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Meéxico has 18 Appellations of Origin
15 of agricultural origin and 3 crafts

Tequila is the 1st A of O since 1974

14 1/
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Traditions and crafts that are
transmitted from generation to
generation. The hand of Man is
irreplaceable.

Human «
Mainly mild weather,
Weather «<----- »  with mid
precipitation.
Soils with varable
textures with PH 5.5
Land- - 7 mainly with an
Soil 7 g average of de 2.5 —
4.9% of organic
matter.
Agave «

Agave tequilana Weber Blue
variety, an endemic plant in
Western Meéxico, it’s the only
species allowed to produce Tequila.

Protection Declaration to the
AOT by the Mexican State,
owner of the Appellation

Defined rules by the
Mexican Official
Standard NOM 006 for
Tequila Quality

TEQUILA

A Conformity Assesment
Body: Consejo Regulador del
Tequila
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CLASIFICATION BY YEARLY

CRT’s Objectives PRODUCTION IN LITERS Section A:
(Non-limiting) AT 55 % Alc. Vol. Over 170 Tequila Producers

Grande....... Mas de 3 millon.
Mediano ...De 1 a 3 millones

Pequefio ...De 300 mil a 1 millon CRT’s

Micro ......... De 1 a 300 mil. . ,
President B-1.-Org. Agricolas con

inventario min. 30 MA
cannot have B-2.-Org. Agricolas con

any inventario min. 10 MA
economical B-3.-Personas fisicas o
. in th morales con inventario
Interest Iin the minimo 15 MA
Production B-4.- Personas fisicas o
SECTION D: Chain morales con inventario
Autoridades de Gobierno minimo 1 MA
(Salud, Campo, Propiedad
Industrial, Economia, SECTION B
Proteccion al Consumidor) 14 ASSOCIATIONS
PROFECO 10 2 3 2 7
SECTION C: o m e

Bottlers and marketers
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Tequila Regulatory Council, Develpment Lever for the Industry

: - CRT in the World
National and

International Reach nororofie
Washington/Chicago Geneva

Madrid

/ Headquarters Shanghai

Regional Offices )

Tequila, Tepatitlan, Arandas y Atotonilco

D. R. © CONSEJO REGULADOR DEL TEQUILA A. C.



Tequila 100 % de

agave BLANCO or SILVER
) ' BLANCO ] [ JOVEN ]
Made only with sugars from the ( . :
agave tequilana Weber, blue JOVEN or GOLD L
variety \- J
BOTTLED AT ORIGIN p 2 = =
REPOSADO or
. . AGED J
Tequila . g
ANEJO or EXTRA
Made at least with 51% of sugars
from the agave tequilana Weber, . AGED =
blue variety and 49% of other r ~ \ " EXTRA
ysugars EXTRA ANEJO or REPOSADO ] ANEJO ] [ ANEIO ]
IT CAN BE BOTTLED IN OTHER —LUITRAAGED
COUNTRIES 2months of  Atleast 1 year At least 3 years

aging in barrels in barrels

D. R. © CONSEJO REGULADOR DEL TEQUILA A. C.



- —_—

All of the unitary operations of the production process, documents, samples, measurements and balance of

materials.
‘I ‘I Production Process

Agave tequilana Weber Blue Installed capacity
variety Technology used
Plantation registry Process Control
Information updates Efficiency, performance

Georeferences Safety

Agave Passport Quality Systems
Good agricultural practices Physicochemical

Physical Inspection to 100% of the process.
Document Inspection.
Lab tests.
Certification Tracing in the National and International markets.

N4
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Traceability Strategies: Space — Aerial - Land Agave Inventory Control : Origin and Destination

1) Dron Phantom 2

- Agave Fields .((,0((' Pq%
- Detection and Analysis of focus between land portions PyOQ‘ gp\c’
- Production inventories QPs pS)oo
\%
g

2) Satellite Images

- Delimitation of areas and Agave ages
- Detection of regional focuses

- Regional inventories, Agave registry

3) Land Team
Measurements of:
- Damages

- Plants

- Technologie

- Production

- Technologic
packages
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PAIS FIGURA DE REGISTRO ANO

CANADA Marca de Certificacion 1979

>/: SUDAFRICA Marca de Certificacion 2004
o | 2000201
UNION EURO Marca Colectiva / IGP 2008/2019

URUGUAY Denominacion de Origen 2008

IR HONDURAS Denominacion de Origen 2009

COSTA RICA Denominacion de Origen 2009

PANAMA Denominacion de Origen 2009

PARAGUAY Marca 2009

ECUADOR Denominacion de Origen 2009

COLOMBIA Denominacion de Origen 2010

TAILANDIA Denominacion de Origen 2012

RUSIA Denominacion de Origen 2012

AUSTRALIA Marca de Certificacion 2012

NICARAGUA Denominacion de Origen 2012

A.O.T.
55

PROTECTED

DESTINATIONS

OF THE

TOTAL

EXPORTED

PAIS FIGURA DE REGISTRO ANO
CHILE Denominacion de Origen 2012
INDIA Denominacion de Origen 2013
EL SALVADOR Denominacion de Origen 2014
FILIPINAS Marca Colectiva 2014
MALASIA Indicacion Geografica 2015
BRASIL producto Dstnivafb | 2015
INDONESIA Indicacion Geografica 2016
:EJSJ;;%OSS Marca de Certificacion 2017
HONG KONG Marca de Certificacion 2019
REINO UNIDO Marca de Certificacion 2019
GEORGIA Marca Colectiva 2019
SINGAPUR Marca de Certificacion 2020
ZNI:.EA\II\IAD A Marca de Certificacion 2020
UCRANIA Marca Colectiva 2020

PRODUCT
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Scotch Whisky Association.
Bureau Interprofessional of Cognac.

Interprofessional Committee of Champagne
Wine.

Consorzio Prosseco.
Consejo Regulador de D.O. Calificada Rioja.

Consejo Regulador de D.O. de Ribera del
Duero.

Consejo Regulador del Brandy de Jerez.

Consejo Regulador de las DDOO de Vinos
del Marco de Jerez

Espirituosos Espana.
ORIGEN Espaia
Instituto Brasileio de laCachaza.

Consejo Regulador de la Denominacién de
Origen Pisco.

Mesa Sectorial de ka"a he’é- stevia de la
Red de Inversiones y Exportaciones
(REDIEX).

Asociacion Dominicana de Productores de

Ron. D. R. © CONSEJO REGULADOR DEL TEQUILA A. C.

Organizacion Mundial de
Aduanas (OMA).

Laboratorio de Salud Publica de
Madrid.

US TTB.
INTERPOL Y EUROPOL.



400 1 o/ PROMEDIO ANUAL DE CRECIMIENTO 374
- €=
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312 /
' 286
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210 /
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(Millones de litros a 40 % Alc. Vol.)
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- / 163 15i A A 0
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. 157
140 A, -a13p
v / 13 Exports
97 a A 117 1995-2020
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50 - ;»V 55 35 40 46 548 65
08 2 34 I S X 1995-2020
v I 2 aATAA AL T 5 0
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Ligueur or Cream At least 51% of the

of al alcoholic content must be
/ Tequila from Tequila
Liqueurs and Creams \ Liqueur or Cream At least 25% of the
of con alcoholic content must
(with) Tequila be from Tequila
. At least 51% of the
Cocktail of — alcoholic content
al Tequila must be from Tequila
Cocktails Cocktail of At least 25% of the
con (with) alcoholic content
Tequila must be from Tequila
0,
Cocktail of At Ie.ast 51% of the
al Tequi—la alcoholic content must be
Prepared Alcoholic from Tequila
Beverages Cocktailof _____ At least 25% of the
con (with) alcoholic content must
Tequila be from Tequila
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INGREDIENTS:
“Aromas”
(75% Tequila)

Using of the Word TEQUILA on the primary exhibition Surface on
the label and the use of signs like the Agave.
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«CREAMS» CLAIMING TO HAVE A
«TEQUILA» FLAVOUR OR TO HAVE
BEEN MADE WITH TEQUILA BUT
WITHOUT ANY INFORMATION ON
THE ORIGIN OF SAID TEQUILA, ITS
PRODUCER OR ANY TRACEABILITY
FOR THE PRODUCT.

THE BOTTLER IS USUALLY NOT
AUTHORIZED BY THE MEXICAN
GOVERNMENT TO USE THE WORD
«TEQUILA» ON THEIR PRODUCTS.



«TEQUILA FLAVOURED» GENEVER

W




SPIRIT OF THE NETHERLANDS !

W




W




“Tequila” made from “Prickly pear”




e Destruction of fake “Tequila” falso in the Island of Crete, Greece, with help from the
Port Authorities in Heraklion:

“Tequila San Luis”, produced in
France without inspection nor
certification by CRT



1800 bottles were destroyed:

W




e Destruction of fake “tequila” in Lithuania with help from the Customs Department and the Ministry of
Finance:

TEKILA MEKSIKO







W




LA FRONTERA

» It was being sold in Madrid
» Eliminated from the market thanks to Spanish Police and Customs Vigilance

» They made a clear evocation of Tequila by using the letters “TQL” on the
front label.

)



« Destruction of almost 25 000 liters of fake “tequila” in Hamburg, Germany, (Hetlingen)

N




« Destruction of almost 25 000 liters of fake “tequila” in Hamburg, Germany, (Hetlingen)

N




- Destrucciones en el extranjero

15.03.2002

LUGAR

Guadalajara

CANTIDAD L

250 000

OBSERVACIONES
5 Isotanques a Francia

AUTHORITIES

S.E.

PROFECO

COFEPRIS

SAT

IMPI

FGR

GOBIERNO ESTATAL

10.02.2003 RE[RPIET-{o @AW LT 3 960 El Picaro
11.04.2003 |Guadalajara 101 587 Varios mas 1 pipa
20.05.2004 |[Guadalajara 220 134 Diversos
02.03.2005 |[Guadalajara 37 000 Diversos
13.09.2005 |Nuevo Laredo 7 455 Aduana
27.04.2006 |[Guadalajara 30 265 Diversos
04.12.2007 |Hidalgo 30 128 Diversos
27.08.2007 |Veracruz 24 490 Destilado de agave
15.06.2008 |\Vilelgie=lVile[IeNE)aV-AVFY; 3 380 Optimo
29.08.2008 |MIERIE] 960 En mercado
30.09.2008 (S EREI=E 1 800 En mercado
10.12.2010 |Guadalajara 20 000 Diversos
07.11.2011 |Guadalajara 20 000 Diversos
18.05.2012 |Guadalajara 65 000 Diversos
16.07.2014 |Guadalajara 60 000 Diversos
02.12.2014 |Guadalajara 65 000 Diversos
10.12.2015 24 700 Aduana
15.03.2016 |Guadalajara 2 537 235| Decomisado por COFEPRIS en

distintos puntos del pais.
12.12.2017 11340 Aduana
23.03.2018 |Guadalajara 42 892 Diversos
21.10.2020 [Guadalajara 199 000 Evento FGR

TOTAL 3772326
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Thank you!

Consejo Regulador del Tequila, A.C.
Tel. +34 91 369 19 59
Carrera de San Jerénimo, 46, 22 Planta
C.P. 28014
Madrid, Espafia
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