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Overview About 

MALAYSIA



 Federal constitutional monarchy 

with two legislative houses 

 Capital: Kuala Lumpur

 Population: 2018 est.) 32,456,000

 Area 330,345 SQ KM

 Major language: Bahasa Malaysia, 

English,Mandarin,Tamil

 Major religions: Islam ,Buddhist, 

Hindu ,Christian

 Life expectancy 72.7years (men), 

77.6 years (women)

 Currency: Ringgit

https://cdn.britannica.com/43/4043-050-B9AA54A1/Malaysia-map-boundaries-cities-locator.jpg
https://cdn.britannica.com/10/136610-138-93585800/overview-Malaysia.jpg


CULTURE, ETHNIC AND GEOGRAPHY  

 Geographically, Malaysia is almost as

diverse as its culture. 11 states and 2

federal territories (Kuala Lumpur and

Putrajaya) form Peninsular Malaysia

which is separated by the South China

Sea from East Malaysia which includes

the 2 states (Sabah and Sarawak on the

island of Borneo) and a third federal

territory, the island of Labuan

 The population of Malaysia consists of

three main ethnic groups—Malays,

Chinese, Indian. Estimates for 2011

reported the following distribution: Malays

and other indigenous groups

(Bumiputras), 62%; Chinese, 22.4%;

persons of Indian descent, 6.7%; and

other groups, 8.9%.. The indigenous

groups on the peninsula are collectively

called the Orang Asli (aborigines)and

number about 50,000.

• About half of Sarawak's residents; the

largest indigenous group consists of the

Sea Dayaks, or Ibans, followed by the

Land Dayaks, or Bidayuh. The majority of

Sabah's population consists of indigenous

peoples, principally Kadazans, Bajaus,

and Muruts. The balance is dominated by

Chinese.



Overview of 

Geographical Indication 

(GI) in Malaysia



LEGAL SYSTEM

Sui Generis Law

And 

Geographical Indication (GI) 

Act 2000 enacted 

on 15 June 2000 and 

enforced on 15 August 2001



“indications which identify a good 

as originating in the territory of a Member, 

or a region or locality in that territory.

MADE IN MALAYSIA 

OR MADE IN CHINA?



GI is a geographic term used in relation to a product to 

indicate:

• its place or area of origin; 

• qualities and characteristics of the product; and

• those qualities and characteristics are due to the 

geographical and human characteristics of the 

place of origin



TRADEMARKS

 INDIVIDUAL RIGHTS

 USED BY ONE 

ENTERPRISE

 RENEWAL

 TRANSFERABLE

 IDENTIFY PRODUCTS 

OF ENTERPRISES

GEOGRAPHICAL INDICATIONS

COMMUNITY RIGHTS

USED BY THE PRODUCERS IN THE 

PLACE OF ORIGIN

UNLIMITED DURATION

INCAPABLE OF BEING 

TRANSFERRED

INDICATE QUALITY OF PRODUCTS 

LINKED TO THE GEOGRAPHICAL   

AREAS





• History

•Heritage

•Culture of 

Community

•Geographical area, 

land soil factor, 

unique raw material, 

climate

• Skill and expertise 

of local tradition

•Very high quality 

and attributes to the 

place that the 

product being 

manufactured 

Quality 
Human 

Factor

Reputation

Place & 

Natural 

factor
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•Derived from the name of the place

•e.g: Sabah, Sarawak, California, Swiss
Origin

•The quality, reputation or other 

characteristic of the goods

•e.g: fine finishing, good craftsmanship, 

superior quality, pesticide free

Special Attributes

•Essentially attributable to the geographical 

origin

•e.g: climate, soil, traditional method in 

manufacturing the goods

Linking Factor

GEOGRAPHICAL INDICATION 

3 MAIN FACTORS 



CLASS OF GOODS

Class 1

Wine and Spirit:

- Wine

- Spirit

Class 2

Manufactured 

Goods:

- Handicraft

- Food

Class 3

Natural Product:

- Mineral

- Agricultural

Class 4

Miscellaneous:

Other not included 

in Class 1 to 3



Field Study

Product & Name

Story & History

Linkage & Special 
Characters

Draft of 
Specification

Specification Detail

Location & Boundary

Linking factor Between 
Product and Location

Submit Application 
@MyIPO

GI Control Systems
Self, Internal & External 

Control

Marketing & 
Branding

For Local and/or 
Export Market



Registration of GI is based 

on an affiliation ownership 

and not an individual 

ownership concept 

AFFILIATION VS INDIVIDUAL OWNERSHIP 



FOREIGN GI REGISTRATION

1. Must be explicit evidence that such geographical 

indication is protected under the law of such country

2. Has been used continuously until the date of filing an 

application for registration in MALAYSIA 



GI PROTECTION



APPLICATION
RECEIVED

FORMALITY

CHECK

APPROVED AMENDMENT

APPLICATION

REFUSED

ADVERTISEMENT

REGISTRATION OPPOSITION

OPPOSITION

REFUSED

OPPOSITION

ACCEPTED

APPEAL IN THE

HIGH COURT



 PARIS CONVENTION 1883- for the protection of 

Industrial Property

 MADRID AGREEMENT 1891 ON FALSE 

DESIGNATIONS OF ORIGIN- for repression of false 

or deceptive indication of source of goods

 LISBON AGREEMENT 1958 ON 

APPELLATIONS OF ORIGIN- protection of 

appellation of origin

 TRIPS AGREEMENT: ARTICLES 22 TO 24



- Contrary to public order or morality;

- Which are not or have ceased to be protected in

their country or territory of origin; or

- Fallen into disuse in their country or territory of

origin



 Action for unfair competition or misleading and 

deceptive conduct in trade (common law or statute)

 Registration as a certification (or collective) mark

 Registration as a ‘registered GI’



1. Any interested person may institute proceedings in 

the Court for injunction and damages (S.5 GI Act 

2000). The ‘interested person’ refers to any of the 

persons specified in S.11 GI Act 2000. 

2. The court may grant an injunction to prevent any 

unlawful use of the geographical indication and award 

any damages and any other legal remedy or relief as 

it deems fit.





Any interested person may request for cancellation of 

GI registration based on S.22 GI Act 2000. 

- However, request for rectification of GI 

registration can only be made on the ground 

that the geographical area specified in  the

Registration does not correspond to the GI, or 

- The quality, reputation or other characteristic of 

such product is missing or unsatisfactory.



COMMERCIALIZATION 

OF GI



Malaysia GI Symbol

GI producer must possess ;

- Working Manual

- Internal Control Plan to ensure compliance with the 

establish criteria

Who can use GI symbol?

Producers of the goods in the geographical origin of 

the goods and 

Traders related to the goods (subject the origin of the 

goods and got permit by the Registered GI right holder)





•Ownership according 

to the IP law

•Control, Exploit & 

enforce

•Innovation Continuity 

•KPI for Direct & 

Foreign Investment

• Quality control 

•Recognition from 

consumer

•Reputation

• Competitive Price

• Premium quality

Commercial 

Value  

Consumer 

loyalty and 

Engagement

Acquired 

Right
Investment  
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Corporation Between Producer

Sharing Information, Knowledge

Maintain Consumer Protection 

Develop an community economy ecosystem. 

Example ‘One Village One Product’.
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Added Value Eco Tourism   

Maintain the Traditional knowledge 

and Biodiversity 

Create Job Opportunity 

Maintain  Local Economy Chain
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CURRENT INITIATIVE 

FOR GI IN MALAYSIA



1. AMENDMENT of GI ACT



2. BOOK OF SPECIFICATION



3. ONLINE REGISTRATION FOR GI 

VIA SPHI



NEW INITIATIVE FOR 

GI IN MALAYSIA



1. PRE-REGISTRATION ACTIVITIES

Filed studies Workshop for B.O.S

Registration Process Manual Update



2. MECHANISMS FOR CONTROL AND 

TRACEABILITY SYSTEM



3. MYG.I EU REGISTRATION





5. MARKETING & BRANDING PROJECT  FOR GI 

(LOCAL & OVERSEA MARKET )

Start small with RM 130 as capital.

7 hardworking entrepreneurs.

Sales on 2011: RM 215,607

Global market including Middle 

East, China & Singapore.



MALAYSIA 

REGISTERED GI



Pua Kumbu









TOTAL 115 13 128 77 7 84

YEAR

APPLICATION REGISTRATION

Malaysia Foreign Total Malaysia Foreign Total





Sulaman Keringkam Sarawak
Tekat Benang Emas

Perak 

Songket Gedong



Gambus Johor
Labu Pulau Tiga

Babeh Lundayeh Sipitang



Gambus Johor







Perbadanan Harta Intelek

Malaysia

Lot 9936 (Sub Lot 5),Tingkat 3, 

Queen’s Court, Blok E, Jalan

Wan Alwi,

93350 Kuching, Sarawak

6082-459 075

Perbadanan Harta Intelek Malaysia

Unit No. 11, Tingkat 2 & Tingkat 3, 

Blok B,

Warisan Square, Jalan Tun Fuad

Stephens, Beg Berkunci 2068

88999 Kota Kinabalu, Sabah

6088-233 571

youtube.com/ipmalaysia

facebook.com/ipmalaysia

twitter.com/myipo

http://www.google.com.my/imgres?imgurl=http://blogs.trb.com/community/news/fort_lauderdale/forum/facebook_logo.png&imgrefurl=http://blogs.trb.com/community/news/fort_lauderdale/forum/&usg=__gcLQYBT0pPfqwhXixFij8aT6XhA=&h=311&w=311&sz=54&hl=en&start=64&itbs=1&tbnid=b_65DXkKSdvnIM:&tbnh=117&tbnw=117&prev=/images?q=facebook&start=54&hl=en&sa=N&gbv=2&ndsp=18&tbs=isch:1

