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Context and objectives of the manual

A. Context

A geographical indication  (Gl) is a sign used on products that have a specific geographical origin and
possess qualities, characteristics or a reputation that are due to that origin. Under this general
concept, two definitions are historically given by international treaties and la  ws.

A Appellation of origin ~ (AO) is one of the earliest forms of Gl recognition and was first
mentioned nearly a century ago (Paris Convention). The 26 Parties to the Lisbon System on
the protection of appellations of origin were the first to agree formally to use the term
Appellation of Origin as a form of Gl by using one single registration procedure, effective
among the signatories. An appellation of origin is then a special kind of geographical
indication generally defined § Lieweographical denomination of a country, region, or locality,
which serves to designate a product originating therein, the quality or characteristics of which
are due exclusively or essentially to the geographical environment, including natural and human
factorsi Y A 1§ 2(1) &f the Lisbon Agreement, 1958). Appellations of origin therefore belong to
the GI category or family. The later WTO TRIPS Agreement definition was derived from this.
Variations of this term are still commonly used in countries that were early adopt  ers such as
France, Mexico and parts of Europe.

A Geographical Indication (Gl) appeared firstly under the European regulation on Protected
Designations of Origin (PDO) and Protected Geographical Indications (PGI) in 1992 *and the
TRIPs Agreement gave an of ficial definition of Gls in 1995 and covers in Article s 22 to 24 the
legal basis for a geographical indications regime. The TRIPS Agreement defines Geographical
k Fn G L §as Gdenffying e good as originating in the territory of a Member, or a region or
locality in that territory, where a given quality, reputation or other characteristic of the good is,
essentially, attributable to its geographicalorigin i YA gl 4n Y™ " . uRy

Gl is an umbrella term whose purpose is to distinguishnthe Gn OFuUGTdLgu Gt FYt TYgVYsltnl
link with particular characteristics related to that origin. When Gls are legally registered, they take

nGTTOI OFa VYTt | SLjYLitLUYgLY 2QYA2QYOA2QYO_kQY_knVYi OOV
used nowadays. Only countries , such as many in the EU, that have historically used AO still continue

to use the concept for certain products.

O

Geographical indications (Gls) are a form of intellectual property, belonging to the family of
distinctive signs . They identify a good as originating in the territory of a particular country, or a region
or locality in a country, where a given quality, reputation or other characteristic of the good is
essentially attributable to the physical place of origin.

In the EU, agricultural & food Gls are also considered as quality schemes.

Article 2 (viii) of the Convention that established the WIPO in 1967 2 defines intellectual property thus:

1Council Regulation (EEC) No 2081/92 of 14 July 1992 on the protection of geographical indications and designations of origin
for agricultural products and foodstuffs

2 Convention Establishing the World Intellectual Property Organization - Signed at Stockholm on July 14,1967 and as amended
on September 28,1979

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 10/n.a.
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cCkFUuOCCOLUUgCO s1+350l uUAd LHUgCCO G F L Cl rsaatific Morksh Ljo | OC¢
performances of performing artists, phonograms and broadcasts, inventions in all fields of

human endeavour, scientific discoveries, industrial designs, trademarks, service marks and

commercial names and designations, protection against un fair competition, and all other rights

resulting from intellectual activity in the industrial, scientific, literary or artistic fields "

Geographical indications can benefit the development, production and promotion of origin  -linked
products (OLPs) and are | OLt 9G4 Ft YgVY wl LjOTUCi YGFuOCCOLUUgCYsltsO0lu
because of their potential to add value and promote rural socio -economic development.

B. Objectives of the manual

Taking into account the national rules related to trademarks, geographical indications and IP
Officed @Ot G Ljiternél Progédures in the CARIFORUM member states , this practical guide targets
future Gls producers, examiners and controllers . It aims at explaining clearly what geographical
indications are , what the examination (formal and substantive) steps are, the requirements, and the
effects of protection of geographical indications.

Aswitht GUOI YGFUOCCOLUUgGCYs |t 50l GAYI Gt OULjYgss Civiliget Gt FLQY
subject to examination from a competent authority, most of the time IP Offices . This examination,
which will rely on formal and substantive aspects, is fundamental in order to assess the eligibility of

the Glname and related products specifications associated with the Gl and Is a requirement to grant
protection to the Gl name and to confer a legal right to its rightful stakeholders. As GI protection
confers a restrictive right to a name which was previously in the public domain, the examination of
the Gl application shall be undertaken in a thoughtful way, identifying possible objection s and
conferring a mea ning of seriousness and quality guarantee not only for the concerned producers but
also for the consumers.

This Gl manual is elaborated in a friendly and understandable format and aims to serve as a useful
tool to help producers, examiners and other Gl stakeholders to identify the eligibility of a Gl for
protection , and to identify the main steps to follow in order to efficiently set up or examine Gls
applications, including opposition and removal. This manual will cover all the steps of the registration
process.

Based on the current legal background , the Model GI Law developed under the CARIPI project and
the overall philosophy and practice on Gls, the Manual will explain the GI application process, the
registration procedure for Gls as well as the conditions of Gl protection , including Gl controls .

Specific to the format of the Gl Manual, this Manual will represent one comprehensive document
integrating and featuring 4 core parts

p]

Chapter 1: General information concerning Gls

bl

Chapter 2: Manual for Gl groups/producers

pl

Chapter 3: Manual for IPO: examination & register

pl

Chapter 4 : Manual for control bodies & GI controls

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 1In.a.
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CHAPTER 1 | Understanding Gls

A. What are GIs?

1. General concepts

The term w Ot t | g5 Ud L ¢ C({Ghfiest appedred(iin fhé European regulation on Protected
Designations of Origin (PDO) and Protected Geographical Indications (PGI) in 1992 2. The TRIPS
Agreement gave an official definition of Gls in  1995. In article s 22 to 24, the TRIPS Agreement covers
the legal provisions of a Glregime. It defines Gls as:

O

gyo GnOFuGTAGFtogotttnogLjot | Gt foftheliVliofd 6 GF 6 t U006 b Ol
Trade Organization], or a region or locality in that territory, where a given quality,
reputation or other characteristic of the good is, essentially, attributable to its
t Ot t1 g5 Ul Hagt@d1).l Gt GFoo

A Gl is therefore a sign (mainly a name) used on products that have a specific geographical origin

and possess qualities, characteristics , or a reputation that are  linked to that origin.

Some famous Gls have already been protect ed around the world , such as &®rhum of

Martinique ,i dDarjeeling tea ;i ¥ad# de Colombia i & g 851t U V00 ®ws Otig@PUR@ELUOUCIFnY
wool i a¥hai silk,i etc. Similarly, in the CARIFORUM region some Gls are already protected , such as

wf gIrgFt Lji YTH I YUK @F GiygFEWEHFIGO!I | guVYf GCCLY, bAOHOINGIFGY |
Ui YGFY_UAgF¢ Yypr ¢ DY thvadeaD| bi

f OOYI gLiGLYLY FLOsuYUFnOlI CAGFtY _kLjYGLjYLii®s COQYgFnYTgoal
over wl Cl OYLIUIOOWhOg | BOOC G F t i THareda? Isofhe Wel gkhowrYaxanglés of names

associated throughout the world with products of a certain nature and quality, known for their

geographical origin and for having characteristics linked to that origin.

Most com monly, a Gl consists of the name of the place of origin  + TYUUOYt t + n QY LjdekUY g LjY wz
Pl Y wAg i Ban&dditFetl gs UG L gCY FgoaoLQY LjiPorugtdse | Wine), @PUICY £ O1 ROV Y
(Frenchcheese)t | Yw | t gF Y2 (i Ci Yieeoll), ot symbdisF afid dighsicgmmonly associated

with a place, can also constitute a Gl . However, this is not a common practice . These names can be

considered Gls because of tradition and geographical significance.

Moreover, in order to be eligible as a Glthe name must identify a product as originating in a given

place. The qualities or reputation of the product should be  essentially tied to the place of origin. Since

the qualities depend on the geographical place of production, there is a link between the product

and its place of origin .

The GIo pirpose istoidentify g Ys | t nULUOLiYt I Gt GFYJFnVYGuLYCGFbYGGuUuUYs
that origin. When Gls are legally registered, they take different forms  (such as AO, DO, PDO, PGI, QI

depending on the legal definitions given at national or regional level . The tOl @Y w_ Ot t | g5 UG L ¢
KFndLgudat Fi YY1 Yw_ki YGaLiYOt | OYGGnOCAYULOnYFt GgngAlLjn

3 Council Regulation (EEC) No 2081/92 of 14 July 1992 on the protection of geographical indications and designations of origin
for agricultural products and foodstuffs
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2. Importance of Gls

The concept of "Geographical Indication" benefits from an international dimension. Nowadays,
every country in the world claims that their agricultural  or traditional products, foods, or crafts belong
to a cultural or gastronomic heritage, a symbol of the history of a country or a community. The
intangible qualities related to the traditions or history of a country form part of the economic
development strategies of that country. Therefore, the cultural richness of a country can determine

a Glproduct & place in the global market.

Consumers are seeking new, more human, more sustainable, and fairer values in the products and
services they consume . Demand for products is influenced by several key areas of concern in
modern society: economic development, market access, improvement in living standar ds, and
protection of the environment. Th e demand for sustainable values , and products, is reflected in a
return to authenticity and in the concern for passing on these values to future generations.

The need for sustainability has its repercussions in mark eting strategies. P articularly in developing
countries, there is a proliferation of statements on products, logos, brands, etc . that do not
necessarily guarantee the origin of a product nor the specific qualities or characteristics .

This type of marketing and the abuse of labelling instruments can be harmful to Gls and to the
intellectual property rights that go hand -in-hand with them . Hence, Gls have an important role
because they:

A Enable traditional know -how to be recorded and passed on from generation to generation ;

A Are a commercial tool, enabling value to be generated from a rigorous procedure that
protects producers ;

A Are a vehicle for local development ;

A Are atool for the benefit of consumers, meeting and guaranteeing notonl y the origin but also
a certain quality ;

A Are atool to protect products, producers, and consumers.

A Because of the role and functions of Gls, it is important

A To improve their protection, in particular at international level

A To improve communication surrounding this tool for countries and consumers

A To improve the tools and operating modes at every level (regional, national, and
international) ;

A To educate the producers and consumers about the importance of Gl protection ;

A To foster fair business practices, commercial activit ies, direct investment , and foreign

exchange s in the regions of concern .

3. Interest and potential impacts of Gls

Interest in Gls has grown significantly since the 2000s. The obligation, under the TRIPS Agreement,
for Members of the World Trade Organization (WTO) to protect Gls has, to a large extent, triggered
this increase in interest . The attraction of Gls is that they are seen as useful marketing and p ublic
policy tools, for which there has been growing interest in the last two to three decades.

Developing a Gl strategy involves several important steps , such as:

A Protecting intangible elements of common heritage;

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 13n.a.
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pl

Strengthening the cohesion of the group of producers and other stakeholders, who will  be
the pillars of the Gl scheme and protection ;

A Setting up standards, sometimes outlined in a wode of practice 1 Y tregufations of use i Y |

most commonly  pecifications i Y ds&) documents usually define GUOY st nliLuodl
characteristics, G UOY 51t nl L 06 LjYorigi®, ahd the prddiiciod” and processing

methods. They may also describe the factors, natural and/or human, that are present in the

region and contribute to the characteristics of t he product;

A Defining a mechanism to effectively attribute the right to use the Gl name to any
concerned/interested producer who produces the product within the established
boundaries and according to agreed standards;

A Establishing traceability, verification , and control schemes in order to ensure continued
quality and compliance with the code of practice or specifications;

A Devising marketing strategies;

A Obtaining legal protection for the Gl and designing an enforcement strategy ~ ;

Conducting public awareness and educational initiatives regarding Gls.

a. Geographical indications as differentiation tools in marketing strategies:  the truth
about the origin of the products

Consumers pay increasing attention to the geographical origin of  products, and care about specific

LOgl gLuOl GLuGLLYs!I OLIOFuYGFYUuUOYs !l tnliLuLjYuUOAYTI UAQYKF
consumers that the product will have a particular quality or characteristic  sthat they may value. Often,

consumers are prep ared to pay more for such products. This has favored the development of specific

markets for origin -linked products.

FIG. n°1: A differenciation tool that attracts consumers

Consumers may be willing
to pay more if there are some
concrete guarantees

But they must be aware
of the value associated
with the origin-linked product (OLP)

Brand recognition is an essential aspect of marketing. Geographical indications convey information
about the origin -linked characteristics of a product. They therefore function as product differentiators

on the market by enabling consumers to distinguish between products with geographical origin -
based characte ristics and products without those characteristics.
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b. Glsas a factor of rural development

In some cases, Gls can contribute to the development of the rural areas or territories in which they
are located . The choice to apply for a Gl registration, generally lies with regional producers, who
benefit from the added value generated by the GlI.

Because Gl products tend to generate a higher price, they contribute to local employment creation,
which ultimately may help prevent rural exodus. | n addition, Gl products often have important spin -
off effects ; for example , for tourism and gastronomy , or attracting collaboration with luxury brands.

Gls may bring value to a region not only in terms of jobs and higher income, but also by promoting
GUOYI Ot Gt FYgLIYgYGUt CORYkFYuUGLYlI Ot gl nQY_kLjYBgAYLt Ful ¢
However, the mere fact that a Gl exists for a product does not guarantee automatic success or

development for the region. For Gls to contribute to de velopment, several conditions must be
present in the region.

c. Potential impacts of G Is:

A Gl strategy may reach the following outcomes:

pt

Protecting the product and producers against fraud, misuses, counterfeiting, etc g

bl

Preventing the misappropriation of the Gl name by a third party;

p]

Limiting the risk of the Gl name becoming a generic term and protecti ng the production of

the good within the geographical area ;

ABsl tdziFt YOUOYs I tntiLuoLjYst LjiGudGt FYUF Yuked ha&ignalbOu Y g LjV
regional , or international) ;

A Contributing to the creation or increase of added value for the product/the territory

(increasing production, improving the quality of the product,  fostering innovation, preventing
delocalization of production) ;

bl

Giving clear and transparent information to consumers on the quality and origin of the
products they purchase ;

pl

Enabling better promotion and improved reputation ;

bl

Improving the welfare of producers/farmers ;

pl

Creating opportunities for employment;

bl

Improving local economy and rural development

A Allowing for environmental sustainability and protect ing biodiversity (for some types of
products and under certain conditions) ;

A Promoting diversification, local tourism, and sometimes eco -tourism.
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FIG.n°2: Geographical Indication : what for?

Gaining
consumers’ trust

4

ECONOMIC TOOL

Valuing
product existence
and avoiding confusion
with competitors '

4

PROTECTION MARKETING TOOL

Communicating
about the product
or service

d. Success stories

BOX 1: GIKampot Pepper 4

Kampot Pepper, a product that dates back to the 13th  century, is produced in the provinces of
Kampot and Kep in Cambodia. Registered domestically as a Gl since 2010 as the value chain
was suffering from many abuses on the market at national and international level.

Following the national registration, the product saw a steep increase in its export sales, with
about 70% of the production going towards the international market, as well as a three  -fold
increase in its average purchase p rice (at farm gate) v going from an average of USD $7,5 pre -
registration to USD $22,7 ten years after registration. In 2019, the value of Kampot
Pepper production amounted to more than USD$1million compared with USD$70.000 of
production value in 2009, accord ing to the numbers released by the Department of Intellectual
Property of the Ministry of Commerce of Cambodia.

Kampot Pepper obtained European Protected Geographical Indication (PGI) in 2014 and an
international registration under the Lisbon System in 202 1.With the higher market price
of Kampot Pepper, the risk of fraud and counterfeit products also rises on local and
international markets.

4 Based on World Intellectual Property Organization (WIPO) website :
https://www.wipo.int/lisbon/en/news/2021/news_0001.html

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 16/n.a.


https://www.wipo.int/lisbon/en/news/2021/news_0001.html

Manual on Gls for CARIFORUM States version of July, 2022

The Gl holders are now investing in their enforcement strategy.

BOX 2: Café de Valdesia

Café de Valdesia was the first registered Gl in the Dominican Republic in 2010 and the first
registered ACP Gl in the EU in 2016.

Between 2016 and 2017, the average export price for Café de Valdesia green coffee was 205%
higher than NYSE (New York Stock Ex change) reference price .

(@)

IN2019,0nst l aY~r29VYs| GLOYGFUt YuUOYG
(year of registration) .

Y1 OgLUOnY, ~ " 4
A Café de Valdesia is produced from the varieties of Typica and Caturra, both of which are

Arabica species grown in the highlands of Ocoa, Peravia and San Cristobal provinces within
a planting area of 125.000 hectares.

A Café de Valdesia is harvested throughout the year, but mostly between November and
May. It provides jobs, income and a secure livelihood for thousands of fam ilies in a
mountainous area at an altitude of up to 1.300 meters.

A Depending on the roasting level, there are three types of Café de Valdesia available on
the market: medium, medium -dark and dark, each with different organoleptic properties.

i

Main export markets are the US, Canada and the EU.

B. Protection of Gls

Gls can attract additional monetary value as origin-linked products ( OLPs), similarly to a recognizable
brand of notable quality or characteristic. As a result, for producers, a Gl conveys a particular
uniqueness based on the origin of the product and can be used to afford a higher level of legal
protection.

There are three standard protec tion regimes in relation to Gls, as illustrated in FIG n°5

5 Graphical illustration is based on information contained in  International Trade Centre .
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Notwithstanding some similarities among the regimes, they differ in terms of the conditions for
protection and/or the scope of protection.

FIG.n°3: Gl protection regimes

Sui Generis
Systems

Gl PROTECTION
REGIMES

1. Sui Generis Systems

The term sui generis is a Latin expression, which means unique in its characteristics or of its own kind. 8

Sui generis systems represent special regimes of protection whereby Gl specific laws are used to
protect Gls as a form of intellectual property. This type of protection is established for collective use

by those who produce the product in the specific geog raphic area and comply with defined
standards.”’

Generally, under sui generis laws, protected names are afforded  protection:

A Against the direct commercial use ofa Gl, and

A Against the indirect commercial use of a Gl in situations where an inauthentic indication of
origin is used and even if the inauthentic indication makes a reference to the true
geographical origi n.

The system also provides for protection against translation, imitation and evocation. Most of the su i

generis systems imposing registrations make provisions for an official control of the code of conduct. 8

Usually, products registered as Gls are labelled with a specific  national seal or symbol being open
for use by all Gls protected in the country. For example Jamaica Jerk, in addition to any specific logos,
LgFYULOYUUOYwOIl t ulLUOnY _kYzgoglLgi YLIASIt CYgLYGCCULjul ¢

6 Giovannucci, Daniele, et al. Guide to Geographical Indications: linking Products and their Origins .Available at SSRN
1736713(2009).

7 World intellectual Property Organization (WIPO) Geographical Indications: ~ What is a Geographical Indication?

8 Qrganization for an International Geographical Indication Network . Legal Systems to protect Gls.

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 18/n.a.


https://euipoeuropa-my.sharepoint.com/Users/francescodesimone/Downloads/Geographical_Indications.pdf
https://www.wipo.int/geo_indications/en/
https://www.origin-gi.com/your-gi-kit/legal-info/item/4744-legal-systems-to-protect-geographical-indications-en-gb-4.html

Manual on Gls for CARIFORUM States version of July, 2022

FIG. n4: lllustrations of Sui Generis Gl protection symbols

In Jamaica In Japan

Geographical Indication logo Geographical Indication logo
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2. Use of Certification Marks or Collective M arks

Certification marks are owned by one party who certifies the goods or services of others when those
goods or services meet certain standards. These marks are used to signal that the products or
services have specific characteristics in respect of material, mode of manufacture, quality, accuracy,
and possibly geographical origin - without necessarily implying a link between the quality and the
product that the mark identifies.

It should be noted that certification marks also exist in the European Union trademark system, but
they cannot be used to certify , specifically , the geographical origin of a product (as this is covered
under the Gllegislation).

Generally, the owner of the certification mark must ensure that the goods or services, for which the
mark is being applied to, possess the certified quality. This certification process must be carried out
in an independent and impartial manner. It must be underscored that a certification mark is not to be
used by its owner, rather authorized users use the mark. The owner however maintains control over
the use of the mark. This principle is also referred to as the w ¢ Fusetby t G F Quile.

Should it be reasonably believed that there has been an infringement of a certification mark, in
principle, an action against the infringer can be initiated by the owner of the certification mark, given
that the owner possesses the responsibility of ensuring that the products carrying the mark have the
certified qualities.
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FIG. n5: Examples of certification marks

In Jamaica In Trinidad & Tobago
Jamaica Blue Trinidad & Tobago
Mountain Coffee Fine or Flavour Cocoa

Collective marks are owned by an entity which allows its members to use the mark to indicate

membership in the entity. Such marks Indicate that the associated products or services were

produced, provided , or commercialized by the members of an identified group. In this res  pect,

Lt CCOLUGdzOY®g!l bLiYgl OYt GFOnYI AYgYLt CCOLUGAzOYIt nAYLjlLUY
b1l YBgFGTgLaG!l Ol Ljo YgLjLit Ldgudt FayYgoarl Ol LYt TYLjgdn Yg LjLjt L d
they are members of the collective body.

In contrast with the (@nti-use by owner oprinciple present for the certification marks system, the

owners of a collective mark are authori zed to use it as well. The owner or owners of a collective mark

may also bring an action for infringement in  situations where a collective mark is owned by an

association of producers but is used by a person who is not a member of that association.

A Certification marks indicate the wf 2 CGiigood/service was made

A Collective marks indicate the w9 €f 2 § & good/service was made

3. Laws governing Business Practices/Methods
Business Practices and Methods , such as for example administrative product approval schemes, can
represent another tool that could be used to protect origin-linked products.

Laws governing unfair competition and labelling or consumer protection laws represent tools to
afford some legal protection to GIs®

These legal tools are used generally in combination with other means of protection ..

4. Legal Framework of CARIFORUM States and Cuba

What does the Legal Framework of CARIFORUM Member Countries look like in respect of Gls,
Consumer Protection and Unfair Competition/Trade Secrets?

9 International Trade Centre, Guide to Geographica | Indications: Linking Products and their Origins .
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a. Overview of Legal Framework governing Geographical Indications and Consumer

Protection
CARIFORUM Member Country | Consumer Protection Laws Geographical Indications

Antigua & Barbuda Consumer Protection and Geographical Indications Act,
Safety (CAP. 97) 2003

Geographical Indications

Regulations 2006
REWEINES Consumer Protection Act Geographical Indications, 2015
(Cap. 337C) (Act No. 44 of 2015)
Barbados Consumer Protection Act Geographical Indications Act
CAP 326D (Cap. 320, consolidated as of
2002)

Geographical Indications
Regulations, 2001 (Regulations
No. 132)

Belize Consumer Protection Bill No Gl specific laws identified
Draft

Decreto -Ley N° 228, de 20 de
febrero de 2002 de las

Indicaciones Geogréficas

Decreto -Ley N° 203 de Marcas y
otros Signos Distintivos

Dominica No overarching consumer Geographical Indications

protection law Act 1999 (Act 13 of 1999)

Geographical Indications
(Amendment) Act, 2008 (Act 13
of 2008)
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Marks, Collective Marks and
Trade Names Act, 1999 (Act 12 of
1999)

Dominican Republic Consumer Protection Rights Law No. 20-00 of May 8, 2000,
Act (358-05) on Industrial Property

Law No. 424-06 of November 14,
2006, on Implementation of the
Dominican Republic -Central
America -United States Free
Trade Agreement (CAFTA -DR)

Consumer Protection No. 2 of  No Gl specific laws identified
2018

Consumer Affairs Act 2011 Geographical Indications

Haiti No overarching consumer
protection laws

Jamaica
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Act No. 15 of 2005

The Consumer Protection The Protection of Geographical
(Amendment) Act, 2012 Indications Act, 2004 (Act No. 5
of 2004)

The Protection of Geographical
Indications (Amendment) Act,
2018 (Act No. 11 of 2018)

The Protection of Geographical
Indications Regulations, 2009

The Trade Marks Act, 1999 (Act
No. 32 of 1999, as amended up
to Act No. 38 of 2013)

Trade Marks (Amendment) Act,
2013 (Act No. 17 of 2013)
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St. Kitts and Nevis Consumer Protection Act Geographical Indications Act,
2007 (Chapter 18.39)

Consumer Protection Act No. Geographical Indications Act,
9 of 2016 2000 (Chapter 13.14)

Geographical Indications
Regulations, 2003

STEAVATp(eTaiaeTp o R EREIEREG SN No overarching consumer Geographical Indications Act,
protection law 2004 (Act No. 24 of 2004)

Geographical Indications

Regulations, 2008

Trade Marks Act, 2003 (Act No.
46 of 2003, as amended by Act
No. 50 of 2004)

Suriname Decree E-47 (Price Control No Gl specific law
law)
Trinidad and Tobago Consumer Protection and Geographical Indications

Safety Act Chap. 82:34 Act (82:78), 1996

Geographical Indications
(Amendment) Act No. 18 of 2000

When new IP Laws are introduced, they should generally be notified to WIPO and appear in
WIPO Lex: https://wipolex.wipo.int/es/legislation/members
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b. Overview of Legal Framework governing Unfair Competition/Trade Secrets

FIG n°6: Notable laws across CARIFORUMMember Countries
governing Unfair Competition and Trade Secrets

Barbados: A

Proclamation S.I. 2001, No. 20 of February 16, 2001 of the
Protection Against Unfair Competition Act (Act 1998 -20)
Protection Against Unfair Competition Act 1998 (Act No. 20
of 1998) )
~
Dominican Republic:
Law No. 42-08 on the Defense of competition
J
N\
St Lucia:
Protection Against Unfair Competition Act, 2001 (Chapter
13.28)
J
N\
Trinidad and Tobago:
Protection Against Unfair Competition Act, Chapter 82:36

C. International “agreements, standards ,and best practices

1. RelevantInternational Agreements and Standards

There are five relevant international instruments which govern and guide standard practices and
procedures in respect of Glsand the ir protection on an international level. These are no ted in FIG n®.
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FIG. n7: Relevant International Agreements and Standards?'®

The Paris
Convention for the
Protection of
Industrial Property

The Madrid System
for the international
protection of
trademarks

Lisbon Agreement
for the Protection

of Appellations of

Origin and their
International
Registration

A The Agreement on Trade -Related Aspects of Intellectual Property Rights (TRIPS
Agreement)

The TRIPS Agreement establishes minimum standards of intellectual property protection to be
adopted by members of the WTO multilateral trading  regime.

Article 22.2 of the TRIPS Agreement establishes that Member States must provide the legal means
for interested parties to prevent the use of geographical names corresponding to Gls in WTO
Member States in a manner which misleads the public as to t he true geographical origin of the
product or constitutes an act of unfair competition.

A The Madrid System & International Trademark System

The Madrid System provides for the central international registration of marks. Accordingly, it
facilitates the exte nsion of trademark protection on a multijurisdictional level, therefore removing the
need for separate and multiple registration of  TMs in individual countries of interest. As a result,
owners of marks are permitted to file one application with the nationa | Intellectual Property Office
and specify other countries of interest, once these countries join the Madrid System.

The Madrid System therefore represents both an efficient and a cost -effective system for the
registration and management of trademarks on a n international level, given that registrants can file
and pay for a single application which allow s coverage for Gl protection in 124 countries at present. !

Where Gls are protected under trademark regimes, this can present one possible route for
international protection.

10 Graphic illustration based on information contained in International Trade Centre, Guide to Geographical Indications:
Linking Products and their Origins.

11World Int ellectual Property Organisation , Madrid n the International Trademark System .
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A Lisbon Agreement for the Protection of Appellations of Origin and their International
Registration

The Lisbon Agreement was established in 1958 and operationalized in 1966. There have been several
revisions since then, the most re cent being the 2015 Geneva Act to the Lisbon Agreement. The
Agreement , along with the Geneva Act, provide s for the international protection of appellations of
origin and Glsthrough a single process governed by WIPO. Under the Lisbon System, Gl protection
is achieved in selected countries through a single registration process and the payment of requisite
fees.

A The Paris Convention

The Paris Convention for the Protection of Industrial Property represents one of the oldest
international agreements facilitating the protection of industrial property rights across national
borders. The scope of the Agreement covers patents, marks, trade names, and Gls. The Paris
Agreement does not specifically define indications of source or appellations of origin and is not
explicit about the form of protection.
ladGLCOY, "~ Yt TYuUOY: t FdzOFu Gt FYOLju gl Ci LjUOLjYdaidshdfféct Cit g u d
or indirect use of a false indication of the source of the goods or the identity of the producer,
manufacturer or trader i Y k U Y nt OLjY BpedkYoOon mallidlelapp@lidti&ns of origin . However,
since an appellation of origin is by defini tion an indication of source, it typically isunderstood to apply
to both.

Article 10 therefore establishes that any false indication of the source of origin of a product is to be
handled in the same manner prescribed for fraud and violation of other comme rcial laws. This
prohibits fraudulent misrepresentation or utilization of geographical appellations of origin and source
indications.

In addition to the above international agreements, it is also important to highlight the relevance of the
World Intellect ual Property Organization (WIPO) .

A The World Intellectual Property Organization (WIPO)

WIPO was established in 1967 by the WIPO Convention and has served as the internationally
recognized agency of the United Nations specifically set up to develop and facilitate the protection

of international IP systems. WIPO is responsible for the administ ration of over 20 international
agreements relating to Intellectual Property rights, including  Gls.

WIPO endeavors to collaborate with its membership to harmonize and strengthen national legislation
and processes in respect of intellectual property. In add ition, the organization supports capacity
building, institutional strengthening , and legislative approximation.

A Economic Partnership Agreement between the CARIFORUM States and the European
Community and its Member States

The CARIFORUM EU Economic Partnership Agreement was signed in October 2008. It is not just a
trade in goods agreement; it includes commitments on trade in services, investment, and trade -
related issues , such as competition policy, government procurement, i ntellectual property rights, and
sustainable development. The agreement covers intellectual property ,which includes Gils.
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Article 145 of the Agreement refers to geographical indications *2
7A. Protection in the country of origin

1. Nothing in thisAgreement shall require the EC Party and the Signatory CARIFORUM States
to protect in their territories geographical indications that are not protected in their country
of origin.

2. The Signatory CARIFORUM States shall establish a system of protection ofgeographical
indications in their respective territories no later than 1 January 2014. The Parties shall
cooperate through the CARIFORUM-EC Trade and Development Committee in accordance
with the provisions of Article 164(2)(c) towards the development of geographical indications
in the territories of the CARIFORUM States. To this end, and within six months from the entry
into force of the Agreement, the CARIFORUM States shall submit to the consideration of the
CARIFORUM EC Trade and Development Committee a ist of prospective Geographical
Indications originating in the CARIFORUM States for its discussion and comments.

3. The Parties shall discuss within the CARIFORUM EC Trade and Development Committee
the effective implementation of this Article and exchange information on legislative and
policy developments on geographical indications.

B. Term of protection

1. Protection afforded in respect of geographical indications in the EC Party and the
Signatory CARIFORUM States shall be granted in accordance with the legal system and
practice of the EC Party or the relevant Signatory CARIFORUM State as the case may be,
and shall be indefinite (1)

2. Such protection shall ensure that the use of geographical indications of goods protected
pursuant to paragraph 1 be exclusively reserved in the EC Party and the Signatory
CARIFORUM States to goods originating in the geographical area concerned and that are
produced in accordance with the relevant product specifications.

3. In respect of the protection of geographical indications, the EC Party and the Signatory
CARIFORUM States shall prohibit and prevent, ex officio or at the request of an interested

party:

(a) regardless of the class of product on which it is used, the use in their territory of any
means in the designation or presentation of a g ood that indicates or suggests that the good
in question originates in a geographical area other than the true place or origin in a manner
which misleads the public as to the true geographical origin of the good; or any other use
which constitutes an act o f unfair competition within the meaning of Article 10bis of the Paris
Convention;

12For the full text of the EPA see Economic Partnership Agreement between the CARIFORUM States, of the one part, and the
European Community and its Member States, on the other part
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(b) any use of the protected names for goods in the same class of product as the
geographical indication which do not originate in the geographical area indicated, even
where:

(i) the true origin of the good is indicated;
(ii) the geographical indication in question is used in translation;

d3GGleolUOOFgO06GLOGgLLELEI ©5gFGiOnol Aoudl L6 LjuLUb gLj6oTD
other expressions of the sort.

4. It shal be possible to cancel the registration of a geographical indication. The procedure
to this effect shall allow for the participation of any natural or legal person having a
legitimate interest.

C.Generic terms, plant varieties, animal breeds

1. The EC Pay and the Signatory CARIFORUM States shall not be required to apply the
protection of geographical indications referred to in section B with respect to goods for
which the relevant indication is identical with the term customary in common language as
the common name for such goods in their respective territories.

2. Nothing in this Section shall require the EC Party and the Signatory CARIFORUM States
to apply the protection of geographical indications referred to in section B with respect to
products of t he vine, plants or animals for which the relevant indication is identical with the
name of a grape variety, plant variety or animal breed existing in the territory of the EC Party
or the Signatory CARIFORUM State concerned as of the date of entry into force of this
Agreement.

3. Homonymous geographical indications shall be protected by the EC Party and Signatory
CARIFORUM States provided that there is a sufficient distinction in practice between the
geographical indication first protected and the homonym su bsequently protected, having
regard to the need to treat the producers concerned in an equitable manner and not to
mislead consumers. A homonymous name that misleads the consumer in to believing that
products come from another territory shall not be protec ted by the EC Party or the Signatory
CARIFORUM State concerned.

4. If a geographical indication of the EC Party or Signatory CARIFORUM State is
homonymous with a geographical indication for a third country, Article 23(3) of the TRIPS
Agreement applies mutatis mutandis.

D. Relationship between geographical indications and trade marks
1. A geographical indication shall not be registered in the EC Party or the Signatory
CARIFORUM States where, in the light of a trade mark's reputation and renown and the

length of time it has been used, registration is liable to mislead the consumer as to the true
identity of the product.
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2. From the date of entry into force of this Agreement, the registration of a trade mark which

is identical with, similar to or containing a geographical indication protected respectively in
the EC Party or in the Signatory CARIFORUM States pursuant to section B and relating to
the same class of product shall be refused respectively in the EC Party or in the Signatory
CARIFORUM States. Furtherrore, the registration of a trade mark in such circumstances
shall be refused respectively in the EC Party or in the Signhatory CARIFORUM States if the
application for registration of the trade mark was submitted after the date of application

for protection of the geographical indication in the territory concerned and the geographical
indication is subsequently protected.

3. Trade marks registered in breach of the preceding paragraph shall be invalidated.

4. The EC Party and the Signatory CARIFORUM States sHaensure that, subject to the
provisions of section D(1), (2) and (3), a trade mark, the use of which corresponds to one of
the situations referred to in section B(3), and which has been applied for, registered or
established by use, if that possibility is provided for by the applicable legislation, in good
faith within the territories of the EC Party or of a Signatory CARIFORUM State, before the
date of application of the WTO obligations in the EC Party or a Signatory CARIFORUM State,
or before the date of application for protection of the geographical indication in the
respective territories, may continue to be used notwithstanding the registration of the
geographical indication, provided that no grounds for the invalidity or revocation of the
trade mark exist as specified by the legislation of the EC Party or of the concerned Signatory
CARIFORUM State. In such case, the use of the geographical indication shall be permitted
alongside the relevant trade mark.

E.Future protection agreement

The EC Party andthe Signatory CARIFORUM States shall no later than 1 January 2014
commence negotiations aimed at an agreement on the protection of geographical
indications in their respective territories, without prejudice to any individual requests for
protection that ma y have been filed directly.

F.Internet use

The EC Party and the Signatory CARIFORUM States accept the need for a clear legal
framework for geographical indications owners who wish to use their geographical
indications on the Internet and to participate in the development of electronic commerce
which includes provisions addressing whether the use of a sign on the Internet has
contributed to the usurpation, evocation, acquisition in bad faith or infringement of a
geographical indication or whet her such use constitutes an act of unfair competition, and
a determination of the remedies, including the eventual transfer or cancellation of the
domain name. In this respect, the EC Party and the Signatory CARIFORUM States shall
endeavour to apply the Joint Recommendation concerning the protection of marks, and
other industrial property rights in signs, on the Internet, as adopted by WIPO at the Thirty -
Sixth Series of Meetings of the Assemblies of the Member States of WIPO, 24 September to
3 October 2001v

Negotiations on the agreement to protect geographical indications (Gls) are  still ongoing (Art. 145 E.)
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2. International Best Practices

As highlighted above, there are three principal regimes of protection in respect of Gls: sui generis;
collective and certification marks ;or business practices and methods.

a. The European Union
A Context & legal framework

The sui generis system is grounded on the implementation and enforcement of Gl specific laws.
Across the globe, there are more than 100 nations, including EU Member Count ries and most
CARIFORUM countries, which have enacted Gl specific laws and as such rely on sui generis
protection. The EU is regarded to have one of the most sophisticated regimes with over 1000
Geographical Indications currently protected % REGULATION (EU) No 1151/2012 OF THE EUROPEAN
PARLIAMENT AND OF THE COUNCIL of 21 November 2012 on quality schemes for agricultural
products and foodstuffs (EC, 20L2) is the principal legal instrument in this respect % The EU is currently
working on a reform of the above as well as on a regulation to ~ protect , for the first time , craft and
industrial products as Gls.

In 1992, the EU, as a collective economic group, developed a common legal framework to protect
consumers from false and misleading information, and further to protect producers from unfair
competition practices. This was achieved through the development of specific rules protecting Gls
and general rules and laws governing unfair competition, trade secrets  , and consumer protection. 1°

The general regional harmonized approach adopted by ~ the EU can be mirrored by the CARIFORUM
Region; both in respect of the development of the governing legislative framework and of the
practices and procedures to be adopted by producers, intellectual property offices , and control
entities or regulatory bod ies.

Following is r elevant legislation governing the protection of Gls within the context of the EU:
Common legislation

1 EU reqgulation 1308/2013 on establishing a common organisation of the markets in
agricultural products

For agricultural and foodstuffs

1 EU requlation 1151/2012 on quality schemes for agricultural products and foodstuffs , as
modified in December 2021

1 EU requlation 664/2014 on the logos to be used for PDOs, PGls and TSGs

1 EU requlation 668/2014 on how EU requlation 1151/2012 on guality schemes for
agricultural products and foodstuffs should be applied

M Commission communication: Labelling quidelines for foodstuffs us ing PDOs or PGls as
ingredients

13 Organization for International Geographical Indication Network (oriGIn),  Practical Manual on Geographical Indications for ACP
countries.

14 Irina Kireeva, European legislation on protection of Geographical Indications Overview of the EU Member States' Legal
Framework for Protection of Geographi cal Indications

5https:/feur -lex.europa.eu/legal -content/EN/TXT/?uri=CELEX%3A320 12R1151
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For wine sector

1 EU implementing regulation 2019/34 regarding applications for protection of designations
of origin, geographical indications and traditional terms in the wine sector

1 EU delegated requlation 2019/33 supplementing requlation 1308/2013 regarding
applications for protection of designations of origin, geographical indications and
traditional terms in the wine sector

For spirit drinks sector

1 EU regulation 2019/787 on the definition, description, presentation and labelling of spirit
drinks, the use of the names of spirit drinks in the presentation and labelling of other
foodstuffs

For aromatized wine products

1 EU requlation 251/2014 on the definition, description, presentation, labelling and the
protection of geographical indications of aromatised wine products

A The Gl requirements and registration process in the UE

European Union has a legal framework on Gls since 1992. The last regulation is the Regulation (EU)
No 1151/2012 of the European Parliament and of the Council of 21 November 2012 on quality schemes
for agricultural products and foodstuffs, modified in December 2021 6,

Without entering into too many details in the Europe  an provisions on Gls, it shall be underlined that
European Gls system is an interesting example in terms of Gl scheme and management, . This system
has been copied by other Asian countries as Cambodia or Indonesia for instance.

1 Aim of EU quality/GIl scheme

EU quality policy aims at protecting the names of specific products to promote their unique
characteristics, linked to their geographical origin as well as traditional know -how .

Product names can be granted with a 'geographical indication' (Gl) if they have a  specific link to the
place where they are made . The Gl recognition enables consumers to trust and distinguish
quality products while also helping producers to market their pr oducts better

Recognized as intellectual property, geographical indications play an increasingly important role
in trade negotiations between the EU and other countries .

16 See : https://eur _-lex.europa.eu/legal -content/EN/TXT/?uri=CELEX%3A32012R1151
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https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0034
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0033
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32019R0787
http://eur-lex.europa.eu/legal-content/en/TXT/?qid=1466610281663&uri=CELEX%3A32014R0251
http://eur-lex.europa.eu/legal-content/en/TXT/?qid=1466610281663&uri=CELEX%3A32014R0251
http://ec.europa.eu/trade/policy/accessing-markets/intellectual-property/geographical-indications/
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32012R1151
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FIG n8: Scheme of Gl strategy

Voluntary approach of producers/stakeholders
Drafting of Gl specification

National and EU examination

Inform more precisely the consumer or the customer on
the origin and / or the quality of a product (source,
production method, control points carried out)

Legal Protection

Source: Aubard Consulting, 2020
1 Concept of GI

Gl emphasizes the relationship between the specific geographic region and the name of the product,
where a particular quality, reputation or other characteristic is essentially attributable to its
geographical origin.

In terms of specifications, for most products, at least one of the stages of production, processing or
preparation takes place in the geographical area.

In the case of wine, this means that at least 85% of the grapes used have to come exclusively from
the geographical area where the wine is actually made.

Label: the label is compulsory on the products in order to promote the scheme and the efforts made
by the producers.
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FIG n9: EU Gllogos

Protected Designation of Protected Geographical
Origin logo Indication logo

Source: DG Agri website
9 Gl Protection

LiYs gl 0 Yt TYU UO Y Goamés Bfipradijcis@egistéredl ¥s«GH Baregally protected against
imitation and misuse within the EU and in non  -EU countries where a specific protection
agreement has been signed.
ALY gCCY plUgCUUAY LiILUOBOLIQY OgLUY GoY Lt GFul AoLjY Lt 85 OuOF
measures to protect the registered names within their territory. They should also prevent and stop
the unlawful production or marketing of products using such a na  me. This is what is called Gl ex
officio protection

Non-European product hames can also register as Gls if their country of origin has a bilateral or
regional agreement with the EU that includes the mutual protection of such names or by direct
application .

i Gl Registration at the EU

it Yl Ot GLiuOlI YuUOYFgaOYt TYgYsltniLuQYGOoYs I tnaLOIl LYt Ysl
specifications and link to the geographical area, if applicable. The application is sent to national

authorities for scrutiny and then forwarded to the European Commission, who will examine the

request.

For non-EU products to be registered, producers send their applications directly, or via their national
authorities, to the European Commission.

The European Commission has respective ly a maximum of 12 and 6 months to examine the
application and decide if the product will be protected under the Gl scheme.

1 Component of Gl scheme

One important element of the Gl scheme is its functioning. Gl application and management are based

in a document: specification or book of specification (BoS). It is the identity card of the Gl product.
The correct implementation of specification shall be checked or controlled by the group of
producers, or by public bodies or by external control bodies.
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9 Duties of Gl producers group
One other important aspect of the GI scheme is the place of the producers, most of the time gathered
in an association or a g roup.
Some main duties can be defined in the Gl legal framework, such as:

A  Defining and managing product specification

Ensuring standard production and quality of the product
Representing the product to consumers and authorities
Collective marketing of the product

Protecting the product name

NS B e S

Partnership with other stakeholders to enhance the promotion
A  Developing promotional, rural etc. activities around the product
Specific duties in relation to Gl daily management also exist:
A @OtucCgulGt FYt TYoUOYsItnlULulLjot TTOI
§t FGUt I GFt Yt TYuUOYLsOLGTGLguUdGt FLiOYLY 85 ClUgFLO
Census of stakeholders
Monitoring for Gl protection

Communication

NS s e

Positive influence of local institution on social dynamics

A  The sensitive issue of sustainability
ThisexplainswUAY G U YdLjYGost Il GgFaYut YLt I I OLuCAYGnOFUGTAYGUY YV
duties they could implement.

l GGLCOY, . VI TYoUOVYGoY@Ot ucCgudGt FY, .. 8" "~ ¥YnOTGFOLYuUC

-

1. Without prejudice to specific provisions on producer organizatio ns and inter-branch
b1t gFGEgUGY FLIOOZIXePOgOt It Us0GLOOFUGUCOnOUt M

(a) contribute to ensuring that the quality, reputation and authenticity of their products are
guaranteed on the market by monitoring the use of the name in trade and, if necessary, by
informing competent authorities as referred to in Article 36, or any other competent authority
within the framework of Article 13(3);

(b) take action to ensure adequate legal protection of the protected designation of origin or
protected geographical indication and of the intellectual property rights that are directly
connected with them;

(c) develop information and promotion activities aiming at communicating the value -adding
attributes of the product to consumers;

(d) develop activities related to ensuring compliance of a product with its specification;
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(e, take action to improve the performance of the scheme, including developing economic

expertise, carrying out economic analyses, disseminating economic information on the
scheme and providing advice to producers;

(f) take measures to enhance the value of products and, where necessary, take steps to prevent
or counter any measures which are, or risk being, detrimental to the image of those products.

2. Member States may encourage the formation and functioning of groups on their territories by
administrative means. Moreover, Member States shall communicate to the Commission the name
and address of the groups referred to in point 2 of Artic le 3. The Commission shall make this

information public. v

1 EU GI Application & Registration Process

Here is the registration procedure of Gls in the EU

FIG n°10: Registration procedure of Gls in the EU

EU products Non-EU products
At producer Definition of the product Definition of the product
group level according to precise according to precise
specifications specifications
> \/
At national Analysis by national Geographical indication is
level protected in country of origin
__— '—_—
DOOR
Examination by the
Commission (max. 6
months) \ Rejection if
application not
ﬂ complying with
At EU legislation
Hon First publication EU
European official Journal T
level
ﬂ If opposition,
» ] consultations
Opposition period (3 —® | between parties (3
months) + 2 months months + 3 max). If
for reasoned
no agreement
2ATECTREIE decision by the
[]» Commission
Registration /

CARIFORUM Intellectual Property and Innovation Project
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A How to protect foreign Gls in the UE

In addition, it is important to note that Gl protection is often a feature of  the bilateral arrangements

pursued bythe EUA Yi UOYGo o LjYI GCguoOl gCYgt |l OOBO0OFuvYGGuUUYaldFt gst 1 ¢
their national Gl regime, resulting in th e development of robust and sophisticated frameworks.

Discussions continue between the EU and Australia in this respect with  an eye to enhancing the Gl

protection regime in Australia to allow for better protection of EU Gls. A specific GI agreement has

bee n concluded with China in 2018. These are just some examples. 7

The agreement being negotiated to fulfill EPA article 145 E. between the EU and CARIFOR UM, will

establish the specific lists of Gls to be protected in the territories of the  counterpart ies.

FIG n°11: Examples of CARIFORUM Glsthat have achieved protection
already at EU level, via directapplication *®

s S
Café de Valdesia ®
Country/ies of Type
origin Protected Designation of Origin (PDO)
Dominicar
Republic
Priority date File number Product type Basis of protection
3 /2014 PDO-DO-1197 Food EU register
Status Product category

Registerec Class 1.8. Other

Legal instrument of protection at EU level

Official Journal L 170, 29.06.2016

Publications

Official Journal C 91, 08.03.2016

Official Journal L 170, 29.06.2016

Demerara Rum

Country/ies of Type

origin Geographical Indication (Gl)

Guyana

Priority date File number Product type Basis of protection
28/06/2018 PGI-GY-02423 Spirit drink EU register
Status Product category

Registered 1. Rum

Legal instrument of protection at EU level

Official Journal L 288, 4.8.2021

Publications
Official Journal C 120, 08.04.2021

Official Journal L 288, 4.8.2021

7https://policy.trade.ec.europa.eu/eu  -trade -relationships -country -and-region/negotiations -and-agreements_en
18 Based on Gl view website : https:/iwww.tmdn.org/giview/
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b. Singapore

Pursuant to commitments under the European Union -Singapore Free Trade Agreement (EUSFTA),
Singapore has undertaken efforts to enhance its national framework in respect of the protection of
Gls. One of the notable tools used to strengthen this regime is the  new architecture established for
the registration of Glsin Singapore.*®

Singapore has a sophisticated system which commenced acceptance of Gl applications from April 1,
2019. Prior to the introduction of the registration system, Gls were granted  protection in Singapore
further to the TRIPS Agreement. However , given that the TRIPS Agreement does not impose
standards or requirements for the implementation of a registration system, prior to 2019, the
recognition of Gls in Singapore was only conclusiv ely determined through court proceeding
applications. The introduction of the Register provides greater recognition of the status of Gls and
confers rights which are determined from the registration process itself.

Under the new registration framework, Gl s registered in Singapore enjoy protection against
unauthorized use, despite the fact that such use may not mislead the public as to the true geographic
origin of the goods; this is applicable to all prescribed categories for which registration is accepted
This new system requires an integrated and coordinated approach among all relevant
stakeholders / producers and regulatory entities alike. The introduction of the registration system has
resulted in greater certainty, transparency , and accountability for GI [owner*], producers, and other
relevant stakeholders.

c. Australia

In Australia there are currently two types of protection regimes utili  sed in respect of Gls:
A Certification marks
A Sui generis system protecting wine and grape  products
A Protection against unfair business practices and methods
1 Common law tort of passing off
1 Consumer protection laws %

The Australian Gl protection regime is grounded on key principles highlighted in the figure below. 2

19Bird & Bird, a G Ft g5t 1 Oulj6 ©0Go6 Ot t 1 gs5.0GLgCokFnlLgudt FLi6o@Ot a0l
20 Australian Government. Recent developments in Australia in the field of Geographical Indications
2L bid.
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FIG n°12: Key Principles of the Australian Gl Protection Regime
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procedures

The sui generis system for protection of wine Gls was introduced in 1994 in Australia and has been

amended many times since
developments under the Australia -European Community Agreement on Trade in Wine (Wine
Agreement) and other developments. Protected Gls on the Register include:

A Australian wine Gls

A
A

Non-Australian wine Gls; and

Translations of non -Australian wine Gls.

its introduction to enhance the protection regime and to recognize

As it relates to Certification marks, these are administered by IP Australia and assessed by the
Australian Competition and Consumer Commission.

Certification marks identify that goods adhere to a particular standard associated with quality,

composition , 1 | Yt Ot t 1 gsUGLGCYt I Gt GFRY: Ol uadTdadLgudt FYoagl bYLjug

origin specification. Both the trademark registration and the associated standards can be subjected
to third party objections. ?2Figure n°13presents exampl es of certification marks registered in Australia.

22 |bid.
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FIG. n°13: Examples of Certification marks registered in Australia

Australian Government

F  IP Australia

Qi Gig A
QNS IRIC

SE13L0L
ChyiInS>

Certification
mark no 677876
for cheese

e
F® R EMNTETES

Certification mark no
888055 for wine

Manual on Gls for CARIFORUM States version of July, 2022

23

Examples A |
L > |

SCOTCH TEQUILA .
WHISKY

Certification
mark no

1532781 for
spirits and spirit
based beverages

DARJEELING

Certification mark
no 998592 for tea

Certification Certification mark_

mark no no 815585 for
1377413 for ham

Alcoholic

beverages

made from the
agave tequilana
weber blue
variety

It should be noted that some products can benefit from dual protection under more than one
regime ; e g., under the sui generis regime and certification marks  framework . Figure n°14 presents
examples of products which enjoy dual protection.

FIG n°14: Examples of Products which enjoy Dual Protection

Dual Protection |

Some wine Gls are protected in Australia under both the AGWA and as
registered certification trade marks

Examples of dual protection:

JOPEO  crili Trade Mark No. 888055

RECIOTO DI SOAVE Trade Mark No. 1045175

O®

2 |bid.
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CHAPTER 2 | Gls manual for producers

Introduction

This chapter aims at providing general principles underlying an application to register a geographical
name under a Gl system for producers of the concerned product

The objective of a Gl is to protect a geographical name  of agricultural, agri -food, handicraft, or
industrial products whose characteristics, quality, type, and reputation are linked to a defined territory
and specific know -how.

A Gl provide s a given product the legal protection of its commercial name , Which is made up of a
geographical name or a name with geographical significance.

This form of protection involves the reservation of a geographical name for a specific product for only
those producers or other stakeholders who adhere to the production/transformation/elaboration
specifications. In a world where markets are free and competitive,  this form of reservation can only
be justified if the justification is objective and duly established/evidenced

In order to apply to register a geogra phical name, an application must contain information
demonstrating that:

A The Gl applicant complies with the conditions as defined by  the relevant legal framework ;its
statutes and / or its capacity to collectively manage the Gl

A Aproduct from a certain area has characteristics that are due precisely  toits origin, and which
therefore distinguish it from other products . In order to do so, a specific document named
wljs OL G Triuktdeiastabfished by the applicant.

A. Gl eligibility

1. Product eligibility /Type of products to be covered by a Gl

Agricultural products typically have qualities that derive from their place of production and are
influenced by specific local and geographical factors such as climate and soil. Most Gls throughout
the world are applied to agricultural products, foodstuffs, wine,  and spirits.

However, the use of Gls is not limited to agricultural products. A GI may also highlight specific

qualities of a product that are due to human factors foundin G UOYs |t nliLUOL)YsCgLOYt TYH
specific manufacturing skills and traditions. That is the case, for instance, for handicrafts, which are

generally handmade using local natural resources (or not) and usually embedded in the traditions of

local commun( o G OLjY LjKakhthi¥ Rashiiina,i dohemia Cristal i champhun Brocade Thai silkQi
@orcelaine de Limoges ,i €ft. Some natural materials , such as natural stone , can also be protected

as a Gl(e.g.,d®ritain GraniteT Y 4 F Y~ |dMafran®niarble i Yidd@)Y
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a. Conditions for a product to be Gl -eligible:
A Gls cover goods and not services.
A Product categories :

Gl categories may include products for human consumption, non -alimentary agricultural products,
natural products, industrial products, and handicraft products.  The scope of application depends on
national laws and regulations, but considering the international treaties and diverse practices
worldwide , the following goods can be protected by a Gl scheme:

1 meat;

dairy products;

birds' eggs;

honey;

fisheries, aquaculture, s eafood products;
transformed product with meat and fish;
vegetables, fruits, plants, roots, and tubers;
transformed product with  fruit and vegetables;
coffee, tea , and spices;

cocoa beans/chocolate;

cereals;

sugar;

tobacco;

rubbers and natural resins;

oils/essential oils;

transformed products;

drinks based on plant extracts;

beers and other fermented beverages;
wines and spirits;

leather, wool, silk (as raw material s);

== = =/ =4 A4 4 A -a -4 A -4 -4 -5 -4 -4 A4 -4 -4 A

handicraft products (china, tapestry, fabrics, pottery , etc.);
i Industrial products (natural stone, wood , etc.).

Hence, all types of products /goods can be covered by a Gl protection if they do not contradict
national laws. Most of these products can be protected according to the current legal frameworks in
CARIFORUM countries WY Lt Lt QYL TTOOQYsGFOgssCOQYUt FOAQYLjsGLOLjQ
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FIG. n°l5: Type of products that can be protected by a Gl
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Natural or
agricultural products

Processed products

Product of handicraft,
natural materials
or industry

FIG. n’16: Examples of different types of products in CARIFORUM countries
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Semi-precious ornamental rock
from Republica Dominicana
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A Gl islinked to its geographical origin . This
link can exist based on natural factors,
human  factors, reputation, or the
combination of all of the above . Reputation
can be enough to justify the link

A Glis associated with a geographical name
or a geographical location .

A GI applies to a product with specific
characteristics, reputation, or quality ;
shape, taste, color, or quality that makes it
w0 Fdp G Od nfiorh dttidis ftie same
category .

a
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A A Glis tied to a name or sign that already benefits from a reputation linked to the product in
guestion (mostly at local level but it can also be at national or international level).

b. What are the potential barriers to the recognition of a GI?

There are several barriers, from a legal point of view, that may arise when seeking protection for a G,
including the following:

A Misleading Gls

The protection of a Gl may be refused if the competent authority considers that the geographical
origin attributed to the Gl is unreal or misleads the public about the origin of the products.

A Conflict with a prior mark

A Gl may be refused protection in a particular territory if the authority in that territory considers that

the Gl is identical or similar to a trademark previously applied for, registered or acquired through use,

in good faith, and that use of the GI would result in a likelihood of confusion with the trademark. Itis
therefore important , before applying for the GI, to verify that there is no registered trademark
containing the Gl name .

Example:In France,¢ 9 : : @ a riegistered trademark for glassware . This brand is well-known, but
its name is also the name of the village where this know -how comes from. Other producers would have
liked to register a Gl. However, due to the existence of the prior trademark, which is already well
recognized by the public, and the potential risk of misleading the public, the Gl could not be registered.

A Generic character

w_OFOIl GLi YI OTiat idjdenticalty ¥ig-tgr® @dmmonly used for goods or services in the

country where the Gl would be registered . Names that lost their geographical significance cannot be

registered as Gls (for example, Dijon Mustard, Camembert, Eau de Cologne , etc.). The assessment to
qualify ¢ YF g 80 Y g LjYawriotGgdorle byltie ¥elevant authorities in each country

GhgO9s CONOG ¢ Al BH A AGS GGLFIGYT ChAcoogGgAL§eoe 06 g LjLjit LG guOnout 6 goliAs 06
a city located in Burgundy,as | + dzi FL OO GF&6 1 gFLOX6f+t GOdzOl PO gLj6 ¢ AlBt Fo

producers, the geographical name lost its geographical significance and became generic, through use,
associated to a type of mustard that could be produced anywhere in the world, rather than associated

to a specific origin. The producerscould Ft+ 6 Ct Ft Ol 655 CAO0Tt | 6 _k ocibthisicaBe t Gt FoO T
however, the decision of the producers was to use the name ¢ 9 U | t U Fn A6 §liLjt gl nod GUG L

protected as a Gl.

alioicCcyg!l CArRDa OB @hiabi® & ame of a village in the north of France where cheeses are
produced, became a generic name to describe a type of cheese used everywhere in the world . Hence, in
order to protect the famous French Camembert produced in Normandy , the producers registered as a
Gl the terms: ¢ : ¢ @08l Ol U6 ni@wocd :| HFanl Ol U oy)t Thid @daris SptFno other

producers are allowed to name Gt UOG | 6 L UOOLjO6¢: O@@®POGUOI GO0 DUDO®GFhno:

open for use by anyone.
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FIG. n°18: The case of the generic term &amembert 0

AN OFLUY _kYo: gooal ONDBEQYC GhngosCOYt TYgYSLEYAt FgCn

In this case, the EU Gl logo(PDO)appears because the name using camembert -type cheese

“"Camembert de Normandie" is protected by the EU PDOscheme In this case, the EU Gl logo does not appear because the registered

name is Camembert de Normandie y not tamembert v which is
considered a generic term

“1 DE Ngp
6‘& e CRo"',,,
Fabriqué a é)/

" \ CAMEMBERT =
7

Moulé a Ia louche

A Homonymous geographical indications

Homonymous Gls are those that are spelled or pronounced alike, but which identify products
originating in different places (and usually in different countries ). In principle, these indications should
coexist, but their coexistence may be subject to certain conditions. For example, they  may have to
be used in association with additional information on the origin of the product in order to prevent
consumers from being misled.

A Gl may be refused protection if, due to the existence of another homonymous indication, its use
would be considered 5+ UOFUGgCCAYBGLICOgnGFt YUt YLt FLiGOO!I LjiYGGauUY! (
Example (not a real one): In a case where acheese¢ Fu Gt 1go: UOOLjOo 6 ii Gjunﬂerﬁhll’au Lju Ol Or,
,would seek protection in Antigua and Barbuda where a Gl with the same namQo6 ¢ Fu Gt G go: UOOLjC
been already registered, there could be a refusal for registration . Alternatively, parties may have to reach

an agreement to further differentiate between Gls, amending the name or using a disclaimer associated

with its use for example.

A The indication is the name of a plant variety or animal breed

In certain jurisdictions, protection may be refused to a Gl if it conflicts with the name of a plant variety
or an animal breed and may, as a result, mislead the consumer as to the true origin of the product.

Example: In France, there is a cow breedknown as ¢ 9 Ct F n 06 n uBlopdiod Aggitéire @obfond -

haired cow of the Aquitaine Region in English) Even though the name of the breed contains a
geographical specification ¢ p U GaA@WFOLjo n OFt 8GFgu Gt FolLt b Cihisdfitiaiyy I 0ol Ot
registered as an animal breed.

A Other barriers to Gl eligibility

Besides the obstacles explicitly mentioned in the legal framework, there are additional barriers to the
eligibility of Gls :
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pdl

The use of which would be likely to deceive or cause confusion ;

bl

The use of which would be contrary to any  existing law; or

pl

W hich would otherwise be disentitled to protection in a court.

FIG. n°19: Potential barriers to Gl protection

Generic
character

Misleading Conflict with
Gls a prior mark

Animal breed Plant variety
name name

Homonymous
Gls

2. Applicant eligibility

Gls are products/goods that belong to the  shared heritage of a territory . Because of this specific
element, the rights conferred by a Gl must belong to the legitimate collective stakeholders that
produce the products/goods according to recognized conditions of production that have been
handed down from generation to generation .This way a Gl may be effective to protect the traditional
knowledge and folklore.

Registration/protection  of a Gl may be requested by a group of stakeholders or, in exceptional
cases by a single applicant, located in the product's delimited geographical area (see section B.16.
Delimitation of the geographical area ).

Organization of producers and other value chain stakeholders  as a collective is not a requirement set
by international Glagreements and therefore will depend on requirements present in national laws,
but in practice itis a key factor for the success of Gls.

Stakeholders who join a collective organization to apply for Gl recognition are called the "Gl applicant
group" t | Yassodiation i

The GI applicant group can include stakeholders at different stages of the product value chain:
producers, processors, raw material suppliers, distributors, traders, etc.
Following are all the stakeholders frequently comprised by theterm w_k Ys |1 t ntu L Ol i

A Any producer of agricultural or natural products;

A Any processor of natural or agricultural or agri -food products;
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A Any industry or manufacturer of products of handicraft;
A And any trader dealing in the products mentioned above.

These stakeholders may become part of a producer association, a producer consortium, a
cooperative, an inter branch association, a professional union, an economic interest group, or any
other collective or ganization that represents them and is able to guarantee that the GI meets the
criteria set or agreed upon inthe Gl specifications (see section B.1.Specifications ).Regardless of the
legal structure, the Gl applicant group has to unite around a common strategy.

In some countries, recognition of a Gl may also be requested by a competent national administration
(e.g., a local authority).

Whatever its form, the collective organization must be able to deal effectively with all aspects
involved in the management of a GIl, because , in addition to drawing up the specifications, the
collective organization (which canl OYL § CCOn Y wu U O Bnck thel Gl i registgrgd)) wiCma@| i
to be able to :

A Manage and control the use of the GI ;

A Ensure that all its members respect the common rules defined in the specifications that
covers the description of the product covered by the Gl as well as the production methods

pdl

And take charge of the Gl's promotional activities (see section F.Gldaily management ).

@ KEY TAKEAWAYS

A The Gl must belong to the legitimate collective stakeholders
A The Gl registration should be requested by acollective group of stakeholders

A The stakeholders must unite around a common strategy

B. Content of a Gl application

1. Basic content of a Gl application

The Gl application should provide information on two main aspects that will be examined by the IPO:

A The nature of the Gl applicant ;

A The $pecifications ¢including the definition of the product and the explanation given by the
applicant to demonstrate that the product is eligible as a GlI.
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Example from the &I model law 2%
Tt FuUOFuUo6t Tot Ot tl gsUGLgGCOGFnGLgUGY FLivogssChlLgudt F
(1) An application for the registration of a geographical indication shall specify:

(a) the name, address and nationality of the person making the application, and the capacity in which
the applicant is applying for registration;

(b) name of the representative of the applicant if any;

(c) specifications, including the following particulars:
i. the geographical indication (name) for which registration is sought;
ii.  the goods to which the geographical indication applies;
iii.  the geographical areas to which the geographical indication applies;

iv. the quality, reputation or other characteristic of the goods in respect of which the
geographical indication is used;

v.  the process of production;

vi. the quality, reputation or other characteristic of the goods and how that quality,
reputation or other characteristic (as the case may be) is essentially attri butable to the
place from which the goods originate,

vii. where the geographical indication for which registration is sought relates to a country
other than the country of this application , evidence that the geographical indication has
obtained recognition or registration as a geographical indication in the qualifying
country or countries of origin, where applicable, and

viii. the reference to the control body;
ix. the labelling rules; and

(d) such other particulars as may be prescribed. v

2. Gl applicant

The following information should be included in this section  of the application :

A Name of the Gl applicant group: name of the association/producer group/any competent
legal person and/or the acronym when itexists ( Ot 1 QY wz §83§GLgYz Ol bYOIl t niiL
A z z OAND itspie¥al representative:  the representative is currently the name of the  head of
the association or the enterprise. It can be the director of a governmental body. It can also be
the lawyer/attorney t hat represents the interests of the applicant;
A Contact details (of the Gl applicant group and/or its legal representative): address, telephone,
fax and email;
A Nature and composition: its legal nature (e.g., association, professional union, etc.), its
missions, and the categories of operators concerned (e.g., producers, transformers, traders,
etc.).

2 A CARIFORUMGI model law was developed in the framework of the  CARIPI project, based on the analysis and active o
Lt FaldGruuodt FYt TYygCccy, " Y: @k~ 2@68YLtUuFul GOLj6YGFUOCCOLUUGCYs1+t 3501 0AY
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3. Specifications

This paragraph details the elements to be included in the  specifications by the Gl applicant group
when applying for recognition of their product as a  Gl. These specifications will set the conditions

that must be shared and applied by all the stakeholders to benefit from the Gl . The specifications
must reflect the reality of th e product and the value chain. This is why the collective organization is

of particular importance.

The drafting of the application can take time . A phase of consultation and deliberation within the Gl
applicant group is therefore essential because each o  perator has a specific vision of the product. This
phase is all the more important as the specifications may, for certain type s of products , determine
the possibilities of improving the quality of the product and of adopting innovative practices.

Any lack of consensus between the different stakeholders when drafting the specifications could
lead to decisions that only work for a minority, expos ing some legitimate Gl stakeholders to exclusion
or excluding traditional practices of production . It is therefore necessary to take into account the
expectations and motivations of each stakeholder.

Having 100% of the stakeholders involved in the value c hain of the Gl applicant group is not
compulsory but a good measure to ensure representation .

FIG. n20: The importance of the Gl specifications

w1

e

PASSPORT COMMON AND OBJECTIVE AND
OF THE GI PRODUCT SHARED DEFINITION IMPARTIAL INFORMATION
OF THE GI PRODUCT ON THE Gl PRODUCT
The specifications must be submitted in an editable computer file (e.g. , a document prepared with

the Office Word® software) to allow the responsible IPO to make changes when examining the Gl
application.

The following sections present the key elements classically requested by the legal framework in the
process of a Gl application .
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FIG. n21: Key elements of the specifications

PRODUCT NAME

PRODUCT CATEGORY
DELIMITATION OF THE GEOGRAPHICAL AREA
PRODUCT DESCRIPTION
DESCRIPTION OF THE PRODUCTION METHODS
LINK BETWEEN THE PRODUCT AND THE GEOGRAPHICAL AREA
SPECIFIC RULES CONCERNING LABELLING

REFERENCE OF THE CONTROL BODY

I«I«I«I«'«I«'«

a. Product name

The name given in the book of specifications must be exactly the same as the name used in
commerce or in the common language , and only in the languages that are or were historically used

to describe the specific product in the defined area.  The original spelling of the name must be
respected. The recognition of a Gl does not aim to create new names , but to recognize the use of a
name linked to production practices.

The application is normally based on a product with a geographical name attached AOAMIg QY w
Cévennes onions Y (i F Y ~Ragnfgiand Reggmnoi iitalyQ Y Ol FO g5 5s COLJ6 TI + 809 0F G Foe X
The name in the GI provides information to consumers as to the kind of product involved.

The name of the product, meaning the product category, is not compulsory. Some registered Gls for

wines or cheeses refer directly to the geographical name without using the name of the p roduct:

«Champagnei Y A Ljs g | b C (Rpquefor@ GYF Oy @ GRaum@ipna YReggianoi Y A L UOOLjOp QY Ol L r
geographical name is enough to point to the type of product.

Variety and breed names are accepted if they do not cause confusion for the consumer.

Descriptive words should be avoided unless they are an inherent part of the name of the product.
at @0YOngos COLYGH i dnYvut Qv il Rygedl evjuhFRioadihe il etc.
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The geographical name may be the name of an administrative or historical region, or the name of an
administrative unit (for example ,acity, district, region etc.), or the adjective referring to a geographical
name. However, it is not a requirement for the Gl name to correspond to an admi nistrative legal
definition.

It must be noted that the larger the territory covered by a geographical name, the more difficult it
is to preserve and protect it . On the other hand, protection cannot be requested for names that are
not representative of the area of production .

The Glname is not a choice, rather it is usually indicative of the history and reputation of the product.
If the name is new, creative, distinctive, not related to tradition we are most likely not talking about a
Gl so that its protection as a trademark (collective, certification) might be more appropriate

Itis important not to use a famous geographical name to take advantage of its notoriety .lIts use needs
to be justified and tied to the history of the product.

The presence of a geographical name or name with geographical significance is compulsory in
the name of a Gl.

@ KEY TAKEAWAYS

A The Glname must be exactly the same as the one used in commerce
A A geographic al significance must be attached to the name

A The name is not chosen but comes from a history and reputation
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FIG.n22:Gh g 85 COLjYt TYOs I t nliLUYFgOOoYTtH I YONnGLGGFt Y_KkYsltndlLulj

PRODUCT NAME

kY0 OGBOFU Yo G IS
0 0GB0F U Yn ¢Eppeaks O
9 (i 5 OI(RD®)o
Chili pepper from France

=

Click here to access
the full specification

»

Images 1 and 3under

Creative Commons licences DiEO0OFUOYBOFFLYOILUGCHEY 5 Os35 Ol 0V (irpeYoird sthllLtdwiY Igchted niti@ L seiiiC Basoued@obmntiyLiry o
Image 2 ©Anne CLERMONTELLE southwest France famous as center of chili pepper production with specific quality 1B Y0 GEs OCOU gbt Y9ds Ol | go Y
in the traditional Basque language (Euskara language ).Both national and local languages are accepter as GI denomination.

GIO AOBOI gl ¢ Y @il

Rum from Guyana

Click here to access
the full specification

Images under
Creative Commons licences

0AO0BO0I gl goYiLYGUOYFgaOYt TYt FOVYH T Yanihd NottHarn GoéstinetofiSputhid@erjdat Todtdeting the- ¢
Atlantic Ocean, just above the Equator . It gets its name from the Demerara river in eastern Guyana. 0 @0 806 Y LjYuU UOYF ¢ &
made from sugar cane .
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b. Product category

The product category refers to the type/family of products to which the GI application relates.

Examples of product category: tomatoes, fresh meat, processed meat, glassware, fabrics, coffee
(beans, ground), etc.

In some countries, such as the Dominican Republic, the Nice Agreement classification is used, like
for trademarks. Learn more about the Nice Classification on  Caribbean TM Class.

It can also be a legal definition of the category if given by the national framework:

A At the domestic level;

A At the regional level . Example of EU categories : Class 1.2. Meat products (cooked, salted,
smoked, etc.);Class 1.8. Other products of annex | of the treaty (spices, etc;)Class 2.1. Beers, etc.

i UOYCKkO2 6LiY~GLIt FYGns | OLiLiYngug!l gLjOYLUt GLiYTt 1 YOngos COY

pl

Beverages and related products

bl

Food products and related products

pl

Non-food products:

Games, playthings, sporting articles

Glass and crystal

Musical instruments

Religious, ornamental and handicraft objects
Salts and minerals

Stones and ceramic objects

Textile products

Other

== =2 =/ = A 4 -a -

c. Delimitation of the geographical area

This section should include the delimitation or definition of the geographical area to be covered
by the GI, which is an essential component of the GI scheme.

The geographical arearefers to - the territory where the product is found or produced . Itis defined
by a list of administrative entities ~ (cities, regions, districts, etc.) and/or by natural geographic limits
(topographical, climatic, etc.).

There is no requirement to make a correlation between the product ion area and the administrative
area when delimiting the geographical area associated with the GI.  In fact, this kind of connection is
extremely rare due to the fact that the administrative area can move during the history of a country.

Examples: In France, most of the GI for cheeses bear the name of a city. The cities were in fact trading

spots for cheeses, which took on their names as a result ARoqueforti M¥nateri QY Ol L ApRYft GOdz
practice, th e area of production is much more important than the city  itself. It covers a broader area.
kTYGOYUgbOY u URbyubiortd Fi@OWILTNMA Yt TY@t piOTt Il aYdLiYt FOYs Cg
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cheese, but the geographical area of sheep breeders covers a larger area that includes the
department of the Aveyron and some cities near this department 25

Furthermore, the operations taking place within this delimited area (origin of the raw material, various
stages of elaboration, packaging, etc.) should be lis ted carefully and in accordance with the wishes
of the Gl applicant group.

Examples:

i1 For meat: elected, born, bred, slaughtered, cut up;

i For processed products: origin of the raw materials, transformation, packaging.
The applicant must explain these criteria precisely and objectively.

Delimitation is the action whereby a production zone, within which the GI is produced, is
circumscribed and materialized.

In concrete terms, the requested geographical area should take into account the elements that
demo nstrate the link the product has with its geographic origin (section B.3.6. of this chapter).

The geographical area must be  described w ith precision and the criteria of its delimitation ~ must
be justified and link ed to the product at hand

A map showing the political, administrative, topographical or other specific boundaries of the
territory, region or locality identified, should also be provided. Traditionally, the map will define the
exact geographical area covered by the GI, including all the villages, towns or regions that are
included. If the Gl is related to a natural factor, it may be interesting to include a topographic and/or
climatic map.

@ KEY TAKEAWAYS

A The geographical area refers to a territory in which the Gl must be produced

A It corresponds to the GI production, history and reputation

A It must be defined by a list of administrative entities or natural geographic limits
A Operations that take place in the area must be carefully listed
A A map should be provided

Bg5eethe _ k Yw@t puOTH I 07 Y§¢s
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FIG.n23:Gh g 95 CORYH TS UG LGCYg! Qopdudtsit | YOndGLiUGFt Y_kY

DELIMITATION OF THE GEOGRAPHICAL AREA

kYo OGOOFU Yoo Gl
000G B80F U Yn 6Ehee@kd O
9 (s O(PD@)o Y
Chili pepper from France

Click here to access
the full specification

fUOYt Ot t1l gsUGLYgCYgl OgYt TYUuUOYOH4
in the small region of Labourd, which corresponds to the
western part of the French Basque Country  (southwest France).

It covers the following municipalities or parts of municipalities in
the department of Pyrénées -Atlantiques: Larressore, Souraide,
Ainhoa, Cambo-les-Bains, Espelette, Halsou, Itxassou, Jatxou,
Saint-Pée-sur-Nivelle and Ustaritz.

The area is bounded to the north by a succession of first ridge
lines, to the west by the Nivelle valley, and to the south and east

by a succession of peaks (from Mount Ursuya to Mount Ereby)
which form a vast cirque, with a strong influence on the local
climate.

0OGO0OFuUY noGLjsOCOuuOo6Y BlLuYy IO
packaged within this defined geographical area.

This information is a short abstract of the provisions extracted from
theOA2 61 Ol ©OFU6nULGLis OCOU U OV 6 Ljs O

FIG.Nn24:_ Ot t 1 gsU0GLgCYgl OgYt T
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Source: inao.gouv.fr, BDcarto-IGN, MAPINFO, INAO, 04/2008
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_kKYOAQG! ®OIDCGF| i

Tea from India

Click here to access
the full specification

This information is a short abstract of the provisions extracted from the

UOYYt Ot t 1l gsU0GLGCYgl OgYt TYuUOY_kYOAglI BOOCUFt Yi OgoYidLjYCtabguOnYY
The tea is grown and processed in the geographical area. The processing takes place in the Tea Estate Factories. Each processing

steps (drying, fermentation , etc.) takes place in the tea gardens. It is important to note that no processing takes place outside the
tea gardens where the Tea Estat e Factories are located.

kot Agl BOOC

GFtuvolLjsOLGTdLgudt F

FIG.n25: Ot t1 gsUGLgCYgl Og Yt
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LOCATION OF TEA GARDEN IN DARJEELING HILLS
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Source: researchgate.net ©Monica KANNAN
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_ kCH#fé de Valdesia 0

Coffee from Dominican Republic

Click here to access
the full specification

The defined geographical area lies within the current political and administrative boundaries of the provinces of San Cristéb al,
Peravia and Ocoa. It comprises the following municipalities: San Cristobal, Villa Al tagracia, Yaguate, Bajos de Haina, Cambita
Garabitos, San Gregorio de Nigua, Sabana Grande de Palenque and Los Cacaos (province of San Cristébal), Bani and Nizao (provi nce
of Peravia) and San José de Ocoa, Sabana Larga and Rancho Arriba (province of Ocoa). It covers a total of 288 148,45 ha.

The coffee -berry production area, which is located between 600 metres and 1 300 metres above sea level, lies within this defined
geographical area, and in the southern part of the Cordillera Central, which has the highe st peaks to be found on any island in the
Caribbean. More specifically, this production area lies within the following municipalities: Villa Altagracia, Cambita Garabi tos, Los
Cacaos, Bani, San José de Ocoa, Sabana Larga and Rancho Arriba. It covers a tota | of 125 066,98 ha.

The coffee beans must be grown and processed into green coffee and the green coffee processed into roasted coffee beans or
ground roasted coffee within the defined geographical area.

FIG.n26:_ Ot t 1 g5 Ul L g CYgafealg Valddsiad OOY _k V0

LEYENDA DEL MAPA

W Perimetro de la zona
de produccién

Perimetro de la zona
de transformacién y
elaboracion

This information is a short abstract of the provisions extracted fromthe _k 6 1 : § To6n 06 ¢ §Cn.OLji gu 6 Ljs OL G T
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d. The quality, reputation , or other characteristic of the goods to which the Gl is applied

This section should contain the precise description of the product and its modes of presentation .
It aims at distinguishing the Gl product from others in the same category.

Descriptors must be objective and measurable .

The product description can include the main organoleptic (shape, colour, aroma, flavour, texture,
etc.), physicochemica | (dimensions, dry matter content, sugar content, etc.) , or microbiological
characteristics of the product. What is included in the description will depend on what the producer
group agree s are the unique characteristics of the Gl product.

Only relevant d escriptor s shall be included. It is recommended to avoid overloading this part as all
descriptors shall be evidenced /tested .

When it comes to a processed product, the description can include the raw materials used and their
percentage of incorporation int o the finished product.

The product is described using commonly accepted definitions and standards, units of measurement
and commonly used or technical comparisons, without including technical characteristics or
mandatory legal requirements applicable to a Il products of this type.

This section can also include:
A The species, breed and / or type of animal,
A The variety or varietal type used.

When the product comes from a specific breed or variety used outside the geographical area, it is
important to specify how the product differs from other products from this same breed or variety
outside of the geographical area .

Regarding the mode of presentation, it should be indicated whether the Gl is requested on the fresh

or processed product, whole or cut, fr ozen or not, packaged or not. This allows the applicant to
determine in which stage s of processing the product has the characteristics of the Gl and therefore
can benefit from the GlI.

Examples:

For a cheese, it should be clearly indicated whether a Gl is required for conditioned cheese or for the
ripening stage .

Similarly, for a vegetable like the asparagus, there should be clarity on whether the group wishes to
extend the Gl to the canned or frozen product.

The product description aims to list the characteristics of the product allowing it to be objectively
distinguish able from other products of the same cat egory.

Among the characteristics listed in this section, some will be  also included in the section "Link with
the geographical area" as specific features of the product linked to its geographical environment.

It is important to remember that the designatio n of origin and the Gl allow a diversity of practices,
within the limits of production rules defined collectively in the specifications. This know -how helps
to build the identity of the product.
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@ KEY TAKEAWAYS

A Precise description of the Gl product and its modes of presentation

A The description must contain the unique characteristics of the Gl product

A The description may includ e organoleptic, physicochemical or microbiological
characteristics

A The descriptors must be objective and controllable !
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FIG. n27: Exampleso T YO Ljs OL G g CYTOG u prbddatgd YT+ | YOnGLjGGFt Y_ K

PRODUCT SPECIAL FEATURESproduct description)

kYo OGOOFU Yoo Gl
000G B80F U Yn 6Ehee@kd O
9 @Gs O(PD@)6

Chili pepper from France

Click here to access
the full specification

f UOYOA2 Y OGOO0OFUYNBGLsOCOUUOOYGLYLUG!I gLUuOI GLjOn Y I Aled gromasCsdmetinies |
complemented by an aromatic nuance of cut hay and associated with a strong but not burning spiciness that is expressed on the
5gCouoOnRYi UOYo OUBO0FUYNRGLjs OCOuuO6YGULYI OnYGFYLY Ct U1 YIchEpPSF, W dgelfdin; O
and as a powder.

This information is a short abstract of the provisions extracted fromthe OA2 61 O G 8OF U6 nuv GLjs OCOuu Ouv o6 Ljs OL

_ kYo Ogl adt (¢ FRDY)

Cheese from Italy

Click here to access
the full specification

00gl Gt GgFt YOOt tdgFt oYdLYgYUYlI nYLUOOLjOY®gnOYTI+ABYI §gGYLt GRLjYE
BguUll OnVYTH I YguvYCcoOgLjuyY ~ Yot FuULRaYOOg!l @Gt agFt YOOt t ( 945 h ¢ylidrigafndrm V|
Diameter of the flat faces 35 to 45 cm, heel height 20 to 26 cm. Minimum weight: 30 kg. The colour of the body of the cheese:
between light straw -coloured and straw -coloured. The taste is fragrant, delicate, flavoursome but not pu  ngent.

This information is a short abstract of the provisions extracted fromthe OA2 6 1 Og |l 8t GgFt 6 @Ottt GgFt v o6 Ljs O

kY09 gAOI G@EEYOI

Beer from Germany

Click here to access
the full specification

AOsOFnGFt Yt FYuUOYdzg!l GOUAQYO9gADI GLLUOLYOGOI 6YUGLjYgYLjur uCAY udg
(Weilbier, Helles, Export) are complemented by seasonal specialities, such as Lenten strong beers during Lent, Josephi  -Bock from
mid -March, Maibock from mid -April, light summer beers in the hot months, festival beers from mid  -September or the somewhat
stronger, often dark winter beers.

The table below provides the chemical requirements and the organoleptic LUGl gLuOl GLGAGLLYTH!I YOgLUYU

Hop bitt
_ Original % alcohol Colour op bitier
Name and description of the beer type content
wort [%0] by volume (EBC)
(EBC)
Schankbier (full-bodied, soft and tangy with less alcohol Bottom -
789 2,5¢3,5 5§20 10230
and calories than full beer) £ % g 0% fermented
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Bottom -
Hell/lLager (delicately spicy, light, full -bodied, mild 1125 4,5¢5,5 5820 10¢25

ger  (delicately spicy, light, full -bodied, mild) E ; ; 0 fermented

Pils (pronounced, finely tart hop bitterness) 1€12,5 4,5¢6 5¢15 30&40 Bottom -

P ' y P ' ' fermented

Export (full-bodied, rounded bitterness) 12 13,5 4,5¢6 5865 1535 Bottom -

p ) ! ’ fermented

Dunkel (malt aromatic, full -bodied) 1€14 4566 40865 15£35 Bottom -

' ) fermented

Schwarzbier (roast aromati.c, slightly malt aromatic, hop - 113 4566 65E150 158 40 Bottom -

bitter) fermented

Marzen/Festbier (malt accentuated with slight ho Bottom -
( . g P 1xX 14,5 56,5 7¢40 1245

bitterness) fermented

Bock (full-bodied, malty, fine hop note) 16¢18 6585 78120 15840 Bottom -

' y: P ' fermented

D Ibock (distinctively full -bodied Ity, light Bottom -

oppelbock (distinctively full -bodied, malty, lig 18621 7695 106150 1535 ottom

caramel note) fermented

Weizenschankbier (tan easty aromatic) 7¢9 2,5¢3,5 7¢30 5¢20 Bottom -

9, yeasly T fermented

Weizenbier (wheat aromatic, fruity, slightly malty) 1£135 4,585,5 5865 10630 Bottom -

'  SIgnty ' B fermented

. ) . Bottom -
Kristallweizen (wheat-aromatic, rezent) 1¥13,5 4,5¢5,5 5¢18 5¢20

fermented

Rauchbier (full-bodied and smoky) 1£14,5 4586 30860 20830 Bottom -

Y ' ' fermented
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Kellerbier/Zwickelbier  (slight hop bitterness, unfiltered, Bottom -
1€13,5 4,586 5¢60 1035

low carbonated, with little carbonic acid) ¥ . £ 0% fermented

Eisbier/Icebier (very mild, very soft) 1%13 4,585 5¢20 10¢ 25 Bottom -

y - Very ' fermented

This information is a short abstract of the provisions extracted fromthe © k 61 9 g AOI (1 LjL UOLi6 9GOl voLjs OLGT

_kYOAOBOI g1 gV

Rum from Guyana

Click here to access
the full specification

0AOBO0I gl gY 1 8oy (LY gYLjsdl (udanelomdntleptic dharbcieristicd,j witch s (pfodiCel exdusively by
fermentation and distillation of molasses or sugar cane based substrate. Its complex range of aromatic flavours and its  full -bodied
nature distinguishes it from other rums. The complexity of the flavours is a result of the use of the traditional process of production
and the specific mineral content of waters in the Demerara region of Guyana.

Organoleptic requirements

A Appearance: transparent with liquid consistency, density and viscosity of body varying with age;

Colour: varying with age, from colourless for unaged, to pale light straw yellow for lightly aged, to amber/gold and deeper
shades of copper/bronze/mahogany for higher aged rums;

p1l

Aroma: is primarily derived from the fermentation of sugar ¢ FOVY I g LjOnYl gGYoaguoll GgCcaovYGiaulYu
possessing hints of sugar cane sweetness. This is supplemented by the subtle fruity an  d floral notes that are enriched through
the distillation process, and the sweet aromatic, nutty, spicy, woody, herbal, earthy or other tertiary aromas that evolve du ring
the maturation process, to the extent that the distillate is high in targeted congene rs and is aged,;

b1l

Flavour: distinct flavour profiles are pursued through specific styles of distillation, ranging from light/medium/heavy -bodied
lGBLY 51 +tnikLOnY t FY Gt nOFdLtss0l d3LGOOCY Ot uY gFnY 1t ClOFY aud
characteristically rounded, smooth and rummy varying from slightly sweet to dry, with tasting notes that complement the
aromatic profile. The flavours may only be up to a maximum of 2,5 % of the volume of the finished product, and the rum must

be free from added colouring matter (except where the colour is derived from wood during maturation or from caramel
derived from sugars).

Chemical requirements
Alcoholic strength is not less than 40 % by volume.

The total sum of congener levels (including acetaldehy de, ethyl acetate, higher alcohols) expressed in grams per hectolitre of
anhydrous ethyl alcohol is:

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 61/n.a.


https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396

Manual on Gls for CARIFORUM States version of July, 2022

LIGHT-BODIED DEMERARA RUM MEDIUM-BODIED DEMERARA RUM HEAVY-BODIED DEMERARA RUM
Less than 30,0 g/HL Greater than 30,0 g/HL but less than More than 300,0 g/HL
(and less than 10,0 g/HL esters) 300,0 g/HL (and more than 10,0 g/HL (and more than 50,0 g/HL esters)

but less than 50,0 g/HL esters)

The total acidity, expressed in grams of acetic acid per hectolitre of anhydrous ethyl alcohol is:

LIGHT-BODIED DEMERARA RUM MEDIUM- OR HEAVY-BODIED DEMERARA RUM

Less than 20,0 g/HL Greater than 20,0 g/HL and less than 200,0 g/HL

This information is a short abstract of the provisions extracted fromthe _k 6 Tt A0SOl g1 g6l G.ovoLjsOLGTaLgudd

_ kCHfé de Valdesia 6 The green coffee has medium body, mild acidity and a sweet taste, is well balanced and must give a clean cup. It may sometimes
Coffee from Dominican Republic have particular attributes, such as a nutty or chocolatey aroma.

The average chemical composition of the roasted coffee beans and the ground roasted coffee is determined by the degree of

Click here to access . . . . -
roast in accordance with the following specific figures:

the full specification

A medium roast: caffeine, 1,34 % and total sugars, 3,1 %

A medium -dark roast: caffeine, 1,43 % and total sugars, 3,9 %.
A dark roast: caffeine, 1,12 % and total sugars, 2,8 %.

Specific organoleptic characteristics:

A medium roast: mild acidity, sweet taste, well balanced and with occasional aromatic notes of nuts and chocolate;

pl

medium -dark roast: medi um-low acidity, sweet taste, with a roasted aftertaste and occasional aromatic notes of chocolate;

A dark roast: low acidity, spicy taste, with a prolonged aftertaste and occasional aromatic notes of bitter chocolate

This information is a short abstract of the provisions extracted fromthe _k 6 1 : § T66n 06 ¢ g Cn.OLjGguoLjs OLGTd
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e. Description of the production methods
This section refers to the method for obtaining the product and contains the specifications for the
elaboration of the product.

This partis the technical component of the application . The description should be clear and without
ambiguity . Any type of interpretation shall be avoided.

Generally speaking, the methods must include a description of the techniques used as well as the
final product & technical criteria, highlighting the specificities of the GI product (  see the section B. 3.6.
chink between the product and the geographical area i [ n

The description under this section must include all the stages involving the specific location of the
product, including, where need be, the packaging.

For example:

1 For animal -based productions: breeds, breeding practices (pasture, food, weaning,
suckling, age at slaughter, maturation, classification of carcasses, pH, etc.);

i1 For plant -based productions : varieties, fertilization, need of irrigation, date of sowing and
harvesting, period for harvesting, method of harvesting, sorting, firmness, sugar, storage,
shipping, sales, etc.

1 For processed productions: description of the raw materials, description of the
production process, technical parameters, etc.

i For raw materials: description of the raw material origin if linked with the quality of the
product .

The production methods should be checked during the control procedures.
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FIG.n28:Gn g 85 COLjYt TYOs I tndLudGt FYaouUt nLoYTH I YORGLGUGFt Y_kYslt ni

DESCRIPTION OF THE PRODUCTION METHODS

kYo OG8O0OFuUYoro Gl 0oOGBaOF U Y n dcigexdlaialyfr@mthe species Capsicum annuum L. Th e chili peppers are planted in the open ground, in

000G 80F U Yn 6Ezheei@kd O| bare soil or partially on plastic mulch. Cultivation under cover is forbidden. Systematic phytosanitary treatments are prohib ited. The
9 (i 5 O(PDQ)6 chili peppers are harvested by hand. Only chili peppers with at least 80% of their surface area red may be harvested. The chili
Chili pepper from France peppers are sorted by hand. Injured, split or necrotic peppers are excluded. The peppers must be sorted at the producer's pre mises

within 48 hours of harvest. After sorting, the chillies are either sent fresh, put in ropes or ripened for powder production.

Click here to access

o Chillies intended for sale fresh whole must be stored before dispatch in a cool, dry place. Whole fresh chillies are packed i n
the full specification

openwork boxe s identified and used exclusively for 'Piment d'Espelette’. Chilli  peppers intended for sale by rope are tied by hand
on a food string. Chilli peppers intended for sale in powder form are matured for a minimum of 15 days in a warm and airy place.
During this period, no sudden dehydration is allowed. The mixing of powders from two harvest years is prohibited. The addition of
any colouring agent, additive or preservative is prohibited, with the exception of inert gas.

This information is a short abstract of the provisions extracted fromthe OA2 6 1 OG 80F U6 nuv GLjs OCOuU U Ouv o6 Ljs OL

kYOOI t LiLGaurDOY 0Ol t LiLdauut YniYOg!l &g 6 Ybiedor Hylirig gigs & thértradition&lbredds LargesWihlte@nd Landrace; from pigs

Ham from Italy of the Duroc breed or from pigs of other breeds, mixed or hybr id. The raw material used for the production of is characterised by a
consistency of the fat, a depth of the fat covering of the external part of the fresh, trimmed hind leg. At the crown, the la yer of fat
Click here to access must be such that the hide cannot separate fromth e underlying layer of muscle fibre. Fresh, trimmed hind legs, weighing preferably
the full specification between 12/14 kg. Hind legs from pigs slaughtered less than 24 hours or more than 120 hours previously shall not be used. Fre sh

hind legs are subject to specific treatments,  with the sole addition of sea salt, for a period of no less than 12 months, comprising the
following stages: isolation; cooling; trimming; salting; rest; washing and drying; pre  -ageing; finishing; sugnatura; ageing; slicing and
packaging. The minimum agein g period before being released for consumption is 12 months. After the logo is affixed, hams may be
marketed whole, boned and packaged and shapes or sliced and properly packaged. Slicing and packaging processes must be
carried out in the production area an d the EU PDO logo must be indelibly affixed to the package.

This information is a short abstract of the provisions extracted fromthe OA2 61 Ol + LjL Gl Gttt 6ndo6Ogl 8guolLjs O

_kY0oAOBOI gl ¢V

R 0A0BO0I gl gYBUooYELYOCYrt 1 guonyYTIt oYLt gl YLGFOYLUT Ljul §uOVYLjt U eldwd
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Click here to access A Yeastis propagated in the molasses or sugar cane based substrate diluted with ground water from Demerara artesian wells.
the full specification Once sufficient mass of yeast cells is propagated, the culture is transferred to the fermenter tank ~ ;
A The yeast converts the sugars in the fermenting wash to alcohol in the fermenter. T he fermented wash is then fed to the

distillation stills;

A The fresh distillates of Demerara Rum oare diluted to 70 -80 % using deionized water sourced from Demerara artesian wells,
then filled into casks for various periods of maturation ;

pl

Distillates of th e desired marques and ages can be blended together, as required. The blends are diluted to the required
alcoholic strength using deionized water extracted from Demerara artesian wells, and are rested in tanks or vats to allow the
blends to marinate and be fine-tuned.

A The bottled rums must be free of from permanent sedimentation or suspended matter of any type.

This information is a short abstract of the provisions extracted fromthe _k 6 Tt AO8OI g1 ol G.ovoLjsOLGTaLgudd
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f. Link between the product and the geographical area

This section of the book of specifications refers to the link between the product and
the requested geographical area. This is the fundamental point that justifies a Gl
application and the GI product eligibility for registration

The application must specifically establish the link between the specificities of the
product and the geographical area . This link may be the result of natural factors and/or human
factors.

There are three notions to bear in mind when identifying the specificities of the product:
1 A given quality;
i1 Areputation;
i Or other characteristic(s).
Below is an explanation of how these notions can be related to the geographical area in question and
how the resulting delimitation criteria and product  specifications can be determined.
A A given quality
Here, the GI applicant group must identify a specific quality that differentiates the GI product from
other products of the same category (from another geographical area).

This specific quality may be the result of natural factors (geography, soil, climat e, local varieties,
breeds, biodiversity, landscape, etc.) and/or human factors (know -how, traditions, common
practices, etc.), and is always linked to the geographical origin.

This can be highlighted using:

i1 The color of a meat (due to characteristic local animal feed ), the color of a cheese (due to
the milk used);

i Alocal variety or race;
i A particular soil or climate that provides a cultivated product with a unique shape or taste
i Maturation or salting using salt from the area (for trans formed products).

This information is essentially used  to explain why the location leads to a different quality of the
product and how geography influence sits particular characteristics.

A A reputation

A reputation is most usually composed of three elements:
i History;
i Past reputation; and
i Current reputation.

It is important to demonstrate that the product has a long history with the geographical area in
guestion. Its reputation can be local , national or international.

The elements that constitute the historical reputation of the product serve to reinforce the application
and should be mentioned in the section pertaining to the delimitation of the geographical area.
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As for the current reputation, the application can include information on the local and national
economic importance of the industry .

A Other characteristic(s)
Reference can be made here to a specific know -how, which can be highlighted by comparing it to
more usual techniques:
i1 Breeding methods;
i Cultural techniques;
1 Manufacturing processes, etc.
It is essential to explain why these characteristics are linked to the geographical area.

Each of these three points must highlight the characteristics that are a result of the geographical
area, and thereby justify the geographical delimitation . The applicant must have formalized these
criteria precisely and objectively.

In concrete terms, the requested geographical area must take into account the elements that have

been highlighted in order to demonstrate the link the product has with its geographical origin. The

use of a reputed geographic name, without having established these links with the s 1t nilLudodlLj
geographic origin, would not be acceptable.

To be complete, this section must set out, very clearly, the criteria selected to justify the
geographical area. These criteria are based on the history of the product, its reputation, current
production and the specific production conditions, linked to its location, all of which make it a
unique product.

TO BE NOTED A

This section must comply with the following presentation rules:

|. Specificity of the geographical are  a: description of the natural and/or human factors
identified) ;

Il. Specificity of the produc  t: description of the specific quality identified ;

lll. Causal interaction between the geographical area and a quality, reputation, or other
characteristic(s ): link between the specificity of th e geographical area and the specificity
of the product + elements of reputation, if any
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@ KEY TAKEAWAYS

A This section establishesthe CGFb Yl OuGOOFYUUOYs | t nlLuoLjyLjs OL
geographical area

A This is the fundamental point that justifies a Gl application!

A This link can be the result of natural and/or human factors

A 3 notions to bear in mind to establish the link : a given quality ; areputation ; or
other characteristics
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LINK BETWEEN THE PRODUCT AND THE GEOGRAPHICAL AREA

kYo OGOOFU Yoo Gl
000G B80F U Yn 6Ehee@kd O
9 (s O(PD@)o Y
Chili pepper from France

Click here to access
the full specification

The climate of the small region of Espelette brings together the conditions of temperature and humidity allowing to satisfy t
and its transformation into a spice with a distinct character : flavoured and spicy without being  hot.

he plant

The local varietal type is the result of a centuries  -old massal selection by local producers, originally only women. From the selection
of the seed to the conservation of the spice with all its org  anoleptic characteristics, each phase is carried out according to traditional
and adapted local know -how that has allowed the product to maintain its originality over the centuries.

If the ®Piment d'Espelette dallowed the women who produced it to benefit from a financial autonomy, today about sixty farms draw

an important part of their income from it. In the local gastronomy and culture, the Piment d'Espelette 6has a preponderant place: it
is, in France, the spice of the Basque Country. The chefs of the great French gastronomy are faithful to the  ®iment d'Espelette ¢
which often constitutes one of the secrets of their recipes.

This information is a short abstract of the provisions extracted fromthe OA2 6 1 O G 8O0F U6 nuv GlLjs OCOu U Ouv 6 Ljs OL

kY0 9gAODI G@EEYOI

Beer from Germany

Click here to access
the full specification

i UOYpUgCUGUAYgFnYl Ostuagudt FYt TY0D9gAOI doldlbreving tagiiodundelvthed 518 Badalap Bulity G
Law. The production process to be followed has been laid down by law since the 15th century. Over the centuries, a large number
FTYndGdTTOI OFUY!I OLGs OLjYOdzt CdzOnY gLjYuUOY9gdzgl GgFYI 1l OGOI Ljo YOns Olet
worldwide. Bayern G LijYu UOYT Gl a Us CgLOYt TYGUC

to one of the most famous brewing institutions in the world. The ancient brewing tradition, the resulting range of varieties and the
predominant use of top -quality raw materials from Ba yern 80 g FY i Ugu Y09 gA Ol GLiLUOLjY9 GOl 6Y(Lj
consumers.

This information is a short abstract of the provisions extracted fromthe O k 6 1 9 g AOI G LiL UOLip 9GOl voLjs OLGT

_KY0AOB0I gl ¢V

Rum from Guyana

Click here to access
the full specification

The specificity of 'Demerara Rum' lies in the combination of many factors stemming f
defined geographical area and the authentic character of the production process, which brings together nature, tradition, art
science.

rom the agroecological conditions of the
and

The clay soils in the area are particularly suitable for sugar cane producti on and the humid atmosphere rich in microflora ensures
optimal fermentation of the sugar cane. The quality water used in the whole production of  Demerara Rum dis sourced exclusively

from artesian wells in the area and the tropical climatic conditions of y ear-round contribute crucially to the accelerated pace of
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https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://register.dpma.de/DPMAregister/blattdownload/marken/2014/18/Teil-7/20140502
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/66396
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maturation. The knowledge and know -how of the production processes that were developed in Demerara were handed down over
the centuries, including the philosophical approach to distilling where compl ex flavour profiles are pursued, which has remained
largely unchanged from the original methods.

All of these natural and human factors leadtoa rum renowned for its flavourful character and smoothness, and the distinctive sugar
cane sweetness on the arom a. Demerara Rum ¢has been known for more than 300 years in the artisanal rum production . Reference
to 'Demerara Rum' is found in all good histories of rum as well as in French and Danish listings of quality rums.

This information is a short abstract of the provisions extracted fromthe _ k 6 Tt AO8 0!I gl gol t.ovoLjsOLdTaLgud
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g. Specific rules concerning labelling

This section deals with the labelling of the Gl product. The GI applicant group has to carefully think
about the future use of the Gl and start to develop a marketing strategy around the product. However,
sample labels cannot be exhaustive as they will naturally evolve over time.

In practice, t he labelling of the GI product must include the name of the GI product as indicated in

the specifications ; e.g., w: t T T OO §ebdrapril eavhe | Y g LjY GOCCY gLjYa_ Ot t1 gsUdGLg
wOI + UOLUON Y _IQcationg sYUG L g CY

In addition, a national official logo can be used as a specific logo/sign that identifies  all products from

that country that are officially recognised as Geographical Indicati  ons.

FIG. n°30:Examples of national Gl logos/seals

kFYzgogidlyg In the EU k FYau MY+ WkYuigryY In Thailand

Gl logo PDO logo

GRAPH,
«© Cq

The labelling, appearance, and advertising of the Gl product must generally avoid causing confusion
in the mind of the consumer.

This labelling section can also include specific rules on the use of GI names when they are used as
ingredients of other products , depending o n the conditions decided by the Gl applicant group.
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FIG.n3LGh § &5 COL YU ITRWO IUFCORY YCgl OCCUFt 6 YgFnYCH t 1 LjYTH 1 YORGLIUGFt Y _ Kk Ve

SPECIFIC RULES CONCERNING LABELLING

kYo OGdBOF U Yoo Gl The labelling of fresh, rope or powdered chilli peppers with the designation of origin Fig. n°32: Examplet TY0 OdG 80|
0 OGBO0FU YN 6Ezpee@kdO 0 OG 9OFGLNs OCOuUU 06 Vi | Y iGEREDTFOUY b F9GODU Wyd Y noéGLjs OCOuu0O6Ys gl
9 (5 O(PD@)0 the designation of origin in characters at least 1.3 times the size of the largest characters
Chili pepper from France on the labelling.
Click here to access The labelling includes the E U PDO logo (see fig. n°x) The logo is accompanied by the E
the full specification name of the designation, without any intermediate wording. \ PIMENT

wsiiLPmE
The labelling may also include the words 0 g5 35 OCCg UGt F Y n o tprotécted F
designation of origin 6 Y i F Y4 [l &gt B 1O A 2 6 Y (i imihédiatéy-beftre or after
the name of the designation, without any intermediate wording.

The labellingof 6 O G 8 OF U Y n dnBdtgsOE O dazaPdance with the EU Regulation

on the provision of food information to consumers (Reg. (EU) No. 1169/11).

EZPEIETAO BIPERRA

D'ESPELETTE

AOP

Source: argiko -azia.fr

FIG.n°x:0 OG 80OF U YnoGLjs OCOU  FIG. n°x:French version of the EU PDO logo

This information is a short abstract of the provisions extracted from the OA2 6 1 O
NuGL5sOCOUUOuUOLjsOLGTAaGLgUGY FLj
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https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.pimentdespelette.com/wp-content/uploads/2018/07/cahier_des_charges-piment_espelette_aop.pdf
https://www.argiko-azia.fr/boutique-piment-espelette-aop/Poudre-de-Piment-dEspelette-AOP-250g-p276937380
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_kYoOgl adt (¢ KFRADY)

Cheese from Italy

Click here to access the full
packaging guidelines

In order to guarantee authenticity and allow the correct identification of Parmigiano
Reggiano oplaced on the market pre -packaged, grated and in portions, each package
must bear a graphic consisting, in the upper part, of the figure of a slice and a wheel  of
Parmigiano Reggiano 6and a small knife as well as, in the lower part, the word
PARMIGIANO REGGIAN® as shown in the graphic representation below (see fig. n°x).

In addition, packages of WParmigiano Reggiano ¢ in portions and grated, must bear the
words 0 n OFt @G FgEGt FOVYn ( Ydtebtédt dégiglaiiom bftotighd ¥ g p Ydr i
the corresponding abbreviation' DOP'A O OA 2 ¢ Y (apdYHe GojreSgogdg E U PDO
logo (see fig. n°x).

The labelling of ®armigiano Reggiano 6 nust also be in accordance with the EU
Regulation on the provision of food information to consumers (Reg. (EU) No. 1169/11).

PRRMIGIAND,
REGGIAND

FIG.n°x:0 Ogl 8Gt GgFt Y@Ot t (g FIG. n°x:ltalian version of the EU PDO logo

This information is a short abstract of the provisions extracted fromthe OA2 6 1 O g | i
POt t GgFt voLjisOLGTALGgUGY FLj

Fig.n°33:Gn § 85 COVYt TY0 O4g
GOttt GgFt 0Ysglbyg

Source: parmigianoreggiano.com
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https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
https://www.parmigianoreggiano.com/consortium-specifications-and-legislation
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_kKYOAQI ®OHCGF

Tea from India

Click here to access
the full specification

Oneach U A g | B @&kageF thedidénce number of the producer/packeter under the
Darjeeling 0 Y rdte¥tisn has to be provided, as well as the registered Darjeeling6 Y
group logon Yi UOY 0 AgIl BOOC F tatylized réprebehtaitisnYoiCan tntiah G
woman holding tea leaves in a roundel . The woman design element has a stylized
circular earring and a nose st ud. The designation Darjeeling oskirts the left portion of
the roundel. All these elements blend together to constitute the Darjeeling oldogo (see
fig. n°x).

FIG.n°x0 Ag | BOOCGFt 6V

This information is a short abstract of the provisions extracted from the _k 6 T A g |

Fig. n°34:Gn ¢ ©5 ChiaNeelhgioo
tea packaging

VAHDAM

DARJEELING

Source: amazon.in
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https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://ec.europa.eu/geographical-indications-register/eambrosia-public-api/api/v1/attachments/60065
https://www.amazon.in/Harvest-Glenburn-Darjeeling-Unblended-Sourced/dp/B01CZZBNB2
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_kYOAOS0I gl gV i UOYTH CCt GUFt VLUt iCnVgssOgl Vi FYauoysl GFL _ Fig.n°xExample of |
l 106WY Il gFnY FgooOyVsltnliLaVY Fgaoyy gcLt Ut C UAO80I gl gYl US06Ys(

Rum from Guyana
manufacture; country of origin; statement of age or statement of maturity.

lick h U _ . .o N . _ . _ _ .
Click here to access GgLUVItGUCOYI TYI GOyl ogl LiYuUOYoAO80!l g1 ¢ VY

the full specification
y o §

N’

FIG.n°x:0 AOBOI gl gYIl 186 Y

illustrated below (see fig. n°x).

This information is a short abstract of the provisions extracted fromthe _k 6 Tt A0SO
specifications. EL DOKADO
CASK AGED 5 YEARS

Laid down in oak barrels for at least
5 years, this rum is imbued with
unsurpassed dimension and depth.
Enjoyed best straight or on the rocks.

A été vieillit en fat de chéne pendant
au moms 5 ans, ce rhum est i 1mpregne

d’une d et d’une pr
megalees. Apprécié seul ou avec
glacons.

PRODUCED & BOTTLED BY / PRODUIT ET MIS EN
BOUTEILLE PAR: DEMERARA DISTILLERS LTD.,
PLANTATION DIAMOND, GUYANA -
www.theeldoradorum.com (/s‘\}
750mL 40% alc./vol. &Y

IMPORTED/IMPORTE
Boire de
5101439630091 Iaoon %

Source: WIRSRA (West Indies Rum and Spirits
Ol t niLOI Ljud LjLjt LGguL
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_ kC4fé de Valdesia 6

Coffee from Dominican Republic

Click here to access
the full specification

The sacks of green coffee and roasted coffee beans must be marked as follows:

A 0OltniLut VbliddW@yiFaidsy F g oy

pl

bafenOYegCnOLjigYA2 0o

pl

Batch number ;

Exporter (and any other commercial name used by the exporters for a given
type of coffee);

p>1l

ICOcode;
Café de Valdesia certification logo.

The packaging of ground roasted coffee must bear a label givi ng, among other
GFTtI ®gudt FQYuUOY Tt CCt GaFt YnOugdCLwYulOoy
It gLuYNGUGLUOYSBULUYI OWYOLgTOoYHLLUGItoYAngl b
1 YOLgToY®Ondt oYA80nduaY!l t gLjud ICYUOFmBuvd @ Wit
t1tUFnpQYoot CiOFngYalnigoYrxalndliaYt!ltiFn
0: gToYnOYcecgCnOLjGgoY Cttt YalLuYlOYsltaiaFcC
packaging.

The packaging of the ground roasted coffee must also bear a printed, pre  -numbered
guarantee stamp. The Spanish version of the Café de Valdesia logo is shown below:

FIG.nx:0: gToYnOYegCnOLji

This information is a short abstract of the provisions extracted from the __k 6 1 : ¢
cgCnOLjiguoljsOLGTaLgudGt FLj

Fig. n°35: Example of
b gToYnOYcgCnOLjigo

;&W& Ko

e —— =i
% gzm@ugm Cultivado en fas monaisd

rstobal, Peravay &
se:r;lgp\s'blki ‘Dominican!

Source: gcoffee.com.do
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https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:52016XC0308(04)&from=EN
http://qcoffee.com.do/producto/terrunos-cafe-de-valdesia-molido-lata-10-oz-copiar/
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h. Control body

The name, contact details , and accreditation reference of the organization responsible for GI controls
(e.g.,national bureau of standard) should be indicated in this section.

According to the approved system of Gl control in the country, this section can mention;
A The reference to official/public control body and/or
A The reference to a private control body

For the case of a certification body, a reference to the official accreditation number sh  ould be added.
For more information, please consult Chapter 4 of this Manual.

4. Cases of foreign Gls

If a Gl applicant originat es from one country but wishes to protect its Gl in another country , the Gl
should be recognized or registered in their country of origin first. Applicants are requested to present
the official document (regulation) or certificate  of Gl registration/recognition in the country of origin

or region where it is registered ( e.g. the European Union , or in African countries cover ed with a
regional legislation such as OAPI).

If such an application to register a foreign Gl is received, the procedure shall be the same as for a
national Gl application. The application will have to be accompanied by the proof of the Gl registration
in the country of origin such as a certificate  of registration or any other official document that will give
evidence of the existence of the GI. The initial specifications and all supporting documents usually
need to be translated in the applicable official language by the applicant.

The examination of a foreign Gl application will not be as detailed asthe one for national Gls , because
the national authorities from the country of origin will have already conducted a detailed examination
of the Gl application . However, in case of such application, it is important to check:

A If the GI application complies with the national rules (for instance specific rules concerning
products, health, labelling etc .);
A" The existence of potential conflict with existing trademarks;

A If the specification contains information which  is not clear for the examiners .

In addition, some countries allow foreign Gl products to use their national logo , but are not required
to do so.
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FIG. n°3®: Examples of foreign Gl products that have been registered in the EU
and are using the official EU logo on the packaging

Gl Gdz OV n G| ey®er b EHOL UY| ¢ 8 GIGAglI BOOCHFt 6

Pepper from Cambodia Tea from India

Carrefour

W
S

Poivre de
Kampot

Thé noir / Zwarte thee
o

' Darjeeling

Source : Chabiothe.fr Source : Carrefour.fr

5. Controllability document

a. Traceability elements proving the origin of the product

In this section, the product specifications should identify the procedures that are in place to ensure

the proof of origin concerning the product, raw materials, feed, process of production , and other

items that are required to come from the defined geographical area. Thisislink  ed with the traceability

system and all the documentation and processes implemented by producers in order to justify their

compliance with the specifications.

Exampleoftraceg I G CG u Ao LjALju 08No6 L Lt | niFt Kisefron Chdardysc®Ld T §LFY-UOE P)
the Union of Rice Growers in France (Gl right holder) has set up a traceability system or code of practice

(COP)from harvesting to marketing of the product. Such system includes the following steps:

PRODUCTION TRACEABILITY DOCUMENTS TO BE PROVIDED

STAGES Ghgos COYGGEuUYUUOYO _kYal GLOYH

A list of producers
statements of plots).

(according to multi -year commitments and annual

At the storage agency

RECEPTION Each delivery of rice from an identified producer and declared in the
production area (controlled by the union) is accompanied by an official
document of customs - a receipt - which includes:
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2 GFOlI 6LjYFg®0
Place of production;
Product/type, family, variet vy;
Date of transport;

Destination;

W eight.

Dt 1 D1 B D D

This document is archived by the storage agency.
At a producer or conditioner :

Each delivery is identified on a register that includes:

A Name of the supplier;

A Product/type, family, variety;
A Date;

A Amount.

Either being the storage agency, the  producer or the conditioner

STORAGE Each storage unit is identified according to its content and its provenance
from Camargue. Any movement of rice in the cells involved is mentioned
in a register.

Each batch passing to elaboration is registered including:

Provenance,;

Gross amounts involved;

Net amounts at the end of elaboration;
Quantities of by -product released;
The name Camargue.

ELABORATION

Dt e

A document is placed on the package, noting:

Unit provenance;

Quantity, type, family;

Date;

Identification of the conditioning lot;
Destination.

PACKAGING

Pl I i

Labelling of packaging includes Identification of conditioning lot (date ,
etc.).

A document is prepared relating the transport, noting:

Product Name;
Family, cell, weight;
Source/Destination;
Date.

TRANSPORT

b1l ~TH Tl >

All these documents should be archived.

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 79/n.a.



Manual on Gls for CARIFORUM States version of July, 2022

These operations (excluding packaging) can only be done in the geographical area. They are subject
to internal checks from the group of producers and external control.

b. Control plan

It is essential to set up a control system to ensure compliance with the book of specifications.

The control document should demonstrate how the producers of the Gl can comply with the rules
setoutin the book of specifications, especially concerning the description of the production method
(section B.1.7. of this chapter). This document must relate the provisions of the product specification s
to the evaluation method used. This means that the Gl
applicant group must provide information on the
future control of the Gl . I is therefore necessary to
identify the elements that can be used for the
traceab ility of the product throughout the production
process. The Gl applicant group must also define the
modalities of the controls (internal and/or external,
frequency, etc.).

FIG. n37: The proper functioning of a Gl

The controllability document is a working tool and
must be approved by the designate d external control
body.

A control plan established by an external control
body can also be provided at this stage  (in this case,
there is no need to provide the controllability
document).

In any case, the control plan may be required before any approval of the book of specifications by
the responsible intellectual property office /registry

The control services , whether internal or external, must offer sufficient guarantees of objectivity and
impartiality to all stakeholders.

Note: There usually is no specific Gl control before its registration , but the Gl applicant group must
justify certain elements to ensure the viability of future controls , in particular :

A It should establish a list of all the producers who would like to use the GI: these producers
are the original producers of the GI  (the producers behind the GI application);

pl

It should verify, itself or through a control body, the ability of the producers to comply with
the Gl specifications.

6. Note for instance

Before starting the registration procedure, it is advisable thatthe Gl product value chain stakeholders
present the merits of t he GI application and its technical and economic impact by carrying out
collective work.

The GI applicant group must present and justify the requestin  a note for instance . This document
can contain the following type of information:
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A Grounds for the application and its positioning in relation to products of the same category:
i Present the reflections that led to the choice of this Gl approach for this product (need for
name protection, economic development, building of a value chain, etc.);

1 Position the approach vis -a-vis any other products in the same category, or even other
origin pre -existing labelling on these products;

1 Present the valuation (especially economic) expected by the process;

i1 Demonstrate the ability for producers to comply with the specifications (necessary
investments) and bear the cost of control;

i Present and develop any interactions of the proposed name with names of race, varieties,
or brands (names repeating all or part of the name of the appellation) in addition to
(Product nameT of the specifications.

A Presentation of the production chain:
This should make it possible to locate production in its economic context with the following
information :
i Description of the sector;

1 Number of stakeholders in the sector by category  (producers of the raw material,
manufacturers, refiners, conditioners, etc.) and their geographic location;

i Potential for production growth;

1 Summary description of the production systems of the holdings (share of the production
operator activity, degree o f farm specialization, etc.);

1 Volumes produced (by type of operator, if applicable). For example, for a cheese: milk
producers, farm producers, cooperative dairies, dairies private, refiners;

i Product marketing channels;
i Selling prices (from the farm and du ring the final marketing of the product);
1 Packaging(s)/presentation methods used.
These data should be seen in the context of the market for other products of the same type.

This document is not usual ly required in a Glapplication ;however, itis very interesting as it gives
the reasons of the Gl application to the intellectual property office or other administrative body
responsible for Gl registration. This document is recommended for the Gl strategy of the Gl
applicant group.

7. Integration of measures linked with sustainability into the Gl
specifications
OQUrciaLYtsaFat FoLYOnsOLUGGuUGY FLYYtFYsltnlLuljYyUgdzOY Odz Cdz«
for production methods to meet more rigorous sustainability criteria . The environment and

animal/human welfare have become major concerns for consumers , aware of the ecological impact
of the products they consume.
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The consumer is even more demanding when it comes to officially certified products such as Gls

- whose prices are generally higher than those of non -certified products - and will be more inclined
to buy them if they stand out from other products and  offer social and/or environmental guarantees .
In fact, when the consumer chooses to buy Gls, he /she chooses quality, and expects production
methods that are consistent with the principles of sustainable development. Moreover, it is important

to remain consistent with the initial objective of official agri  -food certifications, which is to offer
consumers quality products . And quality does not stop at organoleptic requirements exclusively.

The consideration of sustainability issues in Gl specifications has been the subject of some proposals .
For instance, the European Parliament reaffirm ed its importance, and one of the most notable
evolutions is the integration of the contribution to sustainable development into the Gl
specifications in the provisions of the EU Regulation No 2021/2117 amending EU Regulation No
1151/2012 on quality schemes for a gricultural products and foodstuffs, which entered into force on
December 7, 2021.

We therefore strongly advise producer groups in the CARIFORUM States to

assess their performance in terms of sustainable development and to define

axes of progress by integ rating social and/or environmental measures into
their Gl specifications , where possible, in order to meet these new expectations and build
consumer confidence.

The French Institute for Quality and Origin (INAO), in charge of Gls at the national level, recently
50Ul CGLUONnY ¢ YAdrd-dnlirdhineéntO ¥ndw official signs of origin and quality i?® with
recommendations regarding the integration of agro  -environmental measures.

INAO suggests three options to meet these challenges

A. The producer group integrates agro -environmental measures directly into the Gl
specifications;

B. The producer group undertakes, outside the Gl specifications, to collectively support
producers to commit to an official environmental certification process - such as organic
farming;

C. The group integrates an official environmental certification requirement into the Gl
specifications & such as organic farming.
Examples of agro -environmental measures to be inserted in the Gl specifications
These measures should respect the general principles of sustainable development.
We have translated some concrete examples from the INAO below:

A Preserve and develop biodiversity

E.g. : planting of hedges and grass strips; reduction or even banning of herbicides; biodiversity of
pastures and diversity of flora; development of agroforestry, etc.

A Controlling and reducing fertilisation

E.g. : limiting the use of chemical fertilisers; encourage the cultivation of green fertilisers, etc.

26 INAO. 2021.Agro-environnement et signes officielsn vt | Gt  F O ¢.0Odngutie® dnpinad @il & 6
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A Limit the use of pesticides

E.g. : use of varieties or breeds that are more resistant to some diseases; reduce the action of parasites
through more natural methods, etc.

A Promote better water management
E.g. : respecting good irrigation practices; rainwater harvesting; use of drought -resistant plants, etc.
A Adapting livestock production to local resources

E.g. : reducing the use of medicines, especially antibiotics; favouring local origin of food; banning
GMOs in animal feed, etc.

A Use of more suitable genetics
E.g. : favourable use of indigenous and/or locally adapted varieties and breeds, etc.
A Carbon foodprint

E.g.: try to source local raw materials, define some rules to limit the carbon foodprint

C. Registration procedure

The Gl application form must be filed with the competent authority , which in the CARIFOURM
countries usually is the Intellectual Property Office or Registry (IPO) . The IPO will carry out an
administrative and a substantive examinatio n of the application before registration. Gl applicant and
the IPO usually need to have a fluid exchange

Once the application is approved, the PO will issue the Gl registration certificate and publish the
registration .

Once registered, the Gl cannot be turned into public property nor become generic.

Glsare protected as long as the typical characteristics and qualities are still there and are respected
by the producers.
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FIG. n38: Gl registration application FIG. n39: Gl registration process

Application for registration

Do you reside in a CARIFORUM CS?

Examination of the application by the IPO

Publication of the application

You can file You must
an file an
application application
through a through a
local agent local agent

You can file
an
application
directly

Possibility to oppose the registration

Registration and publication

If all the conditions are met

A 4

Gl certificate

FIG. n°40:Example of Gl certificate for Jamaican Jerk

W %P

JAMAICA INTELLECTUAL PROPERTY OFFICE
18 TRAFALGAR ROAD, KINGSTON 10, JAMAICA

THE PROTECTION OF GEOGRAPHICAL INDICATIONS ACT, 2004
THE PROTECTION OF GEOGRAPHICAL INDICATIONS REGULATIONS, 2009

Certificate af Registration of Geographical Indication
(pussuant ta Section 10(9))

In accordance with section 10 of the Act it is hereby certified that a geographical indication
having the Registration No. GI/001 has been registered in the name(s) of THE JAMAICA
JERK PRODUCERS' ASSOCIATION LIMITED, of 16 North Avenue, Kingston 10,
Jamaica, on September 30, 2015, in respect of a
to an appiication filed on May 12, 2014 being a geographical indication used for jerk
seasoning and jerk sauces and which applies to Jamaica.

A description of the quality, or other of the goods for which the
geographical indication is used and any conditions under which the indication may be used
accompanies this certificate.
JAMAICA JERK
ﬁu,.»,\.v-&
O fToCfs
e \ A ML/,»-/,.H i
Ockle, 62015
Date
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D. Gl daily management

1. General responsibilities

CUOFYUuUOY_KYGLjYI Ot GLiGOI OnYGUGuUGFNODUOFOOYaDOWORYL O
I | Yawnek iYin practice, different terms can be used to designate the entity or the legal person in

charge of the GI management , such as Gl associations, Gl groups of producers or Gl interbranch
organizations as inclusive structures representing the Gl producers and the Gl value chains. That

said, we will use the term "Gl rights holder" throughout this manual.

The Gl rights holder will be in charge of managing, fostering , and monitoring the use of the Gl in
guestion , either independently  or in collaboration with public institutions. It should have the
capacity to organize its members to work collectively (to manage activities for which

stakeholders are not necessarily used to working together).
The Gl rights holder is the only one that may use or authorize the use of the registered Gl.

Normally, all producers able to meet and follow the defined specification s can be member s of the
Gl rights holder organization.

The role of the Gl rights holder is therefore not restricted to set ting up the specifications. It must
continue throughout the life of the GI product.

This role involves several aspects: FIG. n41: The Gl rights holder, the center of it all

A The Gl rights holder is in charge of the day -
to-day management of the legal structure:
meetings, boards of directors, general Producers

assembly ;

A The GI rights holder must provide statistical information on the sector (data recovery and
statistical processing)

A The GI rights holder is responsible for
managing the operating budget ;

A The Gl rights holder acts as the interface with

the State; GI RIGHTS

HOLDER
A The Gl rights holder ensures that all its

members respect the common rules defined
in the book of specifications;

A The Gl rights holder must provide production
and technical assistance and information to
producers and a producer support
(information on the spe cifications, HACCP,
new standards, etc. )

A The Gl rights holder is in charge of the promotion of the Gl product (putting in place a marketing
strategy, a communication on the Gl strategy, visuals, brands, etc.)

A The Gl rights holder also acts to defend the GI.

The Gl rights holder has the function of coordinat ing, supporting, and implementing the activities
necessary for the collective development of the product. But this vision , as well as the
implementation and management strategy , must be shared collectively .

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 85/n.a.
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FIG. n42 : Table of producers main responsibilities and costs

PRODUCERS

Main respons ibilities

Main costs 2’

bl

bl

bl

> >

bl

bl

bl

A

b

b1l

Organisation of the Gl value chain

Federation of producers/value chain around
a common strategy;

Drafting of the GI application.

Drafting of the GI application

Presentation of motivations;
Drafting of the Gl specifications;

Drafting of the plan control in collaboration
with the control body.

Follow -up of the Gl application

Application instruction to the administration:
link between the producers, the competent
IPO and the control body;

Organisation/participation in meetings
between these 3 entit ies;

Development of arguments in case of
objections.

Daily management of the Gl

Day-to-day management of the legal
structure (meetings, boards of directors,
general assemblies, etc.);

Management of the operating budget;

Gl protection activities management:
monitoring of potential Gl violations
(monitoring of producers' compliance with
the Gl specifications, monitoring of violations
on the Internet, etc.), legal proceedings in
case of violations, etc.;

Gl promotion activities management:
development of a mar keting and
communication strategy (development of
visuals, brands, advertisements, etc.),
management of social networks and
website, animation of the Gl (participation in
fairs, exhibitions and other promotional
events);

Service provision costs (in case the Gl group
uses an external consultancies to assist in
applying for the GlI)

A Research studies costs;

A Consulting costs.

Office accomodation costs

bl

Rent;

bl

Taxes (if applicable);

pl

Insurance,

ol

Gas/electricity/water;

bl

Office maintenance (cleaning, etc.).

Office equipment costs

>

Computer (and Internet subscription);

b1l

Phone (and phone subscription);

bl

Printer/scanner (and user costs);

bl

Equipment maintenance;

pl

Office supplies costs;

bl

Equipment replacement;

bl

General documentation.

Administrative costs

bl

Staff costs (full/part -time for the Gl group
manager);

bl

Travel costs;

pl

Bank charges;

bl

Accountant fees;

p>1l

Meeting costs (general assemblies and
other relevant meetings);

bl

Administrative files management costs;

bl

Postage costs.

G

protection costs

A IPO registration costs;

A Domain names registration costs;

A Legal representative costs;

27 The costs listed in this table shall be perceived as indicative. They shall normally be

CARIFORUM Intellectual Property and Innovation Project
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A Provision of statistical informatio n on the Gl A Legal proceedings costs.
value chain;
A Provision of technical assistance, support Promotional costs

p>l

and information to producers (information on Staff costs for the Gl facilitator (internal or
specification  provisions, HACCP, new external staff);

standards, etc.);

i A Travel costs;
A Consumer service management; A Communication tools and materials costs;
A If foreseen in the control plan: internal ~ -
P A Advertising costs;
controls management. B ) o
A Promotional events costs (participation in

fairs, exhibitions, etc.).

Control costs

p>l

Control plan drafting costs;

p]

If requested, mock audits costs (to test
the draft control plan before its final
registration);

pl

External control costs;

bl

If internal controls are foreseen: salaries
or fees of the internal controller or
training of the Gl facilitator.

2. Communication strategy

The GI group is responsible for defining and implementing, if possible, a  communication strategy.
The GI group should bring producers together to work collectively around a single communication
strategy. If you do not organise around a single communication strategy, you may create confusion
among consumers and damage the promoti  on of your GI products.

a. Preparing the Gl before promoting it

ﬁ The GI group must be ready before promoting its GlI.

You must anticipate the production of your Gl before promoting it: if you run a promotion
campaign that works great but producers are not able  to meet the demand, this can greatly damage
the image of the product.

The Gl must therefore be developed in the market  before it can be promoted.

b. Designing a Gl group logo and defining labelling rules

The first step in promoting a Gl is to create a visual identity that will allow the consumer to easily
identify the GI product in the marketplace.

We therefore advise the Gl group to design a specific logo for the Gl product with the name of the Gl
(subject of Gl protection) and using a graphic charter (colors, typography, etc.) that can be reused on
your different communication tools and channels (website, social networks, etc.). It is very important
to use a consistent visual identity that is UNIQUE to all producers to allow the consumer to identify
the real Gl product on the market and prevent your Gl from fraud. The existence of a collective logo
does not prevent Gl producers to also use their individual trademark.
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Since the Gl scheme only protects a name but not a design or a logo, you will have to r  egister, if
wished, your logo as a collective or certification trademark. You will then have to define labeling
rules when applying for your GIl. We advise the Gl group to make it mandatory to display the Gl logo

on the front -of-pack marketing labels so th at consumers can identify the authenticity of your Gl
product in the marketplace.

FIG. n43: Examples of Gl group logos

0OGO0OFUlU| 0AOBOI gl g| 0: gToYnOYg 0D&t FuoLjOl | 00gl it bAgl BOOC
no6GLjs OCO Rum from Guyana Coffee from Republica | Cocoa from Trinidad & gortr agFt Tea from India
Chili pepper from Dominicana Tobago Cheese from Italy

France

D'ESPELETTE

AOP

P NN
W ¥ Ol B

c. Adapting your presence in the digital sphere

Once the visual identity has been created for the GI, we advise you to adapt your presence on the
digital sphere accordingly. The Internet is an essential tool to promote quality products and improve
their positioning on the international marketplace.

A Creating a website dedicated to the Gl product

You need to create a page dedicated to your Gl and nothing better than a website to do so. The
website should tell the story of the Gl product, its geographical origin, its reputation, the know -how
developed in the area, and provide all information usefull  for the public: a list of current producers
and their contact, ideally with a geolocation map, the places to find the product, etc. We also
recommend adding a section to explain how to recognize the authentic GI product on the market
(presentation of the Gl logo, for example) and for full transparency, the Gl specifications.

The website URL should include the exact name of the Gl so that the consumer comes across it
nidl OLUCAY GUOFY LjOg!lI LUGFtY uUOY kFuldl FOUQY Oty uloyY G
www.pimentdespelette.com . Below are some best practices for Gl websites:

A Fort OGo0OFuUYndGLjs OCOuuobo

A Fori Ogl 9t GaFL YOOt tUgFt o
A Fori: Ugos gt FOo
We also adv ise you to translate your website into English in order to reach an international audience

that could help you increase your export sales, if needed.

IMPORTANT: we strongly advise you to register your GI name in the domain name system under

several extensions, especially if your Gl is or becomes popular, in order to prevent any attempt at

Internet fraud and to enable you to create your website with the desired URL. First of all, you should

protect your Gl name with the extension of your respective co untries A L L i ~AQY 0 : t GF-Ul AY: t
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~ 0 dzO CY A} @ gxéinfple:ujm for Jamaica; .gy for Guyana; .tt for Trinidad & Tobago; etc. but also
with the so -called 'generic' extensions that have an international dimension and are particularly
popular A t i ~ A Q Ycirop©adzO C Y A t.08rg, (ofg.anet, etc. Moreover, in the last few years, new
generic extensions have appeared, and it is now possible to use public authorities name in a top -
level domain name such as .paris; .demerara; .kingston; etc., it would there fore be wise to register
extensions with the name of your respective countries, regions, or Gl areas.

For example, for "Demerara rum", the Gl group could protect the following domain names:
demerararum.com; demerararum.org; demerararum.net; demerararum.gy; demerararum.guyana;
rum.demerara, etc.

The more domain names you protect, the more you prevent your Gl from potential Internet frauds.
A Creating social network pages dedicated to the Gl product

Social networks allow to enlarge the visibility of Gl products, to increase their notoriety and to reach
an international audience. It is essential to be present on social networks nowadays, especially since
the Covid -19 crisis where the Internet has taken a prominent place in people's lives. Consumers are
moving away from physical commerce to online commerce, making the Internet a central
marketplace. However, there is a real need to assess the relevant networks to work with. Nor all of
them are used the s ame ways in each country.

Below are examples of best practices for Gl pages on social networks:
A ~t 1 YO OUOOF u YacéhBdysTQiged;indtad ey Y
A At 1 YoOg!I 8t G giadeddb@ Onivittel GnEthgdadd Y inkedin ; Youtube

A ~t 1 Y0 : Ug Sacgodok Qbittiy: Instagram ; Linkedin ; Youtube ; Wechat ; Pinterest .

A Referenc ing Gl products on e -commerce platforms

We also advise you to reference your Gl products on e -commerce platforms to improve your
positioning on the international marketplace and increase your export sales. Here are some examples
of e-commerce platforms adapted to agri -food products: Alibaba, Range.me, ImportFood , but there
may be some others used in the Carribean region.

d. Organising and participating in physical promotion al activities
A Participati ng in existing agri -food fairs and exhibitions

We advise you to exhibit your Gl products as much as possible in agri -food fairs organised in your
respective regions and countries. It is essential to take advantage of the visibility offered by these
fairs to make your Gl products known and i ncrease their notoriety. It is also an opportunity to build
customer loyalty and expand your contacts outside your usual geographical area to increase your
sales. An agri-food fair also offers the opportunity to identify your competition, to better positio n your
offer and to develop it to better adapt to market trends.

We also advise you to participate in major international agri -food fairs, e.g., Salon International de
Co Ci8O0F u {SIAL Pdrisy in §range, Americas Food and Beverage Show and Summer Fancy
Food Show in United States, CIBUS International Food Exhibition in Italy, Expoalimentaria in Peru,
etc., in order to make your quality products known to an international audience and increase your
export sales.
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https://range.me/login
https://importfood.com/
https://www.sialparis.com/
https://www.sialparis.com/
https://www.americasfoodandbeverage.com/
https://www.specialtyfood.com/shows-events/summer-fancy-food-show/
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https://www.cibus.it/en/
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A Organising your own promotional events

You can also organise your own events around your Gl products. For example, you can consider

proposing partnerships to your respective municipalities or regions to organise an annual or bi -annual

local festival around your quality products.  Municipalities/ regions may be particularly interested in

this kind of partnership, which allows both to promote the quality products of the region and develop

CtLgCYut dl dLaY "t 1 YOngOsCOQYUuUOYs |t nliLOI LYt TYOOGBOOFUY
La Féte du Piment (the chili pepper festival) organised each year by the little municipality of Espelette

in partnershipwit OYu UOY O :t FT1 o0l GOYnUVYOGEBSOFuUYnpBGLjs OCOuudoYADO
GUGLUYuUOYsItnaLudt FYt+ TYobOioOFuYnoGLjsOCOuudboYdLYUt Ft
noGL5s OCOUUO6Y nGLUOLQY9gLpliOYngFLOLQYipgpped 6ténd, tihet FY Tt |
0OGBOFUYNOGLjs OCOUUO6Yt TYUUOYAOG!I Y§GI!I nQYLUGCCGYs Os s Ol
a reputation that goes far beyond the Basque Country and is reported in local and national

newspapers, which gives the Gl product a very high visibility.

Another world -famous festival is the Oktoberfest (beer festival) organised by the city of Munich in
_ Ol 8gFAYGUO!I OYs 1t nuLOI LYt TY0 9 ¢ .
promote their Gl product to a wide international

~ - audie nce.

You can also organise public competitions in your
region where producers compete for the prize of
GUOY I OLjuY _kY sltpliLkanY ~t1Y Ong
NBGL5sOCOLUO6QYs I+t niLOI LjYUgdzOYH
4" edition of the Concours officiel du Piment
noGLjs OF @zpéleako Biperra AOPOA D2 TTh L GG C
Lt @5 0uGudt FY + TY OU-Bpgemko n o6 OLjs C
9650l 1 gYOA2opuQYI OGgI nGFt YuUOY T
FIG. n%4:0 OG®OF U Yn 6 GLjsrOC during this event. The local press often picks up on

Source: ©Anne CLERMONTELLE this type of event.

e. Carrying out communication campaigns
A Public media

Last but not least, you need to set up communication campaigns
using public media such as local and national newspapers, radio or
television. In particular, you can propose partnerships with TV shows
to make TV reports on your producers' sites to promote the terroir
of your region and your Gl product. In the case of champagne, which
probably has one of t he best promotional campaigns for a Gl
product, TV reports are regularly organised on the famous wine,
which increases its reputation day by day.

A Partnership with chefs or celebrities

We also advise to propose partnerships with renowned chefs who
could feature your Gl product in signature recipes to give it visibility.

To take again the case of 'Champagne’, producers have many

partnerships with famous chefs to promote their product. For

OngoescoQYuloyY_nfRnvysioaYi: UgosgtnfFOoYI Il gFnYA, . nY. YaicCc
993 -ntnrsyor 995 ginfF 00 Mt g fddovith

turnover in 2013) has been organising its Menus de Légende 0 Y Source: ©Anne CLERMONTELLE
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AN0O~Ot OFngl AYE§OFULOYUGFY Al OFLUpYOdzOlI AYAOG!I YLGFLOY™ " " . Q
their establishments over a period of two weeks to one month: menus served at the Elysée Palace,

guYuUOY) 9 OQOCQAFYHYIp gl nYuUOY2 1 GOFuUYGns1 OLjLjYt 1 YLI OguOn Y
as Francois Vatel, Antonin Caréme, Auguste Escoffier or Fernand Point. In total, 56 great chefs have

59l UGLGs guOnYGFYUUOYdzg !l Gt GLiYOnGu Gt E mgioiretty tetdudefate® OF G LjYn O
for these partnerships, but the producers make their products available free of charge. When a

product is not known, it is likely that you will have to offer a
certain quan tity of your product in exchange for the partnership.

The GIo a OCY n OY (Salt from Fraroe) has also become a
flagship product for great chefs thanks to its exceptional
qualities, Pierre Hermé, Cyril Lignac, Paul Bocuse and Eric
Frechon are just some of the great names in French cuisine who
have come up with numerous recipes using this Gl product.

We can also talk about partnerships between French spirits
houses and US rap pers and mention in particular the partnership
between the Birkedal Hartmann Cognac house and the rapper
Ludacris in 2009, who co -created the Conjure Cognac brand, FIG. n46: Conjure Cognac vinyl
which was a huge success. The rapper promoted the brand Source: amazon.com
through his social networks, video advertisements , vinyls, etc.,

which gave the brand and Cognac huge visibility.

A Tourist circuits: the gastronomic  foutes 0

Finally, we can also mention the gastronomic routes which can give great visibility to Gls while

contributing to local tourism and rural development: e.g. the Tequila route in Mexico iLa Ruta del

i Op U (Mexican alcoholic beverage), the Pisco routein Peru o ~ ¢ Y| 0 0 ¢ (RPefovian aladhglict o
beverage), the Ossau-Iraty cheese route 0 ~ ¢ Y | 1 (0 OY n i Y TkiltgEEnoh shéese), the

Savoie cheeses route iLa route des fromages de Savoie O(Ffench cheese), the Périgord walnut route
U~gYIltauoOYnOY Cg YABrendh walnut)) thedDBordéatixi wine route 0 ~ g Y | + G0 OY n OLjY dzi

91 | n O(Frenchbwine), etc.

These gastronomic routes allow the

public to discover the terroir of their

favorite products, to meet the

producers and to taste and purchase

authentic Gl product s directly at the
production site. They give great
visibility to the GI product and
demonstrate its authenticity. It is also
an opportunity to make direct sales

to consumers.

These routes can be done on foot,
by bike, car or bus, depending on the
size of the area and the facilities
available.

FIG.n47:Mapt TYUGUOYOGLjLY YI+ GuOY!
Source:La Ruta del Pisco Facebook page

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 91/n.a.


https://leseldeguerande.fr/
https://www.lexpress.fr/styles/saveurs/recette/recette-des-sables-infiniment-chocolat-de-pierre-herme_1294742.html
https://conjurecognac.com/home.php
https://www.youtube.com/watch?v=ZehyJNHm-bc
https://www.discogs.com/fr/release/11906473-Ludacris-Conjure-A-Hustlers-Spirit
https://toursgdl.com/blog/ruta-del-tequila/
https://toursgdl.com/blog/ruta-del-tequila/
https://www.peru.travel/pe/experiencias/ruta-del-pisco
https://www.ossau-iraty.fr/actualites-ossau-iraty/la-route-du-fromage-ossau-iraty-vous-connaissez
https://www.fromagesdesavoie.fr/fr/sites-a-visiter/route-des-fromages-de-savoie.html
https://www.noixduperigord.com/fr/noix-du-perigord/route-de-la-noix
https://www.routedesvins.fr/fr/
https://www.routedesvins.fr/fr/
https://www.amazon.com/Conjure-Hustlers-Spirit-LUDACRIS/dp/B003HE1GBS
https://www.facebook.com/LaRutaDelPiscodeArequipa/

Manual on Gls for CARIFORUM States version of July, 2022

E. Protection granted with G eographical Indication s

1. Effect of Gl registration and protection

The protection of a Gl name is based on regulatory provisions specific to geographical indications
defined at the national, regional, or international level. The qualities of a Gl are also closely tied to
issues related to deception, fraud, unfair competition, and parasitism (which consists of taking
advantage of the notoriety or reputation attached to a Gl without su  bmitting to the same rules and
constraints).

In sui generis legislations, Gl registrations are not subject to a specific period of validity. This means
that the protection for a registered GI will remain valid unless the registration is cancelled.

However, in some CARIFOURM Gl legal frameworks and in territories where protection is based on
the trademark system, registered Gls may be protected for renewable ten  -year periods.

Gl protection covers the use of Gls by unauthorized parties or the lack of Gl speci fication
compliance, which may be detrimental to legitimate producers and to consumers. Such uses
deceive consumers , misleading them to believe they are buying a genuine product with
specific qualities and characteristics. Producers suffer damage because valuable business is
taken away from them, and the established reputation of their products may be affected by
consumers unknowi ngly buying fakes with inferior qualities

A Protecting a Gl enables those who have the legitimate right to use the indication to take
measures against others who use it without permission and who benefit from its reputation
free of charge A @ T ©OOI Lji pAa YOl t UOLUGFt YgY _KkYGLYGCLjt YV G¢
indication as a trademark by a third party , and to limit the risk of the indication becoming a
generic term.

Figure n°48 below addresses Gl protection and the legal effects of  registration.

FIG. n48: Gl protection

XProtection for a Gl is usually obtained by
acquiring a right over the name that
€]l constitutes the indication.

protection

A geographical indication right enables Gl right holders to  prevent its use by a third party ~ whose
product does not conform to the defined standards.
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BOX:0Agl BOOCGFt 6Ysl tudOLudt F

In jurisdictions where the Darjeeling Gl is protected, producers can exclude use of the term

CAgl BOOCUGFtooTt !l 6uOgoFtuotlt GFoOGGFOouUOGI oudgot

out in the code of practice for the Gl.

In this case, the Tea Board hired a World Wide Watch agency called Compumark, whose job it is

to monitor and report cases of unauthorized use and any other attempt to register products under

UUOOT I gFnoFgo06¢cAgl BOOCIH Ft X o é ihdndisLige 6f the tidndsnamel O ¢
Liogol OLjiCuot TouUOLjO6BOgLjUI OLiP6goLt ©s gFA6LgC

ULjOouUO6UYgt 6¢Agl BOOCUFt 6i OgoTl gt gFLO6TH | 680F

The acquiring of this Gl had positive consequences. It in fact secured premium prices, which in turn

benefited the workers. Because of the protection, Darjeeling tea was able to maintain stability even

when the tea sector as a whole experienced a crisis. It also brought about consolidation of
ownership and new investments in Darjeeling tea.

making a product using the same techniques as those set out in the standards for that
indication. Protection for a Gl is usually obtained by acquiring a right  over the sign (which is
mainly a name) that constitutes the indication.

u However, a protected Gl does not enable the right holder to prevent someone from

Gls can never be considered as having a generic character and falling into the public domain once
they are registered.

Gl protection covers different types of issues. It is also sometimes necessary to take action when
the Gl faces an infringement likely to weaken the value chain and the image of the product.

In practice, some activities may be implemented:

A Identification of cases of Gl abuses (direct or indirect): by the group p roducers, by the
producers themselves, by the consumers, by the public bodies , etc.

A ldentification of issues between Gls and trademarks: establishing a system of monitoring
trademark applications likely to impact the Gl (in some countries and international
databases, automatic alerts can be set -up).

A Enforcement activities, ex officio actions (enforcement of intellectual property laws, criminal
enforcement, etc.), and relationships with ex officio competent authorities (e.g. customs,
police) .

It is useful to distinguish between:
Gl protection (as referred to above)
and

the person or institutions entitled to protect the GIl. Normally, Gl associations or right holders
may have the competency to protect the GIl. When the legal framework covers the ex officio
protection (protection directly implemented by public bodies), some specific authorities such
as the frauds department, consumers protection department, or customs may take direct
actions to protect the GlI.
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@ KEY TAKEAWAYS

A The use of a registered Gl is restricted to the products that meet the established
specifications and gives producers an exclusive right to use the registered name for
their products.

A There are legal means legitimate users can resort to in order to protect the Gl name.

2. Gl protection scope

Classical provisions will cover the different types of Gl abuses ?®:
No person shall:

(a)in the designation or presentation of goods, by any means, indicate or suggest that the goods
originate in a geographical area other than the true place of origin in a manner that misleads the public
as to the geographical origin of the goods;

(b) use a registered geographical indication for direct or indirect commercial misuse in respect of goods
that are identical or comparable to those of the registered geographical indication where the misu se
benefited or would benefit from the reputation of the geographical indication;

(c) use a registered geographical indication for direct or indirect commercial misuse in respect of goods
that are non-identical or non-comparable to those of the registered geographical indication where the
misuse benefited or would benefit from the reputation of the geographical indication;

(d) use a registered geographical indication identifying goods not originating in the place indicated by
the geographical indication in question even where the true origin of the goods is indicated or the
geographical indication is used in translation or accompanied by expressions such as "kind", "type",

"style", "imitation” or the like, including imitation, evocation or translation of th e registered geographical
indication;
(e) engage in conduct which constitutes an act of unfair competition, being an act of competition

contrary to honest practices in industrial or commercial matters and including:

(i) all acts of such a nature as to create confusion by any means whatever with the establishment,
the goods, or the industrial or commercial activities, of a competitor;

(ii) false allegations in the course of trade of such a nature as to discredit the establishment, the
goods, or the industrial or commercial activities, of a competitor; and

(iii) indications or allegations, the use of which in the course of trade, is liable to mislead the public
as to the nature, the manufacturing process, the characteristics, the suitability for their purpose,
or the quantity, of the goods.

28 Based on the G| Model Law developed in the framework of the CARIPI project, by the CARIFORUM IP Offices
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Figure below summarizes the main types of Gl abuses

FIG. n49: Typology of Gl abuses

Misappropriation of
Usurpation (when rt\he ?hl ngtlorlety 3
the Gl name is used @ end - d_ffname =
on similar products) ol L TN,
types of products or
services)

When the Gl name is
used in translation or
accompanied by

expressions such as Act of unfair
"kind", "type", "style", competition
“imitation" or the like,

including imitation,

evocation of the Gl

The Gl abuses may be identified in different ways: in local markets, supermarkets, magazines,

professional booklets, fairs, trademark application publications, on the internet (website

s, social
media, online marketplaces , etc ).

Figure below provides examples of Gl enforcement. Specifically, GI enforcement applies to:

FIG. n50: Gl enforcement

Any use of the Gl
name for products
that are similar to the
one registered as the
Gl or for any other
type of product if
there is evidence of
misappropriation of
the Gl name notoriety

Any use that will
cause confusion for
the public

CARIFORUM Intellectual Property and Innovation Project

Any evocation of the
Gl name (whether
transformed or similar)

Any use of the GI
name when it appears
as an ingredient
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BOX:Glb: Ugos gt FOOYgFnY: Ugds gFGCCt YFgOOYLgLjO

Case of misappropriation of the Gl notoriety

The Court of Justice of the European Union (CJEU) rendered an important judgment on September

9, 2021 on the question of the protection of the evocation of the GI Champagne in the case (C
¢’ " et TogoLUGgGFot Téas gFadLjUo by dittlochagnpagpe'ling g
Spanlsh) and the Interprofessional Committee of Champagne Wine (CIVC). The company,
governed by Spanish laws, designates and promotes its establishments under the Champanillo
brand. In its advertisements, especially on social networks, it uses a graphic medium representing

two glasses tapping against each other.

The question here is whether the GI Champagne can extend to actions targeting catering services.
In its decision, the CJEU answers in the affirmative and specifies that the scope of protection
granted by a Gl is not limited to products, it also extends to services.

@ KEY TAKEAWAYS

A Gl protection covers a wide range of situations.

>

The objective is to protect the producers involved in the Gl process as well as the
consumers.

3.. How to enforce Gl rights

Gl protection is typically enforcedbythe ¥ ¢ 5 5 C( L § F Ugbotiplthatiregjiidtared el Gl1:0 Y

A In relation to the Gl producers & to check if they correctly implement and respect the Gl
specifications

A Inrelation to third parties (at national and international level) £ to fight against Gl usurpations
and abuses

However, sometimes the legal framework provides  also for ex officio protection, or protection
implemented by public bodies (e.g. when customs can act directly upon a shipment of infringing
goods).

a. Enforcement by Gl associations

Like all intellectual property rights, Gl rights are enforced by the application of national legislation,
typically in a court of law. The right to take acti on could rest with a competent authority, the public
prosecutor, or any interested party, whether a natural person or a legal entity and whether public or
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private. The sanctions provided for in national legislation could be civil (injunctions restraining o r
prohibiting unlawful acts, actions for damages, etc.), criminal, or administrative.
It is recommended to adopt atwo  -step approach in case of Gl infringements:

A Step one: Sending a warning letter to the infringer (warning letter may solve many conflicts)

A Step two: Initiating legal action if no positive outcome following step one

b. Ex officio protection

Defined national public bodies ( such as the frauds department, consumers protection department or
customs) may take appropriate administrative and judicial steps to prevent or stop the unlawful use
of the name of products that are produced or marketed in the country.

In practice, when p roducers realize there is a misuse o f the Gl, they can ask customs or consumer
offices to intervene and remove the product from the market in addition to requiring specific legal
provisions for protection of the Gl name.

4. Protection of Gls used as ingredients

a. Context

This section aims to provide recommendations on what can or cannot be put on the label of a
processed product using a Gl as an ingredient.

Some processors do not hesitate to use the reputation of Gls to add value to their processed prod uct.
It can indeed be very convenient for them to use a Gl as an ingredient, on the one hand to benefit
from their inherent quality, but also and above all to be able to advertise them and thus benefit from
their notoriety, since consumers are increasingly  concerned about the authenticity of the products
they consume.

The use of a Gl as an ingredient can also present several opportunities for producers, including:
A Anincrease in production volumes by diversifying commercial outlets;
A An increase in the valu e and promotion of their Gl product by giving it visibility.
This approach can also pose some challenges including:
A A risk of creating confusion among consumers between their Gl and the processed product;
A A damage to the reputation of their Gl product.

If the final quality of the processed product that uses the Gl is not  considered as high enough, this
can be very damaging to producers.

b. European guidelines

There is no mandatory legislation on the labelling of processed products using Gls as ingredients,
but there are European guidelines giving basic instructions, which are presented below.

Indeed, in 2010, the European Commission (EC)adopted guidelines in the form of a communication
which aims to illustrate the legislative provisions of the  dRegulation (EU) No 1151/2012 on guality
schemesfol Yot | GLuCulul gCYs | i tohkelp@conomi¢opefatorsidetermine their rgom
for maneuver in this area. This communication is entitted d¢suidelines on the labelling of foodstuffs
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using protected designations of origin (PDOs) or protected geographical indications (PGIs) as
ingredients 1 It is based on agricultural and foodstuffs, but the principles could be implemented for
other types of Gl products.

The European Commission guidelines are as follows:

According to the European Commission, a name registered as a Gl may legitimately be included in
the list of ingredients of a foodstuff.

The Commission also considers that a name registered as a Gl may be mentioned in or close to the

trade name of a foodstuff incorporating product s benefiting from a registered name, as well as in the

labelling, presentation and advertising relating to that foodstuff, provided that the following

conditions are met:

1.i UOY Tttt nLiuG TTYGFYplUOLuGt FYLUNt GOCnYFtuYLt felanfiFYGFAY
other ingredient which may partially or totally replace the ingredient benefiting from a Gl. As a
non-l OLjul GLUGdZOYONngas COYt TYUUOYLY FLOsUYH TYOLY &5g1 g «
that a blue-dzOG FOn Y LUOOLJOY ALt @8t FCAY b FtuBlFbé gonpietetl Cl OY L U
Lt 59l gr cOYut YOGt piOTt Il udoYLUOOLORY
2. This ingredient should also be used in sufficient quantities to confer an essential

characteristic  on the foodstuff concerned. However, given the wide range of possible
scenarios, the Commission is not able to suggest a minimum percentage to be uniformly
applied. As an example, the incorporation of a minimum amount of a spice benefiting from a Gl
in a foodstuff could, if appropriate, be sufficient to confer an essential char  acteristic on that
foodstuff. By contrast, the
incorporation of a minimum
amount of meat benefiting from
a Gl in a foodstuff would not a
priori be sufficient to confer an
essential characteristic on a

FIG. n°51:Guidelines on the labelling of foodstuffs
used Gls as ingredients

1. NO COMPARABLE INGREDIENTS

foodstuff. The foodstuff should not contain any other
‘comparable ingredient’, ie. any other ingre-
3 Fina"y the percentage of dient which may partially or totally replace the Gl.

incorporation of an ingredient

with a Gl should ideally be

indicated in or in close The Gl should be used in
proximity to the trade name of tuff in question

the relevant foodstuff  or, failing

that, in the list of ingredients, in

direct rel ation to the ingredient in The of a Gl should

question. be indicated in or in close ;
of the foodstuff in question

on the foods-

On the assumption that the above
conditions are met, the Commission

feels that the G.eo.graphlcal Indications Gls TERMS, ABBREVIATIONS AND LOGOS
terms, abbreviations or symbols
accompanylng the reg|stered name If the above COI’.WC“.tiOﬂS are met, the Gls
i . L terms, abbreviations and logos can
should be used in labelling, within or accompany the registered name in the
close to the trade name or in the list of abelling, within or close to the trade
) ) DR name or in the list of ingredients of the
ingredients of the foodstuff only if it is foodstuff only if it is made clear that

made clear that the said foodstuff is the said foodstuffis not ftself a Gl.

not itself a Gl . Otherwise, the
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Commission takes the view that this would result in the undue exploitation of the reputation of the Gl

and resultin consumersbe G Ft YOG LiCOnAY~rt 1 YOngas COQYuUOYuUl gnOYFgoaolLj
gt puUOTH | U OMBONOTY EEEG YUY Dt piOTt I uyY 2006YNOGEEgGYYsl Os gl
hardly give rise to a dispute in the eyes of the Commissi + FAY9QAY Lt Ful gLiuQYuUOY Ul §n
Gt piOTt Il uyY 206YANOGEEGYGGUUY Dt padvidéd}in as Mubas i1 dodd giveen YL CO g |
the consumer the impression that the pizza as such was a product benefiting from a PDO.

The Commission takes the view that, if an ingredient comparable to an ingredient benefiting from a

Gl has been incorporated in a foodstuff, the name registered as a Gl should appear only in the list of

ingredients , in accordance with rules similar to those applicable to the other  ingredients mentioned.

In particular, it would be appropriate to use characters that are identical in terms of font, size, color,

etc.

Here are some examples of geographical indication names and logos used in processed products
to benefit from their reputa tion in order to increase consumer interest.

Gl name and logo (if any) Processed product using the Gl as an ingredient

Gl « Grana Padano » Bolognese lasagna KFYuUGLYLgLOQYUUOYFgaO

(PDO) and the logo of the Gl right holder are
3 = applied on the front of the processed product's
%ﬁ e s ot
W : b6
w o ; :

Italian cheese

marketing packaging.

)/ c \ con
GR GRANA PADANO

N

i S —

- n uova
Ppasta fresca €O
" da galline allevate a terra

In this case, the logo of the Gl right holder is
applied on the front of the processed product's
marketing packaging.

Gl « Parmiggiano
reggiano »

Italian cheese

PARMIGIANO
REGGIANO

( e&faf
p ES
§ AlLA GENOV )

a2 aasucoAEC!
L2 |
) ALcas
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Gl « Beurre Charentes - Chocolate croissant KFY oUGL)Y LgLOQY ualOY F¢
Poitou » Charentes-Poitoui Gl (PDO) and the logo of the

Gl right holder are applied on the front of the

processed product's marketing packaging.

Charentes-Poitou butter
(FEle)

Gl«Oli80FuUYnoSLj Chocolate bar KFY aUGL)Y LgLOQY uUOY F¢
no6GLjs OCOuuOi Y_kYANOA2puY

Espelette sweet chili (France
P ( ) the processed product's marketing packaging.

The GI group drafted a specific note on the use
of the Gl as ingredient agreed to by the public
authorities.

D'ESPELETTE

—= T/

i
!

AOP

6

MONSIEUR

Maison
rostécuny

CHOCOLAT NOIR
piment d'Espelette

FITTTT 1 EIN\PRAY A e XN\ TRL/ 7,
\\' ANV /INL L7 7XA =X/ AL WD\

kKFYaUGLYLgLOQYuUUOYFgSOO
Gl (PGI) is applied on the front of the processed
product's marketing packaging.

(

AU SEL DE
b GUERANDE

Gl « Sel de Guérande »

French salt

c. EU case law

The Association of European Regions for products of Origin (AREPO), which is a European network of
Regions and producer associations that deals with EU quality schemes and more specifically Gls,
recently published a study on EU geographical indications used as ingredients in processed
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products 2° The study is available to download and is the result of r esearch carried out involving
AREPO member Regions and associations of producers.

Below is a summary of the "Champagner Sorbet" case, which  constitutes the first European case law
on the matter .

92 dWY _kYo: Ugosgt FOYLjt I T Ouod

Reflections around the issue of Gls used as ingredients in processed products have intensified
after the judgement of December 20, 2017, of the Court of Justice of the European Union (CJEU)
in the case of Comité interprofessionnel du vin de Champagne v Aldi Sud Dienstleistungs -
GmbH& Co OHG (C-393/16).

In 2012, Aldi, a German discount chain, started marketing a sorbet under the name of
"Champagner Sorbet," which contained about 12% of champagne.

FIG.n52:i UOY0: Ugos gt FOI Yat I I OuoYag!l bOudFt Y

= Clmmpaoner i

Inhalt  750'm

The Comité interprofessionnel du vin de Champagne (CIVC), which quickly became aware of
the existence of this product, brought an action before the Munich Regional Court for unfair
OnsCtdugudt FYt TYuUOY ! Os iu gt @®Pb.YTheTHYglet)Ragional” Gourtd gf
ruled in favor of Aldi on the grounds that the champagne was present in sufficient quantity in
the finished product to be considered an essential ingredient.

The Comité interprofessionnel du vin de Champagne (CIVC) did not agree with this deci  sion
and brought an action before the German Federal Court of Justice, which found it necessary

to refer the matter to the Court of Justice of the EU (CJEU) for a preliminary ruling.  The CJEU
stated that the use of a Gl in the name of a processed product ¢ annot be considered unfair
use per se.

As a result, the "Champagner Sorbet" case led to a ruling by the CJEU who made it officially
legal to use a Gl as part of the name of a processed product, even without the consent of Gl
right holders, as long as the p roduct has, among its characteristics, a taste attributable
primarily to the presence of that ingredient in the composition of the foodstuff 1 (CJEU, 2017).
Otherwise, the use of the GI name on the processed product marketing packaging constitutes

a misleading indication and is therefore illegal.

KFYGUuLYgFgCALGLIQY Bendrit ¥stablighes@ icertdir [é0el of gratéttion for the
Gls used as ingredient in a processed product, the judgment would seem to liberalise, under
certain conditions, the use of [GIs] in the name of composite products, regardless of the

29 AREPO. 2021. The use of EU geographical indications as ingredients. Consulted on arepoquality.eu .
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authorisation of the protection consortia or the provisions of the specifications. Furthermore, it
nt OLi6Ft onOTGFOOTUGgLUOLSECOGdzii Ft 0 Uicidé casedyicads®d F ¢

d. Recommendations

As recommended by AREPO and by AND International and al. in their report on the  dkvaluation
support study on Geographical Indications and Traditional Specialties Guaranteed protected in the
EUCH it is necessary for th e institutions to make it compulsory to establish upstream contracts
between the Gl right holders and operators seeking to use the Gl as an ingredient and in the sales
name of their finished product, to avoid any conflict between stakeholders later on.

It is recommended that the GI group define a common rule for the use of the Gl s as ingredient s
and to disseminate this common rule among all the stakeholders (retailers, processors ,etc.). This
will avoid future conflicts.

Additionally, legal protection of Gls as ingredient s shall be conferred by the law.

30 AND International and al. 2021. Evaluation support study on Geographical Indications and Traditional Specialties
Guaranteed protected in the EU. Final report. Consulted on op.europa.eu.
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CHAPTER 3 | Gls manual for IPO examiners

A. Gls application

1. Administration responsible for assessing the application

i UOYLt ©5 0UOFuUYguuUt |l GuAYANwuUOY GuUt I GuAi uyYsCgALjYg VYdzOl
indications, such as providing technical assistance, receiving Gl applications, carrying out

administrative and functional examinations, monitoring and cancellation of Gl protection. The

Authority (which is most jurisdictions would be the Registrar of  the IPO or the Director of the IPO ) is

therefore responsible for and empowered to perform all functions in respect of the administration,

maintenance and registration of geographical indications in the relevant jurisdiction. Paramount

amongst such responsibilities, include:

A Assisting the G| applicants in the preparation of the application for Gl registration ;

A Examining the Gl applications (including specifications) ;
Preparing materials, undertaking administrative tasks, completing the formality check
| OpllGl OBOFULi6Ynt LUORGGE: Tt | YuUOYI Ot GLjul ¢

A Conducting substantive examination of national Gl application s, including technical evaluation of

the application for registration , or the decision on rejection of the Gl application, directly or
supported by appointed external experts;

A Where applicable, coordination of the Gl Commission of experts /Board or external experts;
A Monitoring the Gluses AU UG LiY®gAY G FLCUnOY Tt YOnga8sudO®GaPO Fu & VRIL]
and the compliance with the specifications;

A Elaborating a list of potential Gls ;

A Any other service that could help the GI process, such as advising or facilitating in case of
protection in foreign countries (ex: direct GI application in EU) or the participation at negotiations
that cover Gls matters (ex: in trade agreements or other international agreement s), the
management of the Lisbon agreement  for the international registration of Gls, etc.

The Authority also explores the eligibility of potential Gl products, indicating to producers the
compliance requirements for their products and their production processes under the Gl regime, as
well as the potential positive impacts that Gl registration could have for their produc t. Duties of the
Authority are prescribed by the Law.

FIG. n53: Table of IPOs main responsibilities and costs

INTELLECTUAL PROPERTY OFFICES

Main respon sibilities Main costs
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Monitoring of trademark and Gl registrations Administrative costs
A Processing of applications for Gl registration; A Staff costs (full/part -time);
A Organisation/participation in meetings A Staff training costs;
between the IPO and the producers (and the 5 .
A Travel costs;
control body); ~ ) )
. o A Meeting and hearing costs;
A If necessary, on-site visits to some producers _ o o
to understand the product process and the A Administrative files management costs;
ecosystem; A Certification files management costs;
A Verification of the provi ded information; A Postage costs.
A Verification of the potential barriers to the Gl ) )
o Office equipment costs
denomination;
A If agreed, validation of the control plan (NOT A Office supplies costs;
COMPULSORY); A Equipment maintenance.

A Registration of the Gl application;

_ . L Promotional costs
A Management of potential Gl objections.

A Communication tools and materials
Supervision of Gls

costs;
A Promotion and communication on the Gl A Advertising costs ;
policy (e.g. organisation/participation in A Promotional events costs.

promotional events, Gl promotion on existing
communication tools, leaflet distribution, etc.);

>

If agreed, supervision of the Gls in its area of
intervention (participation in the economic
monitoring of the productions benefiting from
Gls, monitoring for potential violations, etc.);

A If agreed, supervision of the control system for
Gls in its area of intervention (evaluation and
accreditation of the control bodies in charge
of controlling compliance with the
specifications);

A If agreed, identification of new potential Gls in

its area of intervention.

2. Prohibitions/limitations of Gl registration
In practice, there are cases where Gl protection cannot be granted . Normally, these case are defined
in the legal framework, based on the TRIPS Agreement.
We will review some cases of Gl registration limitations
Generic hame
w_OFOIGLT YI OTOI LjYut YGYFgoOY Tt YGUGLUYUUOY!I OCOdzgFuYdF
common language as the common name for such goods or services  in the territory of the concerned
country. Such names that have lost their geographical significance cannot be registered as Gls
AONgOs COWYAUGBI FYSULUGI nQYGgUYnOY:+ CttFOYOULT punYY_OFOI
Homonymous geographical indications

Homonymous Gls are those that are spelled or pronounced alike, but which identify products
originating in different places, usually in different countries (ex: Rioja for wines in Spain and in
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Argentina). In principle, these indications should coexist, but such coexistence may be subject to
certain conditions. For example, it may be required that they be used in association with additional
information as to the origin of the product in order to prevent consumers from being misled.

A Gl may be refused protection if, due to the existence of another homonymous indication, its use

GticCnYlrovLt FLiGnOl OnYst UOFuUGYCCAYOGLICOgNnGFt Yut YLt FLju S

The indication is the name of a plant variety or animal bre ed

In certain jurisdictions, protection may be refused to a Gl if it conflicts with the name of a plant variety

or an animal breed and may, as a result, mislead the consumer as to the true origin of the product.
GhngdsCONOKkFONlI gFLOPBGCUPhOOGLOGDEE GSHF OOOMI6EF LjC g
means blond-Ug Gl 6 Lt Got To pludGugliFOo @Ot Gt FoXo AOLjsiu0o

]
u

OnadgLj
U006 Tgl

tOttl gsUGLJCOFgD06¢c plulGugliFOaoPOUUGLjONnOFt 8GFguidnt FO L1 U

is officially registered as an animal breed.
Conflict with a prior mark or legitimate use:

A Gl will be refused protection if the IPO considers that the Gl is identical or similar to a trademark
previously applied for, registered or acquired through use, in good faith, and that use of the Gl would
result in a likelihood of confusion with the tra demark.

Gls that have fallen into disuse

In this situation, a Gl has been registered or recognized. However, the Gl is not functioning in practice
for several reasons , such as for example :

- the GI producers disappeared or ceased to produce the Gl  product (for economic reason
most of the time);

- the Gl producers and the Gl association did not protect the Gl infringements, allowing several
unfair uses that will lead to the genericity of the Gl name.

The Gl is no longer used in the course of trade and has disappeared from the marketplace. In this
context, the Gl shall be cancelled by the IPO.

A These Gl limitations or prohibitions shall be scrutinized by the examiners for each
application.

3. Type of applicant

Gl applicant normally means any organization ide ntified by the law to be an applicant of a Gl
registration to excises legal rights representing the interests of producers or manufacturers of eligible
goods and who are desirous of registering a geographical indication in relation to such goods. Once
the Gl is registered by the IPO, the applicant becomes in practice the Gl right holder.

In practice, any of the following types of organizations are entitled to apply for a Gl:
- Association,
- Cooperative
- enterprise,
- Interbranch organization;
- Economic interest group

- governmental body,
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- industrial unions,
- Chamber of Commerce and Industries or Chamber of Agriculture, and

Regardless of the legal structure, the important thing is to unite collectively around a co mmon
strategy for the protection and management of the Gl product.

Case of single applicant or single producer: The possibility of Gl registration for a single person shall
be considered in exceptional situation s, and only if allowed in the national legal framework. This case
can occur in some cases where only one producer produces a product eligible as a Gl. There may be
a risk that the product could disappear. In this type of situation, a single applicant can be accepted.
However, the Gl right holder must accept other future producers who may establish production in
the area and abide by the defined specifications to use the Gl . If this is not the case, the Gl would
effectively award a monopoly, and hence not deliver the expected impact for local communities.
Concerning the single applicant, as Gls are collective rights, this type of provision shall leave the door
open to other producers in the area who will comply with the specificat ions.

The Gl requires the producers and/or transformers and/or traders, as well as all the other people
involved in the process or linked to the value chain (as chambers of Commerce or institutions), to be
fully committed (local regulations can also enabl e local authorities or consumers' associations to be
part of the applicant).

The Gl is avoluntary and collective endeavor , involving a group of producers and/or transformers
and/or traders (players on the market, where one exists), or others stakeholders , in an association.

It is therefore essential to set up an organization representing all the GI  value chain stakeholders
(let us call it a group or association) that will support and follow up the GI application as well as
manage the future Gl.

The term "group a Y tagso€iation i refers to any organization of producers and/or transformers
and/or traders involved with the product, regardless of its legal status or the way it is composed. It
must be representative of the various categories of operators involved in the elaboration of the
product and inclusive organisation allowing for all relevant Gl producers to be represented without
arbitrary exclusion.

The way the group is presented must generally demonstrate :
- Its capacity to legitimately represent the Gl producers  in the course the Gl product trade,

- its accessibility: the GI use must be accessible to all the producers who  comply with the
specifications,

- its mission, , the way it defends the Gl and its operators , and the way it proposes controls to
the GI.

The usefulness of the Gl group or Gl association is based on the fact that it will function as the main
contact with the national authorities ,be in charge of drawing up and modifying the specifications and
protect the Gl. The GI group will represent the GI in front of all type of stakeholders.

F Although there is no rule as to the legal status of the applicant, the examiner shall ensure
that the GI applicant is capable to represent the Gl stakeholders and to carry out Gl
related duties.

CARIFORUM Intellectual Property and Innovation Project | VERSION 2 106/n.a.



Manual on Gls for CARIFORUM States version of July, 2022

4. Content of the application
The application form solicits information in respect of the applicant and specifications in relation to

the Geographical Indication itself. A sample of the application form is presented when discussing the
Gl registration procedure below.

B. Gls registration procedur e

1. Overview of the Gl Registration Process
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FIG. n54: Snapshot of the GI Registration Process 3*

Receive
Application for GI
Registration
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Application for GI
Registration

Requirements Not

Met Requirements Met

Deficiencies
addressed and Register and No Objection
application Publish GI Made to the Gl
amended

Issue a Letter to Applicant
indicating deficiencies and
issues with application

Favourable
Decision Made

Register and

Publish GI Issue Gl Certificate

No response Objection Made

Application Counter Statement

) . No Objection recevied from
cgnsgﬂereg Objection Made made to the GI applicant and
abandone Hearding Held

Issue Gl Certificate

Counter Statement
received from
applicant and hearing
held

Unfavourable

Issue Gl Certificate D

Gl Certificate Not
Issued

Unfavourable Favourable

Decision Decision Made Issue Gl Certificate

Gl Certificate Not
Issued

31 The GI Registration Process presented is based on the 2021 version of the GI Model Law developed.
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Sample of GI Certificate

Name of the country

GEOGRAPHICAL INDICATION ACT

GEOGRAPHICAL INDICATION
CERTIHCATE

(Pursuant to section 18 of the Gl Act)

In accordance with section 18 of the Act, it is hereby certified that the Geographical.
IndicationX. NAMEOFTHEG has been registered

REGISTRATION Nc

DATE OF REGISTRATION:

APPLICATION Nc

ALLING DATE:

In the name of APPLICANT/ REPREENTATIVE

TYPE OF GOODS COVERED BY THEGI

GEOGRAPHICAL AREA

Adescription of the quality, reputation or other characteristics of the goodsfor which the geographical
indication is used and any conditions under which the indication may be used accompanies this

certificate.

Gl LOGO (if any)

Date:
IPO SGNATURE & STAMP

ANNEX

Gl specification
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2. Process of Gl registration

; TS F The Examiner shall bear in mind that their
EraW|nhg up _the happllcat|on_ _IS only the decision shall be linked with the compliance of

Irst phase in the recognition and(or the GI definition & criteria, as requested and
registration of the  geographical OnsCyglGFOnYGFYUUOYLjOL UG F
indication. This application must then

undergo a specific procedure, defined by the legal framework on Gls and carried out by the official

competent authority , with responsibility for the official recognition and registration of Gl s.

a. Who should an Application for Registration of a Geographical Indication be
accepted from?

There are two categories of applicants who may apply to register a Geographical Indication;

F Person/Group of Persons representing Producers
F Organisation/Competent Authority

It is important to note that the 2 " category of applicants is not as frequent as the first, given that

most times application for registration of Gls are made by producers.  Figure n°25below provides an
overview of the categories of applicants.

FIG. n55: Acceptable Applicants for Gl Registration

Person/Group of Persons associated with Producers

XA person or a group of persons carrying on an activity as producers in the geographical area
specified in the application, with respect to the goods specified in the application

XlIn the case of a single person, the use of the geographical indication remains open to any new
producer(s) able to comply with the specifications.

Xin the case of an interest group, the group shall discharge their statutory responsibility to
administer and function, in practice on a non -profit basis. The membership of a geographical
indication group shall be open to any producer located in the geographical area and complying
with the specification

Organisation/Competent Authority

XAny organization or competent authority linked to producers of goods specified in the application
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@ KEY TAKEAWAYS

A ]’he importance of the role played by the GI group or GlI :association must not be
THtItHtOUUOFY GFY UUOY Lt Gl LjOY + TY aUGLjY 51t LOni
Competent Gl Authority all along the procedure of registration , and beyond .

A The competent Gl authority must check the compliance of the applicant with the
mission linked to the Gl : management, controls, protection etc

b. What Procedure should be accepted -~ when filing a Geographical Indication
Application?

Process: Applicant files the application for geographical indication registration with
Competent Gl Authority

The Competent Gl Authority must only accept an application that is signed by the Applicant
b1Y ssCUGLGFUOL)YAUWCAY GuUt |l GEOnY t OF

.ﬂ | Acceptable Forms of Application:  The Competent Gl Authority may accept applications
““= which are filed (depending on the legal provisions):

0 At its physical office location
eMAL, O By Postal Mall
u (o] Through Electronic Platforms, Systems, or other Acceptable Means

ﬁ Additional/Supplementary Documents Required: Yes, where relevant and required - refer
to the relevant national legislation.

B Application Fee Required: Yes, refer to the relevant national le gislation

c. What information should be contained in an application?

When applying to register a Gl, it is important that all relevant information, in respect of (a)the
applicant ; and (b) specifications  (Information specific to the Geographi cal Indication), are reviewed
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and assessed. As such, these particulars must be included in the application form.  Key particulars to
be included in the application to register a Gl are presented below

Information to be presented in an  Application Form

General Information on the Applicant:
Name,
Address
Nationality
Capacity in which the applicant is applying for registration
Name of the representative of the applicant if any;
Information specific to the Geographical Indication (Specifications)
Geographical indication (name) for which registration is sought;
Goods to which the geographical indication applies;
Geographical areas to which the geographical indication applies;
Process of production;
Quality, reputation or other characteristic of the goods in respect of which the geographical indication is
used;
Quality, reputation or other characteristic of the goods and how that quality, reputation or other
characteristic (as the c ase may be) is essentially attributable to the place from which the goods
originate,
Where geographical indication for which registration is sought relates to a country other than the
country where the applicant is submitting the application, evidence that the geographical indication has
obtained recognition or registration as a geographical indication in the qualifying country or countries of
origin, where applicable;
Reference to the control body;
Labelling rules; and
Other relevant information which may be required and prescribed

D> > > > W D D> > >

>

g1l

™ > D

A Sample Application Form for Geographical Indication Registration  is presented below.
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Sample Application Form for the Registration of a Geographical Indication

Name of the country

GEOGRAPHICAL INDICATION ACT

Form No. XXXX

APPLICATION FOR GEOGRAPHICAL INDICATION REGISTRATION

(For official use only)
[Country]:

Application Number :
Date of receipt/Filling :
Fees received on:
Gazette details:

IPO stamp

Application is hereby made for
O Registration of the geographical indication

Details of which accompany this Form, in the name of the Applicant(s) acting in the capacity
of (State capacity in accordance with section.... Of the Act)

The particulars required for the purposes of the application are set out below.

PARTICULARS

| — APPLICANT(S)

(Principal applicant must complete this section)
(a) Name
(b) AQUIESS  ©vvcrrive et serss e er et sr s bt st ses v et e s aenare st anas

Phone NUmber: ..o Fa} NUMBET: s

(E) RESIHENCES s o S S B AR s
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1l- REPRESENTATIVE/ATTORNEY-AT-LAW/DULY AUTHORIZED AGENT

The following (Attorney-at-Law) has been appointed by the Applicant in Authorization of Agent

O Accompanying this Form
O To be filed within 2 months from the filing of the application for registration (Regulation XXXX)

Name and Address for communication

Email D e srensse see e srestene sensessessaseressnenssesses xR

Where an Attorney-at-Law has been appointed, the address of the Attorney-at-law shall be treated as
the address to which any communication shall be transmitted (Regulation XXXX).

1l - DETAILS OF GEOGRAPHICAL INDICATION APPLICATION / SPECIFICATIONS

A - The geographical indication for which registration is sought is the following :

C- Geographical area:
Description of the geographical area to which the goods for which the applied geographical
indication originate:

Additional information, possible in graphic form, maps, etc...

O Accompanies this form
O Iscontained in the Annexed Schedule (Gl specifications) which is incorporated in this Form

D - Description of the production methods/process of production

Additional information, possible in graphic form, maps, etc...

O Accompanies this form
O Iscontained in the Annexed Schedule (Gl specifications) which is incorporated in this Form
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