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Industrial Design

protects the appearance of the whole or a part of a product which is

new and has ‘individual character’



NOVELTY + INDIVIDUAL CHARACTER

Industrial Design
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Examples
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Any product

RCD No 009150899-0021 



5

RCD No 000016290-0009

Part of a product
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RCD No 008980429-0001

(Modular) furniture
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Packaging for products
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RCD No 2213793-0001 

Arrangement of a space
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RCD No 3001494-0002

Typeface



RCD No 84223-0002

Ornamentation
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Computer icons

RCD No 3001494-0002
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RCD No 015068739-0003

Animated

graphical

interfaces 
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RCD No 015096320-0003

Graphical 

user 

interfaces 
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Living Vase by Hunn Wai
and Francesca 
Lanzavecchia as 
presented for Vogue 
Singapore
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RCD No 015006467-0001
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PROMOTE INNOVATION & CREATIVITY

+ INVESTMENT

Protecting designs



WHY PROTECT IT? Importance of Design Protection

Protecting industrial designs is crucial for encouraging 
creativity and innovation in the industry.

Registration Process

Registering designs with authorities grants designers 
exclusive rights and legal backing.

Preventing Unauthorized Use

Protection laws prevent others from unauthorized use or 
reproduction of registered designs.



HOW TO PROTECT IT? VARIOUS OPTIONS

BUSINESS STRATEGY

- NATIONAL
- REGIONAL
- EUROPEAN UNION
- INTERNATIONAL



DISCLOSURE

REGISTRATION max 25 YEARS

max 3 YEARS

Registered Design

Unregistered Design



PREVENT OTHERS

EXACT COPIES

Registered Design:

Unregistered Design:

USE MAKE
OFFER / PUT ON THE 

MARKET

IMPORT/EXPORT/STOCK

EXCLUSIVE 

RIGHTS to:



Q & A

Industrial Designs

Questions & Answers
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Trade Mark

a sign which serves to 

distinguish the goods 

and services of

one undertaking from 

those of others, 

preventing confusion 

among consumers 

regarding product origin



any signs in particular words, or designs, 

letters, numerals, colours, the shape of goods 

or of the packaging of goods, or sounds

which serves as badge of origin

Trade Mark

Coca-Cola EUTM No 002091569

EUTM No 002107118
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EUTM 18168977

http://euipo.europa.eu/trademark/sound/EM500000017975948
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EUTM No 17 492 513
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EUTM 18 312 881
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METAVERSE

VIRTUAL GOODS

VIRTUAL SERVICES



Virtual goods

Virtual goods refers to non-physical items intended for use 

in the course of trade in online and/or virtual environments

• they may merely depict real-world goods

• they may emulate functions of real-world goods

• they may represent items with no equivalent in the 

real world.



Virtual services

Virtual services may refer to:

• real-world services that are provided via online and/or 

virtual environments

• services developed for the virtual environment that 

emulate a real-word service

• services developed for the virtual environment without 

counterparts in the real world.



Protecting trade marks

DISTINCTIVE BRAND IDENTITY

ESTABLISHING BRAND LOYALTY

CONSUMER TRUST

PROTECTION AGAINST COMPETITION

WHY PROTECT IT?



HOW TO PROTECT IT? VARIOUS OPTIONS

BUSINESS STRATEGY

- NATIONAL
- REGIONAL
- EUROPEAN UNION
- INTERNATIONAL



REGISTRATION Can be unlimited

Registered Trade Mark



Q & A

Trade Marks

Questions & Answers



Academy Learning Portal 
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To access all this content… 

…LOG IN as a General User! 



IP Courses



Tuesday Webinars



Case Law Bits



@EU_IPO

EUIPO

EUIPO.EU

THANK YOU

@EUIPO

EUIPO

https://twitter.com/EU_IPO
https://www.linkedin.com/company/euipo
https://www.facebook.com/EUIPO.eu
https://www.instagram.com/euipo/
https://www.youtube.com/euipo
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