiting from 
a GI in a foodstuff would not a 
priori be sufficient to confer an 
essential characteristic on a 
foodstuff.  

3. Finally, the percentage of 
incorporation of an ingredient 
with a GI should ideally be 
indicated in or in close 
proximity to the trade name of 
the relevant foodstuff  or, failing 
that, in the list of ingredients, in 
direct rel ation to the ingredient in 
question.  

On the assumption that the above 
conditions are met, the Commission 
feels that the Geographical Indications 
terms, abbreviations or symbols 
accompanying the registered name 
should be used in labelling, within or 
close to the trade name or in the list of 
ingredients of the foodstuff only if it is 
made clear that the said foodstuff is 
not itself a GI . Otherwise, the 

FIG. n°51: Guidelines on the labelling of foodstuffs  

used GIs as ingredients  
 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52010XC1216(01)&from=en
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52010XC1216(01)&from=en
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Commission takes the view that this would result in the undue exploitation of the reputation of the GI 
and result in consumers be  űƑťϔƏűǈƇŌņήϔ^ƚǀϔŌǹģƏƽƇŌΩϔǔŬŌϔǔǀģņŌϔƑģƏŌǈϔϋÕűȄȄģϔģǜϔØƚƿǜŌŤƚǀǔόϔλÕűȄȄģϔǴűǔŬϔ
ØƚƿǜŌŤƚǀǔμϔƚǀϔϋÕűȄȄģϔōlaborōŌϔģǳŌĿϔņǜϔØƚƿǜŌŤƚǀǔϔ ²ÕόϔλÕűȄȄģϔϔƽǀŌƽģǀŌņϔǴűǔŬϔØƚƿǜŌŤƚǀǔϔÕA²μϔǴƚǜƇņϔ
hardly give rise to a dispute in the eyes of the Commissi ƚƑήϔ9ǺϔĿƚƑǔǀģǈǔΩϔǔŬŌϔǔǀģņŌϔƑģƏŌϔϋÕűȄȄģϔģǜϔ
ØƚƿǜŌŤƚǀǔϔ ²ÕόϔλÕűȄȄģϔǴűǔŬϔØƚƿǜŌŤƚǀǔϔÕA²μϔǴƚǜƇņϔĿƇŌģǀƇǺϔľŌϔűƇƇ-advised, in as much as it could give 
the consumer the impression that the pizza as such was a product benefiting from a PDO.  

The Commission takes the view that, if an ingredient comparable to an ingredient benefiting from a 
GI has been incorporated in a foodstuff, the name registered as a GI should appear only in the list of 
ingredients , in accordance with rules similar to those applicable to the other ingredients mentioned. 
In particular, it would be appropriate to use characters that are identical in terms of font, size, color , 
etc. 

Here are some examples of geographical indication names and logos used in processed products 
to benefit from their reputa tion in order to increase consumer interest.  

GI name and logo (if any) Processed product using the GI as an ingredient  

GI « Grana Padano » 

Italian cheese 

 

Bolognese lasagna  kƑϔǔŬűǈϔĿģǈŌΩϔǔŬŌϔƑģƏŌϔƚŤϔǔŬŌϔω_ǀģƑģϔÕģņģƑƚϊϔ_kϔ
(PDO) and the logo of the GI right holder are 
applied on the front of the processed product's 
marketing packaging.  

 

GI « Parmiggiano 
reggiano  » 

Italian cheese 

 

 

Pesto sauce In this case, the logo of the GI right holder is 
applied on the front of the processed product's 
marketing packaging.  
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GI « Beurre Charentes -
Poitou  » 

Charentes-Poitou  butter  
(France)  

Chocolate croissant  kƑϔ ǔŬűǈϔ ĿģǈŌΩϔ ǔŬŌϔ ƑģƏŌϔ ƚŤϔ ǔŬŌϔ ω9ŌǜǀǀŌϔ
Charentes-Poitouϊ GI (PDO) and the logo of the 
GI right holder are applied on the front of the 
processed product's marketing packaging.  

 

 

GI « ÕűƏŌƑǔϔņόGǈƽŌƇŌǔǔŌ » 

Espelette sweet chili (France) 

 

 

 

Chocolate bar  kƑϔ ǔŬűǈϔ ĿģǈŌΩϔ ǔŬŌϔ ƑģƏŌϔ ƚŤϔ ǔŬŌϔ ωÕűƏŌƑǔϔ
ņόGǈƽŌƇŌǔǔŌϊϔ_kϔλÕA²μϔűǈϔģƽƽƇűŌņϔƚƑϔǔŬŌϔŤǀƚƑǔϔƚŤϔ
the processed product's marketing packaging.  

The GI group drafted a specific note on the use 
of the GI as ingredient agreed to by the public 
authorities.  

 

 

GI « Sel de Guérande  » 

French salt 

Crisp packet  kƑϔǔŬűǈϔĿģǈŌΩϔǔŬŌϔƑģƏŌϔƚŤϔǔŬŌϔωàŌƇϔņŌϔ_ǜōǀģƑņŌϊϔ
GI (PGI) is applied on the front of the processed 
product's marketing packaging.  

 

 

c. EU case law 

The Association of European Regions for products of Origin (AREPO), which is a European network of 
Regions and producer associations that deals with EU quality schemes and more specifically GIs, 
recently published a study on EU geographical indications used as ingredients in processed 
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products .29 The study is available to download and is the  result of r esearch carried out involving  
AREPO member Regions and associations of producers.   

Below is a summary of the "Champagner Sorbet" case, which constitutes  the first European case law 
on the matter . 

9²đΨϔ_kϔϋ:ŬģƏƽģťƑŌϔǈƚǀľŌǔόϔĿģǈŌ 

Reflections around the issue of GIs used as ingredients in processed products have intensified 
after the judgement of December 20, 2017, of the Court of Justice of the European Union (CJEU) 
in the case of Comité interprofessionnel du vin de Champagne v Aldi Süd Dienstleistungs -
GmbH& Co OHG (C-393/16).  

In 2012, Aldi, a German discount chain, started marketing a sorbet under the name of 
"Champagner Sorbet," which contained about 12% of champagne.  

FIG. n°52: íŬŌϔϋ:ŬģƏƽģťƑŌǀϔàƚǀľŌǔόϔƏģǀƄŌǔűƑťϔƽģĿƄģťűƑťϔŤǀƚƏϔ Ƈņű 

 

The Comité interprofessionnel du vin de Champagne (CIVC), which quickly became aware of 
the existence of this product, brought an action before the Munich Regional Court for unfair 
ŌǹƽƇƚűǔģǔűƚƑϔƚŤϔǔŬŌϔǀŌƽǜǔģǔűƚƑϔƚŤϔǔŬŌűǀϔω:ŬģƏƽģťƑŌϊϔ_k (PDO). The Higher Regional Court 
ruled in favor of Aldi on the grounds that the champagne was present in sufficient quantity in 
the finished product to be considered an essential ingredient.  

The Comité interprofessionnel du vin de Champagne (CIVC) did not agree with this deci sion 
and brought an action before the German Federal Court of Justice, which found it necessary 
to refer the matter to the Court of Justice of the EU (CJEU) for a preliminary ruling. The CJEU 
stated that the use of a GI in the name of a processed product c annot be considered unfair 
use per se. 

As a result, the "Champagner Sorbet" case led to a ruling by the CJEU who made it officially 
legal to use a GI as part of the name of a processed product, even without the consent of GI 
right holders, as long as the p roduct has, among its characteristics,  ωa taste attributable 
primarily to the presence of that ingredient in the composition of the foodstuff ϊ (CJEU, 2017). 
Otherwise, the use of the GI name on the processed product marketing packaging constitutes 
a misleading indication and is therefore illegal.  

kƑϔűǔǈϔģƑģƇǺǈűǈΩϔ ØGÕ²ϔĿƚƑĿƇǜņŌǈϔǔŬģǔϔωEven if it establishes a certain level of protection for the 
GIs used as ingredient in a processed product, the judgment would seem to liberalise, under 
certain conditions, the use of [GIs] in the name of composite products, regardless of the 

 
29 AREPO. 2021. The use of EU geographical indications as ingredients. Consulted on arepoquality.eu .  

https://curia.europa.eu/juris/liste.jsf?language=en&num=C-393/16
https://curia.europa.eu/juris/liste.jsf?language=en&num=C-393/16
http://www.arepoquality.eu/sites/arepoquality.eu/files/press/Report%20AREPO%20GI%20Ingredients%20EN%20FINAL.pdf
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authorisation of the protection consortia or the provisions of the specifications. Furthermore, it 
ņƚŌǈόƑƚǔόņŌŤűƑŌότǔģǈǔŌυόƇŌģǳűƑťόǜƽόǔƚόǔŬŌόƑģǔűƚƑģƇόĿƚǜǀǔǈόǔƚόģƑģƇǺǈŌόģƑņόņŌcide case by case.ϊ 

d. Recommendations  

As recommended by AREPO and by AND International and al. in their report on the ωEvaluation 
support study on Geographical Indications and Traditional Specialties Guaranteed protected in the 
EUΩϊ30 it is necessary for th e institutions to make it compulsory to establish upstream contracts 
between the GI right holders  and operators seeking to use the GI as an ingredient and in the sales 
name of their finished product, to avoid any conflict between stakeholders  later on . 

It is recommended that the GI group define a common rule for the use of the GI s as ingredient s 
and to disseminate this common rule among all the stakeholders (retailers, processors , etc.). This 
will avoid future conflicts.  

Additionally,  legal protection of GIs as ingredient s shall be conferred by the law.  

 

  

 
30 AND International and al. 2021. Evaluation support study on Geographical Indications and Traditional Specialties 
Guaranteed protected in the EU. Final report. Consulted on op.europa.eu . 

https://op.europa.eu/en/publication-detail/-/publication/c1d86ba1-7b09-11eb-9ac9-01aa75ed71a1/language-en
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CHAPTER 3 | GIs manual for IPO examiners  

 

A. GIs application  

1. Administration responsible for assessing the application  

íŬŌϔĿƚƏƽŌǔŌƑǔϔģǜǔŬƚǀűǔǺϔλωǔŬŌϔ ǜǔŬƚǀűǔǺϊμϔƽƇģǺǈϔģϔǳŌǀǺϔűƏƽƚǀǔģƑǔϔǀƚƇŌϔűƑϔǔŬŌϔƽǀƚǔŌĿǔűƚƑϔƚŤϔťŌƚťǀģƽŬűĿģƇϔ
indications, such as providing technical assistance, receiving GI applications, carrying out 
administrative and functional examinations, monitoring and cancellation of GI protection. The 
Authority (which is most jurisdictions would be the Registrar of the IPO or the Director of the IPO ) is 
therefore responsible for and empowered to perform all functions in respect of the administration, 
maintenance and registration of geographical indications in the relevant jurisdiction. Paramount 
amongst such responsibilities, include:  

Á Assisting the GI applicants in the preparation of the application for GI registration ; 

Á Examining the GI applications  (including specifications) ; 

Á Preparing materials, undertaking administrative tasks, completing the formality check 
ǀŌƿǜűǀŌƏŌƑǔǈόϔņƚĿǜƏŌƑǔǈϔŤƚǀϔǔŬŌϔǀŌťűǈǔǀģtion of GIs; 

Á Conducting substantive examination of national GI application s, including technical evaluation of  
the application  for  registration , or the decision on  rejection of the GI application, directly or 
supported by appointed external experts;  

Á Where applicable, coordination of the  GI Commission of experts /Board  or external experts;  

Á Monitoring the GI uses  λǔŬűǈϔƏģǺϔűƑĿƇǜņŌϔŤƚǀϔŌǹģƏƽƇŌϔƏģűƑǔģűƑűƑťϔģϔƇűǈǔϔƚŤϔϋƇŌťűǔűƏģǔŌόϔ_kϔǜǈŌǀǈμϔ 
and the compliance with  the specifications;  

Á Elaborating a list of potential GIs ; 

Á Any other service that could help the GI process, such as advising or  facilitating in case of 
protection in foreign countries (ex: direct GI application in EU) or the participation at negotiations 
that  cover GIs matters (ex: in trade agreements  or other international agreement s), the 
management of the Lisbon agreement for the international registration of GIs, etc .   

The Authority also explores  the eligibility of potential GI products, indicating to producers the 
compliance requirements for their products and their production processes under the GI regime , as 
well as the potential positive impacts that GI registration could have for their produc t.  Duties of the 
Authority are prescribed  by the Law.  

FIG. n°53: Table of IPOs main responsibilities and costs  

INTELLECTUAL PROPERTY OFFICES 

Main respon sibilities  Main costs  
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Monitoring of trademark and GI registrations  

Ā Processing of applications for GI registration;  

Ā Organisation/participation in meetings 
between the IPO and the producers (and the 
control body);  

Ā If necessary, on -site visits to some producers 
to understand the product process and the 
ecosystem;  

Ā Verification of the provi ded information;  

Ā Verification of the potential barriers to the GI 
denomination;  

Ā If agreed, validation of the control plan (NOT 
COMPULSORY); 

Ā Registration of the GI application;  

Ā Management of potential GI objections.  

Supervision of GIs  

Ā Promotion and communication on the GI 
policy (e.g. organisation/participation in 
promotional events, GI promotion on existing 
communication tools, leaflet distribution, etc.);  

Ā If agreed, supervision of the GIs in its area of 
intervention (participation in the economic 
monitoring of the productions benefiting from 
GIs, monitoring for potential violations, etc.);  

Ā If agreed, supervision of the control system for 
GIs in its area of intervention (evaluation and 
accreditation of the control bodies in charge 
of controlling compliance with the 
specifications);  

Ā If agreed, identification of new potential GIs in 
its area of intervention.  

Administrative costs  

Ā Staff costs (full/part -time); 

Ā Staff training costs;  

Ā Travel costs;  

Ā Meeting and hearing costs;  

Ā Administrative files management costs;  

Ā Certification files management costs;  

Ā Postage costs.  

Office equipment costs  

Ā Office supplies costs;  

Ā Equipment maintenance.  

Promotional costs  

Ā Communication tools and materials 
costs; 

Ā Advertising costs  ; 

Ā Promotional events costs.  

2. Prohibitions/limitations of GI registration  

In practice, there are cases where GI protection cannot be granted . Normally, these case are defined 
in the legal framework, based on the TRIPS Agreement.  

We will review some cases of GI registration limitations : 

Generic name  

ω_ŌƑŌǀűĿϊϔǀŌŤŌǀǈϔǔƚϔģϔƑģƏŌϔŤƚǀϔǴŬűĿŬϔǔŬŌϔǀŌƇŌǳģƑǔϔűƑņűĿģǔűƚƑϔűǈϔűņŌƑǔűĿģƇϔǴűǔŬϔǔŬŌϔǔŌǀƏϔĿǜǈǔƚƏģǀǺϔűƑϔ
common language as the common name for such goods or services in the territory of the concerned 
country. Such names that have lost their geographical significance cannot be registered as GIs 
λŌǹģƏƽƇŌΨϔAűƁƚƑϔ§ǜǈǔģǀņΩϔGģǜϔņŌϔ:ƚƇƚťƑŌϔŌǔĿΪμήϔϔ_ŌƑŌǀűĿűǔǺϔģǈǈŌǈǈƏŌƑǔϔƇűŌǈϔƚƑϔǔŌǀǀűǔƚǀűģƇűǔǺϔƽǀűƑĿűƽƇŌή 

Homonymous geographical  indications  

Homonymous GIs are those that are spelled or pronounced alike, but which identify products 
originating in different places, usually in different countries (ex: Rioja for wines in Spain and in 
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Argentina). In principle, these indications should  coexist, but such coexistence may be subject to 
certain conditions. For example, it may be required that they be used in association with additional 
information as to the origin of the product in order to prevent consumers from being misled.  

A GI may be refused protection if, due to the existence of another homonymous indication, its use 
ǴƚǜƇņϔľŌϔĿƚƑǈűņŌǀŌņϔƽƚǔŌƑǔűģƇƇǺϔƏűǈƇŌģņűƑťϔǔƚϔĿƚƑǈǜƏŌǀǈϔǴűǔŬϔǀŌťģǀņϔǔƚϔǔŬŌϔƽǀƚņǜĿǔόǈϔǔǀǜŌϔƚǀűťűƑήϔ 

The indication is the name of a plant variety or animal bre ed  

In certain jurisdictions, protection may be refused to a GI if it conflicts with the name of a plant variety 
or an animal breed and may, as a result, mislead the consumer as to the true origin of the product.  

GǹģƏƽƇŌΠόkƑό^ǀģƑĿŌΡόǔŬŌǀŌόűǈόģόĿƚǴόľǀŌŌņός9ƇƚƑņŌόņυ ƿǜűǔģűƑŌσόǔǀģƑǈƇģǔŌņόģǈό9ƇƚƑņόƚŤό ƿǜűǔģűƑŌόςǴŬűĿŬό
means blond -ŬģűǀόĿƚǴόƚŤό ƿǜűǔģűƑŌόØŌťűƚƑσΧόAŌǈƽűǔŌόǔŬŌόŤģĿǔόǔŬģǔόǔŬŌόƑģƏŌόƚŤόǔŬŌόľǀŌŌņόĿƚƑǔģűƑǈόģό
ťŌƚťǀģƽŬűĿģƇόƑģƏŌός ƿǜűǔģűƑŌσΡόǔŬűǈόņŌƑƚƏűƑģǔűƚƑόĿƚǜƇņόƑƚǔόľŌόǀŌťűǈǔŌǀŌņόģǈόģό_kόģǈόǔŬűǈόņŌƑƚƏűƑģǔion 
is officially registered as an animal breed.  

Conflict with a prior mark or legitimate use:  

A GI will be refused protection if the IPO considers that the GI is identical or similar to a trademark 
previously applied for, registered or acquired through use, in good faith, and that use of the GI would 
result in a likelihood of confusion with the tra demark.  

GIs that have fallen into disuse  

In this situation, a GI has been registered or recognized. However, the GI is not functioning in practice 
for several reasons , such as for example : 

- the GI producers disappeared or ceased to produce the GI product (for economic reason 
most of the time);  

- the GI producers and the GI association did not protect the GI infringements, allowing several 
unfair uses that will lead to the genericity of the GI name.  

The GI is no longer used in the course of trade  and has disappeared from the marketplace. In this 
context, the GI shall be cancelled by the IPO.  

Ā These GI limitations or prohibitions shall be scrutinized by the examiners for each 
application.  

3. Type of applicant  

GI applicant normally means any organization ide ntified by the law to be an applicant of a GI 
registration to excises legal rights representing the interests of producers or manufacturers of eligible 
goods and who are desirous of registering a geographical indication in relation to such goods. Once 
the GI is registered by the IPO, the applicant becomes in practice the GI right holder.  

In practice,  any  of  the  following  types  of  organizations  are entitled  to  apply  for  a GI: 

- Association,  

- Cooperative  

- enterprise,  

- Interbranch organization;  

- Economic interest group  

- governmental body,  
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- industrial unions,  

- Chamber of Commerce and Industries or Chamber of Agriculture, and  

Regardless of the legal structure, the important thing is to unite collectively around a co mmon 
strategy for the protection and management of the GI product.  

Case of single applicant or single producer:  The possibility of GI registration for a single person shall 
be considered in exceptional situation s, and only  if allowed  in the national legal framework. This case 
can occur in some cases where only one producer produces a product  eligible as a GI. There may be 
a risk that the product could disappear. In this type of situation, a single applicant can be accepted. 
However, the GI right holder  must accept other future producers  who may establish production  in 
the area  and abide by the defined specifications to use the GI . If this is not the case , the GI would 
effectively award  a monopoly, and hence not deliver the expected impact for local communities. 
Concerning the single applicant, as GIs are collective rights, this type of provision shall leave the door 
open to other producers in the area who will comply with the specificat ions.  

The GI requires the producers and/or transformers and/or traders, as well as all the other people 
involved in the process or linked to the value chain (as chambers of Commerce or institutions), to be 
fully committed (local regulations can also enabl e local authorities or consumers' associations to be 
part of the applicant).  

The GI is a voluntary  and collective endeavor , involving a group of producers and/or transformers 
and/or traders (players on the market, where one exists), or others stakeholders , in an association.  

It is therefore essential to set up an organization representing all the GI value chain stakeholders  
(let us call it a group or association) that will support and follow up the GI application as well as 
manage the future GI.  

The term "group αϔƚǀϔωassociation ϊ refers to any organization of producers and/or transformers 
and/or traders involved with the product, regardless of its legal status or the way it is composed. It 
must be representative of the various categories of operators involved in the elaboration of  the 
product and inclusive organisation allowing for all relevant GI producers to be represented without 
arbitrary exclusion.  

The way the group is presented must generally demonstrate :  

- Its capacity to legitimately represent the GI producers  in the course the GI product trade,  

- its accessibility: the GI use must be accessible to all the producers who comply with  the 
specifications,  

- its mission, , the way it defends the GI and its operators , and the way it proposes controls to 
the GI. 

The usefulness of the GI group or GI association is based on the fact that it will function as the main 
contact with the national authorities  ,be in charge of drawing up  and modifying  the specifications and 
prot ect  the GI. The GI group will represent the GI in front of  all type of stakeholders.  

F Although there is no rule as to the legal status of the applicant, the examiner shall ensure  
that the GI applicant is capable to represent the GI stakeholders and to carry out  GI 
related duties.  
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4. Content of the application  

The application form solicits information in respect of the applicant and specifications in relation to 
the Geographical Indication itself. A sample of the application form is presented when discussing the 
GI registration procedure below.  

B. GIs registration  procedur e 

1. Overview of the GI Registration Process  

 

 

 

 
 
 

Ā An application for GI Registration will be presented to the competent authority (most of the 
time the Intellectual Property Office) and, if any, the department in charge of GI, which will first 
of all examine the structure and the formal content of the application (formal ities  examination).  

 
Ā The substantive examination of the GI application will follow . Sometime this responsibility is 

given to a special board made up of competent authorities in the fields of agriculture, industry, 
trade, inspections and any other experts with the specific competence required for this type  of 
examination (producers, researchers, academics, etc.). In case  this examination is positive, the 
GI is then registered by the competent authority and published on the national GI registry.  
 

Ā As illustrated in the diagram below, once all requirements are met, the GI is registered and the 
GI certificate is issued. A Sample of the GI Certificate is also presented below.   
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FIG. n°54: Snapshot of the GI Registration Process 31 

  

 
31 The GI Registration Process presented is based on the 2021 version of the GI Model Law developed.  
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Sample of GI Certificate  
 

 

 
 

Name of the country 
 
 

GEOGRAPHICAL INDICATION ACT 
 

 
 

GEOGRAPHICAL INDICATION 
CERTIFICATE 

 
(Pursuant to section 18 of the GI Act) 

 
 
In accordance with section 18 of the Act, it is hereby certified that the Geographical. 
IndicationΧ. NAME OF THE GI  has been registered 

 
REGISTRATION Nϲ: 
 
DATE OF REGISTRATION:  
 
APPLICATION Nϲ: 
 
FILLING DATE :  
 
In the name of APPLICANT /  REPRESENTATIVE 
 
TYPE OF GOODS COVERED BY THE GI 
 
 
GEOGRAPHICAL AREA 
 

A description of the quality, reputation or other characteristics of the goods for which the geographical 

indication is used and any conditions under which the indication may be used accompanies this 

certificate. 

 

GI LOGO (if any) 

 
Date: 
IPO SIGNATURE & STAMP 

 

 

ANNEX 

GI specification 
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2. Process of GI registration  

Drawing up the application is only the 
first phase in the recognition and/or 
registration of the geographical 
indication. This application must then 
undergo a specific procedure, defined by the legal framework on GIs and carried out by the official 
competent authority , with responsibility for the official recognition and registration of GI s.  

a. Who should an Application for Registration of a Geographical Indication be 
accepted from?  

There are two categories of applicants who may apply to register a Geographical Indication;  
 
F Person/Group of Persons representing  Producers  
F Organisation/Competent Authority  
 
It is important to note that the 2 nd category of applicants is not as frequent as the first, given that 
most times application for registration of GIs are made by producers. Figure n°25 below provides an 
overview of the categories of applicants.  
 
 

FIG. n°55: Acceptable Applicants for GI Registration  
 

 

ΧA person or a group of persons carrying on an activity as producers in the geographical area 
specified in the application, with respect to the goods specified in the application

ΧIn the case of a single person, the use of the geographical indication remains open to any new 
producer(s) able to comply with the specifications.

ΧIn the case of an interest group, the group shall discharge their statutory responsibility to 
administer and function, in practice on a non -profit basis.  The membership of a geographical 
indication group shall be open to any producer located in the geographical area and complying 
with the specification

Person/Group of Persons associated with Producers 

ΧAny organization or competent authority linked to producers of goods specified in the application 

Organisation/Competent Authority 

F The Examiner shall bear in mind that their 
decision shall be linked with the compliance of 
the GI definition & criteria, as requested and 
ŌǹƽƇģűƑŌņϔűƑϔǔŬŌϔǈŌĿǔűƚƑϔω_kϔģƽƽƇűĿģǔűƚƑϊή 
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b. What Procedure should be accepted when filing a Geographical Indication 
Application?   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

c. What information should be contained  in an application?   

When applying to register a GI, it is important that all relevant information, in respect of  (a) the 
applicant ; and (b) specifications  (Information specific to the Geographi cal Indication), are reviewed 

Process:   Applicant files the application for geographical indication registration with 
Competent GI Authority  

The Competent GI Authority must only accept an application that is signed by the Applicant 
ƚǀϔ ƽƽƇűĿģƑǔόǈϔAǜƇǺϔ ǜǔŬƚǀűȄŌņϔ ťŌƑt  

Acceptable Forms of Application:  The Competent GI Authority may accept applications 
which are filed  (depending on the legal provisions ) : 

o At its physical office location  
o By Postal Mail  
o Through Electronic Platforms, Systems, or other Acceptable Means  
 

Additional/Supplementary Documents Required:  Yes, where relevant and required - refer 
to the relevant national legislation.  

  

Application Fee Required:  Yes, refer to the relevant national le gislation  

Ā The importance of the role played by the GI group or GI association must not be 
ŤƚǀťƚǔǔŌƑϔ űƑϔ ǔŬŌϔ ĿƚǜǀǈŌϔ ƚŤϔ ǔŬűǈϔ ƽǀƚĿŌņǜǀŌϔ ģǈϔ ǔŬŌϔ ωťǀƚǜƽϊϔ ǴűƇƇϔ ƇűģűǈŌϔ ǴűǔŬϔ ǔŬŌϔ
Competent GI Authority all along the procedure of registration , and beyond . 
 

Ā The competent GI authority must check the compliance of the applicant with the 
mission linked to the GI : management, controls, protection etc .  

KEY TAKEAWAYS 
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and assessed. As such, these particulars must be included in the application form. Key particulars to 
be included in the application to register a GI are presented below . 

 
 

 
 

A Sample Application Form for Geographical Indication Registration is presented below.  
 
 

  

Information to be presented in an Application Form  

A. General Information on the Applicant:   
Ā Name,  
Ā Address  
Ā Nationality  
Ā Capacity in which the applicant is applying for registration  
Ā       Name of the representative of the applicant if any;  
B. Information specific to the Geographical Indication (Specifications)  
Ā Geographical indication (name) for which registration is sought;  
Ā Goods to which the geographical indication applies;  
Ā Geographical areas to which the geographical indication applies;  
Ā Process of production;  
Ā Quality, reputation or other characteristic of the goods in respect of which the geographical indication is 

used; 
Ā Quality, reputation or other characteristic of the goods and how that quality, reputation or other 

characteristic (as the c ase may be) is essentially attributable to the place from which the goods 
originate,  

Ā Where geographical indication for which registration is sought relates to a country other than the 
country where the applicant is submitting the application, evidence that  the geographical indication has 
obtained recognition or registration as a geographical indication in the qualifying country or countries of 
origin, where applicable;  

Ā Reference to the control body;  
Ā Labelling rules; and  

Ā Other relevant information which may be required and prescribed  
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Sample Application Form for the Registration of a Geographical Indication  
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